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Introduction

The ABC welcomes the opportunity to provide input into the inquiry into the Joint Standing Committee on Electoral
Matters Inquiry into the 2022 Federal Election. As Australia’s national public broadcaster and most trusted source of
news and information,! the ABC has a strong interest in ensuring that Australians have free access to accurate and
essential information. Underpinning this is the ABC’s independence and its commitment to the highest standards of
journalism, a vital capability that has increased in value with the rise of misinformation and disinformation.

Executive Summary

The ABC's purpose is to deliver valued services that reflect and contribute to Australian society, culture and identity.
To help all Australians understand and engage with the world around them, the ABC is committed to providing
accurate and impartial news and information. In fulfilling its purpose under the ABC Charter, the ABC strives to
reflect Australia’s unique cultural and geographic diversity, acting as a vital unifying force in national life and building
a more inclusive, informed and cohesive Australia.

The ABC is a vital source of reliable and trusted news during federal elections. During the six-week federal campaign
across April and May 2022, teams from across all content areas combined to deliver daily news and analysis, with a
strong focus on live and on demand content across all platforms.

More than 70% of Australian adults aged 18-75 years engaged with the ABC’s coverage of the 2022 Federal Election.
This equates to a total unduplicated audience of more than 13.3 million. ABC News was the top digital news brand
over the election weekend and the television coverage across main channel and the ABC NEWS channel was the
most watched, reaching 5.2 million Australians.?

As part of its coverage during each federal election, the ABC invites leaders of the main political parties to take part
in a pre-election debate. 2022 was no exception. However, the debates agreed to between the major parties were
hosted by pay-TV network Sky News Australia, and commercial media organisations the Nine Network and the Seven
Network.

Despite the ABC attracting a large national audience across all platforms with Australia’s largest broadcast footprint
(99.61% for terrestrial radio and 98.6% for ABC TV terrestrial coverage), with market research showing the ABC as
the most trusted media brand in Australia,® as well as its statutory obligations to cover Parliament, no debate was
hosted by the ABC.

The ABC acknowledges the importance of leaders’ debates in the democratic process and submits that such debates
should be made readily available to all voters. The ABC notes that the Australian public invests in the ABC to have
free access to an election coverage that adheres to the highest journalistic standards, is accurate and impartial, and
offers a variety of perspectives. The fact that the ABC was the number one channel in primetime on election night,
the number one digital publisher over the election weekend and posted record audiences on ABC iview and across
social media platforms, demonstrates broad community support for the ABC and its election coverage.

Pursuant to the ABC’s statutory responsibilities regarding impartiality of reporting, the ABC commissioned an
external report which was undertaken by Heather Ridout and veteran journalist, Laurie Oakes. This review found the

* Reuters Institute for the Study of Journalism (June 2022), Reuters Institute Digital News Report 2022; Roy Morgan (July 2019), ABC still

most trusted | Facebook improves - Roy Morgan Research.

2 ABC (24 May 2022), https://about.abc.net.au/media-room/abc-is-australias-no-1-source-of-election-coverage/.

3 Reuters Institute for the Study of Journalism (June 2022), Reuters Institute Digital News Report 2022; Roy Morgan (July 2019), ABC still

most trusted | Facebook improves - Roy Morgan Research.
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ABC “acquitted itself well in the news and current affairs reporting and analysis, with no serious questions (raised)
about the accuracy of its reporting”.* A copy of the report is attached to this submission.>

The ABC would welcome the creation of an independent Australian Debates Commission to determine televised
debates for future election campaigns. Such a Commission would oversee leaders debates that are independent of
both political and commercial interests. At least one of these debates in each election should be hosted by the ABC.

Comments on specific matters raised in the Terms of Reference

More than 70% of Australian adults aged 18-75 years engaged with the ABC’s coverage of the 2022 Federal Election.
This equates to a total unduplicated audience of more than 13.3 million. ABC research found that the ABC’s election
coverage was the most used, most informative, best for coverage of local electorates and most trusted among all
media providers.® A copy of the ABC’s research report is attached to this submission.”

For the purposes of this submission, the ABC will be addressing the below Term of Reference:

(f) encouraging increased electoral participation and supporting enfranchisement generally, and
specifically in relation to:

i. accessibility of enrolment and voting for persons with a disability;
ii. voting rights of Australians abroad;
iii. Australian permanent residents and new Australian citizens; and
iv. New Zealand citizens residing in Australia

ABC Charter

The purpose of the ABC is to deliver valued services that reflect and contribute to Australian society, culture and
identity. The ABC’s Charter specifically requires the ABC to inform, educate, and entertain. To help all Australians
understand and engage with the world around them, the ABC is committed to providing accurate and impartial news
and information.

ABC presence

The ABC maintains a presence across 66 capital-city and regional locations in Australia and has 12 international
bureaux around the world. The ABC has a proud history of covering regional and rural Australia operating from 58
locations across Australia with more than 600 content makers creating content for television, radio, digital and social
audiences. Recently, the ABC has expanded its regional and rural presence hiring 60 regional journalists across the
nation, following agreements it struck with Google and Facebook pursuant to the Federal Government’s News
Media Bargaining Code.

4 Ridout H and Oakes L (July 2022), ABC Editorial Review 28: Coverage of the Debate Over Economic Management in the 2022 Federal
Election.

® See Appendices 1.

€ ABC (24 May 2022), https://about.abc.net.au/media-room/abc-is-australias-no-1-source-of-election-coverage/.

7 See Appendices 2.
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Parliamentary broadcasts

Under the Parliamentary Proceedings Broadcasting Act 1946, the ABC is required to broadcast the proceedings of
the House of Representatives or the Senate, or of a joint sitting. Coverage of either the House of Representatives or
the Senate takes priority over ABC NEWS radio’s regular schedule when Parliament is in session.

Free broadcast time

The ABC Board granted free broadcast time on ABC TV and ABC Local Radio throughout Australia to eligible political
parties during the federal election. The parties prepare their own material and are required to comply with
guidelines established partly by law,® and partly by the ABC Board. The largest portion of the free broadcast time is
allocated to the parties with a prospect of forming the next government. Time is apportioned to minor parties
according to their existing parliamentary representation, the extent to which they field candidates, and their support
in recognised independent opinion polls.

In 2022, in addition to the free time granted to the Coalition and Labor, free time was also allocated to the
Australian Greens and One Nation. ABC television and radio prepared schedules for the free time broadcasts that
fairly distributed timeslots for policy announcements across the election period. The order in which the parties were
scheduled for broadcast on radio and television was determined by ballot. The free time broadcasting process
proceeded as planned. In a few cases material provided by parties was not compliant with production guidelines and
had to be re-submitted. All free time election broadcasts were successfully completed on ABC television and local
radio within the required time frame.

