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Senator Siewert asked: 
 
Can you tell me how much it has cost to develop the communication strategy, the brand 
framework and the style guide? Can you clarify who owns the intellectual property and any 
fair-use policy applied by the Government to its publications, and in particular the Closing 
the Gap report that was released in February? Have you got a fair-use policy? 
 
Answer: 
 

Closing the Gap brand costs 
The cost of the Closing the Gap brand framework and style guide was $83,056 (ex GST), 
comprising these elements: 

 
• master-brand and sub-brand framework development:  $10,256 
• market research and concept testing:  $59,300 
• development of current style guide:  $13,500 
 
Closing the Gap Report intellectual property 
The Closing the Gap Report, like other Australian Government publications, is the 
intellectual property of the Commonwealth and the copyright is owned by the 
Commonwealth of Australia.  Apart from any use permitted by the Copyright Act 1968, no 
part may be reproduced without prior written permission from the Commonwealth.  
 
This is the Government’s policy on the use of its publications, and as such, there is no 
separate “Fair Use Policy” for the Government’s publications. 
 
 
 
 


