Senate Standing Committee on the 

Environment, Communications, Information Technology and the Arts 
ANSWERS TO ESTIMATES QUESTIONS ON NOTICE

Communications, Information Technology and the Arts portfolio

Special Broadcasting Service Corporation 
Budget Estimates Hearings 21, 23 and 24 May 2007


Outcome 1, Output 1.1, 1.2






Question: 97
Topic: Ratings for SBS News

Senator Conroy asked:

Senator CONROY—… What figures do you have on ratings for SBS news since the introduction of in-program breaks?

Mr Brown—The full implementation of in-program breaks was virtually simultaneous with the launch of the new news hour. Ratings would be an indication possibly of an attitude towards the commercials, but they are more likely to be an indication of reaction to the establishment of a news hour. I do not have the numbers—and I am certainly happy to take that on notice and give you the numbers……
Answer: 

The World News Australia (30 minute bulletin) averaged 191,000 viewers between 9 October 2006 and 16 December 2006. During this period there were no advertisements during the news; however, advertisements had begun to roll out in other programs. 

 

Between 17 December 2006 and 21 January 2007, one ad break was placed in the half hour news bulletin. The average audience for this period remained steady at 190,000. 

 

The one hour World News Australia bulletin commenced on 22 January 2007. The one hour news has so far averaged 180,000 (22 January - 27 June). While this is slightly down on the half hour news, overall ratings over the one hour period have increased since its introduction. The hour had previously averaged 157,000. 

 
	
	Half Hour (18:30-18:59)
	Hour (18:30-19:29)

	9 October 2006 – 16 December 2006
	191,000
	153,000

	17 December 2006 – 21 January 2007
	190,000
	157,000

	22 January 2007 – 27 June 2007
	208,000
	180,000


Outcome 1, Output 1.1, 1.2






Question: 98

Topic: Advertising Revenue

Senator Conroy asked:

Senator CONROY—How much revenue has been raised by SBS since the introduction of in-program breaks?

Mr Brown—Revenue is currently tracking ahead of budget. I think I reported that at the last estimates hearing.

Senator CONROY—Do you have a figure?

Mr Brown—I will need to take that on notice.

Answer: 

SBS generated $38.6m in gross TV advertising revenue for 2006-2007 – an increase of approximately $5.5m over the 2005-2006 result (not including revenue derived from the FIFA World Cup 2006). It is not possible to identify definitively what proportion of the increase in revenue relates to in-program breaks, market conditions or ratings performance.
Outcome 1, Output 1.1, 1.2






Question: 99

Topic: Marketing Costs
Senator Conroy asked:

Senator CONROY—…How much was spent on marketing in 2005-06 and in 2007-08 to date?

Mr Brown—Do you mean marketing of television content?

Senator CONROY—Yes.

Mr Brown—I will have to take that on notice.

Senator CONROY—Can you also take on notice what percentage increase it was on the previous year?

Answer: 

SBS spent $3.1m on television marketing in 2005-06 and $3.5m in 2006-07. This will be a 13% increase from 2006 to 2007. The forecast spend for 2007-08 is $3.1m. 
Outcome 1, Output 1.1, 1.2






Question: 100

Topic: Engagement of Marketing Companies
Senator Conroy asked:

Senator CONROY—….. When did SBS start to use Open Dialogue, a marketing company, to promote its ratings?

Mr Brown—It has not used it to promote its ratings. Open Dialogue is on a short-term contract—I think for the last three months—specifically employed by the Commercial Affairs Division as a trade marketing activity to inform advertisers and the business media of performance, particularly in relation to intraprogram breaks, so that we do realise the full value of intraprogram breaks.

Senator CONROY—They have been on for three months. How long is their short-term contract in total?

Mr Brown—I will have to take that on notice.

Senator CONROY—How much are we paying them for the term of their contract?

Mr Brown—I will take that on notice as well.

………..

Senator CONROY—Did SBS previously use any marketing firms to promote its advertising opportunities?

Mr Brown—I do not believe so.

Senator CONROY—Could you check that on notice. If the answer is different, you can let us know.

Answer: 

Open Dialogue promotes SBS in the advertising trade media and with a view to raising the profile of our commercial operations and in particular to promote the value of SBS's 
in-program breaks. Open Dialogue was originally engaged on a six month contract with a monthly retainer of $5000. That contract expired on 14 June 2007 and has been extended on a month-by-month basis. 

 

SBS also uses the services of Razor Media, an advertising agency, to develop strategy, messaging and creative executions for its trade marketing activities. Razor was engaged by SBS in 2004, primarily to promote its programming to consumers. 

 

Additionally SBS Commercial Affairs uses a firm, Marketing Media, primarily to undertake market research from time-to-time. 

Outcome 1, Output 1.1, 1.2






Question: 101

Topic: LOTE Programming in Prime Time
Senator Conroy asked:

Senator CONROY—There is an argument that since the introduction of in-program advertising there has been a change in the percentage of LOTE programming scheduled in prime time. Can you check into that. ….Since the introduction of in-program advertising, has the percentage of Indigenous programming scheduled in prime time altered, and, if so, how much?

Mr Brown—I think it has increased, but I think Living Black moved into a six o’clock timeslot last year when it had previously been off peak.

Senator CONROY—It would be helpful if you could come back to us with some figures.
Answer: 

In the three months prior to the introduction of in-program breaks (on 9 October 2006) LOTE programming scheduled during prime time (6pm-midnight) averaged 32 per cent. Since 

in-program breaks were introduced LOTE programming scheduled during prime time averaged 34.8 per cent (up to the end of June 2007).

SBS does not specifically track Indigenous programming. However, the proportion of Indigenous programming in prime time on SBS is not expected to be affected by 

in-program breaks.
Outcome 1, Output 1.1, 1.2






Question: 102

Topic: Meetings with Advertising Agents
Senator Conroy asked:

Senator CONROY—Have any meetings been held between any advertising agents and any program making staff at SBS?

Mr Brown—I would have to take that on notice.
Answer: 

From time-to-time, SBS programming staff attend agency and client presentations to explain and promote upcoming productions. SBS always makes it clear to agencies and clients that it has strict codes of practice and editorial and advertising policies and guidelines dealing with sponsorship and funding of programs. 
Outcome 1, Output 1.1, 1.2






Question: 103

Topic: SBS Divisional Structure
Senator Ronaldson asked:

Senator RONALDSON—So there has been a change to the divisional structure?

Mr Brown—Within each division, yes, in some cases.

Senator RONALDSON—It is headed ‘SBS Divisional Structure’, which has all those positions in place. So there have been changes to that structure that you have in front of you?

Mr Brown—Yes.

Senator RONALDSON—Can you describe those now and also provide a copy of the change, to the committee?

Mr Brown—Yes. 

Senator RONALDSON—I would be happy for you to take that on notice rather than going through it.
Answer: 

See attached table.

