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Question:

How much has the APSC spent on advertising and information campaigns since 1 October
2016 (GST inclusive)? Can a list of all Contract Notice IDs for the Austender website in
relation to advertising and information campaign contracts please be provided?

How much did the APSC spend on Facebook advertising or sponsored Facebook posts in
calendar year 2016 (GST inclusive)?

How much did the APSC spend on Google adwords advertising in calendar year 2016 (GST
inclusive)?

Answer:

The APSC spent $1,263 on non-campaign advertising between 1 October 2016 and
28 February 2017.

The related Contract Notice is CN2570391.
In 2016, the APSC spent $2,605 on Facebook advertising.

In 2016, the APSC spent $1,506 on Google advertising.
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