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Senator O’Brien asked:

[For Woolcott Research]  That is $85,000 more than your May estimate, which is a big difference.  Why are the numbers so different from the amount you estimated? 

So it was not envisaged that you would market test concepts when you first made an estimate?  How did you arrive at the $250,000

Answer:

The original budget of $250,000 for market research and focus testing was based on the provision of pre-campaign research, one-off focus testing of a single group of advertisements, and later tracking and evaluation.  There was a significant increase in market research expenditure to pay for additional focus testing following adjustment of advertisements; to focus test additional advertisements targeting the fishing industry; and for travel and presentation of FarmBis State Planning Group seminars on effective communication to farm families.  These were not estimated in the original budget nor reflected in the response provided in early June 2001 to Senate Estimates Questions on Notice.  Actual expenditure during the 2000-01 financial year totalled $304,950, with $50,000 spent in 2001-02.  The total was $354,950.

