
 To the Senate enquiry on SBS, I acknowledge that my objections are not 
original in form  , but they do  express my feelings accurately: 

  

 I advocate   
  

 No More advertising in any hour on SBS, 
 No More allowing 'product placement' of commercial goods in SBS 

programs, 
  NO further commercialisation of SBS, 
  No increase in disruptive commercial breaks - and want in-program ad 

breaks stopped, not increased. 
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