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Question: 
Appreciating that some of this will be commercial in confidence, is it possible to get a 
description of the components of the campaign—the balance between social media 
advertising and standard web advertising, and the costs of things like editorial content, 
preparation of advertisements versus the cost of actually paying AdSense and Google and all 
of those people that actually do it?  
 
Answer: 
The total online advertising spend for the Count Me In campaign, contract No.CN516462, is 
$1,000,000.00 including GST. 
 
The AEC has allocated:  

• 10% to social media i.e. Facebook 
• 90% to search engine advertising and online banners advertising 
• Editorial content is not a component of the spend 

 
The production cost of preparing the advertisements was $21,627.10 (incl GST) plus 
consultant’s head hours. 


