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Australian Government

Department of the Prime Minister and Cabinet

TELEPHORE: (02} 6271 8111 3-5 National Circuit
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{02) 6271 8414 CAMNBERRA ACT 2800

Mr Alistair Sands
Secretary
Senate Finance and Public Administration Legislation Committee

Parhament House
CANBERRA ACT 2600

Dear Mr Sands

RESPONSES TO QUESTIONS TAKEN ON NOTICE
2005-06 BUDGET ESTIMATES HEARING — 23 AND 24 MAY 2005

On 10 August 2005 Senator Murray asked an additional question on notice of all departments
through Prime Minister and Cabinet regarding advertising undertaken or proposed during 2005,

Attached are the responses from the departments listed below.

Agriculture, Fisheries and Forestry
Attorney-General’s Department
Defence

Education, Science and Traimning
Environment and Heritage
Industry, Tourism and Resources
Family and Community Services
Foreign Affairs and Trade

Health and Ageing

Immigration and Multicultural and Indigenous Affairs
Transport and Regional Services
Treasury

Veterans® Affairs

SR —ZOmmIdOw >

The following departments provided a NIL response:

s Communications, Information Technology and the Arts
e Finance and Administration
s Prime Minister and Cabinet




A response from the Department of Employment and Workplace Relations is being pursued.

Yours sincerely
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Greg Williams
First Assistant Secretary
People, Resources and Communications

7 December 2005




SENATE RURAL AND REGIONAL AFFAIRS AND TRANSPORT LEGISLATION COMMITTEE
BupGET ESTIMATES, 25, 26 MAY 2005 - ANSWERS TO QUESTIONS ON NOTICE
Department of Agriculture, Fisheries and Forestry

Management Services Division

Question: Additional
Topic: Advertising contracts

Hansard Page: N/A

Senator Murray asked:

Please provide a list of all advertising projects currently being undertaken or expected
to be undertaken by the department or agency in the course of 2005 where the cost of
the project is estimated or contracted to be $100 000 or more, indicating:

(a) the purpose and nature of the project;

(b) the intended recipients of the information to be communicated by the project;
(c) who authorised or is to authorise the project;

(d) the manner in which the project is to be carried out;

(e) who is to carry out the project;

(H) whether the project is to be carried out under a contract;

(g) whether such contract was let by tender;

(h)  the estimated or contracted cost of the project;

(1) whether the effectiveness or impact of project has been or will be evaluated.

Answer:

Quarantine Matters! campaign

(a) To increase and maintain awareness levels of the importance of quarantine
within the Australian community

(b) The broad Australian community, Australian’s who are international
travellers, overseas visitors and receivers of international mail and cargo.
People from non-English speaking backgrounds are included in these
target audiences

{c) The Minister for Agriculture, Fisheries and Forestry and the Ministerial
Committee on Government Communication

(d)  Television, cinema, radio, magazines, newspapers, internet, airport light
box signage

(e) Killey Withy Punshon Advertising Pty Ltd was the creative agency and
Universal McCann is the Government's media-buying agency

{f) Yes

g) Yes

{h) $3.061,000 for media placement costs and $379,000 for creative agency
and production costs, exclusive of GST

(i) Yes




SENATE RURAL AND REGIONAL AFFAIRS AND TRANSPORT LEGISLATION COMMITTEE
BupGET ESTIMATES, 25, 26 MAY 2005 - ANSWERS TO QUESTIONS ON NOTICE
Department of Agriculture, Fisheries and Forestry
Management Services Division

Tasmanian Community Forest Agreement

(a) To announce the joint Tasmanian and Government’s Tasmanian Community
Forest Agreement

(b) The Australian public

(¢) A departmental officer with Regulation 9 delegated powers under the
Financial Management and Accounting Act 1997

(d)  Press and television

(e) Clemenger Tasmania and HMA Blaze

() The Tasmanian Government directly engaged Clemenger Tasmania and the
Australian Government reimbursed the Tasmanian Government a share of
costs. The Australian Government also paid $6,910.37 directly to Clemenger
for work done on the project. HMA Blaze is contracted to place all Australian
Government non-campaign advertising

{g) As the Tasmanian Government engaged Clemenger Tasmania, the question
does not apply to the Australian Government. HMA Blaze is contracted to
place all Australian Government non-campaign advertising

(h)  The Australian Government’s share equals $242,789 for advertising agency
and production work and $336,643 for media, exclusive of GST

(i) No.




BUDGET ESTIMATES, 25,26 MAY 2005 - ANSWERS TO QUESTIONS ON NOTICE
ATTORNEY-GENERAL’S

Murray Question

Please provide a list of all advertising projects currently being undertaken or expected
to be undertaken by the department or agency in the course of 2005 where the cost of
the project is estimated or contracted to be $100,000 or more, indicating:

(a) the purpose and nature of the project

National Security Information Campaign - remind the public to be vigilant and report
suspicious activity to the National Security Hotline.

(b) the intended recipients of the information to be communicated by the project
The Australian public

(¢} Who authorised or is to authorise the project
The Hon Philip Ruddock MP, Attorney-General

(d) The manner in which the project is to be carried out

Television, newspapers, print and outdoor advertising including inside busses, trains
and ferries. Also includes press and radio for NESB audiences.

{e) who 1s to carry out the project
BMF Pty Lid
Cultural Partners Pty Litd
Universal McCann Pty Ltd

(f) whether the project is to be carried out under a contract
Yes

(g) whether such a contract was let my tender
Yes

(h) the estimated or contracted cost of the project
$92.262.48 creative development (includes GST)
$9,096,466 media buy(includes GST)
$55,675.50 cultural consultants {(includes GST)

(i) whether the effectiveness or impact of project has been or will be evaluated

Yes.




