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To: Committee Secretary

Senate Standing Committees on Environment and Communications
Parliament House, Canberra ACT 2600, Australia

From: Associate Professor, Dr, Taha Chaiechi

Subject: Submission to the Inquiry into Greenwashing

Dear Committee Secretary,

| am writing to provide my submission to the inquiry into greenwashing conducted by the Australian
Parliament. | am deeply concerned about the proliferation of misleading environmental and
sustainability claims made by companies in various industries, which not only deceive and mislead
consumers but also have significant economic implications and impact inclusivity and social cohesion.
In this submission, | would like to highlight the urgency of addressing greenwashing and present
several recommendations for action.

1. Market Distortions:

Greenwashing creates market distortions by allowing companies to gain an unfair competitive
advantage through false claims. This undermines the efforts of genuinely sustainable businesses that
invest in environmentally friendly practices. By addressing greenwashing, the Australian Parliament
can ensure a level playing field for all businesses, fostering healthy competition and encouraging
genuine sustainable practices.

2. Consumer Trust and Confidence:

Misleading environmental and sustainability claims erode consumer trust and confidence in the
marketplace. When consumers are deceived by greenwashing, they may become skeptical of all
environmental claims, leading to a loss of trust in businesses. Restoring consumer confidence is crucial
for the long-term health of the economy, as it encourages consumer spending, drives innovation, and
supports the growth of sustainable industries.

3. Resource Allocation:

Greenwashing can misdirect resources away from genuinely sustainable projects and initiatives. When
companies make false claims about their environmental impact, consumers may allocate their
resources towards products or services that are not as environmentally friendly as advertised. This
misallocation of resources hampers the transition to a sustainable economy and undermines efforts
to address pressing environmental challenges.

4. Investor Confidence:

The prevalence of greenwashing also has implications for investor confidence. Investors increasingly
consider environmental, social, and governance (ESG) factors in their decision-making processes.
Greenwashing can mislead investors into supporting companies that do not genuinely prioritize
sustainability. Transparent and accurate reporting on companies' environmental performance is
essential to maintain investor confidence and attract sustainable investments.

5. Green Employment Opportunities:

Addressing greenwashing can unlock significant economic opportunities in sustainable industries. By
promoting accurate environmental and sustainability claims, the Australian Parliament can support
the growth of genuine green businesses, leading to job creation and economic growth. Encouraging
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businesses to adopt sustainable practices and invest in renewable energy, clean technologies, and
circular economy models will drive innovation and position Australia as a leader in the global green
economy.

6. Inclusivity and Social Cohesion:

Greenwashing can disproportionately impact marginalized communities, exacerbating social and
economic inequalities. False claims can mislead consumers from these communities into purchasing
products or services that may be harmful to their health or environment. Addressing greenwashing is
crucial for promoting inclusivity and social cohesion by ensuring that all consumers, regardless of their
socioeconomic status, have access to accurate and reliable information about the environmental
impact of products and services.

7. Cultural Shift and Awareness:

Addressing greenwashing requires a cultural shift where sustainability is embedded in the fabric of
society. The Australian Parliament can play a significant role in promoting this shift by investing in
comprehensive public awareness campaigns that educate consumers about greenwashing and
empower them to make informed choices. These campaigns should be inclusive and tailored to reach
diverse communities, promoting social cohesion by fostering a shared understanding of the
importance of environmental sustainability.

Tackling greenwashing is not only essential for protecting the environment and consumers but also
has significant economic implications. By implementing the recommendations outlined above, the
Australian Parliament can promote fair competition, restore consumer trust, ensure efficient resource
allocation, boost investor confidence, and unlock economic opportunities in sustainable industries.
This comprehensive approach will drive positive change and contribute to the long-term well-being of
both the economy and the environment.

Kind regards
Taha Chaiechi

Associate Professor Taha Chaiechi
(She/her/hers)

Head, Economics and Marketing





