
   
 

8 May 2024 

Committee Secretary 

Standing Committee on Communications and the Arts 

Department of the House of Representatives 

PO Box 6021 

Parliament House 

CANBERRA ACT 2600 

AUSTRALIA 

 

 

Dear Committee Secretary 

Submission – Standing Committee on Communications and the Arts 

The Australian Trade and Investment Commission (Austrade) is pleased to lodge the enclosed 

submission into the Standing Committee’s inquiry into the challenges and opportunities within 

the Australian live music industry.  

 

Yours sincerely 

Xavier Simonet  

CEO 

Australian Trade and Investment Commission 

 

 

 

 Nishi Building, Level 2 

2 Phillip Law Street 

Canberra 

ACT 2601 City 

 

 

 

 

 

ABN: 11 764 698 227. If you are not the intended addressee of this letter, please notify the sender immediately and destroy 

this. Australia’s anti-bribery laws operate overseas and Austrade will not provide business related services to any party who 

breaches the law and will report credible evidence of bribery. 
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scope supports artistic and cultural events (such as the Regional Tourism Bushfire Recovery 

Grants Program (RTBR) and Recovery for Regional Tourism Program (RRT)). Austrade also 

engages with the Australian Festivals Association through the quarterly Austrade Visitor 

Economy Industry Stakeholder Forum. 

Live music and the visitor economy 

Almost every Australian connects with music in some form – half of all Australians attended 

live music events prior to the COVID-19 pandemic1. While COVID-19 had a devastating effect 

on the live music industry, ticket sales for music festivals in 2022-23 indicate that the industry 

is recovering from the impacts of the COVID-19 pandemic. In the 2022-23 financial year, 9506 

tickets per festival were sold on average, up from 8,116 tickets in 2018-192. 

Ensuring a supported live music industry brings economic benefits for the visitor economy 

including by: 

• Supporting local tourism; 

• Creating employment opportunities for locals; 

• Providing employment and engagement opportunities to music industry workers; and 

• Increasing Australian artists’ exposure to new and larger audiences.  

Tourism Research Australia does not collect data specifically on the number of trips 

incorporating a live music experience, however available data demonstrates that 

approximately 3 per cent of travellers (domestic and international) attended theatre, concerts, 

or other performing arts in 2023. Breaking these figures down by type of traveller, we find that 

2 per cent of domestic daytrip travellers, 5 per cent of domestic overnight travellers and 10 

per cent of international travellers attended theatre, concerts or other performing arts in 

2023.3 

While data may indicate that the industry is recovering, there are challenges to running live 

events in Australia.  

The rising cost of insurance has been cited as a challenge associated with live music events 

and festivals.4 THRIVE 2030 recognises this issue through THRIVE 2030 Action 4.6: “the 

Government is committed to monitor the affordability and access of insurance, specifically 

public liability insurance”. Austrade, with support from Treasury, has facilitated several 

workshops focussed on addressing insurance affordability challenges within the visitor 

 

1 Australian Council for the Arts, Creating Our Future: Results of the National Arts Participation Survey, 2021. 

2 Creative Australia, Soundcheck: Insights into Australia’s music festival sector, 2024. 

3 Tourism Research Australia analysis. 

4 Creative Australia, Soundcheck: Insights into Australia’s music festival sector, 2024. 
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economy. These workshops have facilitated the sharing of lessons learnt, best practice and 

industry resources with visitor economy stakeholders. Workshop participants included state 

and territory treasury and tourism officials, Australian Small Business and Family Enterprise 

Ombudsman, Australian Prudential Regulatory Authority, National Emergency Management 

Agency, Insurance Council of Australia, National Insurance Brokers Association, Caravan 

Industry Association of Australia, Outdoors NSW & ACT, Australian Live Music Business Council, 

and visitor economy industry peak bodies.  

In recent years, Austrade has supported the recovery of the events industry (including live 

music) through two targeted grant programs – Regional Tourism Bushfire Recovery Grants 

Program (RTBR) and Recovery for Regional Tourism Program (RRT).  

The $10 million RTBR program, delivered from February 2020 to December 2022, supported 

the recovery of visitor levels to areas impacted by bushfires by supporting events, concerts, 

festivals, visitor attractions and other tourism initiatives. An evaluation of the program found 

that after receiving a grant, most bushfire-affected areas experienced an increase in visitor 

spend and higher spend compared to 2019 (pre-COVID-19 and bushfires).5 Bushfire-affected 

local government areas that received an RTBR grant also maintained a higher number of 

overnight domestic visitors compared to areas not affected by bushfires.6 

From November 2020 to November 2022, Austrade delivered the $50 million RRT program, 

which aimed to help regions heavily reliant on international tourism to retain and create jobs 

by funding projects or activities that drove visitation, increased demand, and improved product 

diversity. A total of $47 million was provided to recipients across multiple jurisdictions, with 30 

of the 83 completed projects including an event-related element.7 An evaluation of the 

program found that the RRT program was successful in creating and retaining jobs directly and 

indirectly related to tourism, and driving interstate tourism.8 One specific example involved the 

town of Bicheno on the East Coast of Tasmania (population ~970) which used an event to 

drive visitation during its off-season. Bicheno Beams, a sound and light festival, attracted over 

10,000 visitors over the month of July 2022 and generated an estimated $870,000 in 

economic benefit for the town. 

 

  

 

5 Internal Austrade Evaluation Report. 

6 Tourism Research Australia analysis. 

7 Internal Austrade Evaluation Report. 

8 Internal Austrade Evaluation Report. 
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