CUSTOMS HOTLINE ADVERTISING 2005

The purpose and nature of the project;
To reach key audiences that can supply specific intelligence of interest to
Customs.

The intended recipients of the information to be communicated by the
project;

Primarily people living, working and travelling in remote areas of Australia,
particularly along the north-east, north, and north-west coasts. Specific groups
such as the maritime industry are also targeted.

Who authorised or is to authorise the project;
The Chief Executive Officer of Customs.

The manner in which the project is to be carried out;
Targeted advertising in industry and specia! interest magazines. Limited
advertising in regional press and community service announcements.

Who is to carry out the project;

The project is managed by Customs Corporate Communication. Advertising is
placed using the Government's Central Advertising System for non-campaign
advertising.

Whether the project is to be carried out under a contract;
No — see above.

Whether such contract was let by tender;
No — see above.

The estimated or contracted cost of the project;
Approximately $165,000 (plus GST) of Customs Hotline advertising will be
placed in 2005. Production is handled by Customs Corporate Communication.

Whether the effectiveness or impact of project has been or will be
evaluated.

Yes.

T R S




syuared pue
SIOSIAPE SIA0JED
S[OODS PTES

(OO0 | 51981 mpuonag
wnd | SUOIBOTUNUIHOT
WG EoL ufiedwed-uou JUDUILIDACLY Pio sk §1-9]
azBI{] VN PUE | pue ALLATIOE wied JOf SRR QIR OYM D[RUIT] ‘sefae
wyrg UUBDO {BSI0ANI} | UORowOH Ioaged TeLISIUIN | puR ofew (71-01] DU udiedwes
BIPAN — JuDW0B  BIPAN | ‘Bunayieur jooaip 211 pue 20Us)a(] sIea A ) spuapnis 201AI08-11] (vaav)
[BLIGHIPR “JouItuL 107 X8Iy 10015 Y31y pajeudisap Autapeay
W08 weoIqny pue ‘ssard “uotstAalM o) Bunsissy 101UDS St JayIBul QADTUDE 01 | IDAD. 92UIPR(]
SAK [UOHARDOI] SaA sai | Sunop —uononpoly OPTSUL BIPAIA IMSIUIN 24 1318 Aptupg st udiediuze sy ugRsnyY
JRIRUL 1ediel
3y JO $puRL
21 T S1020RD
IQISSANIT puE
JUBADJAI SE SI00IED
AnnE J(V
(DDOW) Suzuoiysod puw
SUONBIUNIEILO ) ‘$I30I8) MOIOTIE (s10yediavy
“Funaysew JUGUILLIDADE) P10 S1BAA Iavie puE s1o{1])
wog 1§ (ROl JOBIIP pue AEanoe 10 9AIERL0D) 8191 ‘Heway | SSOUITEME 3SIRI 0] udredwey
HUBDYRN [BSISAIUN weo] uorjowesd [BLSIEEN | pue opewt {71-01 ‘s3odre) Modaay
GIG [ §:RIpalAl - JIEIIAIR]] BIPIIN Jaame ‘orpul ) PUR 20UIACE srea L) SJuSprys TURUININIOAL ANARIG-HL],
JRUINUT $00PIR0 1) INSIGIA | pooyds gy IoTimes poreuFisap (Aav)
wo 0% eIy plie quid ewsid oyt Burlsissy s e 380 SADIYOE O) | 3240 U]
) oNORPaly sax sap | Funoj — vononpol]d 2PR[IUL BIPANY IASTUTIN 99, Arswnad 2y st ufedues oy UE[[EHSAY
pelenjeAs
aq [|14 10 ‘Talord sy
u2aq sey alosd OBRNUOD B gl £q pojeDIUnLILIOD
a3 Jo edwl 1oafoad sp 3pULLAG | JOpUD MO paLLEd PR1LIED 0Q O} § 24 0} UOIEULIDUT ‘1oaloxd
10 SSOUDANNALS | IO 1S00 PARBILOD 18] SEA 10BJIU0D 2q 01 51 10afoxd cooloxd oy | poofoad 2uy goym s1ooford oy 21 Jo sjuardraor a1y} Jo armen
AT} IAIDYAN 10 pABWIse ay ], YINS ISYIOYAL o oAy A | 300 ALIRD 01 51 OUM UL IDUUBI s | pasuiomIng O papuau] pue asodng o
0 ) (&) m ) ) {2} @) {2) apn afosg

{00000 1§ 1040 syafoad Bulstpiaape apnpui Ajuo) 5oz 10) strafoad vopewiioyul npgnd/BuisdApe Juaiin)

ABLINJA] M2IPUY I0)BUIS WIO] UOHSING) SIRMWIIST IVUIG OO ARIAl 01 asucdsoy]




