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Outcome 1, Output 1.1, 1.2, 1.3





Question: 132
Topic:  ABC Audio Books
Senator Conroy asked:

Senator CONROY—I think you are about to become aware of some more. Over the last five years, how many times has the production of talking books not lost money?

Mr Scott—I do not have that detail in front of me but I can get that to you on notice.

Answer: 

Due to obsolete inventory and operational losses, ABC Audio (the producer of Talking Books) has lost money for the last three years. 

Outcome 1, Output 1.1, 1.2, 1.3





Question: 133

Topic: ABC Commercial
Senator Conroy asked:

Senator CONROY—The division made a loss, it is being closed down, and there are possible redundancies?

Mr Scott—It is too early to say yet. We are looking at alternatives. But it had been losing money.

Senator CONROY—Are we talking $10,000, $50,000, $100,000?

Mr Scott—No, more than that. I can get the detail to you.

Answer: 

ABC Audio incurred a total loss for the 2006-07 financial year of $1.8 million. This loss includes an Inventory Write Off of $1.47 million and a further $350,000 loss from ABC Audio operations. 

Outcome 1, Output 1.1, 1.2, 1.3





Question: 134

Topic: FOIs
Senator Fierravanti-Wells asked:

Senator FIERRAVANTI-WELLS—Can you take on notice the number of FOIs and the nature of those requests that the ABC has?

Mr Scott—Absolutely. I am happy to do that for you.

Answer: 

In the last financial year, the ABC received five requests for access to documents under the FOI Act. One request was granted in full, one in part, and three were refused. One FOI matter from 2004-2005 is still before the Administrative Appeals Tribunal. 

Two of the requests came under the category of ‘Predominantly Personal Information’, including the request that was granted in full. Three applications came from other sources. 
Outcome 1, Output 1.1, 1.2, 1.3





Question: 135

Topic: ABC Legal Services
Senator Fierravanti-Wells asked:

Senator FIERRAVANTI-WELLS—… I noticed from your annual report that ABC Legal Services provided a comprehensive range of legal support, including a 24-hour prepublication advice. But I also note that you also have quite a substantial legal costs bill. Could you break that down for me and in particular include, if you can, some details of where those legal costs may have been incurred. I would be particularly interested to see if my friends at The Chaser have been responsible for any of this.

Mr Scott—I would not have thought there would be too much of that. I can get the details for you.
Answer: 

The ABC has advised that it utilises external legal advisers to obtain impartial expert advice to ensure optimal legal services are available to the Corporation. These services complement the work carried out by in-house lawyers and are usually in areas of the law where specific expertise is required, such as:

· Defamation and Contempt;

· Contractual and commercial work;

· Trade Practices;

· Taxation;

· USA, UK and European law, especially Competition Law & infringement of Trade Marks;

· Technology, including information technology;

· Litigation arising in jurisdictions outside New South Wales;

· Telecommunications Regulatory work;

· Urgent court applications;

· Complex copyright issues;

· Franchising issues;

· Property; and

· Employment Issues

The ABC also briefs members of the Bar directly.

During 2005/06, the ABC expended $2.6m in external legal costs relating primarily to barristers ($482,000) and solicitors costs ($1.7million) for the services listed above, with the remainder relating to other legal expenses.

No external costs were incurred in that financial year in relation to The Chasers War On Everything.

Outcome 1, Output 1.1, 1.2, 1.3





Question: 136

Topic:  Automated Monitoring Boxes
Senator Wortley asked:

Senator WORTLEY—I have one last question on that topic. How many of these automated monitoring boxes are placed on ABC premises?

Mr Scott—We would have to check on that and get back to you.

Answer: 

The ABC has agreed to place monitoring boxes in 31 regional locations. A further 11 sites are still under investigation for suitable space.

Outcome 1, Output 1.1, 1.2, 1.3





Question: 137

Topic:  Local Radio Staffing
Senator Wortley asked:

Senator WORTLEY—I would like to move on to local radio online staff positions. How many online producer positions have been allocated and approved?

Mr Scott—I would have to check on that and come back to you.

Senator WORTLEY—Can you do that today and get back to us today?

Mr Scott—I will see what I can do on that. It should not take us a long time to get hold of that detail for you. Can I say we are delighted with what those positions are offering up in terms of service, not just to ABC local radio but to the backyard sites on the back of those as well.

Senator WORTLEY—Do you know how many of those positions have actually been filled by permanent staff?

Mr Scott—We would have to check on that for you.

Senator WORTLEY—You do not have those figures?

Mr Scott—No, I do not have them.

Senator WORTLEY—Would anyone here have those figures?

Mr Scott—I do not think so.

Senator WORTLEY—Is it possible to get back just after dinner?

Mr Scott—We can see if we can get hold of them for you.

Answer: 

As at May 2007, there are 42 Local Online Producer positions (37 are National Interest Initiative funded and five are ABC funded). 

All positions are ongoing. Of these positions, 32 are being or have been filled, and ten new positions rolled out in 2006/07 are at various stages of the selection process.

Outcome 1, Output 1.1, 1.2, 1.3





Question: 138

Topic:  Advertising on Countdown Site
Senator Conroy asked:

Senator CONROY—What sort of advertising did you accept on the site?

Mr Scott—I do not have the details of that and I do not have the site up in front of me. We can check on that and let you know who advertised on the site and give you the details.

Senator CONROY—Were there any constraints on who advertised on the site or did you just take anybody’s money?

Mr Scott—I will have to check on that.

Answer: 

ABC Commercial has entered into a sales representation agreement with Fairfax Digital for countdown.com.au. This agreement has been vetted by ABC Legal Services. Schedule 5 of the agreement stipulates the advertising guidelines, including non-acceptable advertising and promotional partners (see attached). All advertising is subject to approval by the ABC prior to appearing on the site. The terms and conditions of agreements with specific advertisers on the website are commercial-in-confidence.

Outcome 1, Output 1.1, 1.2, 1.3





Question: 139

Topic: Commercial Arrangement – Countdown Spectacular
Senator Conroy asked:

Senator CONROY—In relation to the Countdown Spectacular concerts, can you tell us what the commercial partnership arrangements are with the promoters?

Mr Scott—Can I get back to you on that? I do not have that detail.

Senator CONROY—Yes. The licensing work?

Mr Scott—Yes, I am happy to provide it.

Senator CONROY—Whatever arrangement you have and what your income streams are; I am just interested in them?

Mr Scott—Certainly. Yes, that is fine.

Answer: 

The ABC has advised that it entered into an agreement with Michael Gudinski Promotions Pty Ltd. to license the ABC Waveform and Countdown logo in association with the Countdown Spectacular 2 Tour. Typically, these licensing agreements provide revenue streams including a percentage of box office receipts, a percentage of merchandising receipts and the right to record the event. The specific terms and conditions of the logo-licensing agreement are commercial-in-confidence.

Outcome 1, Output 1.1, 1.2, 1.3





Question: 140

Topic:  Editorial Guidelines
Senator Fierravanti-Wells asked:

Senator FIERRAVANTI-WELLS—The important thing about your putting guidelines in place is that there are some benchmarks. There are some benchmarks that need to be met. 

Senator FIERRAVANTI-WELLS—Can you address the sorts of benchmarks in an answer on notice?

Mr Scott—I can outline the work that Mr Chadwick is doing, yes.

Senator FIERRAVANTI-WELLS—That is good, thank you.

Answer: 

The newly created role of Director Editorial Policies has three main functions: to advise, verify and review in relation to ABC Editorial Policies. The incumbent reports directly to the Managing Director and is not interposed between the Managing Director and other Directors.

