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Senator O’Brien asked:

In May last year, Mr Banfield, you told us there had been surveys and research done in relation to this package over the years, and you used the phrase ‘in years gone by’.  You said that as part of the original package Solutions Marketing and Research was commissioned to provide some banchmarking data.  Where can that be found in the expenditure data you have given us?

 If the bill is in 2000-01, the service was provided in 2000-01? … 

What are we looking at – a bit under $20,000 a day over the last 35 days of the campaign and something less over the first 90 something days?

That will break down the costs later?

You will supply that to the committee will you?

Answer:

Yes, the Solutions Research survey is conducted every two years as part of the evaluation process for the AAA Package.  While it has helped to inform the AAA Communication Campaign, that is not its main purpose and it was funded in 1998 and 2000 separately from the Communication campaign funding. 

A copy of the campaign guide is attached.  A schedule of payments relating to placement of advertisements by Mitchell Media is provided in the following table.  The original figures for media placement provided in June 2001 in response to Senate Estimates Questions on Notice comprised estimated expenditure of $1,589,460 in 2000-01 (including GST) and a predicted expenditure of $475,000 (including GST) for 2001-02.  Actual expenditure in 2000-01 was $1,444,963 (excluding GST), and $606,136 (excluding GST) in 2001-02.

Schedule of Payments to Mitchell Media

Payment Date
Item
Amount paid (excluding GST)

30 April 2001
Bromides and TV dubs
$12,145.00

30 April 2001
April placements
$228,679.68

30 April 2001
May placements
$652,091.82

30 June 2001
June placements and media costs
$560,728.96

31 July 2001
July placements
$555,116.23

31 August 2001
August advertising
$43,106.45

31 September 2001
Final media advertising
$7,914.06



$2,059,782.20