K40 JUAWTOIIAUD

Ansioagun (00K ‘wonenpesd
S pUnOIE PUB | SUOTIROTUNIILO.) uodn 1201 IO
WEL0S T[B0], I [IB — S1ES]A JUDLLILLIOACD) ATV B 01 Hued
pue suonowed JO} FOPNIIO) WAL 2ATY €1
w08 GUBDOHM] [BSI0ATUN snduen [BLIISTUHA somrpdiosip | Apms nay yBnoiy;
BIPMA — JDUIADE[] BIPAIN ‘nsues ‘FI0opno Aty pur asugia(] Jo AouEA | SJU9pnIS AHSIoALUN
‘FunsyIew Panp 101 JSISTULN BN SIUQpAIS Supgeddns DM
weons WEsHmY] pue | [BHIOIIPD AU o) Funsissy Austaanm | Ljpeoueay spowiead Nerpridiapu)
S wononpoL Sax 52 | SunoX —uonanpoid PO BIPAN INSIUTA YT, Jeak yewny | or s uBredures siyy AQV
{DD0W)
SUONEITUNURTOT)
uIggng el ud udredww JUDUILIZAOD)
ozely VINH PUB | -UOU PUB ANANOR 1G] SIIURLOT) iy Jaeg
uggg HIRD)SIA] TRSIDAIUN W) vonowo:d [BLIISEUTIA spaBzet JUSUIIINA IBDGIO INANRE
BIPAW —wowaoel BIpaw | Joo1ed “Hunenisw 24} pue a0Udfa(] J2IR0 Teuoissazoad Isteady
PP “[ELOUPD 10] ISISTUTIN 20TAIDS-L1) PUEB MO
wen'gy weoiqry pus ety ‘ssaxd o) BUNSISSY sarenped payeudisep sastyow 3EApE.LD)
sax uenINpoIg Funox — UoTINpoLd 13pNjaUL BIPAN ISR 241, Ansiatup) | 03 ST uBredwes oy euoIssa0E]
IR
10753 2] unpa
SIYTW GOISIAD
ODow) puz slapest 1oy
nd | sgonesmmumo)n) sxaoIee SuiSusjEyo
wegE €% e adredwes-uou JUESUWILIIACD) pue [puoIssajoxd
2zel¢f VINH pue PUR S)ESLA TED) 10] SOIUNEO)) ‘ajgeia se sqol
PETRTSN MBI [BSIDATEY | uonowosd 1aares [BLIZISTULA IO ADUT 1008(T
SBIDOIN —judtuace]d RIpaly | “Sunayiew vanp 23U} PUR 2002J(] “28e Jo 53804 uopisod 0] pur
‘|eLionp? Uil 10] IS {7 M 8} Jo safe S1Ere] oWl AMDYUIO
ugzng WENIQITY i ‘ssaxd fuorsiaalel ayr Bunsissy | oyr w0y sapBuay | poeuSisap sAdLDR Ay 1paag
23 UONINPOI sa4 sax | Bunog - uoyonpoid PPNV RIPAIN FSTUTAF 24 ], pue sojepy | 03 st uBedures oy FNAIG-LI ]
POIENIRAD 24 [IM “1aford a1
a0 waag sty paford ARIN0D mo A PIBINILO
211 jo wedur aeford am JAPURY | B ISPUT N0 POLLED PaLLIes 2G 0} ST 24 01 GONBULIOI

10 SROUDANDNIID

2 DA
o

JO 1500 PRREIUOD
10 PSIBUISa 3 |

Ll

A4 13} seM JIBIUOD
LONS JIUINY AN

@

aq o1 81 19afoxd
oYY POy
@

1oofoud sy
N0 A28 01 ST Oy M

=)

woloxd ayp yorum
T JOUUBLL 23],

{p)

syoload a1
POSTIOUIE O M

)

o yo syumdiom
popuaiug
(g)

woafoid ayrzo
aumeu pug asoding

@




‘SlqEY BIpal
pUE SOISLIDIEIBYD

"R10]J SUIONIBE
Iy ur suctBos
(220 2y 10ddns
01 SUHUTILOD 0],
"BAIOSDY

Awry oyl ul Agus
[21210F prEz 052007y
maunuoddy

18] “weldord
drgsosnuaiddy

PUB 2OUIBI] SAIOSDY
ALY “SOPURLIRIOT)
ANy jenre]

pure swyeads yiog
‘suomsod roii( 30

[euordal SSIUAIEME DSIRI O]
{IHOW) SIOTBATIONE RALISNY
Wy g wo g IR | SUOREOHHIGIO) anbun | Auwry jo ssousmme
U] PUE SIIATIT WUDUILIDACD e e sdnots e HE LR
721 VN puw suoijowosd O 3OV 123181 oiroads FuoI)s urmuew 0
w/ ey UUBYOPA] [ESIBAIUNY F23IB0 pUR S)TUn [RLISISILIA 01U PAPIALP S VRIS
RIPOIN — JUAWDOR] J BIPSA ‘Bunayrent panp oI puE 2ouRfa(y | uwonEIuswEas ay I2A0 [TB SOTIE20]
¢ I0OPINO ‘0IPBI Jog stunpy | o8e Jo s1mak ¢g o} [RUCIFAL STOLIEA 0]
weos WEGIY puw ‘ssaud ‘uoIsIAL o Sunsissy L1 UI0f Sa[etay 3353y AuLy 241
SIA TUOHONPOlY SOA S3A | BUNOL — UOHINpOL] [9pnOU BIPOW INSTET 34 L pur sy | o1 9ldoad ynaonz o] AIIEIY AuLry
“puueq wEedues
SHJ3 J2pUN Paphioul
“sgard am suSmdiues
ufiedures-uou pue SHGRY BIPOW 12818 [eonLn
U] ‘AHATIOR {ODOW) puE SIOJEALOUL K EUonIppY
uorjoword pomy | SUOPEOIUMELIO)) anbrun gim s128am)
Wg/ 7% [EeT, ‘Bupaasl 102a1p JUSUILIDADEY 112 sdnoid 1ofm LAUNSI[US SpRIL
aZE(d VN pue | °ssoxd ‘sonpmadas 10T SO} anoads oulw [BOIEYA0) ADIATDY
w7y HUBDOW [BSIdAIUY | jonjowr puk spaued [BLISIUTN OJUL PAPIAI ST | -1L] [BNUUE J25W 0}
RIPOTY — JUENII30R] J TIPS 1T} ‘sronagul 2Ul puR 0Ua(] | uonwuawdes oY) | sumoipdde paijenb
S SPIROYTG 10] I1STULN | adw Jo simad ¢f 0} pue sonuaudde saped |,
wong WENGRY pue | SUIPROUL JOOPN0 o1 Sunsissy L1 WO} $21RUIAY AIAIDE-1T (LI EUEEY
$2A BRI S $a4 | Sunog - uononpoid 3PHOUL BIPIIN IRISIUTAL 9, puz sa1EjA Lipenb 1nioas oy, NAFIG-1A],
PREnEAD 2 {IIn "oaford ayy
10 uoaq smy 3oaloxd TORIU0D mno A POROTUNILLUOD
241 70 1oedun ofoxd o TapUS) | B IAPUN RO PILLED PoLLIEY 3G 0] §1 aq 01 UOREWLIOSU]