	QoN 103 SBS Divisional Structure:

	Position as described in Annual Report 2005-06
	Changes to organisational structure as at 30 June 2007

	DIRECTOR CONTENT, TELEVISION AND ONLINE
	No change

	Programming Executive
	Now Network Programmer

	Manager Programming
	No change

	General Manager SBS Independent
	No change

	Manager Sport
	No change

	TV Business Manager
	Now Business Affairs Manager - TV and Online 

	Manager Subtitling and Captioning
	Now Manager Subtitling  

	Manager Online Media
	No change

	Note: TV and Online Content Division have appointed a Manager Digital Media (to commence August 2007)



	DIRECTOR RADIO
	No change

	National Editor
	Position discontinued

	Manager National Radio Services
	Position discontinued

	Station Manager, Sydney
	Position discontinued

	Program Managers, Sydney
	No change

No change

	Station Manager, Melbourne
	Position discontinued

	Program Managers, Melbourne
	No change

No change

	Facilities and Services Manager, Melbourne
	No change

	Manager Digital Content Development
	Position discontinued

	Note: Radio Division has announced a restructure of its senior management team into 4 national positions (the positions have been advertised and are in the process of being filled):

· Radio Content  Manager

· Business Affairs Manager

· Digital Services Manager

· Quality and Standards Manager


	DIRECTOR COMMERCIAL AFFAIRS
	No change

	Assistant Director, Commercial Affairs
	Position discontinued

	National Manager, Merchandising & Content Sales
	Now National Manager -Content Sales and Distribution

	Melbourne Manager, Radio Sales
	Position incorporated into Language Services

	Manager, Language Services
	Position discontinued

	National Manager, Radio Sales
	Now  National Manager - In Language

	Note: During 2006-07 Commercial Affairs Division has completed a restructure of their senior management team into four national positions:

· National Manager - Media Sales and Strategy

· National Manager - In Language 

· National Manager - Content Sales and Distribution

· Business Manager


	DIRECTOR MARKETING
	No change

	TV Marketing Manager
	Position discontinued

	Radio Publicist
	Position discontinued

	TV Business Manager
	Position discontinued

	Deputy TV Marketing Manager
	Position discontinued

	Promotions Manager
	Now On Air Promotions Manager 

	Graphics Manager
	Now Design Manager

	Audience Research Manager
	Now Manager Marketing Strategy and Insights

	Note: During 2006-07 Marketing Division have reorganised into four key areas:

· Manager Marketing Strategy and Insights 

· Marketing Communications Manager 

· On Air Promotions Manager 

· Design Manager 


	DIRECTOR STRATEGY AND COMMUNICATIONS
	No change

	Corporate Communications Manager
	No change

	Manager Community Relations 
	Position discontinued 

	Manager Government Relations
	No change

	Manager Policy and Research
	No change

	Note: During 2006-07 Strategy and Communications Division:

· appointed a Manager Corporate Strategy 


	DIRECTOR NEWS AND CURRENT AFFAIRS
	No change

	Executive Producer Television News
	No change

	Executive Producer Radio News
	No change

	Executive Producer Dateline
	No change

	Executive Producer Insight
	No change

	Executive Producer WorldWatch
	No change

	Executive Producer Living Black
	No change

	NACA Business Manager
	No change

	NACA Operations Supervisor
	No change

	DIRECTOR TECHNOLOGY AND DISTRIBUTION
	No change

	Manager IT and Finance
	No change

	Manager Transmission services
	No change

	Manager Broadcast Engineering 
	No change (filled during 2006)

	Manager Broadcast Operations
	No change

	Manager Capital Development
	No change

	Manager Strategy and New Business
	No change (to be filled July 2007)

	CHIEF FINANCIAL OFFICER
	No change

	Manager Corporate Service 
	No change

	Manager Financial Policy
	No change

	Corporation Accountant
	No change

	DIRECTOR HUMAN RESOURCES
	No change

	Assistant Director
	No change

	Assistant Director
	No change

	Contracts Manager
	No change


Outcome 1, Output 1.1, 1.2






Question: 104

Topic: Staff Positions in Melbourne
Senator Ronaldson asked:

Senator RONALDSON—Those positions in Melbourne, do you know what they are as a proportion of all the positions listed?

Mr Brown—As a proportion of this only or the staffing overall?

Senator RONALDSON—No, of this divisional structure.

Mr Brown—I do not know, but if you say there are 64 then I would imagine that somewhere between 10 per cent and 15 per cent would be Melbourne.

Senator RONALDSON—Will you take that on notice?

Mr Brown—Yes.

Senator RONALDSON—Have the numbers of managers and directors who are based in Victoria increased or decreased over the last 12 months?

Mr Brown—I believe it has stayed the same.

Senator RONALDSON—Will you take that on notice?

Mr Brown—Yes, I will confirm that.

Senator RONALDSON—Can you also take on notice the number of positions based in Sydney, under the new divisional structure?

Mr Brown—Yes.

Senator RONALDSON—I take it that you would also want to take on notice my question of what this is as a proportion of all the positions listed?

Mr Brown—Yes.

Answer: 

Of the divisional structure outlined in the 2005-06 Annual Report, 8 per cent are based in Melbourne. The number of managers and directors based in Victoria has remained the same over the last 12 months. 

Under the new divisional structure as at 30 June 2007, 52 positions out of 56 are based in Sydney (with the location of 4 senior management positions in Radio yet to be determined). This represents 93 per cent of all the positions listed in the new structure.
Outcome 1, Output 1.1, 1.2






Question: 105

Topic: SBS Personnel Changes
Senator Ronaldson asked:

Senator RONALDSON—Do you know how many changes there have been in personnel in management and director positions in the last 12 months?

Mr Brown—The director positions or those positions that sit below the director or both?

Senator RONALDSON—Both.

Mr Brown—The whole thing on that page?

Senator RONALDSON—Yes.

Mr Brown—We will take that on notice.

Answer: 

Of the 65 positions identified in the Divisional Structure chart in the Annual Report 2005-06:

· 45 positions have not changed (although some titles may have changed slightly);

· 12 positions are no longer current due to organisational changes;

· 9 positions have involved recruitment of new managers; and

· 2 vacant positions have been filled.

Outcome 1, Output 1.1, 1.2






Question: 106

Topic: Workplace Bullying
Senator Ronaldson asked:

Senator RONALDSON—Have any of those disputes or decisions related to bullying in the workplace?

Mr Brown—Bullying?

Senator RONALDSON—Yes. Have there been any allegations of bullying?

Mr Brown—No, I am not aware of any allegations of bullying in relation to management positions.

Senator RONALDSON—Will you take that on notice?

Mr Brown—Yes.

Senator RONALDSON—Victimisation?

Mr Brown—I will take that on notice.

Answer: 

There have been no allegations of bullying or victimisation in relation to management positions.
Outcome 1, Output 1.1, 1.2






Question: 107

Topic: Costs of Restructure
Senator Ronaldson asked:

Senator RONALDSON—What has been the result of the restructure in terms of the numbers of management staff or staff costs and management to production cost ratios?

Mr Brown—I would need to take that on notice.

Answer: 

When the final reorganisation of SBS Radio is completed the number of SBS senior management will have dropped from 65 (as per the 2005-2006 Annual Report) to 56.
Outcome 1, Output 1.1, 1.2






Question: 108

Topic: Management Disputes
Senator Ronaldson asked:

Senator RONALDSON—…………..Are you saying to the committee that no-one has left the organisation in the past 12 months since the restructure as a result of disputes with management?

