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Senator Ronaldson asked: 

1. Of the remaining funding available for leisure consumer marketing, what was, and is, the 
financial allocation to domestic marketing for: 

a. 2010-11; 

b. 2011-12; 

c. 2012-13; 

d. 2013-14; 

e. 2014-15; and  

f. 2015-16? 

Answer: 

1. Financial allocation for domestic marketing: 

a. 2010-11 $9,230,893  

b. 2011-12 $8,851,044  

c. 2012-13 $7,500,000 

d. 2013-14 expected to be at 2012-13 levels 

e. 2014-15 expected to be at 2012-13 levels 

f. 2015-16 expected to be at 2012-13 levels 


