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Introduction

The ABC welcomes the opportunity to make a submission to the Committee’s inaugural

inquiry. The terms of reference for the inquiry are:

...the importance of public and commercial broadcasting, online content and live

production to rural and regional Australia, including the arts, news and other services.

As Australia’s oldest national broadcaster, the ABC has a long connection with, and a deep
commitment to, serving all Australian audiences.

This submission sets out the array of services the Corporation provides and the strategies it
is using to connect with the 7.7 million Australians living outside the major capital cities. It
also demonstrates that, in balancing its Charter obligations with reduced funding, the ABC
delivers on its obligations to rural and regional Australia, and that this is widely understood
and appreciated by these audiences. At a time when the disruptive impact of new technology
is forcing many commercial media outlets to contract their services in the regions, or to exit
completely, the ABC stands alone in investing more in local content.

The Corporation notes the Committee’s emphasis on both new and old platforms as
delivery mechanisms for rural and regional audiences. The ABC pioneered the extension of
digital services to rural and regional Australia. While television and radio broadcasting
remain important distribution platforms, trends here and overseas have reinforced the
validity of that strategy. Digital applications are increasingly important in informing,
educating and entertaining audiences who are shifting away from appointment viewing,

switching to mobile and keen to curate their own media experiences.
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This inquiry has a strong emphasis on the provision of arts content to regional audiences.
Promotion of the arts is a key element of the ABC Charter and the national broadcaster is
aware of the important role it plays in showcasing the talent of Australian artists —including
those living and working outside the major centres.

The submission notes the importance of infrastructure in servicing the needs of rural and
regional Australia. The ABC is a firm believer in the principle of equality of services—all
taxpayers contribute to the funding of the Corporation and thus all should have, within the
constraints of resourcing, access to its platforms and content. The ABC believes, as Committee
Chairman, the Hon. Bronwyn Bishop MP, stated when announcing this inquiry, that “people
should be able to access and enjoy the arts, and have reliable and relevant news and other
services no matter where they live in Australia.”?

The size of the continent and the remote nature of many rural communities makes
infrastructure provision a challenge and the reality is many Australians are denied ABC
services and programming because of infrastructure shortfalls, most notably in the area of
digital radio and fast broadband. The Committee should consider these factors when
deliberating on media services in rural and regional Australia.

The ABC notes that this is one of two parliamentary inquiries currently examining the
Corporation’s commitment to, and work in, rural and regional Australia. On 4 December 2015,
two days after this Committee announced its inquiry, the Senate Environment and
Communications Legislation Committee initiated an inquiry into the ABC Amendment (Rural
and Regional Advocacy) Bill 2015 introduced by Senator Bridget McKenzie of The Nationals.
The Bill seeks to amend the ABC’s Charter to impose additional regional requirements on the
ABC. The ABC is participating in the inquiry into that Bill.

The ABC also refers the Committee to a number of submissions made by the Corporation
in recent years, which articulate the ABC’s performance in providing local content and
servicing areas outside the major population centres.2 The final reports of those inquiries and

government responses to recommendations are also relevant.

ABC funding

As a public broadcaster, the ABC is primarily funded through public appropriations. Its
ability to fulfil its Charter obligations, as set out in the Australian Broadcasting Corporation Act
1983 (‘ABC Act’), including the delivery of services referred to in the terms of reference for
this review, is necessarily shaped by funding provided to it by Government.

Any assessment of the Corporation’s performance must therefore take into consideration
ABC funding. In 2014, the Government imposed funding cuts on the Corporation over a five-

1 Media Alert, House of Representatives Standing Committee on Communications and the Arts,
2 December 2015.

2 Senate Environment and Communications Legislation Committee inquiry into the Australian
Broadcasting Corporation Amendment (Local Content) Bill 2014; Senate Environment and
Communications References Committee inquiry into the Australian Broadcasting Corporation's
commitment to reflecting and representing regional diversity (2012-13); Senate Environment and

Communications References Committee inquiry into recent ABC programming decisions (2011).
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year period amounting to a $250 million reduction over five years (with a turther $50 million

per annum on-going reduction in the ABC’s budget). The net impact of the cuts is detailed in
Table 1, below.

