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Question:
2
Output:  Industry Development

Topic:

AAA package – split expenditur
Hansard Page
14

Senator O’Brien asked:

The Department cannot identify what it spent in each of those financial years on this program, is that correct?

Answer:

Further analysis of the figures for 1997-98 and 1998-99 has resulted in the following breakdown of costs.  

1997-1998

Production, printing and mailout of AAA brochures


$  98,814

Market research






$  31,500

Radio








$  35,000

Cost of production, printing and insertion of 1997 Rural Vision

in country tabloids






$124,303

Total








$289,617

1998-1999

Programming and placement of “Across the Land” radio series
$737,500

Community consultations/influencer campaign

(Rush Social Research)





$  30,000

Conference sponsorship





$  40,000

Cost of production, printing and insertion of 1998 Rural Vision in 

rural newspapers






$  77,065

Total








$884,565

Total expenditure for 1997-98 and 1998-99 is $1,174,182.