10 SSOUDANDRIT

JO 3500 PRIOBIHO2

AL 191 SEA JORIUOD

24q 01 1 pafoad

s1afoad oy

1oafoad a1 Yot

i1oolord mp

atp Jo symdidinos

"oaford ay 3o

7 IR M 10 PHPUINSD 0] YIRS I A AN DYDMYA | IO Aued 01 810U Uy ouuew g1 DOSLIOUINE OY AN popuauy amiey pug ssoding
® () @) Wl ) (¢} ©) ) (@) (®) i walorg




WIC'(S iBin g,

VOO

‘sdnord £nsnpu;
‘sarpoq yead
‘suonesiugfio
ssousng

"SISIAJOSOY
[enuaied

pu® JUALIN)

“(s10300s njgnd

18122823
Surfordwo

1S5 IO SAISTOU 01 UOISSILINS | suonwarjgnd 1130 pue meaid) 30 S1I2uRG
GICTH 0% BIPOIN v puz 1ofoxd pue sourzedni SISTAIEY 241 WE1usy pue
UDIRISTY UOZLIOL] 1sHEads Jo safordue $3A1283Y] 941 10T SPAREINNY
gL o'ns WOL} $20ING Appreund TUIEEIBA0E) [enusted | woddns efojdwa saAFIsY
$94 UONONPOY] PAPIDIP 9g 0, papIaap 0q O L Ag paULIOJT 9q O], - BIPAW JUHJ Lg paaoaddy PATE JUDIINTY cepual o ERUEIEN |
S1an
HECTTERE R
190t 0} AjjEHonEn
suonyeopdde
pue saunbus
senbope
Fuidyddng
Jo wz o3
UM SOPRI] [BOTILID
10y suotpeatignd ApAaspe
[T pUB [BUCISAL uBredwe
WEIES (Mo Ul FuIsTIaApe ~uou jjg
¥zeid VINH ogtoads | —s3dao) [eads
i TUISWAE]d BIPIN B0 T gol osjy sde(q duipnpam
BIpa ‘ofpes uSmduies pue Ly ‘AaeN mad() pus suoisses AN
wEgny -uou puz ssaid pug wdeuepy uoteae} uodn UOHELIOJUL qef
wiog pug Suno g | Ul SIUGWASILoApE Junoyiely | Juepuddsp 19¥IEW SB o1 $ANIALDE | AU [RIeu9D)
SO TUOLHANPOL S94 s34 UONIRPOL] auy pue Awpdsig [ZUenRN 1030 ], SnOLEA 1820} SEROWOI] FNAIIS-LL],
paren(eA
aq [im 10 ‘1oofoad o
122Q SeY 1aioxd JOBIUOD ¥ e AG PRBIFUNTLLIOD
a1 Jo 1peduy yoolosd o i2pURl | JODUM N0 PRLLED palares 2q 03 st 24 0 LOIREIOIUT “optoad

10 SSIUBALDIESD
U3 I
{n

JO 1502 paoRAueD
10 POTBIUIISD DY},

(W

A4 19] SBAL PORLUOD

qons RYIOYA
{d)

aq o) 1 12{oad
Y1 BYRYA
€]

cxalord oy
100 £LreD 01 SEOUM

()

wofoid ayy yomgm
Ul JLURUS 24 ],

(p)

Jwaford aus
PASLIOYINE O AN

()

201 30 suaidoan
pepuajt]
(q)

a1l 3O 2Injel
pus asoding

]

[HERREILA]




BUDGET ESTIMATES, 25, 26 MAY 2005 — ANSWERS TO QUESTIONS ON NOTICE
Department of Education Science and Training

Senator Murray:

Piease provide a list of all advertising projects currently being undertaken or expected to be undertaken by
the department or agency in the course of 2005 where the cost of the project is estimated or contracted to
be $100 000 or more, indicating:

(a} the purpose and nature of the project;

) the intended recipients of the information to be communicated by the project;
{c) who authorised or is to authorise the project;

}  the manner in which the project is to be carried out;

} who is to carry out the project;

{ft  whether the project is to be carried out under a contract;

(g} whether such contract was let by tender;

(

h} the estimated or contracted cost of the project;

(iy  whether the effectiveness or impact of project has been or will be evaluated.

The answer in relation to the Department of Education Science and Training is as follows:

List of Advertising Projects currently being undertaken or expected to be undertaken by the Depariment in
the course of 2005 where the cost of the project is estimated or contracted to be $100,000 or more:

The Creative Development and Media Buy for the Higher Education Reforms Campaign

(a) the purpose and nature of the project;

¢ The Creative Development and Media Buy for the Higher Education Reforms Campaign
December 2004 {o February 2005

(b} the intended recipients of the information to be communicated by the project;

*« Key stakeholders in Higher Education, primarily students, parents and influencers
{cy who authorised or is to authorise the project;

o Dr Nelson
(d} the manner in which the project is to be carried out;

« Creative Development and Media Buy for the Higher Education Reforms Campaign -
Newspapers, Radio, Magazines, Street Press, internet, Indigenous Media and NESB Media.