Table 1. ABC funding cuts 2014-15 to 2018-19

Reduction ($ million) 201415 2015-16 2016-17 2017-18 2018-19 Total
1% reduction, May 2014 budget 9.0 9.0 9.0 9.0 9.0 45.0
Australia Network Service 10.6 22.0 22.0 23.0 23.0 100.6
Cross-portfolio reduction 0.4 0.8 0.8 0.8 _ 58
(marketing)

November 2014 Funding

e - 20.0 62.0 56.0 69.0 207.0
Total 20.0 51.8 93.8 88.8 101.0 3554

The ABC has adhered to its commitment to deliver these funding cuts via support-service
efficiencies and other non-audience-facing measures. However, the Corporation has always
been upfront about the need to invest in new digital content to keep faith with its Charter and
with audiences. The opportunity cost of the funding cuts was the inability of the ABC to use
its own efficiencies to fund digital investment. Changes have been made to the Corporation’s
content output to generate $20 million for new digital initiatives. For clarity, ABC Regional
has been quarantined from this exercise.

The ABC faces further financial pressures as a result of two terminating programs this
financial year. If funding for Enhanced Newsgathering ($20 million in 2015-16) and Digital
Content Delivery ($14 million in 2015-16) is not renewed, then the ABC will have to review
services and jobs to address the shortfall. Enhanced Newsgathering funds have been used to
provide ongoing audience benefits, including state-based online news sites; regional video
journalists (V]s) and camera crews; new bureaux in Geelong, Parramatta and Ipswich; and
specialist reporters. It is impossible for the Corporation to maintain the same level of output,
particularly in the News Division, with an effective cut of 10 per cent to its annual operating

budget.

ABC Regional

The ABC has been an integral part of regional Australia since the Corporation’s origins in the
early 1930s.

ABC Rockhampton and Newcastle were among the first stations to broadcast under the
fledgling ABC brand in 1932. ABC Rural, which is now part of ABC Regional, recently
celebrated its 70th anniversary. Its flagship program, Country Hour, is recognised by the
Guinness Book of Records as the longest-running radio program in Australia and one of the
most durable radio programs in the world. To ensure the enduring nature of the ABC’s
connection with regional audiences, the ABC’s organisational structure and activities relating
to regional coverage have not remained static over time, but have kept up with audience

demands and technological changes.
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The Corporation maintains the largest regional broadcasting footprint in Australia. It
stands alone in maintaining the scale and effectiveness of its regional and rural operations,
despite suffering in recent times from reduced revenue. The ABC’s position of trust and
authority and its multi-platform skills enable it to act as a virtual town square —linking remote
communities to the broader population and vice-versa—and providing vital sources of
information and interactivity.

In times of emergency and stress, the ABC provides a vital connection between residents
and authorities.

The creation of the ABC’s Regional Division in November 2014 is in keeping with the
audience’s expectations and the Corporation’s commitment to servicing regional audiences. In
announcing the creation of the new division, ABC Managing Director, Mark Scott, said the
impetus was an awareness that, at a time of immense change within the media sector, the role
of the ABC in providing an important link to communities in distant parts of Australia had
become paramount.

Under its Director, Fiona Reynolds, who is based in Launceston, ABC Regional has set
itself the vision to be ‘the champion of regional voices in Australian conversations, culture and
stories.” Its mission is to ‘deliver outstanding content, services and activities to reflect and
develop regional communities and enrich national conversations.” Contrary to assertions of
‘Sydney-centric thinking’, the Division’s executive comprises senior managers stationed
outside that city.

ABC Regional is designed to:

e Give a stronger voice to the one-third of Australians living outside the capital cities;

e Contribute to a sense of national identity and reflect Australia’s diversity, in accordance
with the ABC Charter; and

e Provide a response to the reduction in services by the commercial media sector in
regional Australia, who cannot maintain their operations, as servicing these audiences

is not economically sustainable.

The Division’s actions have been fully in accordance with its strategy and its commitment
to consulting widely with stakeholders.. Not one dollar has been withdrawn from the regional
content budget— programming, scheduling and staffing changes have been designed to
maximise content funding and the return for audiences within a rapidly-changing sector.

In fact, ABC Regional has increased its contest investment via the very successful Back
Roads program aired over summer on Monday nights. Back Roads, which originates from the
extensive community consultations, has built a consolidated audience averaging 1.19 million
across the eight-part series. It was a national Top 10 program across the summer period and
one of the ABC’s best-performing debut programs of recent years. The ABC Chairman
announced at the ABC Showcase in Canberra in early February that Back Roads would be
renewed for a second season and was likely to be “an enduring audience favourite in the years
ahead’.