Mr Brown—I will take that on notice. I cannot think of anything.

Answer: 

SBS is unaware of any instances where a senior manager has left the organisation in the past 12 months as a result of disputes with management.
Outcome 1, Output 1.1, 1.2






Question: 109

Topic: Submission on Budget for SBS Radio
Senator Ronaldson asked:

Senator RONALDSON—I note that in the submission of SBS Radio to the Victorian parliament’s Economic Development Committee that the operating budget for SBS Radio in 1998-99 for Melbourne exceeded that of Sydney. Is this still the case today?

Mr Brown—I will take that on notice.

Answer: 

The operating budgets for Radio Sydney and Radio Melbourne are relatively equal. The Radio Sydney budget for 2006-07 is $0.012m higher than the budget for Radio Melbourne.

Outcome 1, Output 1.1, 1.2






Question: 110

Topic: Proportion of Staffing in Melbourne and Sydney
Senator Ronaldson asked:

Senator RONALDSON—……..are you telling the committee that in proportional terms in the last 12 months since the restructure there has been no change in the proportion of everyone in this divisional structure; the proportions between Melbourne and Sydney have not altered?

Mr Brown—Yes, that is my evidence.

Senator RONALDSON—Do you want to take that on notice?

Mr Brown—I will take on notice that I will confirm that, but I am confident.

Answer: 

See response to Question on Notice 104.
Outcome 1, Output 1.1, 1.2






Question: 111

Topic: Guidelines for Program Acquisition
Senator Conroy asked:

Senator CONROY—What are the guidelines and protocols for program acquisition? Can you provide those to us?

Mr Brown—I am not sure there does exist in a sort of singular finite form a set of guidelines. 

……………

Senator CONROY—Are you able to provide them to us? I appreciate they are not in a singular form, but is there a consolidated form they can be drawn into?

Mr Brown—I do not believe there is, but if there is we will supply it.

Answer: 

SBS in its program acquisition is guided by the SBS Charter as set out in the Special Broadcasting Service Act 1991, the SBS Codes of Practice and the SBS Editorial Guidelines. The general policy with respect to acquisitions is that SBS does not accept any content that is produced or distributed by lobby or advocacy groups, or any payment for broadcasting content.

Outcome 1, Output 1.1, 1.2






Question: 112

Topic: Advertising Revenue
Senator Wortley asked:

Senator WORTLEY—Can you give us the details of the increased advertising revenue in radio?

Mr Brown—In radio? I will take that on notice.

…………

Mr Brown—For this current financial year or for last financial year?

Senator WORTLEY—Both, if available.

Answer: 

Radio revenue is forecast at approximately $4m for the 2006-2007 financial year. This amount includes all production revenue (previously called Language Services). This is an increase of around $450,000 or 14% year on year (2005-06 revenue was $3.550m).

Outcome 1, Output 1.1, 1.2






Question: 113

Topic: Budget for Radio Language Groups
Senator Wortley asked:

Senator WORTLEY—It is it possible to provide the budgets for each of the language groups’ radio programming?

Mr Brown—I will take that on notice. 

……………

Senator WORTLEY—If they have not been structured in an individual language group, but if they have been done in a different way, could we have the details of that as well?

Mr Brown—Yes. 

………..

Senator WORTLEY—Are you able today to provide us with details of the increased revenue that has been invested in radio content?

Mr Brown—Let me take that on notice.
Answer: 

The budgets for the language groups in Sydney & Melbourne include supplier expenses, however, they do not include employee expenses which are budgeted for as totals in each centre. A number of other shared administrative costs are also budgeted for centrally. The Sydney – Melbourne break up of budgets is included below:

Revenue raised from independent sources together with appropriated funds is allocated as part of the internal corporate budget process. It is, therefore, difficult to isolate the specific component of increased revenue which has been invested in Radio content.

The Radio Budget (excluding depreciation) has increased by 3% from 2006-07 to 2007-08. 

	Language Group
	Melbourne Expenses
$
	Sydney Expenses
$

	
	
	

	ABORIGINAL
	3,798
	6,400

	AFRICAN
	2,539
	2,500

	ALBANIAN
	6,316
	N/A

	AMHARIC
	3,798
	N/A

	ARABIC
	13,870
	42,500

	ARMENIAN
	6,037
	7,000

	ASSYRIAN
	N/A
	5,000

	BOSNIAN
	3,798
	N/A

	BULGARIAN
	3,798
	N/A

	BANGLA
	N/A
	5,000

	BURMESE
	N/A
	4,000

	CANTONESE
	12,611
	15,000

	COOK ILS
	3,798
	N/A

	CROATIAN
	8,694
	13,500

	CZECH
	2,539
	7,000

	DANISH
	N/A
	5,500

	DARI
	3,798
	N/A

	DUTCH
	6,316
	12,000

	ENGLISH
	18,906
	10,000

	ESTONIAN
	2,539
	2,600

	FARSI
	3,658
	2,500

	FIJIAN
	3,798
	N/A

	FILIPINO
	8,834
	13,000

	FINNISH
	N/A
	3,500

	FRENCH
	13,870
	2,000

	GERMAN
	18,626
	12,000

	GREEK
	18,906
	38,000

	GUJARATI
	N/A
	2,000

	HEBREW
	3,798
	5,600

	HINDI
	5,057
	7,000

	HUNGARIAN
	6,316
	7,000

	INDONESIAN 
	5,057
	9,000

	ITALIAN
	18,906
	35,000

	KANNADA
	N/A
	5,000

	JAPANESE
	3,798
	N/A

	KHMER
	3,798
	14,000

	KOREAN
	3,798
	13,000

	KURDISH
	N/A
	5,000

	LAOTIAN
	3,798
	1,500

	LATVIAN
	N/A
	8,000

	LITHUANIAN
	2,539
	4,000

	MACEDONIAN
	10,093
	12,000

	MALAY
	1,906
	N/A

	MALTESE
	16,388
	7,500

	MANDARIN
	11,267
	15,000

	NEPALESE
	N/A
	5,000

	NORWEGIAN
	N/A
	5,500

	POLISH
	11,352
	14,500

	PORTUGUESE
	8,555
	17,000

	PUNJABI
	2,539
	5,500

	ROMANIAN
	6,316
	N/A

	RUSSIAN
	7,575
	10,000

	SAMOAN
	N/A
	3,500

	SERBIAN
	7,575
	15,000

	SINHALESE
	N/A
	2,500

	SLOVAK
	3,798
	N/A

	SLOVENIAN
	6,316
	1,200

	SOMALI
	3,798
	N/A

	SPANISH
	13,870
	22,000

	SWEDISH
	N/A
	2,500

	TAMIL
	N/A
	7,000

	THAI
	6,316
	N/A

	TONGAN
	6,316
	N/A

	TURKISH
	9,463
	17,000

	UKRAINIAN
	5,057
	6,000

	URDU
	2,539
	6,000

	VIETNAMESE
	18,906
	30,000

	YIDDISH
	3,798
	5,200

	OTHER ADMIN EXPENSES
	655,618
	408,525

	
	
	

	Total Supplier Expenses
	1,077,211
	984,372

	
	
	

	Language Group Salaries
	5,608,457
	5,668,879

	Other salaries 
	1,362,837
	1,407,121

	Total Salaries
	6,971,294
	7,076,000

	
	
	

	Total Budget 
	8,048,505
	8,060,372


Outcome 1, Output 1.1, 1.2






Question: 114

Topic: Meetings Between Paul Cutler and Minister for Foreign Affairs (1)
Senator Wortley/Conroy asked:

Senator WORTLEY—If we just move to Dateline. On 26 March 2007 the Sydney Morning Herald reported that SBS management, including a senior Dateline producer, frequently met with the Minister for Foreign Affairs. Furthermore, in the article an SBS spokesperson is quoted as saying:

... the Director of News and Current Affairs, Paul Cutler, has had both informal and formal meetings with Mr Downer’s office.