New initiatives

During the six-week federal campaign across April and May 2022, teams from across all content areas combined to
deliver daily news and analysis, with a strong focus on live and on demand content across all platforms. Innovative
projects included State of the Suburbs, which drove engagement with diverse communities; and Politics Explained,
which supported content teams to create digital content for young people and new migrants voting in Australia for
the first time in the 2022 Federal Election.

The series comprised social video explainers to engage first-time voters and help build their understanding of how
politics and the voting system works, where different parties stood on key policies and issues, and what they needed
to know throughout the campaign. The videos were also translated into Mandarin for ABC Chinese audiences on
YouTube and Facebook. Regional and local teams were on the ground in their communities to cover the issues that
mattered in their electorates and to ensure local perspectives were heard.

Audience — engagement with the ABC

More than 70% of Australian adults aged 18-75 years engaged with the ABC’s coverage of the 2022 Federal Election.
This equates to a total unduplicated audience of more than 13.3 million. ABC News was the top digital news brand
over the election weekend and the television coverage across main channel and the ABC NEWS channel was the
most watched, reaching 5.2 million Australians.®

A major part of this engagement was through social media — for Australians under 40, social media was the
dominant distribution channel used to engage with the ABC for the 2022 Federal Election, ahead of broadcast TV

® Australian Broadcasting Corporation Act 1983 (Cth) ss. 79A and 79B.
9 ABC (24 May 2022), https://about.abc.net.au/media-room/abc-is-australias-no-1-source-of-election-coverage/.
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and owned digital platforms for the first time. On election night, the ABC performed well across a range of platforms,
delivering accurate and trusted coverage on radio, television, and mobile and online:

e  The ABC was the No.1 channel in primetime, with the ABC News Channel outperforming the commercial
networks on election day;

e The ABC News live stream on ABC iview achieved a record 917,000 plays on election day;

e ABC News app achieved a record 953,000 users on election day (393,000 on election day in 2019); and

e  The ABC election day live blog had 7.5 million page views (the 2019 election day live blog recorded 2.9
million views).

Additionally, across the election period:

e  ABC News was the number one digital published over the election weekend based on total page views;

e Vote Compass recorded 1.53 million completed responses in 2022; and

e  Australia Votes on radio was live from 1800 EST across NewsRadio, Radio National, local radio and the ABC
Listen app.

Review of ABC federal election coverage

The ABC has statutory obligations regarding impartiality in reporting, and to offer a variety of perspectives to the
highest journalistic standards. Representing its commitment to upholding these responsibilities, the ABC maintains
an Election Coverage Review Committee which advises and monitors on election coverage in accordance with the
Editorial Policies,*® and provides a report of coverage following the election.'

Further to this commitment, following the 2022 Federal Election the ABC also commissioned an external report
undertaken by Heather Ridout and veteran journalist, Laurie Oakes. This review found that the ABC “acquitted itself
well in the news and current affairs reporting and analysis”, with “no serious questions [raised] about the accuracy
of the ABC’s reporting”.*? It found that the ABC’s coverage included “a strong focus on individual seats and the views
of voters were widely canvassed in these packages” and “[t]he politics of participants were from across the

spectrum”.*?

Audience feedback and complaints

During election campaigns, the ABC ensures that all relevant audience complaints are reported to its Election
Coverage Review Committee on a weekly basis. This assists with the speedy identification of any issues of concern in
the ABC’s election coverage. All written complaints which raised concerns about the ABC’s editorial standards in its
coverage of election issues were referred to the independent ABC Audience and Consumer Affairs (A&CA) for
possible investigation. Audience and Consumer Affairs is separate to, and independent of, content making teams.
Complaints received over the campaign and up to 31 May are included in this analysis. In the context of a very high
volume of stories and content across multiple platforms over a six-week period, the number of complaints the ABC
was relatively low.

As publicly documented in the ABC’s Election Coverage Review Committee report,'* A&CA received a total of 508
written editorial complaints relating to the federal election. The majority (396) were claims of bias. Of these, 72%

10 ABC (26 March 2021), Editorial Policies: Elections.

11 ABC (24 June 2022), 2022 Federal Election Report of the Chairman, Election Coverage Review Committee.

2 Ridout H and Oakes L (July 2022), ABC Editorial Review 28: Coverage of the Debate Over Economic Management in the 2022 Federal
Election.

3 Ridout H and Oakes L (July 2022), ABC Editorial Review 28: Coverage of the Debate Over Economic Management in the 2022 Federal
Election..

14 ABC (24 June 2022), 2022 Federal Election Report of the Chairman, Election Coverage Review Committee.

INABC ;




Inquiry into the 2022 federal election
Submission 390

were that coverage favoured the Government, 15% were that coverage favoured the Opposition and 13% claimed
other bias. For comparison, A&CA received 322 written editorial complaints about the 2019 Federal Election,
including 249 claims of bias. In 2019, 28% complained that coverage favoured the Government, 61% complained
that coverage favoured the Opposition and 11% complained that coverage was biased in some other way.

The skew towards pro-Government/anti-Opposition bias is due to multiple complaints about a small range of
content, primarily 204 complaints about a 16 May Afternoon Briefing interview between Fran Kelly and Senator
Penny Wong. Complainants said it was biased in that Ms Kelly asked whether Labor had leaked classified
information; the question was asked in the context of then-Prime Minister Scott Morrison’s comments earlier that
day suggesting that Labor may have leaked AUKUS information had they been briefed sooner than they were. No
editorial concerns were identified in this content; the complaints were referred to News for direct handling.

Subject of editorial complaints relating to each week of the campaign:

Category Subcategory R~
One Two Three Four Five Six Post Total
Pro government/anti opposition 23 25 S 10 8 215 1 287
Bias Pro opposition/anti government 13 9 2 4 9 14 8 59
Other/not stated 2 1 14 21 2 5 5 50
Sub total 38 35 21 35 19 234 14 396
Factual inaccuracy 14 35 15 11 4 7 87
Balance 1 4 2 1 3 13
Unfair treatment 2 2 3 1 8
Inappropriate content 1 1 2
Sensitivity and portrayal 1 1
Failure to disclose 1 1
Total 55 76 41 46 25 238 27 508

Outcomes of investigated complaints

119 editorial complaints (raising 129 issues) were investigated by A&CA, 385 editorial complaints were referred to
content teams for their direct response, and 4 complaints did not require investigation and received responses from
A&CA. Of the complaint issues that were investigated, 105 (81%) were not upheld. Seven (6%) were upheld and 17
(13%) were resolved after content areas took appropriate steps to remedy the cause of complaint. All resolved
complaints went to accuracy. Four of the upheld issues were raised in two complaints about the same item of
content and went to accuracy and impartiality.

Pre-election debate

As part of its coverage during every federal election, the ABC invites leaders of the main political parties to take part
in a pre-election debate. 2022 was no exception and the ABC had reached out to both the Liberal and Labor parties
to host a debate during the campaign between the then-Prime Minister Scott Morrison and the then-Opposition
Leader Anthony Albanese. The proposed debate was intended to be broadcast live across multiple ABC platforms to
provide a broad and diverse audience within and beyond Australia the opportunity to hear both leaders express in
their own words their views on the issues and policies that matter most to voters.