Advice work aims at ensuring clear, consistent interpretation of the Editorial Policies. Verifying compliance with the Editorial Policies will involve a range of quality assurance work. The initial focus will be on the accuracy of ABC content.

The Director Editorial Policies is required to keep the Editorial Policies under continuous review to ensure they contribute to maintaining the standards required of the ABC under its enabling statute in a rapidly changing media environment.

Outcome 1, Output 1.1, 1.2, 1.3





Question: 141

Topic: Bias Complaints – Senator Alston
Senator Kemp asked:

Senator KEMP—There was a very famous case which I think Murray Green will be very familiar with. There were complaints by Senator Alston in relation to matters of bias. There were 43 complaints, is that right? I think 16 were ultimately, after a somewhat tortuous road—

Mr Green—Originally 68.

Senator KEMP—Yes, there were 68 complaints. How many were finally upheld as a result of that?

Mr Green—It went through a number of iterations.

Senator KEMP—We are all aware of that.

Mr Green—It ended with ACMA finding four—

Senator KEMP—There were slightly more than that, from memory. Seeing these were serious breaches of the code, I wonder whether Mr Scott can tell us what happened to the journalists involved.

Mr Scott—I would have to take that on notice. That was some years ago and well and truly predates me at the ABC.

Senator KEMP—Mr Green might know because he was very much involved with all of that.

Mr Green—The presenter of the program at the time is no longer working with us. The other two matters that were raised I would have to get back to you on.

Answer: 

Senator Alston originally lodged 68 complaints with the ABC. The ABC’s Independent Complaints Review Panel found 17 breaches of editorial standards.

Senator Alston referred his complaint, alleging 43 breaches of the ABC Code of Practice, to the (then) Australian Broadcasting Authority. The Authority found four breaches. 
The journalists involved were spoken to about the findings. They have since left the ABC. 

Outcome 1, Output 1.1, 1.2, 1.3





Question: 142

Topic: Training of Program Producers
Senator Wortley asked:

Senator WORTLEY—What training is being provided for these program producers before they provide written material online?

Mr Scott—I would have to check on that specific, but I know that in our newsrooms training at all those levels is, in fact, provided. But if you have any specifics that you want to raise with me, I am happy to do so.

Senator WORTLEY—I would be happy to receive that information from you regarding the training that is being provided to these program producers who are required to provide online content.

Mr Scott—Just for our news site or other sites as well?

Senator WORTLEY—Specifically relating to news and features.

Mr Scott—Yes.

Senator WORTLEY—The other thing I would like to know, and you may have the answer to this now—if you do not perhaps you can find out—is this: when these people were employed as program producers were they told at the time that they were going to be required to provide online content?

Mr Scott—I will come back to you on that.

Answer: 

A selection criterion for Local Radio Online producers calls for “high level online publishing skills in text and other formats”. 
In addition, all online producers new to ABC Local Radio complete an intensive, two-week online publishing course as soon as practicable after employment. This includes a module on writing for the web, as well as practical exercises using the ABC Local Online Content Management System. A style guide is also available to staff on the ABC intranet. 

Peer support is provided by an in-house mailing list, wiki and telephone support from the Local Online Program Director and Executive Producers. 

The Program Director and Executive Producers review published content to identify any additional training needs. 

Outcome 1, Output 1.1, 1.2, 1.3





Question: 143

Topic:  Staffing Figures
Senator Wortley asked:

Senator WORTLEY—Just a general question: how many journalists and production staff are currently employed on a fulltime ongoing basis?  How many are employed on fixed-term contracts and how many were employed as casuals against permanent positions?

Mr Scott—We will have to take that on notice.

Senator WORTLEY—Can you also provide the information state by state and include the territories in that?

Mr Scott—Okay.

Senator WORTLEY—We sought that information two years ago, I think it was, so an update on that. Also, could you provide a breakdown for each of the regional sites and include their point level?

Mr Scott—For the regional?

Senator WORTLEY—The regional sites.

CHAIR—The point level?

Senator WORTLEY—The point level, yes, the band point level.

Mr Scott—Right.

Answer: 

Journalists

As at 27 May 2007, the ABC employed a total of 1016 journalists (by headcount). 811 of these were employed on an on-going basis, 111 on a fixed-term basis, and 94 as casuals. 

691 journalists were employed on a full-time ongoing basis. 
As at 27 May 2007, of the 1016 journalists (by headcount), 132 were employed at regional sites. Of the 132 employed regionally, 96 were employed on an on-going basis, 23 on a fixed term basis, and 13 as casuals. 
89 journalists were employed on a full-time ongoing basis at regional sites.

A further breakdown of this information is attached as follows:

Attachment 1: Journalist numbers for casual, fixed term (part time and full time) and ongoing (part time and full time) for each state and territory; and

Attachment 2: Journalist headcount in regional areas by classification band (including band level).

Production Staff
As at 27 May 2007, the ABC employed a total of 2498 production staff (not including journalists) (by headcount). 1685 of these were employed on an on-going basis, 296 on a fixed-term basis, and 517 as casuals. 
1476 production staffs were employed on a full-time ongoing basis.

As at 27 May 2007, of the 2498 production staff (by headcount), 232 were employed at regional sites. Of the 232 employed regionally, 142 were employed on an on-going basis, 13 on a fixed term basis, and 77 as casuals.

135 production staffs were employed on a full-time ongoing basis at regional sites. 

A further breakdown of this information is attached as follows:

Attachment 3: Production Staff numbers for casual, fixed term (part time and full time) and ongoing (part time and full time) for each State and Territory;

Attachment 4: Production staff headcount in regional areas by classification band (including band level).

Outcome 1, Output 1.1, 1.2, 1.3





Question: 144

Topic: Staffing under RPI
Senator Wortley asked:

Senator WORTLEY—The next question again relates to the regions: how many city based ABC staff, either permanent or casual, are being paid fully or in part from funds made available under the regional production initiative?

Mr Scott—We will check that out and come back to you.

Senator WORTLEY—Yes, because my understanding was that that was supposed to be for the regions and—

Mr Pendleton—How many of the regional staff?

Senator WORTLEY—But how many city based ABC staff, either permanent or casual, are being paid fully or in part from funds that were dedicated from the regional production initiative?  You would not know?

Mr Pendleton—I would not know it now and it changes all the time.

Senator WORTLEY—Just while you are getting those figures, I think in the annual report 70 people were put down as being rural reporters.

Mr Pendleton—Yes.

Senator WORTLEY—If that is correct, or if— 

Mr Scott—We will be able to check the details on that for you.

Senator WORTLEY—Yes. Would you be able to find out how many of the people employed in those 70 positions are permanent and how many are employed on a casual or short-term contract basis?

Answer: 

The number of Full-time Equivalents budgeted to be funded from the National Interest Initiative (also referred to as the Regional and Local Program Initiative) in 2006/07 is 135.04. 

Of this, the number based in capital cities (including Darwin and ACT for the Weekend TV News) is 38.69. Since its inception in 2001 the NII program, while predominantly directed at regional initiatives, has included some capital city production across News, Radio and TV, consistent with the ABC’s aim of supporting additional services in the areas of regional and rural, business and the economy, and children and family issues.

The 2005/06 annual report reference is correct. The 70 rural reporters refers to the full complement of editorial staff working in ABC Rural Radio across the country, including rural reporters, executive producers and the editor. 