(e} whoisto carry out the project;
« Batey Red Cell * Creative development
* Universal McCann Media Buy

() whether the project is to be carried out under a contract;

Yes




{g) whether such contract was let by tender,;

Batey Red Cell contract extension following a select tender for the New
Apprenticeships Campaign

Universal McCann whole of Government Exclusive Use Contract
(h) the estimated or contracted cost of the project;

« Confracted value 31,365,180 ( GST exclusive)
(y  whether the effectiveness or impact of project has been or will be evaluated.

» Yes it has been evaluated.

* now the Campaign Palace/Red Cell




Senate Environment, Communications, Information Technology & the Arts
Legislation Committee
ANSWERS TO QUESTIONS ON NOTICE
Environment and Heritage

Budget Estimates 2005-2006, May 2003

Qutcome: 1. Environment Question No: not numbered
Division/Agency: Portfolio Coordination and Environment Protection

: Division
Topic: Advertising

Hansard Page ECITA: Written Question on Notice

Senator Murray asked:

Please provide a list of all advertising projects currently being undertaken or expected
to be undertaken by the department or agency in the course of 2005 where the cost of
the project is estimated or contracted to be $100 000 or more, indicating:

(a) the purpose and nature of the project;

(b) the intended recipients of the information to be communicated by the project;
(¢) who authorised or is to authorise the project;

(d) the manner in which the project is to be carried out;

(e) who is to carry out the project;

(fy  whether the project is to be carried out under a contract;

(g} whether such contract was let by tender;

(h) the estimated or contracted cost of the project;

(i)  whether the effectiveness or impact of project has been or will be evaluated.

Answer/s:
There are two relevant advertising projects, relating to:

() Drought Recovery Round of the Australian Government Envirofund; and
(i1}  Australian Government Community Water Grants.

()
(1) Advertising to promote the availability of grants from the Drought
Recovery Round of the Australian Government Envirofund.
(i1) Promotion of the Australian Government Community Water Grants 1o
encourage applications from eligible applicants.

(M (1) People living in Exceptional Circumstances declared areas.
(ii)
s Schools
e Local councils
e Sporting clubs with outdoor grounds
s Qutdoor sports/recreational clubs eg bushwalking clubs, Girl
Guides

+ Groups with a fundraising agenda eg Rotary, Lions

Contact Officer: Dale Starr Extension No: 1959

Clearing Officer: Kevin Keeffe




Senate Environment, Communications, Information Technology & the Arts

Legislation Committee
ANSWERS TO QUESTIONS ON NOTICE
Environment and Heritage
Budget Estimates 2005-2006, May 2005

Groups with a social equity agenda eg some church groups, youth
groups, rural groups

Community-care sector eg nursing homes, hospitals, childcare
centres

Indigenous organisations

NESB community groups

(c) The Minister for the Environment and Heritage,
Senator the Hon lan Campbell and the Minister for Fisheries, Forestry and
Conservation, Senator the Hon lan Macdonald.

(d)
(i) Press, radio and television {(Weather Channel only).
(i1} Press advertising in metro, regional and suburban papers; limited
Indigenous radio advertising; and direct mail.
(e)
(1) The project is being managed by departmental resources with
Universal McCann providing media placement services.
(11}  KWP Advertsing
Q)
(i} no
(i)  vyes
(8
(1) no
(ii) no
(h)
(i) $644.362 (GST inclusive) for media buy.
(i) $170,000 to KWP for creative including direct mail product
production. $1.6 million to Universal McCann for media buy. (All
GST inclusive.)
()
@M ves
(ii) yes
Contact Officer: Dale Starr Extension No: 1959

Clearing Officer: Kevin Keeffe




Industry, Tourism and Resources Portfolio
2005-06 Budget Estimates Hearings
May/June 2005
Responses to Questions on Notice

(To be coordinated through PM&C)

QUESTION
Senator Murray asked:

Please provide a list of all advertising projects currently being undertaken or expected to be undertaken
by the department or agency in the course of 2005 where the cost of the project is estimated or
contracted to be $100 000 or more, indicating:

(a) the purpose and nature of the project;

(b) the intended recipients of the information to be communicated by the project;

{c) who authorised or is to authorise the project;

(d) the manner in which the project is to be carried out;

{e) who is to carry out the project;

() whether the project is to be carried out under a contract;

(g)  whether such contract was let by tender;

(h) the estimated or contracted cost of the project;

(i)  whether the effectiveness or impact of project has been or will be evaluated.
ANSWER

Information on relevant advertising projects being undertaken or expected to be undertaken by the
Department of Industry, Tourism and Resources is attached.

No relevant activities to report for 1P Australia, Geoscience Australia and the National Offshore
Petroleum Safety Authority.




” IiEPARTMENT OF INDUSTRY, TOURISM AND RESOURCES

Advertising projects currently being undertaken or expected to be undertaken by the Department
in the course of 2005 where the cost of the project is estimated or confracted to be $100 000

PROJECT TITLE

DETAILS

Title

Invest Australia | The
Future is Here Global
Advertising Campaign |
2005 Calendar Year

Purpose and nature of project
To raise the awareness of Australia as a competitive investment and business destination.

Intended recipients of the information to be communicated by the project
Global business audience targeting decision makers such as CEQs, Managing Directors and
other high level executives,

Who authorised or is te authorise the project
Chief Executive Officer, Invest Australia.

Manner in which the project is to be earried out
Predominantly print advertising in overseas newspapers and magazines. (Bloomberg TV
is the only exception.)