In the end, the then-Prime Minster Scott Morrison and the then-Opposition Leader Anthony Albanese took part in
three leaders’ debates, hosted by pay-TV network Sky News Australia, and commercial media organisations the Nine
Network and the Seven Network. Despite the ABC attracting a large national audience across all platforms with
Australia’s largest broadcast footprint (99.61% for terrestrial radio and 98.6% for ABC TV terrestrial coverage), with
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market research showing the ABC as the most trusted media brand in Australia,*® as well as its statutory obligations
to cover Parliament, no debate was hosted by the ABC.

In Australia currently, negotiations for debates occur between the Federal Director of the Liberal Party and the
National Secretary of the Australian Labor Party. As a result, it is implausible to expect that this decision is made
independently of the parties’ political interests. While the ABC acknowledges that any leaders’ debate plays an
important role in the democratic process, it notes that the Australian public invests in the ABC to have free access to
an election coverage that adheres to the highest journalistic standards, is accurate and impartial, and offers a variety
of perspectives. For liberal democracies, these journalistic values are critical to stimulate public debate that enables
citizens to inform themselves while also building mutual understanding. Australians’ trust is founded in the ABC's
commitment to provide an election coverage that is independent, accurate, and impartial.

To that end, the ABC supports the creation of an independent Australian Debates Commission that governs the
organisation of leaders’ debates. Such a Commission would produce leaders’ debates that are independent of both
political and commercial interests. The creation of an independent Australian Debates Commission has been
proposed several times previously including during the

2019 Federal Election.!® The ABC notes that the latest framework proposed by the Liberal Party might have failed to
reach consensus among the then-Government, the then-Opposition and some of Australia’s media organisations
because it was overly prescriptive and placed too many conditions on media outlets. For example, debates were
forbidden on Sundays and broadcasters were unable to include in-studio feedback during the debates. In addition,
the proposed model required decision to be made by consensus — a requirement that would almost certainly lead to
a deadlock.

To build on the model proposed in 2019, the ABC offers the following recommendations:

Recommendation 1

That an independent Australian Debates Commission be established by the Department of Prime Minister and
Cabinet not later than 12 months prior to the next federal election, to be held no later than May 2025.

Recommendation 2

The Department of Prime Minister and Cabinet appoints Commissioners to serve on the Australian Debates
Commission following a public, transparent selection process. Commissioners would be drawn from a variety of
backgrounds as appropriate, including former MPs and Senators and representatives from Australia’s major
media outlets including the ABC.

Recommendation 3

The Australian Debates Commission would be responsible for organising three leaders’ debates during the
election campaign and would also decide on the rules, format, broadcaster, date, and time of each debate with at

5 Reuters Institute for the Study of Journalism (June 2022), Reuters Institute Digital News Report 2022; Roy Morgan (July 2019), ABC still

most trusted | Facebook improves - Roy Morgan Research.
¢ For example, in 2010, Prime Minister Julia Gillard, Mr Tony Windsor MP and Mr Rob Oakeshott MP included the creation of a Leaders’

Debate Commission in their agreement to form government to promote an open and accountable government: Agreement To Form

Government: The Windsor-Oakeshott-Gillard Deal - AustralianPolitics.com. Prior to this, the Rudd government had held negotiations with

the parliamentary press gallery to set up an independent debates commission.
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least one debate to be hosted by the ABC. The feeds from all debates should be available to all media
organisations.

Recommendation 4

Failing implementation of the above (recommendations 1-3), the requirement for at least one leaders’ debate to
be hosted and broadcast by the ABC should be mandated by legislation.

INABC



Inquiry into the 2022 federal election
Submission 390

Appendices

1. ABC Editorial Review 28: Coverage of the Debate Over Economic Management in the
2022 Federal Election

2. 2022 Federal Election Research: ABC NEWS Performance
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Background and Methodology

ABC Audiences sought to understand audience interest in and engagement with the Australian Federal Election, on the
ABC and competitors.

The objectives of this research were:
» To determine how many Australians tuned into ABC Federal Election coverage overall and by key activity,
= Tounderstand the reach of the ABC over the week preceding the 2022 Federal Election, and

= To explore how ABC coverage of the Federal Election compared to coverage from other media organisations.

A 10-minute quantitative survey was conducted with the general public:

= Survey 1was conducted between the 24th and 29st May 2022. A nationally representative sample with strict age,
gender and state quotas was used, and a total of n=1,548 surveys were completed.

This is not a YourSpace study.

Federal Election Research : June 2022, AD&I |2



GENDER* STATE* AREA TYPE

42%

= Male ACT 2%

32%

21%

= Female NSW 31%

“ Sample | Nationally Representative

. 6%
= Non Binary
/ Prefer NT o 1% -
not to say Inner city suburb Outer suburb of a Regional Town or Rural Area
of a Capital City Capital City City
SA - 70/0
AGE* CHILDREN IN HOME
QLD 21%
18 - 24 years _ 13%
TAS 2%
40%
° 36%
WA 1M1%
65-75years - 1%
0-4yrs 5-8 years 9-12 years 13-17 years
Federal Election Research:June 2022, AD&I | Survey 1 Base: Total Respondents (n=1548) |3



Key Takeouts

1.

More than 70% of Australian adults aged 18 - 75 years engaged with the ABC’s coverage if the 2022 Federal Election. This equates to a total
unduplicated audience of more than 13.3 million

Across both the campaign and the results weekend, the multiple platforms and programs worked together to deliver strong audience
engagement.

For those aged over 40 years, broadcast TV remained the number one distribution channel for election coverage on the ABC.
For those aged under 40 years, social media was the lead ABC Channel

Politics Explained performed well among 18 — 24 year olds, with 15% of this demographic using this initiative through the election campaign.
It delivered roughly 3% unique audience through the election campaign

The ABC’s election coverage was the most used, best and most trusted among all media providers. Aside from having the best overall
coverage, the ABC was also seen as best for coverage of your local electorate, most informative, best commentators and guests, best
analysis, best at explaining results in a way that you could understand, balanced and unbiased coverage and best analysis of the shift away
from the major parties

The Australia Votes broadcast was highly regarded among those who watched it. Australia Votes was seen as trusted (91%), well presented
(91%) and high quality (88%).

The majority (58%) of those who watched Australia Votes were deemed promoters of the program (scoring 9 or 10 out of 10 for likelihood to
recommend to friends or family). The NPS for Australia Votes was 45, with strong advocacy recorded across all demographics.

31% of those who engaged with ABC Election Weekend coverage claimed that they were likely to use ABC NEWS more often in the future,
compared to only 3% who claimed they would use it less often.

2022 FEDERAL ELECTION RESEARCH
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Interest in the Federal Election

» Nearly 4in 5 (79%) of those surveyed expressed an interest in the 2022 Federal Election, with 37% extremely interested.

