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My name is Eoin Ó Catháin, and I am wri�ng this Submission to the House Standing Commitee on 
Industry, Science and Resources Inquiry on Food and Beverage Manufacturing in Australia on behalf 
of the Irish Whiskey Associa�on, of which I am the Director. 
  
The Irish Whiskey Associa�on is a trade associa�on represen�ng 95% of whiskey companies on the 
island of Ireland. We have a total of 48 members, ranging from well-known interna�onal brands to 
independent dis�llers. Our associa�on represents 97% of Irish whiskey exports. 
  
Irish whiskey was the fastest growing spirit category worldwide in the years 2010-2020. The growth 
of the category has con�nued since then, with total export value of Irish whiskey coming to €875 
million in 2023. Our sector underpins the drinks exports of Ireland, making up 49% of the total value 
in this same year.  
  
Our industry directly employs close to 10,000 people on the island of Ireland, in alcohol produc�on, 
dis�lla�on, commerce and public affairs, and tourism. We further indirectly support many thousands 
more in the hospitality and tourism industries (over 160,000 people work in the hospitality sector in 
Ireland).  
  
The drinks sector is a key player too in the vibrant agriculture sector in Ireland – each year, we 
purchase 300,000 tonnes of grain for whiskey produc�on, and our sector is keen to further develop 
links with indigenous industries.  
The story of the Irish drinks sector is one of success and is an example of how innova�on and 
excellence should be consistently promoted to foster growth and ensure strong economic 
contribu�on at a local, na�onal, and interna�onal level.   
  
I would like to thank you for the opportunity to provide further informa�on on the Irish experience, 
and I hope that this contribu�on will be further evidence to the strong and cordial rela�onship our 
two countries enjoy.  
  
A full overview of Ireland’s drinks sector can be found in the following publica�on which outlines our 
policy priori�es for the five years ahead: htps://www.ibec.ie/drinksireland/news-insights-and-
events/news/2023/11/28/policies-for-growth-of-the-irish-drinks-industry  
  
  
The Irish whiskey sector has experienced exponen�al growth in the past 30 years, in Ireland and all 
around the world. Irish whiskey was once exported all over the world, and was the largest producer 
of whiskey at the turn of the 20th century. However, in the 30 years that followed, geopoli�cal and 
economic turmoil at home (rebellions against Bri�sh rule, declara�on of Independence, civil war and 
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break-away from the Bri�sh Empire and Commonwealth) along with social change in our largest 
market (prohibi�on in the USA) meant that the whiskey industry of Ireland went into rapid decline. 
  
In 2010, there were just 4 working dis�lleries on the island of Ireland. However, a mixture of 
government promo�on, private investment and a strong belief in free trade led to a “renaissance” of 
the sector, and the 50th dis�llery was opened last month in Belfast, Northern Ireland at the site of 
the Crumlin Road Gaol – a fi�ng symbol of Ireland’s evolu�on in the past 30 years.  
  
Central to this growth was the recogni�on of Irish whiskey as a Product of Geographical Indica�on 
(GI) in the European Union (EU). This recogni�on was secured in 1989 and provides protec�on for 
Irish whiskey in around 70 markets worldwide – including Australia. This designa�on ensures that 
product bearing the name Irish whiskey – or imagery/wording which would suggest the same – must 
be produced on the island of Ireland and protects jobs and businesses in Ireland. GI recogni�on is 
further sought in other markets, and there are varying levels of protec�on for our products in over 
120 countries worldwide. 
  
Our whiskey must maintain a high standard – with regula�ons around the minimum aging period of 
whiskey, the use of flavourings and addi�ves in our product, the dis�lla�on and maturing process 
along with consistency in labelling and consumer informa�on. It is impera�ve that our sector 
interacts and coordinates with other whiskey producing countries worldwide to ensure that this 
standard is maintained, and we enjoy strong rela�onships with (for e.g.) the Scotch Whisky 
Associa�on, the Kentucky Bourbon Industry and other associa�ons worldwide through the World 
Spirits Alliance and spiritsEUROPE, trade associa�ons with an interna�onal focus.  
  
Irish whiskey, and other Irish drink GIs and products, are promoted by a strong network of Irish food 
board (Bord Bia) branches located around the world. Irish whiskey businesses are also supported 
through the work of Enterprise Ireland, the Irish Development Agency, and the Department of 
Foreign Affairs all around the world. This work can take many forms: organisa�on of trade missions, 
facilita�on of business development/partnerships in target markets, market analysis reports and 
knowledge sharing, etc.  
  
The Irish Whiskey Associa�on was established in 2014 with the objec�ve to increase the protec�on 
and promo�on of Irish whiskey globally. The Associa�on is funded by membership but works for the 
overall category. The investment made in protec�on has increased three-fold in recent years, with 
significant resources devoted to protec�ng the category’s integrity in every market (120+) in which 
we are sold. This work is essen�al in strengthening not only our brand, but in ensuring our 
consumers that they can expect a certain standard of quality, etc., when purchasing an Irish whiskey.  
  
The Irish Whiskey Associa�on regularly interacts with the Department of Agriculture, which holds 
the GI recogni�on, and the Department of Enterprise, Trade and Employment to ensure this 
standard is maintained and is recognised in all free trade agreements (FTAs) signed with third 
countries. As the GI extends also to Northern Ireland, the Associa�on enjoys a strong rela�onship 
with our UK government counterparts also.  
  