Can you confirm that such meetings took place?

Mr Brown—Yes. I believe the director has told me that those meetings have taken place.

Senator WORTLEY—Can you tell us how many times and over what period these meetings have taken place?

Mr Brown—I would have to take that on notice.

Answer: 

Three meetings were held with representatives of Mr Downer’s staff. The first was on 23 June 2005 with Press Secretary Chris Kenny. It was a short formal meeting in the company of another unnamed member of Mr Downer’s staff.

The second was an informal meeting with Press Secretary Tony Parkinson at a Canberra function on 21 June 2006.

The third was also informal with Mr Parkinson at a coffee bar in Canberra on 22 June 2006 in the company of SBS political correspondent Karen Middleton, executive producer of SBS News Mark Boyd and Insight executive producer Allan Hogan. 
Outcome 1, Output 1.1, 1.2






Question: 115

Topic: Meetings Between Paul Cutler and Minister for Foreign Affairs (2)
Senator Conroy asked:

Senator CONROY—…… So Mr Cutler had both informal and formal meetings with Mr Downer’s office, is that right?

Mr Brown—Yes.

Senator CONROY—Who did he meet with?

Mr Brown—I will take that on notice. I am not aware.
Answer: 

See response to Question on Notice 114.
Outcome 1, Output 1.1, 1.2






Question: 116

Topic: Appearance by Minister for Foreign Affairs on Dateline
Senator Conroy asked:

Senator CONROY—How many times did the minister [for Foreign Affairs and Trade] appear on the show in the last 12 months?

Mr Brown—I do not believe the minister has appeared on the show in the last 12 months.

Senator CONROY—At all? Is it one year, two years, three years? ……

Mr Brown—I cannot recall the minister appearing on Dateline in the last four years. Let me take that on notice.
Answer: 

The former Minister for Foreign Affairs and Trade, Mr Downer, last appeared on Dateline on 11 August 2004.

Outcome 1, Output 1.1, 1.2






Question: 117

Topic: Meeting between Paul Cutler and the Minister for Foreign Affairs and Trade
Senator Conroy asked:

Senator CONROY—I assumed that that might have been the difference between an informal and formal meeting, that someone was keeping a record?

Mr Brown—I am not aware of any minutes that exist, but I am happy to, as part of my response in terms of the number of meetings, characterise what was discussed.

Answer: 

No record was kept of the meetings. They were all fairly casual and mainly for Paul Cutler to introduce himself to the press secretaries. He had previously dealt with Mr Kenny over the phone while working for CNN in Hong Kong and took the opportunity to meet him personally. He wanted to meet Mr Parkinson as Mr Kenny’s replacement.

On each occasion, Mr Cutler merely stated that SBS News & Current Affairs was keen for Mr Downer to be made available to all its programs, not just Dateline. Both press secretaries promised that they would look favourably at any requests made by SBS.

Outcome 1, Output 1.1, 1.2






Question: 118

Topic: Dateline and Minister for Foreign Affairs
Senator Conroy:

Senator CONROY—Can you confirm that Paul Cutler, the Director News and Current Affairs, has told Dateline journalists that Alexander Downer has said he would not appear on Dateline?

Mr Brown—I will seek confirmation of that.

Answer: 

Dateline staff told Mr Cutler that there had been a problem following an appearance by 
Mr Downer in 2004, and that he had not appeared on the program since then. Mr Cutler said he would raise it with Mr Downer’s press secretary when he was next in Canberra. He did so, as noted in the response to Question on Notice 117, and reported back to the Dateline executive producer that Mr Downer’s press secretaries had promised to look favourably at any request. 
Outcome 1, Output 1.1, 1.2






Question: 119

Topic: Position of Executive Producer Dateline 
Senator Conroy asked:

Senator CONROY—Can you provide the duty statement and selection criteria for the position?

Mr Brown—The executive producer position?

Senator CONROY—The supervising producer and executive producer.

Mr Brown—Certainly.
Answer: 

See Attachment A.
Attachment A
EXECUTIVE PRODUCER DATELINE
DUTY STATEMENT: 
(1) Provide editorial control and inspired leadership in determining the content and format of the current affairs program “Dateline.”

(2) Manage a team of producers, researchers and video journalists to produce distinctive current affairs programming using innovative journalism and creative production techniques.

(3) Ensure that “Dateline” deals with global issues of strong public interest to a broad Australian audience.

(4) Effectively manage the financial and other resources allocated to “Dateline” and provide accurate and timely advice on budget performance.

(5) Play an active and collaborative role as a senior member of the News & Current Affairs Division management team and contribute to the strategic direction of the Division.

SELECTION CRITERIA
(1) A strong background in television current affairs journalism at a senior level. Ability to maintain editorial standards in line with the SBS Codes of Practice and Editorial Guidelines.

(2) A high level of knowledge of international affairs and current affairs and the ability to initiate and develop story ideas.

(3) Proven ability to provide inspired leadership, build teams and manage staff and resources within a budget framework. Understanding of and commitment to workplace diversity and occupational health and safety principles.

(4) High level management skills including proven ability to work collaboratively at a senior level and to contribute to strategic plans.

(5) An understanding of the aims and objectives of SBS, its program needs and Charter requirements.

SUPERVISING PRODUCER DATELINE
DUTIES

(1) Assist the Executive Producer in story selection and planning.

(2) Supervise researchers and reporters in researching stories, paying particular attention to story construction, the selection of talent and the quality of vision.

(3) Maintain daily and/or regular contact with reporters in the field to monitor the progress of story shoots, with a view to ensuring adherence to agreed shooting schedules and budgets.

(4) Advise and direct reporters in the completion of scripts and supervise the editing process to effect the highest possible production standards.

(5) Assist the Executive Producer in the preparation of publicity, program promos, teasers and intro’s. Script occasional inserts/reports as required.

(6) Other associated duties, as required.

Outcome 1, Output 1.1, 1.2






Question: 120

Topic: Inspector Rex
Senator Fierravanti-Wells asked:

Previously I have used Senate Estimates to complain about smut on SBS. Please explain how this matter came about.