+ The audience segments who were extremely interested were aged over 55 years, male and retirees.

How interested were you in the Federal Election?

Somewhat
interested
42%

Unsure
6%

Extremely
interested
37% Extremely
Uninterested
6%

Extremely interested % by Demographics

Total
18 - 24 years
25-39 years
40 -54 years
55-64 years
65-75 years

Male

Female NN 31%

Inner City

52%

40%

Outer Suburban [ 35%
Regional/Rural [N 38%
Young Adults [ 28%
Working Parents 38%
Established Parents
Home Duties [ 25%

Young SINKS / DINKS 35%

Older SINKS / DINKS 40%
Retirees
LOTE
Aboriginal / Torres Strait Islander Peoples

44%

|

52%
36%
38%

|I

Federal Election Research:June 2022, AD&I | Base: Total Respondents (n=1548) | How interested were you in the federal election?
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Following the Election Campaign

+ More than 3in 4 (77%) followed news about the Federal Election throughout the campaign. This is consistent with the level of experience seen

for the 2019 Federal Election (78%)

* Following the campaign was strongest among males and those living in inner city areas.

Following News About The Election Throughout The % Follow News About The Election by Demographic
Election Campaign

Total

18 - 24 years

25-39 years

40 -54 years

55-64 years
65-75years

Male

Female

Inner City

Outer Suburban
Regional / Rural
Young Adults
Working Parents
Established Parents
Home Duties

Young SINKS / DINKS
Older SINKS / DINKS
Retirees

LOTE

Aboriginal / Torres Strait Islander Peoples

77%
| 75%
77%
I s

81%
81%
85%

D (0
84%

I 4%
D 75%
77%
80%
80%

I 4%
S A%
85%
79%
79%
S 2%

Federal Election Research:June 2022, AD&I | Base: Total Respondents (n=1548) | Did you follow news about the election throughout the election campaign? 16



Used ABC Election Touchpoints (Campaign or Election Weekend)

« Across the election campaign and election
weekend. 70% of the adult population

claimed to have used an ABC election -
related program / platform.
« This high level of engagement was a .
combination of those who used the ABC Gsf’
through the campaign (65%) and those 70%

who followed election results over the 69%

election weekend (67%). *' AcTNSW
« There were a unique 5% of the population 69% k

who used the ABC for following election 24%
results but who did not use the ABC vic/TAS
through the campaign

Source: Federal Election Research - June 2022 Base: Total Respondents (n=1518)
Thinking specifically about the election weekend (Saturday May 21st / Sunday May 22nd), which of the following ABC election programs or platforms did you watch, read or listen to in order to follow the election results? ABC Audience Data & Insights | 7
(Across the election campaign which of the following ABC election programs or platforms did you watch, read or listen to election coverage



Election Campaign Summary

Key Points

* 65% of Australian adults claim to have used at least one ABC election touchpoint across
the election campaign. This equates to 124 million Australian Adults

Engagement was strongest among younger Australians.
« Broadcast TV was the main channel for those aged over 40 years

« For those aged 18 — 24 years, TikTok, Politics explained and Facebook along with the News
TV Channel were the lead election channels.

= This total audience engagement was achieved via the multiple platforms and programs
that were involved in the campaign coverage.

» The top 4 TV properties (News Channel / 7pm / NEWS Breakfast / 7:30) delivered roughly
half of the campaign reach, with Owned Digital, Facebook, Politics Explained and YouTube
delivering significant audience contributions.

2022 FEDERAL ELECTION RESEARCH
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*  65% of Australian adults claim to have used at least one ABC election touchpoint across the election campaign Engagement was strongest among younger Australians.
*  Broadcast TV was the main channel for those aged over 40 years
. For those aged 18 — 24 years, TikTok, Politics explained and Facebook along with the News TV Channel were the lead election channels.

5 3 i i Aboriginal /
H : Torres
H H H Young : Older Strait
18-24 : 25-39 :40-54:55-64:65-75 : £ Inner Quter : Regional/ : Young : Working iEstablishedt Home : Sinks/ & Sinks/ Islander
years H years Eyeg[_s__ ears  years i Male EFemg_lgE City :Suburban Rural i Adults Parents Parents Duties Dinks Dinks :Retirees: LOTE Peoples
Total Campaign Engagement 80% : 72% & 60% -' 61% f 72% § 59% & 77% m 77% | 79% : 70% ~ 63% © 49% : 60% © 75% i 68%
ABC NEWS TV channel 14% 18% i 22% : 25% : 21% 19% 17% 6% | 1% 17% 18% 10% 4% i 20% i 25% : 18% 13%
ABC 7pm NEWS bulletin 9% . 12% { 13% | 24% : 15% 13% N% 13% u 1% 14% 6% 10% 2% i 23% i N% 9%
ABC NEWS Breakfast 8% { 8% :10% iM% :15% : N% { 9% : N% 10% 9% 7% 10% 14% 5% 10% 9% i 15% 8% 9%
7:30 I 10% 9% i 8% (10%: M% i 14% § 12% 12% 9% 8% 10% 12% N% m 7% 0% £ 12% | 1% 9%
ABC website or app 0% : N% : 9% i 8% 0% i 7% § 14% " 7% 9% 13% 14% 5% 10% 5% 5% 9% 12%
Facebook 4% P N% i 7% 7% § 9% { 12% i 7% i 6% 13% 12% 7% 8% 10% 0% i 20%
Politics Explained 15% i 8% i 6% 8% : 5% i 1% 5% 1% 10% 9% 9% 5% Yo% | 13%
YouTube N% | 8% : 5% f 3% 8% u % § 4% 8% f 10% : 5% § 4% : 7% 1§ 4% 3% %
Vote Compass 8% i 7% (4% 4% : 7% i 7% i 5% i 8% 6% 5% 7% 6% 6% 3% 8% 3% 7% 6% 4%
local ABC radio station 7% i 5% i 5% i 6% i 8% I 8% 6% 7% 5% 4% 7% 8% 3% 5% 6% 8% 6% 4%
Insiders [l 6% 6% i 4% i 6% : 6% : 9% i 8% 7% 5% 6% 5% 6% 8% 4% 3% 7% 8% 6% 8%
ABC NewsRadio - 6% 9% 4% 6% i 6% i 6% i 6% : 5% 8% 5% 5% 6% 7% 8% 5% 3% 6% 6% 8% 9%
Q+A - 5% 5% i 4% i 5% i 4% i 9% : 5% i 5% : 6% 6% 4% 5% 8% 6% 3%
ABC iview (live) - 5% 6% i 6% i 6% i 4% i 3% i 5% i 5% i 10% 4% 5% 6% 8% 3% 6%
TikTok . 5% 16% : 6% 6% i 3% i 8% 3% 4% 14% 6% 1% - 3%
ABC iview (on Demand) . 4% 4% i 7% i 2% i 3% i 3% i 5% i 3% i 5% 4% 3% 3% 7% 2% 3% 6%
The Drum W 4% 2% i 3% (4% P 2% i 7% : 5% i 3% i 4% 3% 4% 2% 4% 4% 2% 3%
Instagram l 4% 0% : 5% i 4% 4% i 3% i 7% u 3% 8% % 8% 3% 5%
triplej l 3% 7% 5% i 3% 3% | 4% 5% 4% 2% 9% 4% 3% 3% 6%
You Ask, We Answer Wl 3% 7% i 3% i 4% 4% i 2% i 5% 3% 2% 3% 6% 4% 1% 2% 0% i 3% 5% s
The Brief l 3% 7% i 4% i 2% 5% u 5% 2% 2% 4% 6% 5% 2% 3% 1% u 6% 8%
ABC RN (Radio National) W 3% 2% f 5% i 2% i 2% i 2% : 3% : 2% : 4% 3% 2% 2% 5% 5% 2% 3% 2% 1% 4% 5%
ABC listenapp W 3% 4% 4% 2% 1% P 1% ! 4% | 2% i 4% 2% 3% 3% 5% 4% 2% 3% 1% 1% 5% 4%
Annabel Crabb's Politics... I 3% 5% i 3% 2% £ 2% i 2% i 3% i 2% : 5% m 3% 2% 4% 2% 1% 3% 2% 2% 5% 4%
Australia Votes podcast I 2% 6% : 3% : 2% " % | 4% 4% 2% 1% 2% 5% 5% 1% 3% 1% 0% 4% 4%
Party Room podcast I 2% 4% i 3% (3% £ 0% : 1% i 3% 4% 2% 2% 3% 4% 4% 0% 3% 1% 1% 5% 4%
Other (please specify) | 1% 0% i 0% £ 1% i 1% £ 3% § 1% i 1% i 1% 1% 2% 1% 0% 1% 2% 0% 1% 3% 0% 0%
Don't Remember . 4% 3% 4% 5% i 3% : 6% 3% 5% 3% 5% 4% 4% 4% 3% 4% 5% 5% 5% 4% 5%

