
 

 

12 November 2018 
 
Joint Standing Committee on Trade & Investment Growth 
 
To whom it may concern, 
 
Re: Inquiry into Austrade’s role in attracting investment into Australia   
 
A key priority of the Australian Government’s national long-term tourism strategy is to address the 
supply side of Australia’s tourism industry. In response to the Tourism 2020 strategy, in April 2012, 
Tourism Australia (TA), Austrade and the former Department of Resources, Energy and Tourism 
signed a partnership agreement (the Partnership) to attract productive foreign direct investment in 
tourism infrastructure that will enhance Australia’s international competitiveness as a tourism 
destination. 
 
The partnership focuses on showcasing the Australian tourism opportunity to potential investors, 
actively engaging with government, industry and investor stakeholders to drive the development of 
new accommodation rooms, attractions and experiences across Australia. Please see attached for 
further information on the partnership and some examples of our marketing materials. 
 
From concerns in 2012 about the ability of Australia to achieve the Tourism 2020 investment targets, 
Australia is now experiencing a very strong investment environment for tourism assets and a record 
number of rooms and tourism developments in the pipeline.  
 
Since the launch of the partnership, Austrade and TA have attracted and facilitated tourism investment 
projects valued at over $2.12 billion. Significantly, the industry is on track to achieve the Tourism 2020 
rooms target, with approximately 20,000 new hotel rooms having been introduced into Australia since 
the strategy’s formation, and another 20,000 rooms currently under construction.  
 
There remains work to do to ensure that projects in the development pipeline come to fruition and 
investment is attracted into regional tourism product (including attractions and experiences) to help 
drive dispersal. As such, the Partnership has shifted focus from attracting new investment into capital 
city markets to supporting existing investors and implementing the Australian Government’s Regional 
Tourism Investment Attraction Strategy. 
 
The partnership’s work has been very well-received across all levels of government and industry, 
demonstrating the Government’s commitment to removing barriers and making information on 
Australian tourism opportunities more readily available to interested investors.  
 
Yours sincerely, 

John O’Sullivan 
Managing Director 

Inquiry into Austrade's role in attracting investment in Australia
Submission 2



Inquiry into Austrade's role in attracting investment in Australia
Submission 2



Inquiry into Austrade's role in attracting investment in Australia
Submission 2



Inquiry into Austrade's role in attracting investment in Australia
Submission 2



Inquiry into Austrade's role in attracting investment in Australia
Submission 2



 

www.tourisminvestment.com.au | Australian Tourism Open For Investment   3

Australia’s Economic Fundamentals 
Strong Aviation Growth
International aviation capacity to Australia 
grew 5 per cent in the 12 months to June 2018. 
Markets which registered significant capacity 
growth included China (up 26 per cent), Hong 
Kong (up 11 per cent), South Korea (up 10 per 
cent) and Japan (up 9 per cent).

>> �Increased outbound travel demand from 
the growing middle class in China’s 
secondary cities continues to prompt 
carriers to launch direct services to 
Australia. For example, Donghai Airlines 
commenced twice weekly Shenzhen-
Darwin flights in May 2018.

>> �Capacity from Indonesia will continue to 
grow with increased services to Sydney 
and Melbourne by Qantas and Singapore 
Airlines:

�	 -	�Qantas commenced seven weekly 
Denpasar-Melbourne flights in June 2018. 

�	 -	�Singapore Airlines has announced 
plans to launch three weekly Jakarta-
Sydney flights, with the timing still to be 
confirmed. 

>> �Malaysia Airlines commenced four weekly 
Kuala Lumpur-Brisbane flights in June 
2018. 

>> �Capacity from the UK and Europe will grow 
with increased services to Perth by Qatar 
Airways and Qantas:

��	 -	�Qantas commenced seven weekly 
London-Perth services in March 2018. 

��	 -	�Qatar Airways commenced seven weekly 
Doha-Perth services in May 2018.

>> �Virgin Australia has announced plans to 
launch five weekly Hong Kong-Melbourne 
services from October 2018.

>> �Qantas has announced plans to start 
weekly San Francisco-Melbourne flights 
(frequency to be confirmed) in late 2018.12 

Tourism Industry Fundamentals

What is the tourism industry worth?

>> �A$110 billion in year ending June 2018 
(inbound A$42.5 billion/ domestic 
A$67.5 billion) generating A$55 billion in 
direct GDP5

>> �9.1 million international visitors in year 
ending June 2018, increasing by  
6 per cent  from the previous period6

>> Directly employs over 598,000 people7

Globally, Australia is…

>> 40th for visitor arrivals

>> 9th for tourism receipts

>> 1st for spend per visitor8

Visitor Numbers

International arrivals to Australia increased 

6 per cent in the 12 months to June 2018.  

Double digit growth was seen from India 

(up 20 per cent), Hong Kong (up 15 per 

cent), and China (up 13 per cent).

>> �International visitor numbers to Australia 

are expected to increase  from 8.6 million 

in 2016–17 to 9.7 million in 2018–19.

>> �Robust growth from Asia will continue with 

the volume of Asian visitors expected to 

increase, from 4.2 million in 2016–17 to 4.9 

million in 2018–19.

>> �Good growth will be seen from the 

western markets as well; visitors from 

the USA are expected to grow 14.9% 

from 752,000 in 2016–17 to 864,000 in 

2018–19. Visitors from the UK are forecast 

to grow 7.0% to 779,000. 

>> �Australia will continue to have a high 

proportion of its visitors from the top five 

inbound markets – China, New Zealand, 

the USA, the UK and Singapore.10

“Investors recognise that the southern hemisphere is where the hotel 
growth is and what better place to invest than in Australia, which has 
good corporate governance, good planning controls and is a well-
regulated and mature market with good underlying economy?”4

Ron Barrott, Chief Executive Officer, Pro-invest Group
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