[image: image1.png]Standard Drinks Gi

n m -
15 1 08 1 07 05
arsnl a75n1 375l 2551 2550l 2551
FullStongthBoor Wi Stongth Boer UightBoer  MddyRor  WiyPot  MiddyPor
ADNARNG 3SWARNG 2MWAkNol  FISTngh B Stengh Lt Beer
Boord @  Beor3h 2
el el pect
: a
15 15 1 22
arsml sl ol 7oom
Premix Spits Alcohoic Soda. Spir ip Bt o s
oMol St Alc ol 0% Aol 0% )
! - - i
0.9 15 1 18 7
sl 7omi soom! ol T50m
PortStenry  Avenage Sone Standard Aveage Bt
Gass ofSpakingvine  Soe Resturant oftine
e Clanpagne oftine  Serw oftine 125
e ol HSRACNG  hACNel  12% A Aol
S, WA, ACT = Wiy I, OLD,TAS = Pt NT = HandlPo; S& = Schooner




[image: image2.png]d

Winemakers’ Federation of Australia




[image: image3.png]d

Winemakers’ Federation of Australia




TABLE OF CONTENTS

1. Contact Information
3

2. Winemakers' Federation of Australia
3

3. Introduction
4

4. Background
5

NHMRC Drinking Guidelines
5

Alcohol Taxation Reviews
6

5. Conclusion
7

6. Standard Drinks Guide
8

WFA PRE BUDGET SUBMISSION

1. Contact Information

For more information, please contact:

Ian Sutton

Chief Executive

Winemakers’ Federation of Australia

T:  08 8222 9255

F:  08 8222 9250

E:  wfa@wfa.org.au

2. Winemakers’ Federation of Australia

The Winemakers’ Federation of Australia’s Mission Statement is “ to develop policies and programmes to increase the nett returns to Australia’s winemakers”.

Through direct and affiliate membership, the Winemakers’ Federation of Australia represents over 95% of Australian wine industry production and over 80% of Australian wineries.

In December 2000, WFA altered its structure to ensure that all state wine industry associations were represented. In doing so, WFA broadened its consultative process on policy development beyond its 400 direct members, to include all wineries in Australia represented by a state association. The combined representation of direct membership and state membership is estimated at 1,200, or over 80% of all wineries nationally.

The states now play an integral role in WFA policy and strengthen the grass-roots link between WFA and wineries across Australia.

The WFA structure is presented below:


The electoral colleges of WFA each provide 5 members of the Executive Council, with an alternating chairperson. Each Executive Councillor has one vote and all decisions require 80% support, thus ensuring substantial support from both small and large producers.

The Australian Wine and Brandy Producers’ Association (AWBPA) focuses attention on larger companies, whilst the Australian Regional Winemakers’ Forum (ARWF) represents the interest of smaller and medium sized wineries. The ARWF Committee is comprised of six State Industry Association appointees, one representative from each of WA, SA, NSW & VIC elected by the National membership, and three further representatives from any state elected by the national membership.

3. Introduction

The Australian wine industry is now a significant contributor to the Australian economy, employing more than 25,000 people in 61 regional economies and in 1,400 wineries, and more than 6,000 grapegrowing establishments. 

The wine industry takes $1B worth of wine grapes and turns them into $4.1B in wholesale sales ($2.1B exports), generating almost $8B in retail sales. Importantly, the value adding occurs predominantly in regions.

As well as a strong export focus, the Australian wine industry has demonstrated a strong capability of displacing imports from the Australian market, accounting for 95% of all wine sold in Australia.

4. Background

Wine is not subject to excise. Wine taxation (including grape wine, grape wine products, other fruit wines, vegetable wines, cider, perry, mead and sake) is covered in A New Tax System (Wine Equalisation Tax) Act 1999.

In presenting this submission, the Winemakers' Federation of Australia notes the following sections to the Regulatory Impact Statement of the Excise Tariff Amendment Bill (No.1) 2002:

3.14 While the principal objective of the State and Territory schemes is to subsidise low alcohol beer, the merit in applying the same criteria to all alcohol products was considered. The working party noted the different market characteristics of other alcohol products, including their different demand elasticities, product and market characteristics, and the different health aspects of consumption of these products required careful consideration.

3.15 Given the complexity of the issues, the negligible level of existing State and Territory subsidies and the principal focus being the tax treatment of beer, the working party noted that the policy option to extend the concession to other alcohol products would be more appropriately considered by the Commonwealth at a later date. Whether the State and Territory subsidies for other alcohol products should continue would be a matter entirely for the discretion of each State and Territory government.