Federal Election Research :June 2022, AD&I : Base: Total Respondents (n=1548) | Across the election campaign from when it was called (from Monday 11th April) until the morning after the election (Sunday 22th May), which of the following ABC election

programs or platforms did you watch, read or listen to election coverage? |19




Audience Build through the Election Campaign

*  65.3% of Australian adults aged 18 - 75 yrs. Claimed to have engaged with ABC touchpoints through the election campaign. This equates to 12.4 million Australian
Adults

» Thistotal audience engagement was achieved via the multiple platforms and programs that were involved in the campaign coverage.

* Thetop4TV properties (News Channel/7pm / NEWS Breakfast / 7:30) delivered roughly half of the campaign reach, with Owned Digital, Facebook, Politics
Explained and YouTube delivering significant audience contributions.

Annabel
ABC 7pm ABC Local ABC ABC iview ABC iview ABC RN Crabb's | Australia
ABC NEWS| NEWS ABC NEWS website or Politics Vote radio ABC (Live (On You Ask, (Radio |ABClisten| Politics Votes |Party Room Don't
TV channel| bulletin | Breakfast 7:30 app Facebook | Explained | YouTube | Compass | station Insiders |NewsRadio A stream) TikTok Demand) | The Drum | Instagram | triple We Answer| The Brief | National)} ap| Newsletter| podcast | podcast Other | remember
0 0 0 8 6 6 6 6 6
0 Populatio 000 91.8 8 0 8 9 4 4 0 00 8 888 88 0 6.0 6 8 0 0 0 00 4 “ 00

Source: Federal Election Research —June 2022 Base: Total Respondents (n=1518) | Across the election campaign which of the following ABC election programs or platforms did you watch, read or listen to election coverage? ABC Audience Data & Insights | ]O



Election Weekend Summary

67% of Australian adults claim to have used at least one ABC election touchpoint across
the election weekend. This equates to 12.7 million Australian Adults.

Engagement was strongest among younger Australians.

There were a unique 5% of the population who used the ABC for following election results
but who did not use the ABC through the campaign

For males and those aged over 40, the Australia Votes broadcast was the lead election
channel.

For those aged under 40, and females, social media was the lead ABC channel.
This high level of engagement was achieved by our broad offer across both Saturday and
Sunday across broadcast, owned and third party digital platforms.

31% of those who engaged with ABC Election Weekend coverage claimed that they were
likely to use ABC NEWS more often in the future, compared to only 3% who claimed they
would use it less often.

Intention to use ABC NEWS more often was strongest among those aged under 40 years,
Females, those who live in the inner city and LOTE and First Nation Peoples.
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Time Spent Following the Result on Election Weekend

 Onaverage, those who followed the election results (on any media provider) spent 3.2 hours watching, reading or listening to coverage over the

Election Weekend.

+ Time spent on the election was highest among those in older demographics, and those in regional / rural areas.

Over the election weekend, how much time did you
spend watching, reading or listening to coverage of
the election?

28% 28%

Average Time Spent
(Hours)
=3.2hours

16%
15%

6%

3% 3%

1%
I

More than Don’t Know
10 hours

Lessthan 1-2hours 2-4hours 4-6hours 6 -8 hours 8-
an hour 10 hours

Average Time Spent (Hours) by Demographic

Total

18 — 24 years

25-39 years

40 - 54 years

55-64 years
65-75years

Male

Female

Inner City

Outer Suburban
Regional / Rural
Young Adults
Working Parents
Established Parents
Home Duties

Young SINKS / DINKS
Older SINKS / DINKS
Retirees

LOTE

Aboriginal / Torres Strait Islander Peoples
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Federal Election Research: June 2022, AD&I | Base: Those who followed Election Weekend Coverage (n=1258) |

Over the election weekend, approximately how much time did you spend watching, reading or listening to coverage of the election?
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Inquiry into the 2022 federal election
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ABC Election Weekend Touchpoints

»  67% of Australian adults claim to have used at least one ABC election touchpoint across the election weekend. Engagement was strongest among younger
Australians.

» For males and those aged over 40, the Australia Votes broadcast was the lead election channel.