ABC Regional has 424 staff located in 48 regional locations, as well as in capital cities,
producing content for highly-regarded programs like the Country Hour, Landline and Australia
All Over.
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The Division’s operational budget is $52 million. However, this understates the extent of
the ABC's services and investment in serving rural and regional audiences. The Corporation
notes the Committee’s focus is on ‘bringing the arts, news and other services fo rural and
regional Australia’. The “to” in that sentence is important. The ABC acknowledges that local
content, especially news, produced in local communities by content-makers who understand
their audiences and the issues that resonate with them, is crucial. This underpins the Regional
Division’s footprint and the investment in staff and content.

However, as Back Roads demonstrates, the ABC is unique in its ability to use content
produced across its many platforms and divisions (and from various production centres), and
the knowledge it has of its audiences, to provide a rich source of programming and services to
rural and regional Australia. And, as importantly, to use those same platforms to ensure that
Australians in the major population centres are fully informed on what is occurring away
from the big cities. Landline, the award-winning television documentary program that has
become another essential component of ABC Regional’s output, also achieved significant
ratings when aired over summer.

As this Committee would recognise from the current debate about media law reform, one
of the key concerns harboured by regional politicians relates to the lack of visibility “the cities’
have about issues that concern their constituents. The ABC speaks to the cities about the bush
as much as it does the reverse.

Therefore, in calculating the full level of investment the ABC makes in servicing rural and
regional audiences, the full range of content and capital inputs must be considered. As
described later in this submission, areas of the ABC other than the Regional Division provide
content for, in and about regional Australia that must be included in any such calculation.
Likewise, allowance must be made for the fact that regional audiences enjoy and consume the
same national and state-wide content as other Australians. Further, the distribution and
transmission infrastructure required to service far-flung communities is substantial — covering
roughly 75 per cent of the Corporation’s $200 million annual bill. Other support and service
costs, must also be considered. The ABC has made an attempt to calculate the content
component of the overall investment in services to regional audiences. Table 2 shows those

approximate levels of investment.

Table 2: Indicative ABC Investment in Rural and Regional Audiences

$million

Content 199 Includes ABC Regional's $52 million operational budget

Distribution and Transmission 151

Property and equipment 12

Support costs 12 HR, finance, audit, capital works, technology support,
business operations and content services

Other corporate costs 13 Corporate costs, including Audience and Marketing and
other corporate departments

Total 387
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ABC Regional content

The content output of the Regional Division involves a range of activities, including local
radio services, emergency broadcasting, rural programming, local news and user-generated

content from regional areas.
Local radio and live production

The ABC includes a diverse and wide-reaching Local Radio network, with content emanating
from 46 centres across the country. Every one of the Division’s locally-produced and
presented radio programs are aired live, with the majority broadcast from 6.15 am through to
11.00 am each weekday, along with live news bulletins and regional state-wide drive-time
programs in every state and the Northern Territory. It is estimated that in 2016, ABC Regional
will broadcast an average of more than 972 hours of live local content each week.

In 2015, the ABC began audio streaming an additional 14 regional services, in addition to
the two already underway.? The streams ensure more Australians can access radio online and
on mobile via the ABC app, which delivers content to audiences wherever they may be. The
Corporation is examining extending streaming to all regional networks within the next two
years. In addition to live broadcasting, each centre maintains an ABC Local website
showcasing interactive content from across the region, which allows the audience and staff to
delve into community issues, events and conversations.

The ABC pioneered the use of local websites in the 1990s to provide communities with
news and information created in, and relevant to, those areas. Whilst a lot of the current
debate about protecting local content focuses on television broadcasting, the ABC believes that
online and mobile platforms are an increasingly efficient and effective way of servicing local
audiences. This was recognised in the Final Report of the Convergence Review in March 2012,
which stated:

Online delivery of content provides for greater convenience for users. It also allows for
the development of local content that is more closely tailored to the needs of individual
Australians. Significantly, online content can also provide Australians with greater

opportunities for greater interaction with content and a forum to exchange views.*
Emergency broadcasting
In times of emergency, Australians turn to the ABC, especially those in regional Australia,

who are more likely to feel the brunt of nature’s savagery and who are more reliant on the

national broadcaster for information and advice. As has been evident during the current

3 The new services cover Alice Springs, Far North Queensland, Gold Coast, North-West Queensland,
Southern Queensland, Western Queensland, Northern South Australia, Western South Australia,
Northern Tasmania, Gippsland, the WA Goldfields, WA South West, the Kimberley and WA North
West.