Of these, none are engaged on a casual basis. 17 are presently engaged on a short-term contract basis and the remainder are ongoing staff. 
Outcome 1, Output 1.1, 1.2, 1.3





Question: 145

Topic: WA Regional Weather Reports on ABC Radio
Senator Webber asked:

Senator WEBBER—I have been contacted by a number of constituents because they are concerned about the recent decision to cut the amount of time. It has gone from six minutes twice during a morning broadcast to a two-minute one. So they are not getting the detailed regional information that they used to get. You may need to take these on notice as to when the decision was made.

Mr Scott—Yes. We can come back to you on that.

Answer: 

The decision was made early in 2007 by management in the News and Radio Divisions. Weather reports continue to be provided regularly through morning broadcasts on weekends. However, where previously there were two six minute weather reports, these have been reduced to two minutes.

On weekend mornings a single journalist produces and reads half-hourly news bulletins through the morning, along with the weather reports. The compilation and presentation of six minutes of weather information was having a detrimental effect on the preparation of news bulletins, the journalists’ primary responsibility. Accordingly it was decided to reduce the weather reports to two minutes. 

Outcome 1, Output 1.1, 1.2, 1.3





Question: 146

Topic: Cost of Producing Drama
Senator Conroy asked:

Senator CONROY—Can you tell me what has been the increase in the cost of producing drama between 1995 or 1996 and now?

Mr Scott—I will certainly have to take that on notice.

Answer: 

The increase in the cost of producing drama between 1995 and 2007 is, on average, $462,300 per episode (hour). The average net cost per episode over 1995, 1996 and 1997 was $333,500, compared to the average net cost per episode across 2005, 2006 and 2007 of $795,800. The increase is in part due to increased costs to the ABC, such as minimum licence fees payable (see answer to question on notice 148), and in part due to changes in the drama slate mix. Between 1995 to 1997, there was a greater number of medium budget range series drama than between 2005-2007.
Outcome 1, Output 1.1, 1.2, 1.3





Question: 147

Topic: Drama Budget
Senator Conroy asked:

Senator CONROY—I want to know what your spend is as opposed to a projected leverage or number of hours.

Mr Scott—We are contributing $22 million to these productions this year—$10 million from the fund and additional money on top of that.

Senator CONROY—Can I get details of the breakdown?

Mr Scott—I can get details of the breakdown.

Senator CONROY—Yes. In answer to question on notice 30 in October-November 2005 you reported spending per calendar year on drama in 2000 at $22.7 million; in 2004 it was $5.44 million. Can I get the figure of your dollar spends, as opposed to leveraged outcomes or hours, for 2005-06 and what your projected spend is for 2007-08?

Mr Scott—Yes. I do not have the details in that form.

Senator CONROY—I am happy for you to take that on notice.

Senator CONROY—When you give me those 2005, 2006, 2007 and 2008 projections, could you break them down with the base and the tied funding that you have just received?

Mr Scott—Yes, fine.

Answer: 

In the 2006/07 financial year, the ABC commissioned a total of $21.6 million (including drama, documentary and children’s):  $13.6 million from the tied fund, $8 million from the ABC, towards total production budgets of $61.2 million.

The table below shows the ABC spend per calendar year on drama:

	Calendar Year
	ABC spend
	Tied funding

	2005
	$9.32m
	N/A

	2006
	$4.97m
	$0.61m

	2007 (forecast)
	$4.91m
	$6.78m

	2008 (forecast)
	$4.41m
	$6.40m


These figures are not adjusted for CPI increase.

Outcome 1, Output 1.1, 1.2, 1.3





Question: 148

Topic: Licence Fees – ABC Programs
Senator Conroy asked:

Senator CONROY—In answer to question on notice 33, again in October 2005, the ABC reported that over the previous six years licence fees for non-ABC produced programs had increased. Can you tell me how much the licence fees have increased by since 1995-96?  I am happy for you to take that on notice.

Mr Scott—Yes.

Senator CONROY—And can you tell me whether the ABC received any additional funding to offset the increase in licence fees during that time?  Again in answer to question on notice 33 in October 2005—

Answer: 

In answer to Question on Notice 33 (October 2005), the ABC stated that cost increases to the organisation, associated with the increased production costs, “were further exacerbated by increases in license fees that the ABC is required to pay to trigger funding for productions in various genres”. 

The ABC was noting the increased requirements set out in Australian Film Finance Corporation (FFC) funding guidelines for broadcaster participation in drama projects. ABC analysis of FFC drama requirement changes since 1997 (data prior to 1997 is not complete) indicates that the minimum licence fee for broadcasters has increased from approximately $250-300,000 to $400,000 per hour for a mini-series, and from approximately $400,000 to $600,000 for telemovies in 2007. The FFC has introduced these increased requirements due to demand on its available funds. These are minimum requirements and FFC funding is allocated in competitive rounds. 

Outcome 1, Output 1.1, 1.2, 1.3





Question: 149

Topic: Decline in ABC First Run Programs
Senator Conroy asked:

Senator CONROY—Can you tell me how great the decline of first-run programs at the ABC has been since 1995-96? For example, what has happened to first-run drama in hours and what has happened to documentaries in hours? Also, was this reduction in drama and documentaries driven by, for instance, budgetary constraints or programming decisions? You can take that on notice.

Mr Scott—Yes.

Answer: 

As shown in the table below, the percentage of first run Australian programs has increased in prime-time between 1996/97 and the current year from 49 per cent to 53 per cent. The percentage of first run Australian programs broadcast between 6am to midnight over the same period has decreased from 34 per cent to 32 per cent (Detailed data is not available for the period prior to 1996/97).

Percentage of hours broadcast first run Australian content

	Year
	6pm to midnight
	6am to midnight

	1996/97
	49%
	34%

	2006/07
	54%
	35%


88 hours of Australian drama were broadcast in 1997/98, compared to 7 hours in 2006/07.  53 hours of Australian documentaries were broadcast in 1997/98, compared to 54 hours in 2006/07. 

As outlined in answer to question on notice 146, increased costs and changes in the drama slate mix have contributed to the reduction in drama hours broadcast, given the budgetary constraint. (Detailed data is not available for the period prior to 1997/98).

Outcome 1, Output 1.1, 1.2, 1.3





Question: 150

Topic: Repeat Programming
Senator Conroy asked:

Senator CONROY—In October 2005, again, the ABC reported that its ability to increase the level of unduplicated broadcast hours and initiate innovative content and localism had been constrained—that is, that it has to repeat more programs more often. Could you tell me why that is? Is that still the case and, if so, why?

Mr Scott—I can come back to you with that.

Senator CONROY—Can you tell me what statistical measures are available that demonstrate that constraint over the period 1995-96 to now?

Mr Scott—Yes.

Answer: 

ABC Television continues to commission innovative local content, with recent examples including We Can Be Heroes, The Chaser, Choir of Hard Knocks, jTV and Good Game. As outlined in other answers to questions on notice, ABC Television drama production has declined over the past decade with the increases in production costs and license fees, and changes in the drama slate mix. Accordingly there has been a reduction in first run drama programs. However, ABC Television is anticipating an increase in first run drama broadcast over the next three financial years as a result of increased funding. 

With the exception of ABC Radio National, there is limited repeat programming on ABC Radio networks. ABC Radio National schedules repeat broadcasts of key programs to provide alternative listening times for its audience. There has been some reduction in the overall level of repeat programming on ABC Radio National in the past 5 years. 

