
ATTITUDE
TO COMPLIANCE

Willing to do
the right thing

Industry

 factors
* industry definition
*  region

* size, segment,
   participants
* profit margins
* cost structures
* industry regulation
* industry issues
   - competition
  - seasonal factors
  - infrastructure
  - labour

Sociological
* norms
* reciprocity
* age
* gender
* education level
* ethnic background

Economic

* interest rates
* tax system
* Govt policies/
* international  influence
* inflation

Psychological

* risk
* fear
* trust
* values
* fairness/equity
* opportunity to evade
 

Business profile
* Structure - sole
   trader, partnership,
   trust, company
* Business activities
   - type; local, inter-
     state, international
* financial data
* business age

Resigned to
doing the
right thing -
accepting

Enforced Self
Regulation 

Self
Regulation

Resistance

Disengagement Command Regulation
(Non Discretionary)

Command 
Regulation
(Discretionary)

THE  MENU  OF
OPTIONS

 FOR ENCOURAGING
COMPLIANCE

COMPLIANCE
STRATEGIES

THE ATO COMPLIANCE MODEL