4 Australian Government. Convergence Review: Final Report, March 2012, p.84.
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bushfire season, the ABC’s commitment to, and resourcing of, emergency coverage remains
paramount.

The Corporation trains employees in emergency broadcasting and has staff dedicated to
monitoring the environment and working alongside emergency agencies to refine and
develop communication systems. The ABC is the only radio broadcaster in rural and regional
Australia undertaking this task and dedicating staff to it. It is an essential part of the
Corporation’s commitment to servicing rural and regional Australians. The ABC has a long
history of assisting emergency agencies by broadcasting education material.

This includes the ABC Resilience campaign: a series of radio Community Service

Announcements to encourage people to better plan and build resilience ahead of disasters.

The ABC Emergency website (abc.net.au/emergency) has been updated to better present
resilience-related content online. The content includes a series of articles encouraging people
to prepare and checklists (optimised for mobile viewing) for each type of emergency. There is
also information about making communities more resilient and overcoming the impact of
natural disasters. Stories about personal experiences and a history of previous disasters are
presented alongside to help the audience understand the potential effects of a disaster and

what’s involved in recovery.

ABC Rural content

The ABC has the largest network of specialist rural reporters in the world, with 35 reporters
based in 35 regional offices. They are supported by a team of six national reporters based in
various locations, and state-based teams of executive producers and presenters who mount
the daily weekday Country Hour. As mentioned previously, this is Australia’s longest-running
radio program and has just celebrated its 70th birthday. ABC rural reporters provide daily
Rural Reports on Local Radio in most regions and contribute local content to The Country Hour
produced in each state and in the Northern Territory, as well as other programs across the
Local Radio network. Their content also regularly travels to news and current affairs
programs, other ABC radio networks (Radio National, Radio Australia) and widely online
through various ABC websites and social media.

From July 2015, these teams were joined in the Rural & National Programs arm of ABC
Regional by the award-winning TV reporters from Landline. Since 1991, Landline has been ABC
TV’s main vehicle for current affairs coverage of regional and rural issues and events and
continues to build its audience. Other programs to come under the Rural and Saturday Night
Country National Programs banner in 2015 included Back Roads and Australia All Over.

A key strength of ABC Rural is its ability to comprehensively cover local issues in any
community and represent global issues to local audiences. ABC Rural reporters have led the
field in covering major stories, including coverage of the Trans-Pacific Partnership and other
trade negotiations, foreign investment in agriculture, and the impact of drought. In 2015, the
ABC recognised the importance of national policy-making to regional audiences by creating a
new Regional Affairs Reporter role, based at Parliament House, to work alongside the
National Rural Reporter. No other media outlet has that extent of specialist knowledge in
Canberra.
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As the Deputy Prime Minister remarked in late January 2016, technology is rapidly
changing the way in which regional audiences consume news and information. The ABC is
ahead of the curve, making the creation and coordination of rural content truly multi-
platform. The ABC Rural website has tripled its average weekly page views in the past four
years.

Content on rural issues is increasingly not only for rural Australians. A significant
proportion of Landline’s increased television audience in 2015 emanated from metropolitan
markets —up 25 per cent each year since 2012. ABC Rural online and mobile content continues
to attract regional and metropolitan audiences, given the broad and passionate interest in
issues like land management, environmental protection, food-production systems, animal

welfare and foreign investment.
Rural and regional ABC News content

Alongside its ABC rural reporters, ABC Regional has a total of 88 news reporters working in
48 regional locations, as well as two home-based reporters, located in Port Augusta in South
Australia and Nowra in NSW. Home-based reporting has proven to be a successful
experiment in flexibility, opening the way for further expansions in regional coverage without
the extensive costs associated with acquiring additional buildings.

ABC Regional news reporters work closely with the News division to provide stories for
audiences on radio, online/mobile and the nightly television news. A number of locally-
produced and presented bulletins are run each weekday across the country, while at the same
time reporters file stories for state-wide bulletins.

