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Question Number:   W576-06   
 
 
Question: 
 
Senator Wong asked at Hansard page 57: Please provide a copy of written advice 
from Universal McCann on the costs of placing particular ads in different forms of 
media. 
 
 
Answer: 
The Universal McCann 2005 Media Overview Plan as at 8 October 2005 (see 
attachment) provides a breakdown of projected placement costs for television, 
newspaper, radio, internet, NESB, indigenous and print handicapped for the 
WorkChoices advertising campaign. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Attachment A 
Universal McCann 2005 Media Overview Plan 
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  TELEVISION TOTAL 24,133,952.60        
         

NEWSPAPER         
National (2 Titles) 4 Page 

Consecutive 
4    1 1 1  1   

Metropolitan (10 
Titles) 

4 Page 
Consecutive 

4    1 1 1   1  

Primary Regional (10 
Titles) 

4 Page 
Consecutive 

4    1 1 1  1   

Regional (367 Titles) 4 Page 
Consecutive 

2    1       1           

Suburban (167 Titles) 4 Page 
Consecutive 

2    1       1        

Rural (9 Titles) 4 Page 
Consecutive 

2    1  1      

  NEWSPAPER TOTAL 8,702,687.87        
         

MAGAZINES         
  MAGAZINE TOTAL        
         

RADIO         
Metropolitan & 
Regional  

60 Seconds 36  8 8 8 4 4 4     

 45 Seconds 40  2 2 2 4 4 4 2 2 2 2 2 2 2 2 1 1 1 1 1 1   



 39 Seconds 28    2 2 2 2 2 2 2 2 2 2 2 2 2 2   
 15 Seconds 136 1,345,158.00  4 4 4 4 4 4 8 8 8 8 8 8 8 8 8 8 8 8 8 8   
  RADIO TOTAL 3,700,284.80        
         

INTERNET         
Various Sites         

  INTERNET TOTAL 420,000.00        
         

NESB         
13 Languages         
Radio (61 Stations) 60, 45, 30 & 15 Seconds        
Press (41 Titles) 10cm x 3col Mono        
Press (61 Titles) 4 Page Consecutive        

  NESB TOTAL 876,855.34        
         

INDIGENOUS         
Radio (168 Stations) 60, 45, 30 & 15 Seconds        
Press (5 Titles) 4 Page Consecutive        

  INDIGENOUS TOTAL 78,843.01        
         

PRINT 
HANDICAPPED 

        

Radio (25 Stations) 60, 45, 30 & 15 Seconds        
  PRINT 

HANDICAPPED 
TOTAL

26,913.00        

         
CINEMA         

  CINEMA TOTAL        
         

OUTDOOR         
  OUTDOOR TOTAL        
         

DIRECT MAIL         
         
         

PLANNED MEDIA TOTAL (excl. s/fee) 37,939,536.62        

Commission Rebate 6%  (2,276,372.20)        

Plus Campaign Fee 1.5%  569,093.05        

Material Despatch + Internet Trafficking + Internet Creative 
Development 

506,250.00        

NET COST  36,738,507.47        

10% GST  3,673,850.75        



TOTAL INCL GST  40,412,358.22        

BUDGET         

Difference (Budget vs Actual) incl. Fee & GST (40,412,358.22)        

Information contained in this plan is confidential         

 




