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ty, wellfare and well-being of children and young people in 

e Cornmission for Children and Ycrung 
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welfare and well-being of children are the paramount 
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the Cornmissi~n to give priority 
ren. Children are defined in the 

that one of the principal functions of the 
dations to government and non- 
n, policies, practices and services affecting 

a submission to the Standing 
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nd using a variety of media at home, at 
ublic spaces. Most homes have more than 
ildren and young people are now more 
ns. Writing abort new media and young 
the 21st century home is being 
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debate about the mode, messages, 
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negative social impacts of these new 
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n's access to much media. The proliferation 

ore challenging. Parents are, rightly, 
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the sexualisation of children in the media has 
s of children and the promotion of products 
tion of childhood and the sexualisation of 

is submission very little research could be identified which 
pte's views on their sexualisation in the media. 
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reinforce a notion of kids as passive 

ue is dominated by the .voices and opinions 
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and marketing products using these 
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ng people also spoke of double standards 
to television viewing5. 

e issue with some children and young 
actual ham to themselves or other 

now, they have expressed disquiet about 
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and attitudes. It is recommended that the 
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awe a proportion of this enhrged popwdatlon of 
efors and possessors" to go on to abuse 

a demand for flew child abuse images to be 
in order to produce these new images new 

s recrklited to be abused" 

possession and abuse is 
has been identified as a risk factor 
sexual assau~t''~. However, no 
sion of nan-pornographic 

sexlaafised images on children and young 
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sed wishes of many children and young people 
ith sexual material and they would prefer not to 
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s they had passed on their journey to the 
de billboards about three times and that 
istressing. The billboards advertised 'sex 
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ture children and the product was not 
signed to be seen by all travellers on 
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upset by pornographic magazines being 
especially in convenienefs stares and service 
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S Bureau (ASB) guidelines do not contain 
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should expand and promote opportuniiies 
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