The bulletin changes made by ABC Regional before Christmas, and now being
implemented across the country, are designed to free-up reporters to deliver more local news
and information during breakfast programming and throughout the day. This ensures that
news and current affairs is delivered in real-time, as events unfold, rather than through static
news bulletins.

In contrast to pre-recorded bulletins produced by other outlets, ABC regional reporters
have the ability to establish a live audio link in the field to report breaking news. Twenty-eight
stations are also equipped with video equipment that enables live video links from the field.
This equipment supports filing footage for TV News and ABC News 24, as well as setting up
live crosses into TV programs.

Audience-created content

The ABC is a champion of audience-created or user-generated content (UGC), seeing this as
an important way for audiences to participate more freely in local and national conversations.
The ABC Open project, which is now part of ABC Regional, has provided an innovative and
successful vehicle for local story-telling. ABC Open material is showcased on ABC platforms,
adding colour, diversity and unique perspectives. ABC Open has proved important in
highlighting the work of emerging regional performers and artists, and in encouraging local
communities to improve their skills in writing, photography and digital production.
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ABC Open projects encourage and support audience members to contribute digital content
as text, photos, audio and video. Many projects have an arts focus or reveal personal stories of
life in regional Australia.

The ‘Makers and Creators” video project introduces the work of artists and artisans in
regional Australia to audiences on ABC TV and iview. It generated 224 videos in a 12-month
period. One of the stories, about an artist who turns ocean rubbish into sculptures of marine
creatures, was viewed more than 90,000 times online and attracted viewers from around the
world.

Other projects, like ‘500 Words” and “Humans of Bundaberg’, have showcased writing and
photography from regional Australia. A number of projects were produced in partnership
with state and local arts organisations, such as ‘Artist by Artist’, which helped celebrate the
Queensland Arts Council’s 50th anniversary. Another, called ‘I am an artist, I come from the
bush’ helped Aboriginal artists share their personal experiences of station life in the
Kimberley.

To date, ABC Open has helped just over 16,000 contributors tell more than 90,000 unique
stories via the ABC’s broadcast and digital platforms.

Engagement with regional communities

The ABC’s role in regional Australia goes beyond the content it creates. Its staff members live
and work in the communities they serve. The trust and goodwill generated allows the ABC to
participate in or inspire a range of activities each year that shine a light on the stories, events
and issues in regional communities.

The Heywire program demonstrates the ABC’s ability to bring Australians together; in this
case, talented young Australians from remote areas who participate in a national competition
to display their skills, creativity and raw potential. Each February, the winners are brought to
Canberra for a week-long summit which includes meeting with policymakers from a range of
departments and agencies to discuss issues that matter to them and their peers.

The Heywire competition itself acts as an artistic crucible. For example, Grafton local and
2010 ABC Heywire winner Alexandra Neill has been appointed artistic co-director of the
National Young Writers Festival for the next two years.

Heywire demonstrates the ABC’s deep commitment to regional Australia that extends far
beyond the role of basic ‘media coverage’. Heywire provides a unique platform that enables
rural Australians to voice their opinions, and share their experiences, with policymakers and
politicians- an opportunity that they would be unlikely to obtain without this program. The
ABC has looked closely Heywire and plans to build on its success, establishing new

partnerships with community-focused organisations, including local government.

Broader ABC regional audience investment

ABC divisions do not operate as discrete entities, particularly in a converged digital era.
Content is created or curated from within various parts of the ABC for distribution across an
array of platforms for a diverse spread of audiences. Regional content is not quarantined to
the Regional Division.
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Four Corners, for example, is headquartered in Sydney, but its investigative teams cover
issues that extend well beyond that city. A detailed investigation may focus on a regional
locale, a state-based issue, a national concern or an international controversy. (Regional
investigations in the past two years have included Hidden Harm, examining the damage
caused to babies by alcohol; Iron Man, a detailed look into the life of Andrew “Twiggy” Forrest;
Remote Hope, a story or survival in remote Indigenous communities; Ice Rush, about the drug
scourge sweeping through regional Australia; and Battle for the Reef, about the future of the
Great Barrier Reef.)

Regardless of the origin of the story, or even the locale of the camera footage or interview,
the content can be of major relevance to regional audiences. Similarly, ABC TV may contract
with a Sydney-based independent production company for a documentary or drama series,
but that content may actually be shot in, or be of specific relevance to, a regional audience.