Who is to carry out the project
Invest Australia

Whether the project is to be carried out under a contract
Yes, Swell Design engaged to undertake graphic design and artwork for the
advertiserments.

Whether such contract was et by tender
Yes, Swell Design was selected from Invest Australia’s pane! of preferred designers which
was established through a select tender process,

The estimated or contracted cost of the project
Advertising costs {GST n/a) $2,096,810
Creative design costs (GST incl} 528,560

Whether the effectiveness or impact of project has been or will be evaluated
Yes.

Title

Advertising Campaign |
Structoral Adjustment
Fund for South Australia |
20035 Calendar Year

Purpose and nature of project
To advertise the Structural Adjustment Fund for South Australia and generate foreign
direct investment for South Australia.

Intended recipients of the information to be commaunicated by the project
Business opinion leaders and decision makers such as CEOs, Managing Directors and other
high level executives,

Who authorised or is to authorise the project
Chief Executive Officer, Invest Australia.

Manner in which the project is to be carried out

Primarily print advertising in Australian and overseas newspapers and magazines (to be
supplemented in the future by online advertising) to allow for the provision of detailed
information.

Who is to carry out the project
Cilarity Communications

Whether the project is to be carried out under a coniract
Yes, Clarity Communications engaged to develop advertising strategy, underiake creative
writing and design, and to manage Hiaison and bookings with publications.

Whether such contract was let by tender

No

The estimated or contracted cost of the project
Media costs {GST incl) $1,158,358
Consultant costs (GST incl) $32.89¢

Whether the effectiveness or impact of project has been or will be evaluated
Yes.
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| PROJECT TITLE

DETAILS

Title

Ausindustry Branding | An
ongoing schedule of
branding advertising
approved by the Ministerial
Committee on Government
Communications | 2003
Calendar Year

Purpose and nature of project
To raise and maintain awareness of Australian Government programs available to support
businesses.

Intended recipients of the information fo be communicated by the project

Australian businesses which are eligible for the Australian Government’s business
assistance programs through AusIndustry. Project also intended to reach stakeholders and
multipliers who will pass on the information.

‘Who authorised or is to authorise the project
Project is ongoing and has been endorsed by the Ministerial Committee on Government
Communications. Approval for funds expenditure is with the delegate within AusIndustry.

Manner in which the project is to be carried out
The project will comprise print advertising in national/state/regional newspapers; trade and
business magazines; and electronic media.

Who is to carry out the project

The project will be undertaken as part of the Australian Government’s Central Advertising
System. Universal McCann and HMA Blaze (the Australian Government’s Master Media
Agencies) will undertake the project. No creative advertising agency will be used this
calendar year as it is part of an on-going project.

Whether the project is to be carried out under a contract
The project is part of the Australian Government’s Central Advertising System and is
therefore covered by the contractual arrangements that apply for that system.

Whether such contract was let by tender
Yes, the Australian Government’s Central Advertising agencies were selected by tendering

- arrangements of the Government Communications Unit in PM&C.

The estimated or contracted cost of ihe project
Media Placement {GST excl) $311,000
Production (graphic design only} (GST excl) $23,000

Whether the effectiveness or impact of project has been or will be evaluated
Yes.




Department of Family and Community Services answer:

o Violence Against Women. Australian Says No Campaign

a} The Violence Against Women. Australia Says NO campaign was developed
to raise community awareness of the issues of domestic violence and sexual
assault.

b) The Violence Against Women. Australia Says NO campaign targets 16 to
39 year olds.

¢) Senator the Hon Kay Patterson, Minister for Family and Community
Services and the Minister Assisting the Prime Minister on Women’s Issues.

d) The Violence Against Women. Australia Says NO campaign consists of
television, magazine, cinema, Indigenous and ethnic press and convenience
advertising.

e) Grey Worldwide Pty Ltd.
f} Yes.
g) Yes.

h) Estimated advertising agency and production costs are $217,200. Media
costs are $6,199,366.28. All figures include GST.

i) It is currently planned for the campaign to undergo a formal evaluation after
the November 2005 series of advertisements.

s More Help For Families Campaign

January 2005 — for potential and current family assistance customers

a) To increase awareness of family assistance by promoting “The What, Why
and How of Family Assistance” booklet.

b) Potential and current family assistance customers.
¢) Minister Patterson.

d) Newspaper, radio and magazine advertisements.
¢) Whybin's TBWA and Partners.

f) Yes.

g} Yes.

h) $75,462 (ex GST) for advertising agency. $1,787,022 (ex GST) for media
buy.

i} Yes.




o More Help For Families Campaign (continued)

June 2005 — for current Family Tax Benefit and Child Care Benefit customers

a)
b)

To promote the importance of updating family assistance income estimates.

Current Family Tax Benefit and Child Care Benefit customers were the

target audience.

c)
d)
¢)
H
g)

h)
buy.

i)

Minister Patterson.

Newspaper advertisements,

Whybin’s TBWA and Partners.

Yes.

Yes.

$112,961 (ex GST) for advertising agency. $1,333,711 (ex G8T) for media

Yes,

June 2005 — for Indigenous families

a)
b)
¢)
d)

To increase awareness of family assistance.
Indigenous families.

Minister Patterson.

Newspaper and radio advertisements

No advertising agency was involved.

Mot applicable.

Not applicable.

$256,769 (ex GST) for media buy.

Yes.

October 2005 — for non-English speaking background familics

)
b)
0
@
)

To increase awareness of family assistance,
Non-English speaking background families.
Minister Patterson.

Newspaper and radio advertisements.

No advertising agency will be involved.




2)
h)

Not applicable.

Not applicable.

$265,750 (ex GST) for media buy.
Yes.