May 29, 2007 - 3:30PM

SBS Television has apologised for screening in the family viewing time of 7.30pm an episode of Inspector Rex which featured a man being murdered during a sexual encounter with a married couple.

A viewer complained about an episode broadcast on November 18, 2006, of the Austrian crime series which stars a German shepherd police dog named Rex.

A report by the Australian Communications and Media Authority (ACMA) released today backed the finding and SBS's handling of the complaint about the episode entitled Death Via the Internet.

"SBS apologised for any distress the misclassification may have caused in its response to the complaint dated 14 December 2006," the ACMA report said.

"SBS took additional steps to inform classification officers of the breach and reasons for the breach to ensure the breach does not occur again."

The episode features a husband filming his wife and another man embrace and kiss on a bed.

When the man invites the husband to join them and questions his virility, the husband hits him on the head with a lamp and kills him.

The ACMA investigation found the sexual activity depicted in the scene was "higher than mild" and therefore not appropriate for a program classified PG (Parental Guidance).

It found the impact of the scene was heightened by the man and woman breathing heavily while they embraced, sexual dialogue, shots of the wife's breasts and cut-away shots of another man watching pornography on a computer.

SBS had no plan to show the episode again, but if this changed it would edit the program?
Answer: 

The episode of Inspector Rex broadcast on 16 November 2006 was subject of a formal complaint against Code 4 (Television Classification) of the SBS Codes of Practice. 
SBS’s system of television program classification is based on the ‘Guidelines for the Classification of Films and Computer Games 2005’ made under the Classification (Publications, Films and Computer Games) Act 1995. 
The episode of Inspector Rex broadcast on 16 November was a repeat and while it was originally classified as M (recommended for mature audiences), a number of edits had been made on the episode to bring it in line with the PG (parental guidance recommended) classification.

SBS’s Office of Audience Affairs, in assessing the complaint, found that the edits made to this episode of Inspector Rex were insufficient and that the program as broadcast should not have been classified as PG but still warranted an M classification. As such the episode should have been shown at a later timeslot.

As a result of this finding, the SBS classification officers have been informed of the decision and why the PG classification was inappropriate for the 7.30pm timeslot in this instance.

Outcome 1, Output 1.1, 1.2






Question: 121

Topic: Director of SBS Radio – Ms Paula Masselos
Senator Fierravanti-Wells asked:

(1) Have any complaints been lodged about Ms Masselos?  If so, please provide details of the same incl. what actions have been taken subsequent to those complaints?

(2) Have there been any resignations or retirements at SBS Radio since the appointment of Ms Masselos?  If so, please provide details of the persons who have resigned or retired, incl. the position and the time of service of the person.

(3) Please specify how Ms Masselos met each of the selection criteria for fulling the position of Director SBS Radio?

(4) Specifically, did Ms Masselos have “a strong record in leading and managing a large workforce engaged in Radio program production” (Criterion 1) and did she have “demonstrated capability to build effective radio programs and schedules” (Criterion 2)?

(5) Why did an experienced senior manager such as Mr David Ingram – who acted as Head of Radio for four months after Quang Luu retired – resign rather than continue working for Ms Masselos? [This was reported in the online magazine RadioWise on 22 March 2007].

(6) Did any person working Ms Masselos make any complaints to SBS Human Resources?  Did that person then accept a redundancy?  If so, please provide details of the circumstances surrounding this redundancy.

(7) How many other staff at SBS Radio have resigned, retired or made complaints about her behaviour since November 2006?
Answer: 

(1) SBS has a formal complaints/grievance process incorporated in its Human Resources policy and Certified Agreement. No complaints have been lodged about Ms Masselos under this process.
(2) See Attachment A. 

(3) It would be inappropriate to provide detail as to how individual applicants met each aspect of the selection criteria. Applicants were assessed against the statements of the role and responsibilities of the position of Director Radio and their claims against the selection criteria. 
The selection panel, comprising Ms Carla Zampatti AM (SBS Chairman), Mr Shaun Brown (SBS Managing Director), Ms Jacquie Riddell (SBS Director Marketing) and Mr Abd Malak OAM (Director Transcultural Mental Health Centre and Honorary President of the Federation of Ethnic Communities Council of Australia) found that Ms Masselos demonstrated the strongest claims to the position.

(4) The selection criteria for the position were not ranked as suggested in the question but listed in dot point form. All applicants were assessed against their claims to all the selection criteria. It would be inappropriate to provide detail as to how individual applicants met each aspect of the selection criteria.
(5) Mr Ingram retired on the grounds of age.

(6) Yes. The person was acting in the role of Executive Assistant to the Director of Radio. The person’s previous position had been abolished and there was no new position at that level available in the Radio restructure. The employee accepted a redundancy.
(7) See Attachment A which outlines SBS Radio staff who have resigned or retired since November 2006. 

SBS has a formal complaints/grievance process incorporated in its Human Resources policy and Certified Agreement. No complaints have been lodged about Ms Masselos under this process.
Attachment A
	Surname & Initials
	Position Description
	Start Date
	Last day of Duty
	Length of Service
	Reason

	Sydney Radio
	
	
	
	
	

	Borg J F
	Maltese Exec Producer
	22/10/1987
	1/01/2007
	19 years 2 mths
	Age Retirement

	Shad A
	Urdu Exec Producer
	25/01/1993
	12/02/2007
	14 years
	Age Retirement

	Wickrama D
	Sinhalese Exec Producer
	10/11/1992
	12/03/2007
	14 years 3 mths
	Age Retirement

	Salindera S
	Senior Producer
	5/04/2004
	25/05/2007
	3 years 1 mth
	Resignation

	Aslanian N
	Library Assistant
	15/11/2004
	13/06/2007
	2 years 7mths
	Resignation

	Jarma A
	Online Producer
	7/02/2005
	27/04/2007
	2 years 2 mths
	Resignation

	
	
	
	
	
	

	Melbourne Radio
	
	
	
	
	

	Cuculovski N K
	English Worldview Producer
	3/02/2003
	17/11/2006
	3 years 9 mths
	Resignation

	Zandler H J
	Polish Exec Producer
	18/01/1989
	2/03/2007
	18 years 1 mth
	Age Retirement

	Basic M
	Croatian Producer
	1/09/1999
	9/03/2007
	7 years 6 mths
	Resignation

	Radio executive (1)
	
	
	
	
	

	Ingram D
	
	26/09/1994
	23/03/2007
	12 years 6 mths
	Age Retirement


(1) SBS Radio Station Manager Melbourne, Mike Zafiropoulos, has advised SBS that he wishes to retire from his position in August 2007. 
Outcome 1, Output 1.1, 1.2






Question: 122

Topic: Consultancies SBS Radio
Senator Fierravanti-Wells asked:

Please provide full details of all consultancies which have been engaged at SBS Radio or by SBS for specific work at SBS Radio, incl. the costs and duration of each?
Answer: 

	Consultant
	Purpose
	Cost
	Duration

	Strike Zone
	Review of SBS Radio organisational structure
	Commercial-in-Confidence
	6 weeks

	Waterfield Consulting
	Strategic planning review
	Commercial-in-Confidence
	4 weeks

	
	
	Total     $69,188 excl GST
	


Outcome 1, Output 1.1, 1.2






Question: 123

Topic: Contracts - SBS Radio
Senator Fierravanti-Wells asked:

How many SBS Radio Managers have contracts which extend beyond 30 June 2007?  