National Health and Medical Research Council (NHMRC) Drinking Guidelines

These guidelines were developed in conjunction with the industry by the NHMRC, identifying:

1. The measure of a standard drink 

2. The levels of risk and benefit

3. Low, risky and high risk consumption for males and females

Whether the alcohol product is full strength beer at 4.9% alcohol by volume, a nip of spirits at 40% alcohol by volume or a glass of wine at 12% alcohol by volume, the NHMRC guidelines appropriately relate to alcohol intake by an individual as distinct from the strength of the alcohol.

WFA supports this policy approach to alcohol consumption and points out that over 75% of all wine consumed in Australia is done so in conjunction with food. 

Alcohol Taxation Reviews

The National Scheme for Low Alcohol Beer is addressed in detail in the Regulatory Impact Statement to the Excise Tariff Amendment Bill (No.1) 2002. It is therefore appropriate to confine observations to those relevant to the Bill. As outlined by the working party, wider alcohol taxation issues are not appropriately addressed in discussions on this Bill.

On the wider issue of a Review of alcohol taxation, the Winemakers' Federation of Australia strongly rejects calls for a Review.

Alcohol taxation has undergone two significant reviews in less than a decade. 

The first was the Inquiry into the Winegrape and Wine Industry in Australia, which was released in June 1995. The Inquiry, conducted by Bill Scales (Chair), Brian Croser and John Freebairn, was held over almost two years and received 203 submissions.

The Inquiry addressed alcohol taxation, and particularly wine taxation, in considerable detail. As a result of the Inquiry process, the wine industry spent almost two years addressing the relevant issues, of which taxation was by far the largest.

The second inquiry was the review process that ultimately led to the ANTS package (A New Tax System).

Alcohol taxation was addressed in considerable detail through all of the Reviews, commencing with the Taxation Consultative Taskforce on Taxation Reform (January 1998), the Senate Select Committee on  A New Tax System (January 1999) and the Employment, Workplace Relations, Small Business and Education Committee (January 1998).

The ANTS package explicitly addressed alcohol taxation and, whilst industry was dissatisfied with the magnitude of taxation increase, there is no doubt that it represented the considered Government view on alcohol taxation, given the significant number of submissions and public debate on the issue.

Furthermore, it would be expensive and a significant distraction for an industry that is currently addressing a number of important issues associated with lower margins and lower profitability, particularly for small and medium wineries.

Given the dramatic growth in the industry and the poor profitability levels now evident amongst a significant proportion of the industry, its resources and energy do not need to be diverted from the important tasks ahead.

The wine industry has spent the last six months participating in the Review of Wine Tourism and Wine Exports. 

The Review, conducted by ACIL Consulting on behalf of the Department of Agriculture, Fisheries and Forestry Australia, is to examine and make recommendations on possible actions which can be taken to enhance the long term profitability of small / medium sized wineries, with specific emphasis on wine tourism and wine exports.

The wine industry is strongly committed to this process and to developing and implementing strategies to foster ongoing viability of its small and medium wineries.

5. Conclusion

· Winemakers attempts to produce low alcohol wines have been rejected by consumers, and low alcohol wine brands have been discounted.

· Taxation treatment of alcohol should include consideration of circumstances of consumption, eg. wine association with food consumption.

· Taxation treatment affecting alcohol type should take into consideration contribution of those industries to the broader Australian economy, including regional development, employment, tourism, export growth and potential.

· The NHMRC appropriately identifies intake rather than alcohol strength as the measure for low and high risk consumption.

· Australia has just undergone one of the most significant taxation reviews / reforms and the Australian wine industry believes it is about time Canberra accepted that it should be allowed to get on with the job of fulfilling its potential and delivering substantial benefit to the Australian economy and 61 regional economies.
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BOARD STRUCTURE

 

Co-Opted Members

- up to 3 people

- non voting members

- selected based on specialist expertise

State Wine Industry Associations

- 6 representatives

- nominated by their State Association

- representative of their State interests

ARWF Membership

- 7 representatives voted for by the national membership

- representative of the total membership

- 1 representative from SA, WA, Vic, NSW & 3 from national membership

AUSTRALIAN REGIONAL WINEMAKERS' FORUM (ARWF)

MANAGEMENT COMMITTEE

- 6 representatives from within the AWBPA membership

- voted for by the national membership

- representative of the total membership

AUSTRALIAN WINE & BRANDY PRODUCERS ASSOCIATION (AWBPA)

MANAGEMENT COMMITTEE

WINEMAKERS' FEDERATION OF AUSTRALIA

EXECUTIVE COUNCIL

President + 5 AWBPA / 5 ARWF representatives

1 non voting permanent alterate from both AWBPA and ARWF
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