* Keeping the System Fair Campaign

a)

b)

¢)

d)

g)
h)

Concept development and creative management for voluntary compliance
campaign.

All Centrelink customers except those receiving Family Tax Benefit and
Child Care Benefit.

Senator the Hon Kay Patterson, Minister for Family and Community
Services.

Television, Press, Radio, Internet, Direct Mail.
Vinten Browning.

Yes.

No.

$245,781.41 (GST inclusive) for advertising agency.

The overall campaign will be evaluated by DEWR, which assumed
responsibility for the project from 1 July 2005.
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BUDGET ESTIMATES, 25, 26 MAY 2005 - ANSWERS TO QUESTIONS ON NOTICE
Department of Foreign Affairs and Trade

Senator Murray asked the following question during the Budget Estimates hearing i1 May/June
2005:

Please provide a list of all advertising projects currently being undertaken or expected to be
undertaken by the department or agency in the course of 2005 where the cost of the project is
estimated or contracted to be $100 000 or more, indicating:

(a) the purpose and nature of the project;

(b} the intended recipients of the information to be communicated by the project;
{c} who authorised or is to authorise the project;

(d} the manner in which the project is to be carried out;

(¢} who is to carry out the project;

{(f}y  whether the project is to be carried out under a contract;

(g) whether such contract was let by tender;

(hy the estimated or contracted cost of the project;

{iy  whether the effectiveness or impact of project has been or will be evaluated.
Department of Foreign Affairs and Trade

Answer
{a)y The three year smartraveller public information campaign was officially faunched by Mr
Downer on 7 September 2003, The campaign is in place to:

e increase public awareness of the Department’s travel advisories and encourage all
Australians to consult them as a routine part of their international travel preparations

s promote the role of travel advisories as a source of accurate and impartial travel
information for all Australians

» increase awareness that it is the responsibility of each traveller to minimise their risk

while traveiling overseas.

(by All Australians. Primary target audiences are overseas travellers, people planning to travel
overseas and members of the travel industry,

(¢) The Minister for Foreign Affairs
{d}y The campaign consists of felevision, print and internet advertising.

{e) KWP is contracted to provide the smartraveller creative. Universal McCann is responsible
for media placements.

fy Yes

(hy In 2005, the estimated cost of the smartraveller advertising is: $2,269,654 (GST Inclusive)

(i) Yes




Senate Community Affairs Legislation Committee
ANSWERS TO ESTIMATES QUESTIONS ON NOTICE
HEALTH AND AGEING PORTFOLIO
Budget Estimates 2005-2006, 1 & 2 June 2005
Question: E05-236

OUTCOME: Whole of Portfolio
Topic: ADVERTISING PROJECTS
Written Question on Notice
Senator Murray asked:
Please provide a list of all advertising projects currently being undertaken or expected to be
undertaken by the Department or agency in the course of 2005 where the cost of the project is
estimated or contracted to be $100,000 or more, indicating:

a)  the purpose and nature of the project;

b)  the intended recipients of the information to be communicated by the project;

¢)  who authorised or is to authorise the project;

dy  the manner in which the project is to be carried out;

e}  who is to carry out the project;

f)  whether the project is to be carried out under a contract;

g)  whether such a contract was let by tender;

h)  the estimated or contracted cost of the project;

i} whether the effectiveness or impact of the project has been or will be evaluated.

Answer:

The response is provided at Attachment A.
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QUESTION TAKEN ON NOTICE
BUDGET ESTIMATES HEARING: 23 May 2005

IMMIGRATION AND MULTICULTURAL AND INDIGENOUS AFFAIRS PORTFOLIO

Output: Internal Product

Senator Murray asked:

Please provide a list of all advertising projects currently being undertaken or expected
to be undertaken by the department or agency in the course of 2005 where the cost of
the project is estimated or contracted to be $100 000 or more, indicating:

(a) the purpose and nature of the project;

(b) the intended recipients of the information to be communicated by the project,

(c} who authorised or is to authorise the project;

{d) the manner in which the project is to.be carried ouf;

(&) who is to carry out the project;

(f whether the project is o be carried out under a contract;

{g) whether such contract was let by tender,

{(h) the estimated or contracted cost of the project;

0 whether the effectiveness or impact of project has been or will be evaluated.
Answer.

The table at Attachment A provides a detailed response to the above question.
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Senate Rural and Regional Affairs and Transport Legislation Committee
ANSWERS TO QUESTIONS ON NOTICE
Transport and Regional Services
Department of Transport and Regional Services

Consideration of Senate Budget Estimates May 2005

Question No.: CORP 29
Topic: Government Advertising
Hansard Page: Not applicable

Output: Corporate Services — Communications Services

Senator Murray asked:

Please provide a list of all advertising projects currently being undertaken or expected to
be undertaken by the department or agency in the course of 2005 where the cost of the
project is estimated or contracted to be $100 000 or more, indicating:

(a) the purpose and nature of the project;

(b) the intended recipients of the information to be communicated by the project;
(¢} who authorised or is to authorise the project;

(d) the manner in which the project is to be carrted out;

(¢) who is to carry out the project;

()  whether the project is to be carried out under a contract;

() whether such contract was let by tender;

(h) the estimated or contracted cost of the project;

(1)  whether the effectiveness or impact of project has been or will be evaluated.

Answer:

Only one advertising project with a cost of more than $100,000 has been undertaken or
is expected to be undertaken in 2005.

a) 1o raise awareness and use of the Green Vehicle Guide (GVG) amongst new car
buyers.




b)

)
h)

The intended recipients of the GVG advertising campaign message are people who
have bought a new car in the last two years or intend to buy a car in the next two
years.