Australian Story, widely acclaimed for its focus on personal narratives, reaches deep into
regional Australia for its narratives. The last program for 2015 travelled to the Victorian city of
Bendigo, to cover a local business identity, Margot Spalding, and her campaign to support a
small Muslim community trying to build a mosque.

Q&A routinely travels beyond its Sydney production base to explore issues of relevance to
local communities. Over the past three years, Q&A has been to Toowoomba, Ballarat,
Canberra, Geelong, Arnhem Land, Rockhampton, Werribee and Launceston. While there are
extra costs involved in these exercises, the program has committed to extending its presence in
regional Australia in 2016.

The ABC’s News, Radio and Television divisions create content which speaks directly to,
and is derived from, regional Australia, including the 7PM News and national current affairs
programs, like 7.30 and Four Corners. These divisions also manage the platforms on which
most of the ABC’s regional content is accessed by audiences.

Back Roads, which aired on ABC Television over summer was a collaboration with ABC
Television and ABC News.

A similarly collaborative process exits in the delivery of online and mobile services, which
include the ABC News website, iview and the ABC Radio player and app. These services
draw in regional content, ensuring that it is relevant to regional audiences, as well as to
audiences across the country. The ABC News site offers ‘localised” versions of stories for each
state and highlights digital features produced by ABC regional offices.

iview provides a platform for on-demand video content and regularly features the work of
ABC Open producers from across regional Australia. Strong local stories receive attention at
state and national levels, while regional audiences receive relevant local content alongside the
national content they also demand. As described above, the ABC is also active in regional
communities through promoting and supporting user-generated content. This content creates
a wealth of regional stories, photos and video that appears nationally on digital platforms as
well as ABC TV and ABC News 24.

The cross-divisional ‘On the Road’ initiative in the Darling Downs in October 2015
showcased the region’s stories and conversations nationally. The ABC’s locally-based team
played a large part in ensuring content from the region was shared more broadly across ABC
platforms, with user-generated contributions also included as part of the ABC Open. National
programs including Q&A, Book Club, Compass, Studio 3 and Gardening Australia aired live or
were pre-recorded in various locations across Toowoomba and Outside Broadcasts were held

10
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on Radio. The week concluded with an ABC Open Day in the centre of Toowoomba where
ABC News 24’s Breakfast was broadcast live along with a variety of activities for the
community to get involved.

ABC News recognises that its online and mobile sites provide an effective means of
ensuring that rural and regional audiences are fully informed. The investment in state-based
editions means audiences now have a greater mix of rich local news and information from
their region, including interactive material, alongside the best of the national and international
coverage. Engagement on those sites has increased markedly since the introduction of the
local focus. ABC Rural stories and information are also now offered from a section on the ABC
News front pages resulting in a significantly greater audience to that content. ABC News is
now looking at more targeted regional feeds - allowing users in Townsville, for example, to
get automatic access to a broad range of stories from North Queensland.

ABC Radio

The ABC's extensive radio network provides a powerful demonstration of the Corporation’s
ability to service regional communities through rich, diverse local content and an appreciation
of audience needs. While ABC Local Radio is the main focus, the four national networks
(Radio National, NewsRadio, triple j and Classic FM) also pay a key role in informing,
educating and entertaining Australians outside the main population centres. They are each
also concerned to source material from and about regional Australia not only to reflect a truer
picture of the nation, but to inform metropolitan audiences on life beyond the suburbs.

Regional and rural issues are the subject of regular discussion on RN’s influential Breakfast
program and Drive programs. The Breakfast program’s Queensland correspondent for
example, travels regularly into regional areas to provide comprehensive reports on drought
and other issues of concern, always featuring the voices and experience of local residents. In
2015, the network established a new position for a reporter in Western Australia, who now
supplies a stream of material focused on regional and natural-resource issues into Drive,
Breakfast and other programs where appropriate. The daily ‘Afternoons’ program features a
weekly rural news segment and regularly features items from the extensive network of
regional reporters.

There are also many instances of RN programs travelling to regional Australia. In late 2015,
for example, the Saturday Extra program was hosted by Geraldine Doogue in Longreach, and
featured local guests outlining the benefits and challenges of life in regional Queensland.
Beyond the news and current affairs focus, the Earshot documentary program has been
particularly committed to bringing a rural flavour to the daily 1100-1200 timeslot. During
2015, 35 programs took listeners “into’ the bush. This diverse selection included the story of
the weather forecasters stationed on Willis Island (north of Cairns), a fond portrait of White
Cliffs, and the story of the party of explorers who opened up the track from Normanton to
Darwin.