ABC Local Radio has increased its level of unduplicated hours broadcast since 2002 largely as a result of National Interest Initiatives funding. 
Outcome 1, Output 1.1, 1.2, 1.3





Question: 151

Topic: Maintenance of Programming Balance
Senator Ronaldson asked:

Senator RONALDSON—I would like to go back again to the issue that Senator Conroy raised. Your response—probably not unreasonably in a political sense—was that over a period of time there might be a high-audience time slot where a view was made that it was not impartial and it was biased, and that might be addressed at a later stage. But they are not the same rules for non-political bodies or non-political discussions. I want to get a response from you—and you offered to give one before—as to what percentage of these acknowledgements are actually put in a context where the same viewing or listening audience that may have heard the original lack of impartiality, or lack of balance, would have been accessing the acknowledgement, however that was delivered?

Mr Scott—We can do that.

Answer: 

For all news and current affairs content (whether on radio, television or online), impartiality is required at the content or program level. This means that a balancing view at the content level must be sought as soon as possible. 

Where content that is categorised as topical or factual deals with a matter of contention or public debate, a diversity of principal relevant perspectives should be demonstrated at the platform level over time.

However, the ABC is committed to correcting significant errors across all content. As the Editorial Policies state, the ABC “will not hesitate to admit and correct a significant error when it is established that one has been made. When a correction is necessary, it will be made in an appropriate manner as soon as reasonably practicable.” (4.3.1 and 5.2.2)

The appropriate delivery of a correction is an editorial judgement, and may range from an editor’s note on a website transcript to an on-air announcement in the same program that the error was made. 
Outcome 1, Output 1.1, 1.2, 1.3





Question: 152

Topic: Religion Report – Interview with Lenny Brenner
Senator Ronaldson asked:

Senator RONALDSON—I take it from that that the decision was made that there had been a breach of editorial policies and the matter needed to be addressed?

Mr Scott—I do not have the precise wording there, because breach of editorial policies is a formal finding. I think our radio executive reviewed the programs as they had finally been aired, and not as they had been planned, reviewed those transcripts and decided that it would be appropriate to put further voices to air.

Senator RONALDSON—I am not actually attacking the decision to review it.

Mr Scott—No, I appreciate that.

Senator RONALDSON—But what I am putting to you is that it was viewed as not being balanced and it needed to be balanced. Therefore, if that was the situation, it was in breach of editorial policy, so what action was taken in relation to Mr Crittenden?

Mr Scott—I do not have advice on that. That is why I am not being precise in my answer to you on that.

Senator RONALDSON—Do you want to take that on notice?

Mr Scott—Yes, I can take that on notice.

Answer: 

The episode of The Religion Report broadcast on 21 March, featuring Lenni Brenner, did not breach the ABC’s Editorial Policies. 

The requirement for programs such as The Religion Report, categorised as Topical and Factual content, is that “where topical and factual content deals with a matter of contention or public debate, a diversity of principal relevant perspectives should be demonstrated across a network or platform in an appropriate timeframe”.

The subject of the program, anti-Semitism and anti-Zionism, had been explored in two previous programs. Mr Brenner was featured in a third program. As his views were very controversial, ABC Radio National management determined a fourth program would ensure an even greater diversity of principal relevant viewpoints.

As there was no breach, no action has been taken in relation to the presenter. 

Outcome 1, Output 1.1, 1.2, 1.3





Question: 153

Topic: Sacred Site Website
Senator Ronaldson asked:

Senator RONALDSON—Is the Sacred Site an ABC sponsored website?

Mr Scott—An ABC website?  I will need to check that. 

Senator RONALDSON—Can I just ask you to have a look at this document, please?

Mr Scott—I have not seen this before. It would appear to be a page from the Compass website, but I have not seen it before and I would like to investigate it further.

Senator RONALDSON—Sure. 

Answer: 

The Sacred Site is an archived ABC site. The site was superseded in 2002 and the links to the list of ‘anti’ sites was not carried forward. It has not been linked to the current Compass site for five years, and the ABC was unaware that it was still available. The site was taken down once the ABC became aware that visitors to the Compass site were still able to click through to the ‘anti’ site. 

Outcome 1, Output 1.1, 1.2, 1.3





Question: 154

Topic:  Production Figures
Senator Conroy asked:

Senator CONROY—Compared to the 1995-96 period, can you tell me what proportion of TV production, in hours and dollars—other than news and current affairs programming and Rage—is now fully ABC produced, co-produced or fully externally produced?

Mr Scott—We will do our best.

Senator CONROY—Take that on notice?

Mr Scott—Yes.

Answer: 

The table below shows the proportion of hours produced, and dollars spent, on ABC internal production, excluding news and ‘Rage’, co-productions and fully externally produced programs.

	
	01/02
	02/03
	03/04
	04/05
	05/06
	06/07 

	
	Hrs
	$$ 
	Hrs
	$$ 
	Hrs
	$$ 
	Hrs
	$$ 
	Hrs
	$$ 
	Hrs
	$$ 

	ABC
internal
	91%
	65%
	90%
	64%
	86%
	56%
	86%
	64%
	89%
	69%
	86%
	59%

	Coproduced
	6%
	31%
	6%
	28%
	9%
	31%
	10%
	32%
	 8%
	23%
	 9%
	32%

	Pre-purchase/

external
	3%
	4%
	4%
	8%
	5%
	13%

	 4%
	 4%
	 3%
	 8%

	 5%


	 9%


Detailed data is not available in this form prior to 2001/02. 

 
Outcome 1, Output 1.1, 1.2, 1.3





Question: 155

Topic: News Radio Programming
Senator Conroy asked:

Senator CONROY—Is it true that News Radio has recently decided to increase the transmission of BBC programming on News Radio on weekends and at other times?

Mr Scott—I would have to check that. 

Senator CONROY—How many hours of BBC material and other non-Australian content are broadcast on News Radio?

Mr Scott—I will take that on notice.

Senator CONROY—Has this amount of BBC and other non-Australian material being broadcast changed in the past five years?

Mr Scott—I will have to check that. 

Senator CONROY—I am just looking for an hour-on-hour comparison. Has a decision been made to increase that?

Mr Scott—I will get back to you on that.

Answer: 

ABC NewsRadio has increased the amount of BBC content on weekends, but has reduced the level of overseas content on weekdays. The net result is an increase in Australian content across the week, concentrated in peak listening times during the week (see table below). 

In February 2007, a new Afternoon shift of rolling news, finance, sport and features was introduced from 1.30pm to 4.00pm from Brisbane. ABC NewsRadio now broadcasts Australian content from 5:30am until 9:00pm on weekdays, with a further 30 minutes at 10:00pm ie 16 hours per day, including ABC Radio Australia’s Asia Pacific program. 

On weekends, ABC NewsRadio’s rolling news coverage commences at 6:00am and runs until 12:00pm on Saturdays, with a further half hour at 7:00pm, and runs from 6:00am until 12:30pm on Sundays. There are 17.5 hours per day of non-Australian content on weekends.

ABC NewsRadio is presently negotiating with other international broadcasters to increase the diversity of international content. Australian content will be retained at least at current levels. 

	Service
	2007 Winter program schedule
	2005 Winter program schedule
	2002 program schedule*

	
	Hours of content per week
	Approx %
	Hours of content per week
	Approx %
	Hours of content per week
	Approx %

	Australian material
	93
	55.4%
	89
	52.9%
	92.4
	55%

	BBC
	59
	35.1%
	48
	28.6%
	-
	-

	Deutsche Welle
	9
	5.4%
	8.5
	5.1%
	-
	-

	Radio Netherlands
	2
	1.2%
	3.5
	2.1%
	-
	-

	NPR (USA)
	5
	2.9%
	16
	9.5%
	13.5
	8%

	Mixed block (O/S) content
	-
	-
	3
	1.8%
	62.1
	37%

	
	168
	100%
	168
	100%
	168
	100%


* Please note that the 2002 program schedule used for this comparison does not include a breakdown of all overseas content. 

