


Communiry suppart far kegistatne and polry mesiees
an aloahiol 1 strorgest when the foces iy on barm
reduction and sction turgrts thise perceived 1o be at
ekl alcolol-related harm, While legibatiee and
regulatory mensires can be elfestive in controlling
primary sources of alechel supply, the impact of
weondnry sources also needs to be addresed,
Communiry education may be the most eifecihe way
of emwring & respensble attitude (o the supply of
alcohol o minors {for example, by paceris, Bmiy
wiemmbers), Aborigiaal and Torres Strait Isfander
romniniies and 16 thowe already intoxieaed (by
firieascly, paid rhird person wic)

The develogpenent aad isplementation of elfective
regulations and legislation requires a shared
reapomnibility  between governments, health
profoasonals, lew enforcemen mreneses, the sloohol
bevesngen indutey and the communiy o ensure thi
i pechsction in aloohol eclsted harm s realised.

H'l.'t itmumr, Hmn s.

esponsible maﬂmﬂng
and provision of lcohol

Objeative:

& Alcohol advertisbog weed svallability that is
conatsirnt with commurnity standards and
harm mintmisation principles

Hesponeibile marketing strategies can eontribore o the
cedhiction of alcohel-relmed harm by suppesting the
aime of educational programu desygmed o mmpreve
tmmuﬁlrwmunnl’nhvhi-zﬂﬂtﬂhlrmmhw
ritk drinking bebaviours, and by notl promating
practices that are potentially harmlul or that
wradermine heslth promotion moeaages

The alechol beverapes and hoaphabiy indusry has
played 2 mie in adelressng umale madketiog practices
through the development of wolunmry imdotry codes
ol crnruct and directhy imtervening 1o defay (of provent)
the introduction of pow aleohol products assccisted
with particular public health eoncerns. There shonkd
bie regular conanlintion bebwer) Qo soobol beverages
and hospitality indurnry, greernment, public healih
athmarates arnd the conumunity 10 ensure that indusry
selfsregulntery sewerining rodes promals ouloomes
ponsbtent with peficy divections and community
e promtinm.

Objective:

® Systems of pricing and taxatlon that have
a positive public health impact, particu-
Mymmnfmmhmhuhumrﬂuud
i the misiss of aleahal

The price of akobol has a0 mpact on the rates of
sleohol consumption in Aty The Bieraure
denronitrates that, when all other Bctors remain
unchangrd, an e o price geoerally leads to.a drop
in consumption and srmalarky & recucton in the pree
il v lesscdt b0 @ vine in cormumption. However the
precise magnituce ol this cffect is BTl tndetermine.
Price cbraticities for aleoholic bowrrages have been sheoum
to vary sevosd diflferent countries, populations and
cultural scrtings and different beverage fypes

Twadion eganes are e

thiough which price
can be nfluenced. More rosearch i needal 1o danfy
b Luees wlect variows patterns of deinkdng smong
dtfferemt groape. Prcing and soodion regimes that

crrate fcentives for consumption of lower sleahol
S b pokeats v o e T i
sleohol beversges enn coninbute W the reduction of
alvolusl-selated bam.

Pmmntmg safer drmkmg
= environments

Objectives:

# Reduction o the incidence of aloohol-
related criime, vinlence and anti-social
Eehavintir In and around Heensed
premises

® Reduction in the incidence of alcahol-
behaviour at organised public evenis,
such &5 sports matclns, shows, Todens
and open-alr CONCETTS
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KEY STRATEGY AREA & PRICING AND TAXATION

Dhjoctive:
& Systerns of pricing aod tacacion that have a positive pabltic haalth impact,

particularly in terms of minimising harm related o the misuse of alechal

At it e What will be schiewed®  1low will it be achieye]? Tefunt ified outpats

Trewniives b Comanrlhon of ke Imcenttees o oo ketteg and Trcwmtives b comsiamption of

chodre knwer strenygth boveragss in sule ol loweer abcubnd bevrngts  Towets alcobal beverages in

sirength alcohol  prefietence to comparabie prefeceace w comparabin high

proiacts high srmgth aleobol srength aleahal beverages
W - - — -~

Hasparch Increan) umherstasching of  Undartake sod dusermineie Resesrch reports on the

the ormaciation botwern  remacch bnlo the snocilion amochation between pridng and
juking ol lamstion of  between pricieg aod Lueatlon of  taation of alcobel beverages and
alcahil beveiiges and skcohol beversges snd slcohol-  akobol redated harm

aleohol relaed problems. relsled problem

KEY STRATEGY AREA T: PROMOTING SAFER DRINMING ENVIROMNMENTS

Objectives:

L B BN

Heduction in the Incklence of alcohol related crima, violences and ansl-social behaviour In
and around licensed premises

Redustion in the incidancs of alcohol relarsd crime. violencs and sntd-soctal bahavioar at
organissd public events, such ss sports matches, shows, rodecs and open-alr concens
Rechuction in the incidence of alohol related problema ot privats sacial gathacings
Hecbuction In alochol-related domestic snd (emily violence
Reduction In alcobiol-related problems in the workplace

Rechiuition in injurkss and fsralities in the squaric emvimoment

Actian issie What will be achbevead®  How will i be achileved? Tddisntifhed outpads

Li i " o 3 deved o Develop and prosioie princples  CuideBres for gualny practios

of gality practice managrment  maEzsgema of Loomsed premises
leensed premiboes o pale
Arie " of Boermed prerede o mindmbse

sphol reisted harm
wirty Fli pooess ants of Bormed prerches

Dewelop codes of practics for e Legsiation/ modes for (= me= of
e of baloed prmrily persmnel  (robmd svurity perasmeed

=l arenrd premibes, sod pvidescs of com-
plance by Bresed renies with
s e eseely thoy are imrvodved tn
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