The role of the radio networks is particularly relevant for the Committee’s focus on live
performances and the arts. Not only does ABC Radio cover regional performers, it gives them
unrivalled access and exposure to national audiences.

11
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The music network trio of triple j, triple j Unearthed and Double J all play an active part in
stimulating and supporting live performance in regional Australia, through activities and
vehicles like triplejunearthed.com, Unearthed competitions to play at regional festivals, tour
support for musicians, support of Raw Comedy and Class Clowns, One Night Stand and regional
festival coverage on Double J.

triple j Unearthed, which is a unique digital channel devoted exclusively to uncovering
new Australian music talent, has 19,230 artists from regional Australia registered on its
website, with Canberra and Darwin supplying another 2,000. In the past two years, 203 tracks
from regional artists on triplejunearthed.com were broadcast to a national audience on triple j
radio and 487 tracks from regional artists on triplejunearthed.com were broadcast to a national
audience on triple j Unearthed.

triple j supports up to 10 tours or festivals each month around the country. Taking in both
festivals and artist tours, 37 of a possible 120 partnerships a year include regional towns. They
are chosen based on line-up, area and the audience reached, with a view to a long-term
relationship of serving that regional area. In 2015, triple j supported the following regional
festivals:

e Mountain Sounds (Central Coast, NSW)

¢ Big Pineapple (Sunshine Coast)

e Groovin’ the Moo (Bunbury, Bendigo, Oakland, Maitland, Canberra, Townsville)
¢ Splendour in the Grass (Byron Bay)

e Yours & Owls (Wollongong)

e This That (Formerly Fat as Butter, Newcastle)
o Festival of the Sun (Port Macquarie)

o Falls Festival (Marion Bay, Lorne, Byron Bay)
e Southbound (Bunbury)

e Unify (Tarwin)

e Party in the Paddock (TAS)

The One Night Stand is triple j’'s annual, free, all ages, drug-and-alcohol-free concert.5 Past
venues have included places like Dubbo, Mildura, Alice Springs, Tumby Bay, Dalby, and Sale.
triple j has assessed the benefits to local communities of these concerts, using the 2014 Mildura

concert as an example:

The initiative was of significant benefit to the Mildura community by: bringing a major
cultural performance to a region; supporting local artists; ‘exposing’ the life and people
of the region to a national audience; encouraging young people to get involved in their
community in planning and putting on the event; providing a huge economic benefit to
the region over the weekend of the concert and enhancing future tourism through

promoting awareness of that particular region.

It should also be noted that triplej’s youth current affairs program Hack actively seeks

stories of particular relevance to the network’s many regional listeners.

5 http:/ /www.abc.net.au/triplej/events/onenightstand /apply/about/.
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RN programming often features performers from outside the main population centres and
also provides a platform to bring international acts closer to rural and regional audiences. An
Earshot program from December 2015 had musician and pilot John Morrison flying world-
class violinist lan Cooper and virtuoso Ambre Hammond around the top end of Australia.
Another RN program, Soundproof, featured a NSW Northern Rivers artist Jay-Dea Lopez.

ABC Classic FM provides Australia with its only dedicated classical musical channel
capable of serving both city and regional audiences. It is also the leading national venue for
Australian classic music performances.

Classic FM’s regional coverage has included:

e Australian Festival of Chamber Music, Townsville. Live and recorded concert
broadcasts every year in July and August.

e Musica Viva Australia: Huntington Music Festival (Mudgee, NSW). Live and recorded
concert broadcasts every year in November.

e Port Fairy Music Festival, Victoria. Concerts recorded for broadcast in October 2014.

e Launceston: two Tasmanian Symphony Orchestra broadcasts per year from the Albert
Hall, Launceston.

e Bangalow Music Festival, NSW. Coverage in 2014, concerts recorded for broadcast.

e Shepparton, Victoria. Annual broadcast of the final concert of the Australian National
Piano Award.

¢ Bendigo International Festival of Exploratory Music.

e Coverage in 2015 of the opening a new, privately funded concert venue, Ngeringa
Cultural Centre, near Mt Barker in South Australia.

e Some coverage of music events staged in Alb