Outcome 1, Output 1.1, 1.2, 1.3





Question: 156

Topic: Rollout of News Radio
Senator Conroy asked:

Senator CONROY—When do you start rollout?

Mr Pendleton—October/November is when it starts. They are pretty much running or aiming for three a month and running right through until the 74 services are done. 

CHAIR—I am interested in that. Is it possible for you to table a list of all 74 stations?

Mr Pendleton—Certainly, yes.

CHAIR—Thank you. While Senator Conroy is having a discussion, how many of these stations are in Western Australia?

Mr Pendleton—I might have to take that on notice.

Answer: 

The ABC will extend NewsRadio to all transmission areas with a population of 10,000 or more people, subject to the availability of spectrum; and enhance Local Radio coverage in Dubbo, Geelong and Wagga Wagga. The ABC has identified 72 areas that meet the NewsRadio “population of 10,000 or more people” criterion.

The two tables provided list the rollout schedule for Newsradio. Table 1 provides the schedule by State, and Table 2 by Stage One, Stage Two and Stage Three. The ‘On Air’ dates shown are based on current information supplied by the ABC’s transmission services provider, Broadcast Australia. Each service will be tested for approximately one month prior to the dates listed. 

11 services will be rolled out in Western Australia.

Table 1: NewsRadio Rollout by State 


	
	
	
	
	
	
	
	

	Queensland
	
	
	
	
	
	

	Coverage Areas
	Stage
	State
	Towns Serviced
	Transmitter Site
	Estimated Pop'n
	Freq.
	Broadcast Australia Proposed
On Air 

	Rockhampton
	One
	QLD
	Rockhampton, Yeppoon
	Mt Hopeful
	146,005
	105.5 MHz
	06-Aug-07

	Mackay
	One
	QLD
	Mackay
	Mt Blackwood
	97,785
	104.3 MHz
	01-Sep-07

	Cairns
	One
	QLD
	Cairns & *Innisfail
	Mt Bellenden-Ker
	177,087
	101.1 MHz
	01-Oct-07

	Cairns North
	One
	QLD
	Cairns North
	Buchan Pt
	56,120
	96.3 MHz
	01-Sep-07

	Gympie
	Two
	QLD
	Gympie, *Noosa & Tewantin
	Black Mountain
	92,930
	TBC
	01-Oct-07

	Gladstone
	Two
	QLD
	Gladstone
	Round Hill
	34,559
	96.7 MHz
	01-Apr-08

	Mount Isa
	Two
	QLD
	Mount Isa
	Mount Isa
	20,716
	104.9 MHz
	01-Jun-08

	Emerald
	Two
	QLD
	Emerald
	Emerald Downs
	12,564
	89.1 MHz
	01-Sep-08

	Airlie Beach
	Two
	QLD
	Airlie Beach
	Shingley Hill
	9,236
	93.9 MHz
	01-Oct-08

	Bowen
	Three
	QLD
	Bowen
	Bowen Hill
	10,384
	96.7 MHz
	TBA

	Darling Downs
	Three
	QLD
	*Dalby, Toowoomba
	Mt Mowbullan
	192,406
	TBC
	TBA

	Southern Downs
	Three
	QLD
	Warwick
	Passchendaele Ridge
	46,673
	TBC
	TBA

	Sunshine Coast
	Three
	QLD
	Buderim, Caloundra, Kawana Waters, *Maroochydore, Mooloolaba & Nambour
	TBC
	183,181
	828kHz
	TBA

	Wide Bay
	Three
	QLD
	Bundaberg, *Hervey Bay & *Maryborough
	Mt Goonaneman
	195,027
	TBC
	TBA

	Townsville
	Three
	QLD
	Townsville
	Mt Stuart
	179,013
	94.3 MHz
	TBA

	Townsville North
	Three
	QLD
	Townsville
	Yarrawonga Seacom Site
	23,403
	93.5 MHz
	TBA

	
	
	
	
	
	
	
	


	New South Wales
	
	
	
	
	
	

	Coverage Areas
	Stage
	State
	Towns Serviced
	Transmitter Site
	Estimated Pop'n
	Freq.
	Broadcast Australia Proposed
On Air 

	SW Slopes
	One
	NSW
	Cootamundra, Gundagai, Junee & Temora
	Mt Ulandra
	91,936
	91.5 MHz
	ON AIR

	Wagga Wagga
	One
	NSW
	Wagga Wagga
	Willans Hill
	50,723
	105.1 MHz
	ON AIR

	Richmond/ Tweed
	One
	NSW
	Ballina, Casino & Lismore
	Mt Nardi
	237,529
	98.5 MHz
	ON AIR

	Murrumbidgee Irrigation
	One
	NSW
	Griffith
	Mt Bingar
	46,617
	98.1 MHz
	01-Oct-07

	Port Stephens
	One
	NSW
	Port Stephens
	Gan Gan Hill
	42,313
	95.1 MHz
	30-Aug-07

	Sydney
	One
	NSW
	Sydney, 
	Liverpool
	4,558,552
	630 kHz
	TBA

	Central Western Slopes
	Two
	NSW
	Dubbo
	Mt Cenn Cruiach
	73,110
	106.3 MHz
	01-Oct-07

	Goulburn
	Two
	NSW
	Goulburn
	Mt Gray
	20,884
	99.9 MHz
	01-Oct-07

	Batemans Bay/Moruya
	Two
	NSW
	Batemans Bay, Moruya & *Ulladulla
	Mt Wandera
	54,913
	100.5 MHz
	01-Nov-07

	Bathurst
	Two
	NSW
	Bathurst
	Mt Panorama
	30,631
	98.3 MHz
	01-Mar-08

	Upper Hunter (Muswellbrook)
	Two
	NSW
	Muswellbrook  & *Scone
	Rossgole Lookout
	35,777
	104.9 MHz
	01-Apr-08

	Mudgee
	Two
	NSW
	Mudgee
	Endicott Hill 
	10,920
	101.1 MHz
	01-May-08

	Broken Hill
	Two
	NSW
	Broken Hill
	Rocky Hill
	20,485
	104.5 MHz
	01-Jun-08

	Inverell
	Two
	NSW
	Inverell
	Table Top Mountain
	9,537
	93.5 MHz
	01-Oct-08

	Armidale
	Three
	NSW
	Armidale
	Kellys Plain
	29,852
	102.7
	TBA

	Bega/Cooma
	Three
	NSW
	 
	Brown Mountain
	11,338+
	TBC
	TBA

	Central Tablelands
	Three
	NSW
	Cowra, Orange & Parkes
	Mt Canobolas
	124,421
	TBC
	TBA

	Grafton/ Kempsey
	Three
	NSW
	Coffs Harbour, *Grafton, **Kempsey & Sawtell
	Mt Moombil
	232,225
	TBC
	TBA

	Illawarra
	Three
	NSW
	Bomaderry, *Bowral, Kiama, *Nowra,& **Wollongong
	Knights Hill
	545,710
	TBC
	TBA