«  For those aged under 40, and females, social media was the lead ABC channel

Aboriginal
: /Torres
i Young Older Strait
18-24 :25-39: 40-54 :55-64: 65-75 : Outer :Regional: Young : Working :Established: Home : Sinks/ : Sinks/ Islander
years i years ears ears : years : Male : Female : Inner City :Suburban: /Rural : Adults Parents Parents : Duties : Dinks Dinks Retirees : LOTE Peoples
Total ABC Engagement _ 67% 80% : 74% 60% : 72% i 62% i Bl% 79% 81% 70% 68% 58% i 75% N%
ABC Votes - 20% 15% | 18% : 21% 24% 18% i 20% 14% 24% 21% 20% 17% 29% 16% 28%
ABC Social Media Feeds - 15% 23% i 21% i 14% 18% 13% 16% 24% 21% 19% 15% 17% 18% 19%
ABC NEWS TV channel on Sunday - 14% 13% ' 14% 16% 14% 14% N% 13% 15% 12% 15% 22% 14% 9%
ABC NEWS website - 13% 13% | 16% i 13% 19% N% - 14% 17% 12% 7% 18% 10% ‘ 18% 1%
ABC NEWS Breakfast on Sunday 22nd May - N% 4% § N% i 9% 14% 9% N% 14% 13% 14% 7% 7% 7% 13% 13% 12%
ABC NEWS Breakfast on Saturday 21st May - N% 18% : 9% : 10% 13% 9% 10% 1% 14% 12% 7% 10% 7% 10% 19% 8%
ABC NEWS Bulletin at 5pm on Saturday 2ist [
May 10% 10% § 9% : 1% 1% 9% 9% 7% 1% 15% 5% 10% 8% 1% 1% 12%
Insiders on Sunday 22nd May - 8% 0% | 7% : 6% 8% 8% 8% 6% 8% 12% 6% 5% 7% 12% 10% 7%
Listened to AM on Sunday May 22 . 7% 3% i 7% i 5% 12% 6% 5% N% 9% 8% - 5% 5% 6% N% 8%
Streamed election coverage on Youtube . 6% 10% | 1% 6% 12% ~ 8% 12% 6% 3% 12% 13% 12%
Listened to the Australia Votes Radio [l ... @ g e
Broadcast 6% N% i 9% 10% 5% 4% 8% 1% 9% 2% 6% 4% 9% 8%
Followed coverage on the ABC NEWS app . 6% 9% | 7% : 5% N% 4% 8% 1% 7% 5% 5% 4% 3% 8% 12%
Live streamed on ABC iview . 5% 8% i 6% i 5% 9% 4% 4% 10% 6% 4% P 4% i 4% 2% 1 9% i 7%
Don't Remember I 3% 4% . 2% 5% i 4% 3w 3% i 2% % 2% 3% 1% 1% 3% 2% 5% 5% 2% 3%
Other (please specify) I 2% 0% | 2% § 2% 4% } 2% | 1% | 2% ! 3% 2% | 2% 1% 1% 2% 2% 2% 4% 2% 0% 1%

Federal Election Research: June 2022, AD&I: Base: Total Respondents (n=1548) | Thinking specifically about the election weekend (Saturday May 21st / Sunday May 22nd), which of the following ABC election programs or

platforms did you watch, read or listen to in order to follow the election results? 13




Audience Build across Election Weekend

= 66.9% of Australian adults aged 18 — 75 yrs. engaged with ABC Election week coverage. This equates to 12.7
million Australian Adults.

= This high level of engagement was achieved by our broad offer across both Saturday and Sunday across
broadcast, owned and third party digital platforms.

al Audie e (% 0.4% 0% 9.2% 43.9% 48.2% % 8% % 4% 9.6% 60.4% 61.9% 62.89 65.69 66.99
ABC NEWS | ABC NEWS Listened to
ABC NEWS | Breakfast | Bulletin at Listened to | Streamed the Followed Live
ABC NEWS Breakfast on on 5pm on Insiders on AM on election Australia [coverage on| streamed
Australia | ABC Social | TV channel | ABC NEWS | Sunday Saturday | Saturday Sunday |Sunday May|coverage on|Votes Radio| the ABC on ABC Don't

Votes |Media Feeds| on Sunda website 22nd Mal 21st Ma 21st Ma 22nd Ma 22 YouTube | Broadcast | NEWS a iview Remember Other
OLld ade .o ..l .0 "- ‘o '- .l ..o :'a .I .'- ..o ..l
otal Populatio 000 86 9 8 8.59 403.16 O 0 839.9 9 0.26 6 64.0 988.80 8 49

Source: Federal Election Research —June 2022 Base: Total Respondents (n=1548) Thinking specifically about the election weekend (Saturday May 21st / Sunday May 22nd), which of the following ABC election programs or platforms did you watch, read or listen toin order
to follow the election results? . .
" f ABC Audience Data & Insights | ]4



Whose Coverage Was Best?

« Across the adult population, the ABC was the most trusted source of election information.
Trust in ABC was strongest among those aged over 65 years, and retirees.

« The ABC’s coverage was seen as best by 35% of those who followed election coverage over
the election weekend.

« The next nearest competitors were the Seven Network and the Nine Network.

« Aside from having the best overall coverage, the ABC was also seen as best for coverage of
your local electorate, most informative, best commentators and guests, best analysis, best at
explaining results in a way that you could understand, balanced and unbiased coverage and
best analysis of the shift away from the major parties
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Whose Election Coverage Was Most Trusted?

Across the adult population, the ABC was the most trusted source of election information. Trust in ABC was strongest among those aged over 65 years,

and retirees.

The ABC (TV / Radio / online)
Seven Network (TV) / 7news.com.au
Nine Network (TV) + Nine.com.au
Facebook

YouTube

News.com.au

Sky News

SBS

Network Ten (TV)

Instagram

Sydney Morning Herald

Tik Tok

Twitter

Herald Sun

The Australian

Daily Telegraph

The Guardian

Apple News

The Age

Facebook Messenger

Daily Mail Australia

The Courier Mail

Australian Financial Review
None of these

. 26 %
. 2 3%
I 18%
I c°o

I 70

I 62

I 50

I 50

I 20

I 30

B 3%

B 3%

l 2%

Bl 22

B 2%

M 2%

Bl 2%

M 2

M 2%

M 2%

B %

B 1%

B 1%

I 50

Federal Election Research:June 2022, AD&I: Base: Those who used a news source to follow the election (n=1392) | From the choices below, whose election coverage was your most trusted source of electioninformation?

|16
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Whose Election Coverage Was Best?

« The ABC’s coverage was seen as best by 35% of those who followed election coverage over the election weekend.

» The next best competitors were the Seven Network and the Nine Network.

The ABC (on TV/ Radio or online)
Seven Network (TV)

Nine Network (TV)
7news.com.au

Facebook

News.com.au

Sky News

Youtube

Nine.com.au

Network Ten (TV)

SBS

Instagram

The Guardian

Twitter

The Age (print or online)

Tik Tok

Apple News

Sydney Morning Herald (print or online)
Facebook Messenger

Herald Sun (print or online)
The Australian (print or online)

Australian Financial Review (print or online)

19%

_ 18%

I -
I s
0
I -
&
I -
I
I
I
.
I
I

I >

I

I

B >

I -

B >

B

35%

Daily Telegraph (print or online) - 1%

The Courier Mail (print or online) . 1%

Federal Election Research:June 2022, AD&I| Base: Those who used a news source to follow the election (n=1241) | From the choices below, whose election coverage was best across the weekend of the Federal Election?



