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Question: 76

Topic: Consumer Information Campaign
Senator Conroy asked:

“What will the $4.1 million be spent on?”
This question was qualified by “Can I get a breakdown of the different components you have just described in dollars?”
Answer: 

The Australian Government is implementing a community information campaign for Australians in regional, rural and remote areas, including Indigenous Australians, to raise their awareness and understanding of:

1. their telecommunications consumer safeguards;

2. Government programs available to help them access services; and

3. arrangements to ensure ongoing communications benefits for regional, rural and remote Australia.
The Department of Communications, Information Technology and the Arts (DCITA) has been allocated $5.868 million funding for the campaign for the two years to 30 June 2008, of which $4.1 million is provided for the year to 30 June 2007.
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Question: 77
Topic: Quantum Market Research
Senator Conroy asked:

1) “Who are the proprietors of Quantum?”

2) “Where are they based?”

3) “How much is the Quantum contract worth?”

Answer: 

1) The proprietors of Quantum are Clemenger BBDO.

2) The registered office is at 600 St Kilda Road, Melbourne, Victoria, and the principal place of business is at 644 Chapel Street, South Yarra, Melbourne, Victoria.

3) The total cost payable under the agreement with Quantum is up to $299,940 (exclusive of GST).
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Question: 78

Topic: Campaign [Creative] Palace
Senator Conroy asked:

“How much is Campaign Palace worth?  “So it is closer to half a million for the combined total of those two?” (Quantum Market Research and Campaign Palace)
(The name of this consultant was corrected in Hansard 12 February 2007 from “The Creative Palace” to “The Campaign Palace”)
Answer: 

The Campaign Palace has been contracted to provide creative services for the Telecommunications Consumer Information Campaign for up to $474,586.80 (excluding GST).  

Quantum Market Research has been contracted to provide market research services for the Telecommunications Consumer Information Campaign for up to $299,940.00 (excluding GST).

The combined total will be up to $774,562.80 (excluding GST).
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Question: 79

Topic: Ovum Technology Report
Senator Conroy asked:

1) I understand that the Department paid Ovum Limited more than $200,000 to prepare a report involving an ‘objective assessment of the relevant technologies that will be available in Australia over the next three to five years’?

2) Could you outline the nature of the work done by Ovum?

3) Can a copy of this report be provided to the Committee?

Answer: 

1)  The Department of Communications, Information Technology and the Arts engaged Ovum to undertake a technology review.  Ovum developed a report titled “Technology Pathways for Connect Australia”.  The cost of the consultancy was $200 931 (including GST of $18 265).
2)  The purpose of the consultancy was to:

· identify and describe the effect of communications technologies likely to be available in the Australian market over the next three to five years, that would be relevant to Connect Australia programs;
· analyse viewpoints and inputs from government, telecoms service providers, academics and other major organisations in Australia; and 
· advise on the potential capabilities and implications of the technologies generally and in regard to the Connect Australia programs.
3)  A copy of the report, excluding a small amount of commercially sensitive information, has been made available to the Committee.  
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