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Senator O’Brien asked:

“What role did the Ministerial Committee on Government Communication have in the campaign from the commencement of the placement?” … “Subject to you checking, there was no change in the placement schedule?” … “Could you confirm that there was no adjustment of the campaign and that it was all predetermined?”

Answer:

The MCGC approved the media plan on 11 April 2001 with the campaign to conclude by the end of July 2001.  The only adjustments to placements after this were minor ones to take account of more efficient media buying by the master media placement agency, Mitchell Media.  As those adjustments were minor, they were approved by the Department and not submitted to the MCGC.

On 12 June 2001, the MCGC also approved the focus-tested fishing ad.