Answer: 

All current SBS Radio managers employed under contracts have contracts which extend beyond 30 June 2007. 
Outcome 1, Output 1.1, 1.2






Question: 124

Topic: Advertisements - SBS Radio
Senator Fierravanti-Wells asked:

Please provide details of all advertisements for senior management positions at SBS Radio since Ms Masselos become Director of Radio. 

Answer: 

Please see attached duty statements and selection criteria. 

RADIO BUSINESS AFFAIRS MANAGER

Duty Statement

(1) Oversee the financial expenditure and individual cost centre budgets for the Radio Division. Provide timely advice and information to the Director Radio, the Divisional cost centre managers and the Finance Branch to ensure that the Division operates effectively within its budget.

(2) Manage the administration and library functions in Sydney and Melbourne for the Radio Division.

(3) Conduct organisational and management reviews at the request of the Director Radio and assist the Director Radio in the efficient management of the Division.

(4) Oversee the management and negotiation of contracts, partnerships and rights for SBS Radio.

Selection Criteria

(1) Senior level experience in the management and reporting of large divisional budgets, revenue and expenditure.

(2) Experience in managing staff and business units. An understanding of proper Human Resource Management practices.

(3) Experience in contract negotiation and management, preferably with an understanding of IP, moral and other rights issues.

(4) An understanding of and commitment multiculturalism and to the SBS Charter and an appreciation of the role of SBS in Australia.

RADIO CONTENT MANAGER

Duty Statement

(1) Manage the people and resources for production of content for SBS Radio in Sydney and Melbourne.

(2) Develop and implement SBS Radio programming strategies and policies, including those relating to content, format and direction of programs including outside broadcasts. 
(3) Ensure that programs meet the information and other needs of the various language groups and take into account demographic changes within the community. Develop and implement scheduling policies for SBS Radio.

(4) Ensure that programs meet required standards.

(5) Promote SBS Radio to the community and maintain close liaison with community leaders.

Selection Criteria

(1) Demonstrated experience in radio broadcasting and knowledge of current industry trends. Experience in a multilingual broadcasting environment is desirable but not essential.

(2) High level managerial and leadership skills including strategic planning, team building, change management, conflict resolution and organisational skills.

(3) Highly developed written and oral communication skills including the ability to work effectively with people at all levels within SBS and with people from different cultural backgrounds and to represent SBS externally.

(4) An understanding of, and commitment to, multiculturalism and the SBS Charter including the ability to communicate well with, relate to and see issues from the perspective of people from a diverse range of cultures and backgrounds. An understanding of appropriate human resources practices.

(5) Ability to travel.

QUALITY & STANDARDS MANAGER

Duty Statement

(1) Oversee the compliance of SBS Radio programs with codes and standards.  Develop monitoring, evaluation and reporting systems for SBS Radio programs.

(2) Work closely with the Program Manager and other Radio Content Managers to support the continuous improvement of SBS Radio programs.

(3) Manage the training function for SBS Radio with particular emphasis on journalism and broadcasting training.

(4) In consultation with the Audience Affairs Manager, investigate complaints about SBS Radio programs.

Selection Criteria

(1) Demonstrated experience in journalism and knowledge of broadcasting standards and codes. The ability to master complex programming and editorial issues and bring credibility to dealings with program makers and editorial managers as well as with complainants

(2) Experience in training and development at a senior level, preferably in a radio broadcasting environment.

(3) Strong oral and written communications skills including the ability to manage relations with members of the public and other interested parties external to SBS. 

(4) High level project management skills including strategic planning, team building, change management, conflict resolution and organisational skills.

(5) Highly developed written and oral communication skills including the ability to work effectively with people at all levels within SBS and with people from different cultural backgrounds and to represent SBS externally.

(6) An understanding of, and commitment to, the SBS Charter including the ability to communicate well with, relate to and see issues from the perspective of people from a diverse range of cultures and backgrounds. An understanding of appropriate human resources practices.

MANAGER, RADIO DIGITAL SERVICES

Duty Statement

(1) Develop, implement and execute the SBS Radio digital strategies.

(2) In conjunction with the SBS Online Content Division, develop and implement online services.

(3) Manage the SBS Radio digital content team in achieving this strategy and in accordance with SBS policies.

(4) Manage the digital radio content trials, establishment of SBS Radio internet services and the SBS Radio website.

(5) Manage the people and resources for production of national content for SBS digital Radio in Sydney and Melbourne.

(6) Provide expertise in digital media and related information technologies: advise on technology developments and opportunities presented by these developments. 

Selection Criteria

Criterion 1 – Media

(1) Significant digital and/or online production and/or management experience. Sound technical knowledge of internet-based technologies and software 

(2) Experience in a multilingual broadcasting environment is desirable but not essential.

Criterion 2 – Management and Leadership

(1) Strong management and team leadership skills including advanced resource management and strategic planning experience and skills.

(2) A commitment to service delivery and an ability to meet the needs of various stakeholders, specifically experience in project management and an ability to deliver effective results. Understanding of audience development.

Criterion 3 – Communication
(1) Demonstrated high level liaison and negotiation skills including the ability to forge and maintain strategic business alliances.

(2)
Ability to represent SBS externally and communicate effectively with people from a diverse range of cultures and backgrounds.

Criterion 4 - SBS

(1) An understanding of and commitment to the SBS Charter, workplace diversity and occupational health and safety principles.
Outcome 1, Output 1.1, 1.2






Question: 125

Topic: Program Sponsorship and Funding

Senator Fierravanti-Wells asked:

Are there any programs at SBS which are funded or sponsored in any way by a private business?  If so, please provide full details about such funding/sponsorship incl. terms, amounts etc.?  

In relation to any program so funded, does that program promote that business in any way?

Answer: 

SBS program sponsors are shown at Attachment A. A typical sponsorship package will comprise a package of two to three 30 second advertising spots and opening and closing “brought to you by” billboards. Sponsors do not receive any contracted exposure within the program itself nor do they have any influence on the content. 

SBS commissions and acquires programs from a range of sources and is not always privy to the funding arrangements behind each program. On almost every production there are small contributions of props, wardrobe or services contributed or loaned to the production, discounts provided etc. It is not feasible for SBS to track these in detail. SBS programs sponsored by private businesses are shown at Attachment B.
In the case of Eco House Challenge, the program was sponsored and part funded by a number of businesses and government agencies. The decision by SBSi to offer a pre-sale agreement was made in advance of any commercial funding or sponsorship arrangements. The producers were made aware of the SBS Codes of Practice and Editorial Guidelines before and during the production. SBS scrutinised proposed agreements between the producers and sponsors. 
In relation to any program so funded, the program does not promote that business in any way.

