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Senator Seselja asked:

Provide a break down on how much was focused on a national audience and how much was
targeted at particular regional audiences where some of the early roll outs are going to be.

Answer:

$2.48 million was spent on media that reached launch site audiences including in the Barwon
area of Victoria, Hunter area of New South Wales, South Australia and Tasmania.

$13.33 million was spent on advertising across the rest of Australia.