Inquiry into the 2022 federal election
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Whose Election Coverage Was Best?

» Aside from having the best overall coverage, the ABC was also seen as best for coverage of your local electorate, most informative, best
commentators and guests, best analysis, best at explaining results in a way that you could understand, balanced and unbiased coverage and

best analysis of the shift away from the major parties

Best Commentators and Guests

The Best Overall Best Coverage Of Your Local Electorate Most Informative Coverage
The AsC . - The AC I o < TNhetABCk * 35% The ABC I 337
even Network [ i I 209
Seven Network [N 19% Nine Network [ 179% Nine Network 17%0 Nine Network 20%
Nine Network | 5% K Seven Network  INEEEG_—_— 5%
Seven Network [N 16% 7news.comau [N 8% 7news.comau [ 8%
7news.comau [N 8% 7news.comau [ 8% Facebook I 5% Youtube T 6%
Facebook M 5% Facebook I 7% Sky News [ 5% SkyNews [N 5%
News.comau I 5% Sky News [ 5% Youtube NN 5% Facebook I 5%
News.comau B 4%
Sky News [ 5% Youtube I 5% Ninecomau NN 4% Ninecomau Il 4%
Youtube I 5% Newscomau I 4% Network Ten Wl 4% Network Ten [ 4%
Ninecomau [l 4% Ninecomau B 4% The Guardian Il 4% News.comau Il 4%
Network Ten [ 4% Network Ten [l 3% SBS WM 3% SBS B 3%
s8s W 4% instagram [l 3% Instagram W 3% Twitter Wl 3%
Other NG 26% Other NEEEGEG—— 23% Twitter 3% instagram 3%
Other [N 16% Other N 16%

Best Analysis Of The Shift Away From The

Had Balanced And Unbiased Coverage ) .
Major Parties

Explained The Results In A Way That You

Best Analysis
Could Understand

The ABC I 36 %

The ABC I 350
. The ABC NN 347
Seven Network  IEEG— 17% The ABC I 6 Nine Network NN 18% T — ’
Nine Network [N 17% Nine Network [N 20% Seven Network [N 17% s Network °
|
Tnewscomau [N 8% Seven Network IEEG_—_— 19% 7newscomau N 8% o . 18%
Facebook [ 5% 7news.comau N 8% Facebook [ 5% nev;s.co;w.a: I i/o
SkyNews W 5% Facebook W 6% Youtube MM 5% S‘:‘(“e ook NN ‘i"’
Youtube I 5% News.comau I 5% The Guardian [ 5% yNe\gs — 50/"
Newscomau W 4% Youtube M 5% News.comau M 5% N Youtube - 452/0
Ninecomau Nl 4% Sky News [ 5% Network Ten [ 4% cwscomau %
Network Ten [ 4% The Guardian W 5% Nine.comau [ 4% Nine.comau N 4%
The Guardian [l 4% Nine.comau WM 4% " sas 40/: NetworkTen [ 4%
SBS WM 3% Instagram M 4% . The Guardian Il 4%
Instagram M 3% Network Ten W 4% Sky News Ml 4% SBS W 4%
Twitter Il 3% Instagram B 4%
oth o SBS B 4% oth Instagram B 4%
] |
e 16% Other GGG 229 er 20% Other GG 9%

Federal Election Research:June 2022, AD&I | Base: Total Respondents (n=1548) | Did you follow news about the election throughout the election campaign? 18
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Why was ABC coverage the best?

« Among those who felt ABC coverage was best he lead factor, noted by over a quarter of respondents was that ABC offered a unbiased / less
biased election coverage followed by providing an in-depth overview.

» The quality of panel, timely updates and accurate information made up the remaining top 5 responses

Coded Responses

Unbiased / Less Biased _ 26%
In-depth / Detailed [N 20%
ity ofverel! I o
More / Timely Updates -
Accurate / Reliable - 13%
Trustworthy - 10%
Antony Green - 10%

Easy to Understand - 9%

No Advertisements . 5%
Live / Continuous . 5%
Good / Very Good . 4%
Favourite Channel . 4%

Easy to Access . 4%

‘I feel they had an unbiased
opinion and were reporting the
facts, which | liked. | wanted to
get my news from what |
believe is a trusted platform’.
Male, 30-34yrs, NSW Regional

‘The group of commentators
they had and the breadth and
depth of information’.
Female, 70-75yrs, VIC Suburb

It provides great analysis and
up to date information from
Antony Green. They had a mix
of panellists including
politicians and ex-advisors
from all major parties. The
journalists including Leigh
Sales and Annabelle Crabb
who | find highly competent
was very personal and
immediate’.

Female, 35-39yrs, NSW
Suburb

Verbatims

‘lused the website, so no
advertising, everything was
clearly laid out and it was easy
to find the specific information
I wanted'.

Male, 35-39yrs, WA Rural

‘Their news blog was accurate,
up to date and provided good
insights into the likely election
results. The articles and
opinion pieces were relevant
to me and had interesting
perspectives on the decisions
each party was making. | more
generally quite like the ABC, |
think it is a good source of
news and content and should
be further supported’.

Female, 25-29yrs, VIC Inner
City

‘They had expert
commentators, reasonable
politicians and the most up to
date coverage’.

Male, 35-39yrs, VIC Outer
Suburb

‘It was an especially important
election this year and | wanted
the most trustworthy coverage
regarding the results’.

Female, 55-59yrs, NSW Inner
City

‘Information was easy to digest
and understand’.

Female, 18-24yrs, QLD Outer
Suburb

Federal Election Research:June 2022, AD&I | Base: Those who thought ABC’s coverage was best (n=436) | Why was their coverage best? (ABC)
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Australia Votes

« The majority (54%) of those who watched Australia Votes rated the program
highly, with 54% rating the program a 9 or 10 out of 10.

 The average score across all who watched Australia Votes was 84, with strong
ratings recorded across all demographics which had sufficient sample sizes.

« Australia Votes was seen as trusted (91%), well presented (91%) and high quality
(88%).

It scored lower for reflecting diversity (72%) and distinctiveness (66%).

« The majority (58%) of those who watched Australia Votes were deemed promoters
of the program (scoring 9 or 10 out of 10 for likelihood to recommend to friends or
family).

« The NPS for Australia Votes was 45, with strong advocacy recorded across all
demographics which had sufficient sample sizes.
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Overall Rating- Australia Votes

» The majority (54%) of those who watched Australia Votes rated the program highly, with 54% rating the program a 9 or 10 out of 10.

« The average score across all who watched Australia Votes was 84, with strong ratings recorded across all demographics which had sufficient
sample sizes.