The General Manager, Transport Integration and Reform Branch, Maritime and
Land Transport Division authorised the project.

The campaign used print and internet advertising.

Grey Worldwide has been contracted to provide creative advertising services for the
project and Untversal McCann provided media planning and placement services.

Yes.
Yes.
The cost of the advertising project was $609,254 including GST.

Yes the advertising project will be evaluated.

s




ANSWERS TO QUESTIONS ON NOTICE
Treasury Portfolio

Budget Estimates 2005

Topic: Advertising Projects undertaken in 2005
Hansard Page: Written

Senator Murray asked:

Please provide a list of all advertising projects currently being undertaken or expected
to be undertaken by the department or agency in the course of 2005 where the cost of
the project is estimated or contracted to be $100 000 or more, indicating:

(a) the purpose and nature of the project;

(b) the intended recipients of the information to be communicated by the project;
(¢)  who authorised or is to authorise the project;

(d)  the manner in which the project is to be carried out;

(e) who is to carry out the project;

(fy  whether the project is to be carried out under a contract;

(g) whether such contract was let by tender;

(h) the estimated or contracted cost of the project;

(i)  whether the effectiveness or impact of project has been or will be evaluated.

Answer:
Australian Bureau of Statistics

One advertising project was undertaken by the Australian Bureau of Statistics in 2005
where the cost was $100,000 or more.

(a) Design, production and installation of a conference display including
multimedia DVD.

(b  Delegates of the International Statistical Institute conference
(statisticians, academics, researchers) held in April 2005.

(c) Dr Siu-Ming Tam, First Assistant Statistician, Information
Management and Census Division, Australian Bureau of Statistics.

(dj 6x3 metre display wall and 2.4 metre fower containing plasma screen




(e)
®
(8
(h)

(i)

ANSWERS TO QUESTIONS ON NOTICE
Treasury Portfolio
Budget Estimates 2005
to run DVD,

The Couch Design.

Yes.

Limited quotes sought (3).

Advertising agency - $0

Design and production - $103,257 (GST inclusive)
Media - $0.

Yes.

Australian Competition & Consumer Commission

The Australian Competition and Consumer Commission (ACCC) has only one
advertising project expected to cost more than $100,000 in 2005. The details sought
are provided below:

(a)

(b
(c)

(d)
(e)

()
(g
(k)
(i)

As part of court enforceable undertakings offered by Philip Morris Limited and
British American Tobacco Limited pursuant to section 878 of the Trade
Practices Act 1974, a fund of $8m has been established to undertake a consumer
awareness project. The project is to address the ACCC’s concerns that
Australian tobacco companies allegedly represented to Australian smokers that
smoking “light”, “mild” and other Low Yield cigarettes (low tar and nicotine
levels) provided some health and other benefits when compared to Regular
(High Yield) cigarettes.

smokers, particularly smokers of Low Yield cigarettes.

The Parliamentary Secretary to the Treasurer will seek approval for the
advertising campaign from the Ministerial Committee on Government
Communications.

primarily television, press and radio, with other media as appropriate.

1t is likely that a restricted tender process will be undertaken to appoint a
suitable advertising agency.

Yes.
Yes.
The project has a total budget of $8m.

Yes,




ANSWERS TO QUESTIONS ON NOTICE

Treasury Portfolio

Budget Estimates 2005

Australian Office of Financial Management

Nil

Australian Securities and Investments Commission
Nil

Corporations and Markets Advisory Committee
Nil

Inspector-General of Taxation

Nil

National Competition Council

Nil

Productivity Commission

Nil
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BUDGET ESTIMATES, 25,26 MAY 2005 - ANSWERS TO QUESTIONS ON NOTICE
Department of Veterans’ Affairs

Senator Murray:

Please provide a list of all advertising currently being undertaken or expected to be undertaken by
the department or agency in the course of 2005 where the cost of the project s estimated or
contracted to be $100 000 or more, indicating:

(a) the purpose and nature of the project;

{b) the intended recipient of the information to be communicated by the project;
{¢) who authorised or is to authorise the project;

(d) the manner in which the project is to be carried out;

(e) who is carrying out the project;

(f) whether the project is to be carried out under a contract;

{g) whether such contract was let by tender;

(h) the estimated or contracted cost of the project;

(i} whether the effectiveness of impact of the project has been or will be evaluated.

The answer from the Department of Veterans™ Affairs is:

One advertising project over 8100 000 has been undertaken during 2005.

(a) Commemorating Australia’s Military History 2005, The three components were:
e promote community awareness of Victory in the Pacific (VP) Day on 15 August;
o eligibility for the 60" anniversary of the end of World War Il commemorative
medallion; and
¢ the national Safure to Veterans on 13-15 August 2005,

(b)  Australian veteran communities and the general community.

{c) Ministerial Committee on Government Communication authorised the community service
announcements for VP Day. The other two components did not require authorisation.

(d) VP Day — community service announcements and print media advertisements.
Commemorative medallions — print media advertisements.
Salute to Veterans — print media advertisements.

(e) VP Day community service announcements — Young & Rubicam, Orima Research
VP Day print media advertisements — HMA Blaze
Commemorative medallions - HMA Blaze
Salute to Veterans — HMA Blaze and Nuance Multimedia Australia

(H Yes




(2)

(h)
(D

HMA Blaze is the approved Government media buying contractor for advertising. Orima
was already contracted to conduct veteran satisfaction surveys. Young and Rubicam were
engaged in accordance with Government contracting policy in consultation with the
Government Communications Unit. No tender process was required for Nuance Multimedia
as they are the sole advertising agents for Wartime Magazine.

Total for the three components was $232 067.55.

Yes. Orima Research has provided a report to the Department on its evaluation of the
community service announcements.






