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Question: 193

Topic: Regional Telecommunications Consumer Information Campaign: Pointing you in the Right Direction — Mailout

Senator Conroy asked:

With reference to a third television advertisement that has been produced for the Regional Telecommunications Consumer Information Campaign, “how much is being spent on that one”?
Answer: 

The three television advertisements were produced on the same day, therefore it is not possible to itemise the cost of each individual commercial separately. 
The total production cost, as per the contract with the Service Provider, was $239,901.20. 
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Question: 197
Topic: Nyoongar Radio
Senator Conroy asked:

Nyoongar Radio in Western Australia shut its doors last year. Are you aware the closure was as a result of a loss of funding of approximately $50,000 over five years and a number of conditions and demands imposed by DCITA? DCITA met Nyoongar Radio on 25 July 2006 and agreed to a program funding agreement. However, the PFA was not received from DCITA by Nyoongar Radio until the Friday before they closed the doors. Why was that?
Answer: 

Nyoongar Radio was a community radio station operated by the Western Australian Aboriginal Media Association (WAAMA) under the call sign 6AR, licensed to serve the Aboriginal community of Perth.

WAAMA has received funding of $4.9 million under the Australian Government’s Indigenous Broadcasting Program (IBP) from 1998-99 to 2005-06, including higher funding in initial ‘start up’ years. Funding was reduced in later years to bring WAAMA into line with other Indigenous broadcasters of a similar scale funded under the IBP.
In 2005-06, the Department investigated a number of financial and governance concerns with WAAMA. 
To assist WAAMA to work through its problems, the Department offered WAAMA conditional funding in 2006‑07 to allow the radio station to continue. However, this offer was declined by WAAMA, which ceased operating on 1 September 2006 and had its licence revoked by the Australian Communications and Media Authority on 9 October 2006.
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Question: 198

Topic: Nyoongar Radio
Senator Conroy asked:

Subsequent to Nyoongar Radio’s closure, has any funding been allocated for another community radio service in the region?

Answer: 

No. The Australian Government only funds Indigenous radio services with valid community broadcasting licenses. Currently, there are none in the Perth market. However, the Australian Communications and Media Authority (ACMA) have called for license applications for two new permanent community radio services for Perth. One of these may or may not be allocated to an Indigenous service. This is a determination to be made by ACMA as the independent regulator.

The Australian Government would consider funding any future Indigenous radio station to serve Perth under the Indigenous Broadcasting Program. Funding support would be subject to appropriate conditions being met, including the applicant:

· operating under an appropriate broadcasting licence;

· meeting satisfactory standards of corporate governance; and

· demonstrating local Indigenous community support.
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Question: 199

Topic: Digital Australia recruitment costs
Senator Conroy asked:

How much has been spent on [Digital Australia] recruitment?

Answer: 

Up to and including 30 June 2007, $191,466.69 (ex GST).
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Question: 231

Topic: CDMA phones 
Senator Nash asked:

Are you aware of how many customers at the moment are on the mobile networks used in

regional Australian that are not Telstra customers? It would only be CDMA and not digital that I would be interested in.

Answer: 

As of 16 January 2008, the current number of CDMA customers is unknown to the Department as this information is held very tightly by Telstra.

In a speech to the International Association of Business Communicators on 18 May 2006, Paul Fletcher from Optus stated that Optus has 40,000 CDMA customers (speech accessed on 18 June 2007 at www.optus.com.au under the link to “media centre” and then “speeches and reports”).
On 3 October 2006, The Australian newspaper reported that “Optus customers make up 40,000 of Telstra’s 70,000 CDMA wholesale customer base” in an article titled “Optus eyes a slice of Telstra’s 3G” by Chris Jenkins .
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Question: 233

Topic: Report on the review of the Indigenous Broadcasting Program
Senator Conroy asked:

Senator CONROY – Can we get a hard copy of the Report on the review of the Indigenous Broadcasting Program?
Answer: 

A copy of the Report is available on the Department of Communications, Information Technology and the Arts website at www.dcita.gov.au under the Indigenous Programs section.
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Question: 239

Topic: Broadband / Market Clarity report
Senator Conroy asked:

Senator CONROY - Just reading again from the press statement, the minister says:

The Market Clarity report provides a new and robust assessment of Australia’s broadband performance. 

Did the department review this report before the Minister made this statement?

Answer:

No, the Department did not review the report before the statement was made.
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Question: 240

Topic: Broadband / Market Clarity report
Senator Conroy asked:

Senator CONROY - Who did you get the briefing from?

Senator Coonan - From the principal.

Senator CONROY - When was that?

Senator Coonan - I cannot remember; a few days beforehand.

Senator CONROY - I will follow up after you take that on notice, obviously. Did the department provide any advice to the Minister about whether this report was in fact a robust assessment of Australia’s broadband performance?

Answer: 

The Department did not provide advice to the former Minister on the Market Clarity report.
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Question: 245

Topic: Regional Telecommunications Consumer Information Campaign: Pointing you in the Right Direction — Mailout 

Senator Conroy asked:

… what the definition of ‘regional’ was for the purposes of this mail-out?
Answer: 

The mail-out was delivered to postcodes completely or partly in non-metropolitan areas of Australia based on definitions made by the Australian Bureau of Statistics. 
Metropolitan areas are:
(a) the capital cities of Canberra, Sydney, Melbourne, Brisbane, Adelaide, Perth, Hobart and Darwin; and

(b) the adjacent high population centres of Wollongong, the Central Coast of NSW, Newcastle, Geelong, Palmerston and the Gold Coast including Tweed Heads. 
Their boundaries are defined by the relevant Urban Centre/Locality boundaries published by the Australian Bureau of Statistics as at 30 September 2002 in 2909.0 – Statistical Geography: Volume 3 – Australian Standard Geographical Classification (ASGC) Urban Centres/Localities (Issue 2001 released 30 September 2002; ISBN 0 642 47821 X) and described in Section 3.2.1. For further information see: http://www.abs.gov.au/ausstats/abs@.nsf/0/B03C37D9D89F7C19CA256AD4007F67F8?Open&Highlight=0,urban
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Question: 246

Topic: Regional Telecommunications Consumer Information Campaign: Pointing you in the Right Direction — Mailout

Senator Conroy asked:

… I am hoping you have perhaps access to the criteria on which you based the mail-out, as opposed to the mailing list itself. 

Answer: 

The mail-out was distributed to households and businesses in postcodes that are considered regional, rural or remote according to definitions made by the Australian Bureau of Statistics. Some postcodes contain metropolitan and regional elements and the mail-out was delivered to all households and businesses in these postcodes as well to ensure that all regional Australians received the information. 
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