	Lithgow
	Three
	NSW
	Lithgow
	Reservoir Hill
	10,078
	91.3 MHz
	TBA

	Manning River
	Three
	NSW
	Forster, *Port Macquarie, *Taree & Tuncurry
	Middle Brother
	167,469
	TBC
	TBA

	Tamworth
	Three
	NSW
	Tamworth
	Mt Soma
	63,145
	91.7 MHz
	TBA

	Upper Namoi
	Three
	NSW
	Gunnedah, *Inverell & **Moree
	Mt Dowe
	68,135
	TBC
	TBA

	
	
	
	
	
	
	
	


	South Australia
	
	
	
	
	
	

	Coverage Areas
	Stage
	State
	Towns Serviced
	Transmitter Site
	Estimated Pop'n
	Freq.
	Broadcast Australia Proposed
On Air 

	Spencer Gulf North
	One
	SA
	Port Augusta, Port Pirie, Whyalla
	The Bluff
	83,119
	102.7 MHz
	01-Sep-07

	SE S/Aust (Mount Gambier)
	One
	SA
	Mt Gambier
	Mt Burr
	52,182
	105.7 MHz
	30-Aug-07

	Renmark/ Loxton
	Two
	SA
	Renmark & Loxton
	Loxton
	32,066
	93.9 MHz*
	01-Mar-08

	Tumby Bay/Port Lincoln
	Two
	SA
	Port Lincoln, Tumby Bay
	Borthwicks Hill
	18,490
	107.3
	01-Jul-08

	
	
	
	
	
	
	
	

	Tasmania
	
	
	
	
	
	

	Coverage Areas
	Stage
	State
	Towns Serviced
	Transmitter Site
	Estimated Pop'n
	Freq.
	Broadcast Australia Proposed
On Air 

	Burnie
	One
	TAS
	Burnie, Somerset & Wynyard
	Round Hill
	42,841
	90.5 MHz
	ON AIR

	Hobart
	One
	TAS
	 
	Ralphs Bay
	217,385
	747 kHz
	TBA

	Devonport East
	Two
	Tas
	Devonport East
	Kelcey Tier
	30,187
	102.1 MHz
	01-Dec-07

	
	
	
	
	
	
	
	


	Victoria
	
	
	
	
	
	
	

	Coverage Areas
	Stage
	State
	Towns Serviced
	Transmitter Site
	Estimated Pop'n
	Freq.
	Broadcast Australia Proposed
On Air 

	Latrobe Valley
	One
	VIC
	Moe-Yallourn, *Morwell, *Sale, *Traralgon, Warragul
	Mt Tassie
	140,201
	95.1 MHz
	01-Aug-07

	Warrnambool
	Two
	VIC
	Warnambool
	Tower Hill
	37,478
	91.3 MHz
	01-Nov-07

	Mildura/Sunraysia
	Two
	VIC
	Mildura
	Yatpool
	55,934
	100.3 MHz
	01-Dec-07

	Bairnsdale
	Two
	VIC
	Bairnsdale
	Mt Taylor
	33,500
	107.9 MHz
	01-Dec-07

	Western Victoria
	Two
	VIC
	Hamilton
	Mt Dundas
	28,135
	91.7 MHz
	01-Jan-08

	Horsham
	Two
	VIC
	Horsham
	Mt Arapiles
	19,564
	90.1 MHz
	01-Apr-08

	Portland
	Two
	VIC
	Portland
	Mt Clay
	16,444
	97.7 MHz
	01-Aug-08

	Ballarat
	Three
	VIC
	Ballarat & *Colac
	Mt Warrenheip
	235,533
	97.1
	TBA

	Bendigo
	Three
	VIC
	Bendigo, *Echuca, **Moama
	Mt Alexandra
	227,828
	89.5 MHz
	TBA

	Colac
	Three
	VIC
	Colac
	Warrion Hill 
	16,258
	104.7 MHZ
	TBA

	Goulburn Valley
	Three
	VIC
	Benalla, Shepparton & *Wangaratta
	Mt Major
	131,518
	TBC
	TBA

	Murray Valley
	Three
	VIC
	Swan Hill
	Goshen
	28,611
	TBC
	TBA

	Upper Murray
	Three
	VIC
	Albury, *Wodonga
	Mt Baranduda
	151,537
	100.9 MHz
	TBA

	
	
	
	
	
	
	
	


	Northern Territory
	
	
	
	
	
	

	Coverage Areas
	Stage
	State
	Towns Serviced
	Transmitter Site
	Estimated Pop'n
	Freq.
	Broadcast Australia Proposed
On Air 

	Alice Springs
	Two
	NT
	Alice Springs
	Heavitree Gap West Gap
	28,548
	93.9 MHz
	01-Aug-08

	Katherine
	Two
	NT
	Katherine
	Bicentennial Road 
	10,815
	105.3 MHz
	01-Sep-08

	Western Australia
	
	
	
	
	
	

	Coverage Areas
	Stage
	State
	Towns Serviced
	Transmitter Site
	Estimated Pop'n
	Freq.
	Broadcast Australia Proposed
On Air 

	Central Agricultural
	Two
	WA
	Northam / Central Ag
	Mawson Trig
	21,152
	99.7 MHz
	01-Nov-07

	Wagin
	Two
	WA
	Wagin
	Mt Latham
	16,335
	96.3 MHz
	01-Jan-08

	Southern Agricultural
	Two
	WA
	Albany
	Mt Barker
	38,840
	92.1 MHz
	01-Jan-08

	Esperance
	Two
	WA
	Esperance
	Wireless Hill
	10,441
	103.1 MHz
	01-May-08

	Geraldton
	Two
	WA
	Geraldton
	Moresby Range
	32,832
	101.3 MHz
	01-May-08

	Broome
	Two
	WA
	Broome
	Broome
	15,906
	96.5 MHz
	01-Jun-08

	Kalgoorlie
	Two
	WA
	Kalgoorlie
	Peters Hill
	28,859
	100.3 MHz
	01-Jul-08

	Port Hedland
	Two
	WA
	Port Hedland
	Finucane Island
	12,855
	94.9 MHz
	01-Jul-08

	Karratha
	Two
	WA
	Karratha
	Karratha
	10,796
	104.1 MHz
	01-Aug-08

	Carnarvon
	Two
	WA
	Carnarvon
	Brown Range 
	7,273
	106.1 MHz
	01-Sep-08

	Bunbury
	Three
	WA
	Bunbury & Busselton
	Mt Lennard
	161,466
	1152 kHz
	TBA


Table 2: NewsRadio rollout schedule Stages 1–3

	Stage 1

	
	
	
	
	
	
	

	Coverage Areas
	Stage
	State
	Towns Serviced
	Transmitter Site
	Estimated Pop'n
	Freq.
	Broadcast Australia Proposed
On Air 

	SW Slopes
	One
	NSW
	Cootamundra, Gundagai, Junee & Temora
	Mt Ulandra
	91,936
	91.5 MHz
	ON AIR

	Wagga Wagga
	One
	NSW
	Wagga Wagga
	Willans Hill
	50,723
	105.1 MHz
	ON AIR

	
	
	
	
	
	
	
	

	Richmond/ Tweed
	One
	NSW
	Ballina, Casino & Lismore
	Mt Nardi
	237,529
	98.5 MHz
	ON AIR

	Rockhampton
	One
	QLD
	Rockhampton, Yepoon
	Mt Hopeful
	146,005
	105.5 MHz
	06-Aug-07

	Burnie
	One
	TAS
	Burnie, Somerset & Wynyard
	Round Hill
	42,841
	90.5 MHz
	ON AIR