Attachment A
SBS Program Sponsors 2006-2007
	Sponsor
	Programs sponsored
	Total $

	ANZ Bank


	FA Cup Final 

Science Slot

Hot Docs

Food Lovers Guide

Iron Chef

Australia v Bahrain

Lost Worlds

Feast Bizarre
	Commercial-in-Confidence

	Avanti Bicycle
	Tour De France
	Commercial-in-Confidence

	BMW Australia
	Wilfred
	Commercial-in-Confidence

	Bunnings Warehouse
	Eco House
	Commercial-in-Confidence

	Carlton United Breweries
	Nightly Movies 

IF Awards
	Commercial-in-Confidence

	DHL
	World Game - World Cup Edition
	Commercial-in-Confidence

	Ge Fabbri
	TV Around the World
	Commercial-in-Confidence

	Harvey Norman
	RAN

Sunday Movie

Lonely Planet 

Broken News 

Cult Movie

Feast Bazaar 

Showcase Movie

Storyline 

Lifestyle Experts
	Commercial-in-Confidence

	Honda
	Hot Docs 

Science Sunday

Documentary weekdays

As it Happened
	Commercial-in-Confidence

	Host Plus
	Australian Sports Awards
	Commercial-in-Confidence

	Lindt
	Food Lovers Guide
	Commercial-in-Confidence

	Lion Nathan
	Sunday Movie

South Park

Garth Marenghi's Dark Place

Mythbusters

South Park/Comedy
	Commercial-in-Confidence

	Macquarie Bank
	Tour De France
	Commercial-in-Confidence

	Mazda
	Top Gear
	Commercial-in-Confidence

	McDonalds
	Storyline Australia

Global Village

Bronski & Bernstein

Inspector Rex
	Commercial-in-Confidence

	Mitsubishi Motors
	Dakar Rally
	Commercial-in-Confidence

	Nature's Way
	Lost Worlds
	Commercial-in-Confidence

	Qantas
	Aust v Greece
	Commercial-in-Confidence

	Renault
	Tour De France
	Commercial-in-Confidence

	SA Tourism Commission
	Blue List 
	Commercial-in-Confidence

	Sanitarium
	Aust v Holland

Aust v Liechtenstein

Australia v Kuwait

Australia v Bahrain
	Commercial-in-Confidence

	Shannons Insurance
	Top Gear
	Commercial-in-Confidence

	Sony Picture Releases
	Lost Worlds
	Commercial-in-Confidence

	Subaru
	World Rally Championships
	Commercial-in-Confidence

	Telstra Big Pond
	Australia v Kuwait
	Commercial-in-Confidence

	Telstra Country Wide
	Kuwait v Australia
	Commercial-in-Confidence

	Toyota
	World Game

Two of Us

Eurovision
	Commercial-in-Confidence

	Trustmarque
	Top Gear
	Commercial-in-Confidence

	Western Union
	Showcase movie
	Commercial-in-Confidence

	Westpac
	Iron Chef

RocKwiz
	Commercial-in-Confidence

	Total
	
	$3,389,836


Attachment B

SBS – Programs funded by private business 2006-2007

	Program 
	Sponsor 
	Total $

(includes in-kind donations)

	Eco House Challenge
	Various businesses and government agencies
	Commercial-in-Confidence

	Nerds FC (Series 2)
	Various suppliers 
	Commercial-in-Confidence

	Pizza
	Various suppliers
	Commercial-in-Confidence

	RocKwiz
	Various suppliers
	Commercial-in-Confidence

	Hotspell
	Various suppliers
	Commercial-in-Confidence

	Total
	
	$423,000


Outcome 1, Output 1.1, 1.2






Question: 126

Topic: Different Perspectives on Language Programs
Senator Fierravanti-Wells asked:

(1) Please specify how SBS deals with the presentation of a range of views?

(2) What procedures are in place for SBS deals with the concept of presenting a range of views “over time”?

(3) What mechanisms are in place at SBS to guarantee balance in its programming?  Please specify each of the mechanisms in place in each of the programs covered in News and Current Affairs.
Answer: 

(1) The SBS Codes of Practice deal with the presentation of a range of views. In particular, Code 1.2 of the SBS Codes of Practice states:

1.2   DIVERSITY OF VIEWS AND PERSPECTIVES

SBS is for all Australians. Accordingly, SBS is committed to broadcasting programs that reflect a diversity of experiences, lifestyles, beliefs, cultures and languages within Australia.

SBS will seek to represent a range of significant perspectives on issues of public interest, subject to supply and quality of programs.

Some subject matter broadcast by SBS may be considered controversial. Section 70A of the SBS Act states “…SBS may determine to what extent and in what manner political matter or controversial matter will be broadcast by the SBS”.

SBS’s standards for the presentation of news and current affairs are set out in Codes 2 and 3 of these Codes of Practice. 

SBS may broadcast other programs, such as documentaries, which are presented from particular points of view or explore a specific aspect of an issue. Such programs are not required to present every viewpoint or all available material relating to a particular issue or allocate equal time to different viewpoints.
(2) The SBS Codes of Practice deal with the presentation of a range of views over time. In particular, Code 2.2 of the SBS Codes of Practice states:

2.2   ACCURACY, IMPARTIALITY AND BALANCE
The commitment to balance and impartiality requires SBS to present – over time and across the schedule of programs broadcast on the relevant service (Television, Radio or Online) – a wide range of significant views, not misrepresenting them or unduly favouring one over another.

It does not require SBS to present all viewpoints on an issue or to allocate equal time to different points of view. Neither does it preclude a critical examination of controversial issues or the expression of critical and provocative points of view.

The decision as to whether it is appropriate for a range of views or particular views to be included within a single program or story is a matter for editorial discretion.

In relation to news programs, for major issues that are matters of controversy, balance should be provided over the period in which the controversy is active. Balance will be provided through the presentation, as far as possible, of principal relevant viewpoints.
(3) All new SBS staff are made aware of the SBS Codes of Practice and Editorial Guidelines in induction courses. 
All programs covered in SBS News and Current Affairs are governed by the SBS Charter, the SBS Codes of Practice and SBS Editorial Guidelines.

Relevant News and Current Affairs staff (program makers and content producers) receive in-house training in relation to the use of the SBS Codes of Practice and Editorial Guidelines. This applies to all programs covered in News and Current Affairs. All staff involved in News and Current Affairs programs also abide by the SBS Employee Code of Conduct. Senior News and Current Affairs staff provide guidance on editorial issues and upward referral assistance where required.

In addition, SBS Strategy and Communications Division provides advice on the interpretation of the Codes of Practice and Editorial Guidelines and their application to programs. 

Outcome 1, Output 1.1, 1.2






Question: 127

Topic: Spanish Radio Program
Senator Fierravanti-Wells asked:

I understand that on 15 March 2007, the Spanish speaking program had an adviser of Ms Julia Gillard on the program. I am advised there was no Liberal/National spokesperson to rebut the views of Mr Carlo Valdovino. Please clarify this matter and advise if, at all, an alternative to the pro-left view was put?
Answer: 

The interview with Mr Carlos Baldovino was part of a broader segment which included audio of parts of a Labor party advertisement about Mr Kevin Rudd and the opinions of Federal Health Minister, Mr Tony Abbott, Minister for Vocational Education and Training, Mr Andrew Robb, and Labor Deputy Leader, Ms Julia Gillard. The segment provided the opinions of both the Government and the Opposition on the issue. 