The value of the sector has too increased in these recent years. In 2022, the total export value of the 
Irish whiskey sector reached €1 billion euro; this fell slightly to €875 million in 2023 – but s�ll makes 
up the biggest part of our total drinks exports (worth €1.8 billion in 2023).  
  
In Australia, the total value of the Irish whiskey sector is €14,575,250 (as of 2023). This represents a 
7% increase in the past 4 years, and we hope to con�nue our trajectory of growth here.  
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It should further be noted that this growth has occurred at a �me when alcohol consump�on in 
Ireland and around the world has significantly decreased. In Ireland, for example, alcohol 
consump�on has reduced by 31% in the past 20 years. Looking at per capita consump�on in 2023, 
there is now 30% of the popula�on who has not consumed alcohol in the past 12 months (an 
increase from 25% five years ago). Heavy-episodic drinking and underage drinking has also declined, 
and the average age of first alcohol consump�on has raised.  
  
The value of our sector, however, has increased. It is a myth that the alcohol sector depends on 
heavy consump�on of alcohol to succeed – due to the trend of premiumisa�on (the consumer 
op�ng for a more premium, o�en more expensive, product, even if reducing overall alcohol 
consump�on) has meant that the overall value of our sector has gone up even as consump�on has 
gone down. In short, people are drinking less, but drinking beter.  
  
We consistently advocate for a fair excise regime in Ireland. Now, the excise on alcohol is among the 
highest in Europe. With the dual pressures of infla�on and its impact on the cost-of-living, along with 
a dent in consumer confidence post-COVID (as seen in the dip in our export value), we con�nue to 
advocate for price stability for our companies and consumers.  
  
The support of government, and indeed the work of the wider industry, does not stop there. 30 of 
the member dis�lleries of the Associa�on have decided to develop visitor experiences to 
complement their offerings to consumers. These visitor experiences welcomed over 800,000 visitors 
in 2023, and the contribu�on to the local economy is es�mated at €40 million euro. O�en, 
dis�lleries are in rural areas (82% of Irish Whiskey Associa�on dis�llery experiences are located 
outside of Dublin and Belfast). Their contribu�on to the local economy in these areas cannot be 
under-es�mated. These dis�lleries were in some cases financed by both public and private 
investment coordinated through Local Enterprise Offices and local government, both in the Republic 
and the North of Ireland. 
  
Our sector con�nues to prepare for the green transi�on, and several of our dis�lleries are set to 
meet their carbon emission targets ahead of schedule. We published the first ever sustainability 
roadmap for the whiskey sector in Ireland in 2022 and presented this to our Minister for Agriculture 
Charlie McConalogue TD. This report can be found here: htps://www.ibec.ie/drinksireland/irish-
whiskey/campaigns/irish-whiskey-sustainable-together 
  
This report was writen with an eye to the government’s carbon emission targets and was prepared 
as a response to these plans. We have coordinated with government departments with par�cular 
responsibility for this, and have also worded with Bord Bia (Irish Food Board) who have developed 
the “Origin Green” status to recognise agri-food businesses for their commitment to sustainability. 
This status is not easily achieved and a number of our whiskey companies have invested significantly 
to secure this recogni�on.  
  
The support of government here has been essen�al – not only in the provision funding to facilitate 
this transi�on, along with the exemp�on of spirits drinks from certain policy proposals – including 
deposit return scheme and packaging re-use targets – recognising the unique nature of our business, 
the importance to our intellectual property and trademark rights, along with the threat of 
counterfeit and imita�on brands.  That said, many of our SMEs require further assistance, and the 
Irish Whiskey Associa�on will seek to con�nue coopera�ng with government to secure the necessary 
funding to facilitate this. 
  
The Irish Whiskey Associa�on will con�nue to advocate for further government support and 
recogni�on in the years ahead. We were disappointed to see the Irish government push to introduce 
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health warning labels ahead of EU plans for a harmonised label, and we firmly believe this will make 
it harder for Irish drink companies to place product on the market, and complicate foreign 
investment and exports to our country. We firmly believe in uniform applica�on of agreed policy, 
and in the integrity of the EU single market. We seek further investment in appren�ceships and 
training to formalise and develop the indigenous industry at home. Promo�on of our product must 
con�nue in target markets – par�cularly in Africa, Asia and Australasia. We will rely on our 
government to con�nue support for this funding at EU level, par�cularly in this year of transi�on 
with EU elec�ons in June and the convening of a new College of Commissioners (at EU level) 
following this.  
  
It is important that this commitee recognises the economic strength of the dis�lled spirits industry. 
This is a bet worth making – the Irish experience shows that a strong drinks sector can posi�vely 
contribute to the wider economy and society.  
  
I would further like to take this opportunity to invite you to visit Ireland for an exchange of best 
prac�ce – a strong Australian spirits industry will push us to improve and to do beter.  
Thank you in advance for your considera�on of this submission.  
  
  
Kind regards/Le gach dea-ghuí 
  
Eoin Ó Catháin  
Director of the Irish Whiskey Associa�on 
Mobile:  
W: htps://irishwhiskey360.com/ 
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