	Latrobe Valley
	One
	VIC
	Moe-Yallourn, *Morwell, *Sale, *Traralgon, Warragul
	Mt Tassie
	140,201
	95.1 MHz
	01-Aug-07

	Mackay
	One
	QLD
	Mackay
	Mt Blackwood
	97,785
	104.3 MHz
	01-Sep-07

	Cairns
	One
	QLD
	Cairns & *Innisfail
	Mt Bellenden-Ker
	177,087
	101.1 MHz
	01-Oct-07

	Cairns North
	One
	QLD
	Cairns North
	Buchan Pt
	56,120
	96.3 MHz
	01-Sep-07

	Spencer Gulf North
	One
	SA
	Port Augusta, Port Pirie, Whyalla
	The Bluff
	83,119
	102.7 MHz
	01-Sep-07

	Murrumbidgee Irrigation
	One
	NSW
	Griffith
	Mt Bingar
	46,617
	98.1 MHz
	01-Oct-07

	Port Stephens
	One
	NSW
	Port Stephens
	Gan Gan Hill
	42,313
	95.1 MHz
	30-Aug-07

	SE S/Aust (Mount Gambier)
	One
	SA
	Mt Gambier
	Mt Burr
	52,182
	105.7 MHz
	30-Aug-07

	Hobart
	One
	TAS
	 
	Ralphs Bay
	217,385 (PNN) 
	747 kHz
	TBA

	Sydney
	One
	NSW
	Sydney, 
	Liverpool
	4,558,552 (PNN) 
	630 kHz
	TBA


	Stage 2

	 
	 
	 
	 
	 
	 
	 

	Coverage Areas
	Stage
	State
	Towns Serviced
	Transmitter Site
	Estimated Pop'n
	Freq.
	Broadcast Australia Proposed
On Air 

	Gympie
	Two
	QLD
	Gympie, *Noosa & Tewantin
	Black Mountian
	92,930
	TBC
	01-Oct-07

	Central Western Slopes
	Two
	NSW
	Dubbo
	Mt Cenn Cruiach
	73,110
	106.3 MHz
	01-Oct-07

	Goulburn
	Two
	NSW
	Goulburn
	Mt Gray
	20,884
	99.9 MHz
	01-Oct-07

	Central Agricultural
	Two
	WA
	Northam / Central Ag
	Mawson Trig
	21,152
	99.7 MHz
	01-Nov-07

	Batemans Bay/Moruya
	Two
	NSW
	Batemans Bay, Moruya & *Ulladulla
	Mt Wandera
	54,913
	100.5 MHz
	01-Nov-07

	Warrnambool
	Two
	VIC
	Warnambool
	Tower Hill
	37,478
	91.3 MHz
	01-Nov-07

	Mildura/Sunraysia
	Two
	VIC
	Mildura
	Yatpool
	55,934
	100.3 MHz
	01-Dec-07

	Devonport East
	Two
	Tas
	Devonport East
	Kelcey Tier
	30,187
	102.1 MHz
	01-Dec-07

	Bairnsdale
	Two
	VIC
	Bairnsdale
	Mt Taylor
	33,500
	107.9 MHz
	01-Dec-07

	Western Victoria
	Two
	VIC
	Hamilton
	Mt Dundas
	28,135
	91.7 MHz
	01-Jan-08

	Wagin
	Two
	WA
	Wagin
	Mt Latham
	16,335
	96.3 MHz
	01-Jan-08

	Southern Agricultural
	Two
	WA
	Albany
	Mt Barker
	38,840
	92.1 MHz
	01-Jan-08

	Bathurst
	Two
	NSW
	Bathurst
	Mt Panorama
	30,631
	98.3 MHz
	01-Mar-08

	Renmark/ Loxton
	Two
	SA
	Renmark & Loxton
	Loxton
	32,066
	93.9 MHz*
	01-Mar-08

	Upper Hunter (Muswellbrook)
	Two
	NSW
	Muswellbrook  & *Scone
	Rossgole Lookout
	35,777
	104.9 MHz
	01-Apr-08

	Gladstone
	Two
	QLD
	Gladstone
	Round Hill
	34,559
	96.7 MHz
	01-Apr-08

	Horsham
	Two
	VIC
	Horsham
	Mt Arapiles
	19,564
	90.1 MHz
	01-Apr-08

	Esperance
	Two
	WA
	Esperance
	Wireless Hill
	10,441
	103.1 MHz
	01-May-08

	Geraldton
	Two
	WA
	Geraldton
	Moresby Range
	32,832
	101.3 MHz
	01-May-08

	Mudgee
	Two
	NSW
	Mudgee
	Endicott Hill 
	10,920
	101.1 MHz
	01-May-08

	Broken Hill
	Two
	NSW
	Broken Hill
	Rocky Hill
	20,485
	104.5 MHz
	01-Jun-08

	Broome
	Two
	WA
	Broome
	Broome
	15,906
	96.5 MHz
	01-Jun-08

	Mount Isa
	Two
	QLD
	Mount Isa
	Mount Isa
	20,716
	104.9 MHz
	01-Jun-08

	Kalgoorlie
	Two
	WA
	Kalgoorlie
	Peters Hill
	28,859
	100.3 MHz
	01-Jul-08

	Port Hedland
	Two
	WA
	Port Hedland
	Finucane Island
	12,855
	94.9 MHz
	01-Jul-08

	Tumby Bay/Port Lincoln
	Two
	SA
	Port Lincoln, Tumby Bay
	Borthwicks Hill
	18,490
	107.3
	01-Jul-08

	Alice Springs
	Two
	NT
	Alice Springs
	Heavitree Gap West Gap
	28,548
	93.9 MHz
	01-Aug-08

	Karratha
	Two
	WA
	Karratha
	Karratha
	10,796
	104.1 MHz
	01-Aug-08

	Portland
	Two
	VIC
	Portland
	Mt Clay
	16,444
	97.7 MHz
	01-Aug-08

	Katherine
	Two
	NT
	Katherine
	Bicentennial Road 
	10,815
	105.3 MHz
	01-Sep-08

	Carnarvon
	Two
	WA
	Carnarvon
	Brown Range 
	7,273
	106.1 MHz
	01-Sep-08

	Emerald
	Two
	QLD
	Emerald
	Emerald Downs
	12,564
	89.1 MHz
	01-Sep-08

	Inverell
	Two
	NSW
	Inverell
	Table Top Mountain
	9,537
	93.5 MHz
	01-Oct-08

	Airlie Beach
	Two
	QLD
	Airlie Beach
	Shingley Hill
	9,236
	93.9 MHz
	01-Oct-08


	Stage 3

	 
	 
	 
	 
	 
	 
	 

	Coverage Areas
	Stage
	State
	Towns Serviced
	Transmitter Site
	Estimated Pop'n
	Freq.
	Broadcast Australia Proposed
On Air 

	Armidale
	Three
	NSW
	Armidale
	Kellys Plain
	29,852
	102.7
	TBA

	Ballarat
	Three
	VIC
	Ballarat & *Colac
	Mt Warrenheip
	235,533
	97.1
	TBA

	Bega/Cooma
	Three
	NSW
	 
	Brown Mountain
	11,338+
	TBC
	TBA

	Bendigo
	Three
	VIC
	Bendigo, *Echuca, **Moama
	Mt Alexandra
	227,828
	89.5 MHz
	TBA

