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Senator Boyce asked:

What communications programs has the Department/@gendertaken, or are planning to
undertake? For each program, what is the totaldspe

Answer:
The communication programs* that FaHCSIA has uadtert since 24 February 2011, or is
planning to undertake, are listed below. Total sipieimn each communication program is

included as at 31 May 2011. All figures provided &ST exclusive.

No further communication programs for FaHCSIA areently planned.

Communication Program Total spend to 31 May 2011

International Day of People with Disability | $9,647 (GST exclusive)
2011 (IDPwD 2011) — promotion of the Day
and the National Disability Awards

The Line Campaign $12,387,629 (GST exclusive)

Paid Parental Leave campaign $10,469,113 (GST sixelu

NAIDOC Week 2011 — promotion of the | $468,917 (GST exclusive)
week and Awards event including travel, ICC
expenditure and expenditure on the Ball.

* Note ‘Communication programs’ refers to communicatiéa government message to the
public. This may be advertising (print, televisigie) or through signage or other mediums.