Outcome 1, Output 1.1, 1.2






Question: 128

Topic: SBS Dateline – 18 April 2007
Senator Fierravanti-Wells asked:

I refer to the interview of 18 April 2007 on SBS Dateline between George Negus and "Dr" Anwar Ibrahim. In this interview, as was the case in his first interview with Anwar Ibrahim in March 2005, George Negus has chosen to ignore matters raised by SBS Dateline in October 2003 concerning "Dr" Anwar Ibrahim, his associates, and the IIIT which he founded and still leads, and the financing of terrorism. 

Since the story went to air, and indeed since the interview of March 2005, more details have come into the public domain concerning those matters. These include:

a) The conviction of Sami Al-Arian, who was supported by the IIIT, in the United States for leading and financially supporting the Palestinian Islamic Jihad. 

b) Sami Al-Arian's  further conviction for refusing to give evidence against Anwar Ibrahim and the IIIT before a grand jury-Al-Arian has said that he feared for his life if he did so;

c) Evidence of Anwar and associates being linked to the ongoing case of Commercial IBT in Melbourne, which involved some USD 8 billion;

d) The fact that Anwar Ibrahim and other directors of the IIIT have all taken the 5th Amendment against self-incrimination ; in  filing of the IIIT's IRS 990 returns-the relevant IRS forms are part of the research that SBS Dateline should have on file, provided them by this writer in 2003;

e) Evidence that Anwar Ibrahim himself had used the IIIT's funds to assist his own family, in contravention of IRS rules-the relevant IRS forms are part of the research that   SBS Dateline should have on file, provided them by this writer in 2003. 

f) There also appears to be some attempt by George Negus to burnish his interviewee's credentials. His reference to Anwar Ibrahim as "Doctor", especially apparent in the last line: "Doctor, always good to talk to you. Thank you for your time ", is amusing given that Anwar has only this year enrolled in the Griffith University's PhD programme-see.

I understand that there have been previous complaints about the apparent bias caused by the fact that George Negus is author and continues to benefit from the sale of his book "The World From Islam."

Please explain why each of these complaints has been dismissed.
Answer: 

There has been no formal complaint on this issue. One complainant has emailed his view on the subject to Dateline on several occasions. 

The allegation of bias against George Negus is strongly rejected by SBS.

Outcome 1, Output 1.1, 1.2






Question: 129

Topic: SBS Budget
Senator Conroy asked:

SBS Budget

For Output 1(multi lingual and multicultural services) Output 1.1 (television) provide the unspent funds against the 2006-07 budget (including 2006-07 additional estimates and Bill 5 and 6 funding requests).
For Output 1.2 (radio) provide the unspent funds against the 2006-07 budget (including 2006-07 additional estimates and Bill 5 and 6 funding requests).
Output 1.3 (analogue transmission and distribution) provide the unspent funds against the 2006-07 budget (including 2006-07 additional estimates and Bill 5 and 6 funding requests).
For Output 1.4 (digital transmission and distribution) provide the unspent funds against the 2006-07 budget (including 2006-07 additional estimates and Bill 5 and 6 funding requests).
Indicate whether these unspent amounts will lapse at the end of the financial year or be rephased or be reallocated across the forward estimates. Indicate the revised funding profile.

On the basis of current projections list the ten biggest expected underspends (appropriately described) against the 2006-07 budget (including 2006-07 additional estimates and Bill 5 and 6 funding requests).
Indicate whether these amounts will lapse at the end of the financial year or be rephased or be reallocated and indicate the revised funding profile.

What transfers of more than $5m in any one year were made from administered to departmental expenses and from departmental to administered expenses over the past two complete financial years?

What is the position in 2006-07?

Answer: 

SBS did not have unspent funds against Output 1.1, 1.2 or 1.3.
For Output 1.4 SBS had an underspend against its digital appropriation of $3.283m in 
2006-07. These funds will be returned to the Official Public Account. 

SBS’s digital appropriation was the only output in which there was an underspend of its appropriation. 
These funds will not be reallocated to forward estimates.

No transfers of more than $5m were made.

SBS had an operating surplus of $0.593m in 2006-07.

Outcome 1, Output 1.1, 1.2






Question: 130

Topic: Crosby Textor
Senator Conroy asked:

Has Crosby Textor undertaken any services for SBS such as market research, public opinion polling, strategic counsel, campaign and communications services, or any other services? 

a.   If so, what were they? 

b.   When were they undertaken? 

c.   What was the cost? 

d.   Was a report produced? 

e.   If so, would you please table the report?

 

Is Crosby Textor undertaking any services for SBS such as market research, public opinion polling, strategic counsel, campaign and communications services, or any other services? 

a.   If so, what are they? 

b.   When did they begin? 

c.   Is a report to be produced? 

d.   What is the agreed cost?

 

Is Crosby Textor in contract negotiations with SBS to provide market research, public opinion polling, strategic counsel, campaign and communications services, or any other services? 

Answer: 

Crosby Textor has not undertaken any services for SBS.

Crosby Textor is not undertaking any services for SBS.

Crosby Textor is not in any contract negotiations to provide any services for SBS.
Outcome 1, Output 1.1, 1.2






Question: 131

Topic: Government Advertising Campaigns
Senator Conroy asked:

What sum, as a total figure, was spent, or will be spent, on advertising campaigns in:

a.
2006-2007; and 

b.
2007-2008?

 

Identifying each campaign by name, what sum was spent on each advertising campaign that forms the basis of the total figure given to the above question in: 

a.
2006-2007; and 

b.
2007-2008?

 

What was the purpose of the advertising campaigns?

 

What was the total estimated budget and breakdown of campaign costs, including market and other research, creative, pre-production, production and media purchasing for: 

a.
Television (TV) placements; 

b.
Radio placements; 

c.
Newspaper placements; 

d.
Mailouts; 

e.
Internet; 

f.
Websites; and 

g.
Any other placements?

 

On what dates were the individual campaigns identified in the answers to the questions above referred to the Ministerial Committee on Government Communication (MCGC) for approval and on what dates were the necessary approvals granted? 

 

For campaigns that have already been completed, on what date did the campaigns start and on what date did they finish? 

 

For campaigns that are currently in progress, on what date did the campaigns start and on what date did they finish?

 

For campaigns that are yet to commence, what is the projected date of commencement and anticipated duration of the campaigns?

 

For each campaign identified in the answers to questions above, what market research, including opinion polling and evaluation following the conclusion of the campaign (if applicable) was undertaken?

a.
Have any cost-benefit assessments been done to assess the returns from opinion polls, focus groups or other market research?

 

For each campaign identified in the answers to the questions above, who was the successful tenderer for:

a.
The advertising; and

b.
The market research?

Please outline the tender process for each campaign identified in the answers to the questions above including:

a.
The number of tenders received;

b.
The timeline from when invitations to tender were issued through to the issue of the tender, including the date on which submissions closed and the date on which the decision on the successful tenderer was made; and

c.
On what basis was the tender given?
Answer: 

Not applicable to SBS.

1