	Bowen
	Three
	QLD
	Bowen
	Bowen Hill
	10,384
	96.7 MHz
	TBA

	Bunbury
	Three
	WA
	Bunbury & Busselton
	Mt Lennard
	161,466
	1152 kHz
	TBA

	Central Tablelands
	Three
	NSW
	Cowra, Orange & Parkes
	Mt Canobolas
	124,421
	TBC
	TBA

	Colac
	Three
	VIC
	Colac
	Warrion Hill 
	16,258
	104.7 MHZ
	TBA

	Darling Downs
	Three
	QLD
	*Dalby, Toowoomba
	Mt Mowbullan
	192,406
	TBC
	TBA

	Goulburn Valley
	Three
	VIC
	Benalla, Shepparton & *Wangaratta
	Mt Major
	131,518
	TBC
	TBA

	Grafton/ Kempsey
	Three
	NSW
	Coffs Harbour, *Grafton, **Kempsey & Sawtell
	Mt Moombil
	232,225
	TBC
	TBA

	Illawarra
	Three
	NSW
	Bomaderry, *Bowral, Kiama, *Nowra,& **Wollongong
	Knights Hill
	545,710
	TBC
	TBA

	Lithgow
	Three
	NSW
	Lithgow
	Reservoir Hill
	10,078
	91.3 MHz
	TBA

	Manning River
	Three
	NSW
	Forster, *Port Macquarie, *Taree & Tuncurry
	Middle Brother
	167,469
	TBC
	TBA

	Murray Valley
	Three
	VIC
	Swan Hill
	Goshen
	28,611
	TBC
	TBA

	Southern Downs
	Three
	QLD
	Warwick
	Passchendaele Ridge
	46,673
	TBC
	TBA

	Sunshine Coast
	Three
	QLD
	Buderim, Caloundra, Kawana Waters, *Maroochydore, Mooloolaba & Nambour
	TBC
	183,181
	828kHz
	TBA

	Tamworth
	Three
	NSW
	Tamworth
	Mt Soma
	63,145
	91.7 MHz
	TBA

	Upper Murray
	Three
	VIC
	Albury, *Wodonga
	Mt Baranduda
	151,537
	100.9 MHz
	TBA

	Upper Namoi
	Three
	NSW
	Gunnedah, *Inverell & **Moree
	Mt Dowe
	68,135
	TBC
	TBA

	Wide Bay
	Three
	QLD
	Bundaberg, *Hervey Bay & *Maryborough
	Mt Goonaneman
	195,027
	TBC
	TBA

	Townsville
	Three
	QLD
	Townsville
	Mt Stuart
	179,013
	94.3 MHz
	TBA

	Townsville North
	Three
	QLD
	Townsville
	Yarrawonga Seacom Site
	23,403
	93.5 MHz
	TBA


Outcome 1, Output 1.1, 1.2, 1.3





Question: 157

Topic: News Radio Content
Senator Kemp asked:

Senator KEMP—How much of the content is foreign—tapes from the BBC and Deutsche Welle Radio?

Mr Scott—On digital radio?

Senator KEMP—On News Radio.

Mr Scott—The senator asked for the percentage of that, and I just want to come back and look at that. We will get the precise percentages.

CHAIR—But you also, apart from the BBC, have Deutsche Welle, Radio Netherlands and US public radio?

Mr Scott—That is right. Yes, and National Public Radio.

CHAIR—I think you have Radio Canada at times, do you not?

Mr Scott—Yes. We mix it up, but on the weekend there is a lot more of the BBC stuff.

CHAIR—If you are going to tell us the percentage for the BBC, could you add in the others as well?

Mr Scott—Absolutely.

Answer: 

See answer to Question on Notice 155.
Outcome 1, Output 1.1, 1.2, 1.3





Question: 158

Topic:  Staffing for Digital Services
Senator Conroy asked:

Senator CONROY—How many staff are currently engaged in preparing and implementing ABC digital services?

Mr Scott—I would have to check. 

Senator CONROY—Can you take that on notice?

Mr Scott—Yes.

Answer: 

While a number of staff across the ABC are working on aspects of digital radio implementation, there are two staff in ABC Radio specifically developing the ABC’s digital radio strategy.

Outcome 1, Output 1.1, 1.2, 1.3





Question: 159

Topic: Complaints of Bias to ABC Board and Executive
Senator Conroy asked:

Senator CONROY—Can you tell me how many complaints about editorial performance or complaints about bias were received in the last two years by board members, the managing director, executive directors or the program makers?  Perhaps you can take that on notice.

Mr Scott—Perhaps I had better.

Answer: 

Over the period 1 July 2005 to 30 June 2007, the ABC’s Audience and Consumer Affairs unit has received 34,872 written complaints, of which 21,681 relate to some aspect of editorial performance. The remaining 13,191 related to audience preferences and other corporate issues (such as transmission, captions, and so on), rather than strictly editorial issues.

This total number of complaints includes written complaints made to the Managing Director, Chairman and, where the complaints relate to editorial issues, to program makers.

It should be noted that the classifications in the table below are based on the complainant’s view of the nature of the complaint. They do not reflect the ABC’s findings on the individual complaints. 

[image: image1.emf]Category Subcategory

Complaints 

received

Audience preferences Quality - general 1305

Scheduling / program changes 8193

Audience preferences Total 9498

Broadcast standards Inappropriate content 3061

Intrusiveness / invasion of privacy 32

News values / news content 2189

Promotions - ABC programs and products 437

Sensitivity and portrayal 72

Standards of interviewing 772

Standards of presentation 4547

Broadcast standards Total 11110

Corporate / Infrastructure Captions 188

Customer service / complaints handling 569

Internet - technical difficulties 944

Management issues 929

Transmission 1063

Corporate / Infrastructure Total 3693

Fairness, accuracy & independence Balance 985

Bias 5346

Factual inaccuracy 2809

Incidental advertising - Non ABC products / logos 185

Unfair treatment 943

Fairness, accuracy & independence Total 10268

Other Other 303

Other Total 303

Grand Total 34872


Outcome 1, Output 1.1, 1.2, 1.3





Question: 160

Topic: Complaints received through Estimates Process
Senator Conroy asked:

Senator CONROY—Have any complaints that have come through Senate estimates resulted in an investigation into or a change in the editorial position of the ABC?

Mr Green—We will have to take that on notice.

Answer: 

All issues concerning the ABC’s performance that are raised through the Senate Estimates process are investigated. 

Where mistakes have been made, and this has been brought to management attention through Estimates, appropriate action has been taken to rectify the problem. 

Outcome 1, Output 1.1, 1.2, 1.3





Question: 161

Topic: Changes to Annual Reporting
Senator Conroy asked:

Senator CONROY—It would appear that the 2006 annual report does not contain information that it has in previous years, comparing the ABC’s operational appropriation in real terms with 1985-86, the high point of ABC funding. Why is this information no longer included and presented in an accessible way for the public in the 2006 report?

Mr Pendleton—We did not include that in the most recent annual report. It was data that we had been running to encourage a review of the adequacy of our funding, which we had been calling for for some time. That review has now been undertaken and the issue in our minds has been addressed, so we have moved on.

Senator CONROY—I would have thought that would have been a very positive comparison, then, to have had in the 2006 report?

Mr Pendleton—It probably would have.

Senator CONROY—Can you tell me whose decision it was to remove this information from the 2006 report?

Mr Pendleton—I would have to take that on notice.

Answer: 

Content of the ABC Annual Report is collated and edited each year by the Corporate Planning and Governance Unit in consultation with all ABC Divisions. The mix of content is updated each year to reflect changes in the structure and circumstances of the Corporation.


- 1 -
1