Could you please rate the election night coverage from the ABC with a mark Audience Rating - Mean Score)

out of 10, where 10 is the highest score?
Total

18 -24 years *

25-39 years

40 - 54 years

55-64 years

65-75years

24% Male

30%
28%

Mean Score =
8.4

Female

Inner City

Outer Suburban
Regional / Rural
Young Adults *
Working Parents

9% Established Parents *
Home Duties *
Young SINKS / DINKS
Older SINKS / DINKS
Retirees

LOTE *

4%
19 2% 19% 1%
(] (] (+]
| ] - I e
1 2 3 4 5 6 7 8 9 10

0%

Aboriginal / Torres Strait Islander Peoples *

Federal Election Research : June 2022, AD&I | Base: Those who watched Australia Votes (n=225) |
Could you please rate the election night coverage from the ABC with a mark out of 10, where 10 is the highest score? |21
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Quality and Distinctiveness — Australia Votes

» Australia Votes was seen as trusted (91%), well presented (91%) and high quality (88%).

» It scored lower for reflecting diversity (72%) and distinctiveness (66%).

Quality and Distinctiveness Measures - Australia Votes

. 91% 91%
88% 85%
72%
66% AN%
26%
49% 50%
A% 43% ° s 46%
I ™ A, — % %
8% 4%
8%

25% 21%

The ABC Election Night CoverageThe ABC Election Night Coverage The Election Night Coverage  ABC is a trusted source of news The ABC Election Coverage was  The ABC Election Coverage
was of a high quality was different from most other  presented on the ABC was fair and current affairs well presented reflected Australia’s diversity
election coverage and impartial

W Disagree Neither Agree MW Strongly Agree Total Agree

Federal Election Research: June 2022, AD&I | Base: Those who followed Election Weekend Coverage (n=225) |
How much do you agree or disagree with the following statements regarding the ABC’s Election Night Coverage? |22
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Overall impressions of ABC election night

Nearly half of all respondents who provided feedback on their impression of ABC categorised the coverage under the general grouping of
excellent/very good overall

The quality of panel, timely updates, informative and being unbiased made up the remaining top 4 responses

Approximately a fifth of all respondents provided negative or neutral comments on the coverage presented

Coded Responses

Excellent / Very Good /
Good

Quality of Panel /
Commentators

Informative
Unbiased / Less Biased
Antony Green

Comprehensive / In-depth

Easy to Understand / Clear
/ Concise

Up to Date

Reliable / Accurate

Other Comments - Positive
Other Comments - Negative

Other Comments - Neutral

<A

‘I thought the coverage was at
a good standard as I've come
to expect from the ABC.

Male 60-64-yrs, NSW
Regional’

‘The election night coverage on
the ABC was super good, as it
provided a very clear insight
into the workings of Australia
political system."

Male, 18-24yrs, NSW Inner
City

‘Il was impressed with the make
up of the panel. Antony Green
never fails to impress as do
Annabel Crabb and Leigh
Sales. | think Annabel was
perfect for posing questions
regarding women voters. It
was a shame there was some
difficulties with the live
crosses but technical
difficulties are something that
can be out of our control.”
Female, 35-39yrs, NSW Outer
Suburb

Verbatims

‘Thought it was brilliant. The
commentary was excellent as
was the new set. Even enjoyed
those all too human moments
when Antony Green got
flustered.”

Male, 60-64yrs, WA Inner City

‘Thorough, entertaining,
current, though thought
provoking with knowledgeable
and unbiased guests.’
Female, 35-39yrs, VIC Outer
Suburb

‘Credible but not
sensationalist.”

Female, 65-69yrs, VIC Inner
City

A

‘I thought it was very
informative but maybe a little
bit dry with their presentation.
Female, 30-34yrs, WA Outer
Suburb

‘Unbiased and reliable
information provided during
the electionresults.’

Male, 25-29yrs, ACT Inner City

‘I found the coverage a little
boring compared to other
channels. | flicked back and
forth between all free to air."
Female, 40-44yrs, QLD Inner
City

Federal Election Research:June 2022, AD&I | Base: Total Respondents (n=218) | What were your overall impressions of the election night coverage on the ABC?
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Advocacy (NPS) — Australia Votes

» The majority (58%) of those who watched Australia Votes were deemed promoters of the program (scoring 9 or 10 out of 10 for likelihood to
recommend to friends or family).

» The NPS for Australia Votes was 45, with strong advocacy recorded across all demographics which had sufficient sample sizes.

On a scale from 1to 10 where 1 means not at all likely and 10 means Net Promoter Score
extremely likely, how likely would you be to recommend the ABC’s Election (Promoters (9+10) - Detractors (1-6)
Coverage to friends and family?
Total I 5
18 -24 years * I s
36% 25-39 years I 0
40-54 years I o
55-64 years I 5:
65-75 years I s
Male I :o
Female I s/
229, 22% Inner City I
Outer Suburban I s
Regional / Rural I 0
Young Adults * [ B
Working Parents D ¢
Established Parents * R
Home Duties * I
6% Young SINKS / DINKS R
Older SINKS / DINKS s
4% 4% ‘
I T N Retirees I
— - N Aboriginal / Torres Strait Islander PeoL:)L::: 23 :
1 2 3 4 5 6 7 8 9 10

Federal Election Research : June 2022, AD&I | Base: Those who watched Australia Votes (n=225) |
On ascale from 1to 10 where 1 means not at all likely and 10 means extremely likely, how likely would you be to recommend the ABC’s Election Coverage to friends and family? | 24



Perceptions of ABC NEWS

« Across those who engaged in ABC Election Weekend coverage, there was a strong
agreement that ABC NEWS plays an important role in Australian society and is a
valuable source of news to the Australian Community.

« Among those how live in outer suburban areas, the Election KPI “ABC NEWS reflected the
broad range of people and perspectives in its election coverage” (79%) . This was
slightly lower than the KPI (80%) for this measure.
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Inquiry into the 2022 federal election

ABC NEWS Perceptions

» Acrossthose who engaged in ABC Election Weekend coverage, there was a strong agreement that ABC NEWS plays an importantrole in
Australian society and is a valuable source of news to the Australian Community.

« Among those how live in outer suburban areas, the Election KPI “ABC NEWS reflected the broad range of people and perspectivesinits election
coverage” (79%) . This was slightly lower than the KPI (80%) for this measure.

ABC NEWS ... Total Agree (%)

T —

plays an important role in Australian society I 2% 28% 89% plays animportant role in Australian society 8 58/0
o

is a valuable source of news to the Australian . X . is a valuable source of news to the Australian I é%%%
Community 7% 33% 56% 88% Community R

provides relevant news to me I 10% 35% 84% provides relevant news to me %84,
88%

84%
is a valuable source of news to me personally I N% 35% 84% is a valuable source of news to me personally _ % o
is the best source of national news I 14% 30% 79% is the best source of national news 1%

78%
78%
relected the broad range of people and |y ;. sy 7% reftected the broad range of people and | ESEGE_—G_——— .
perspectives in its election coverage. perspectives in its election coverage. 74%79%
Australia's Most Trusted Source of election g .. I 78% | was Australss Most Trusted Source ofclection | SESEG_——_G=S—————————
information information 757°t/3°‘>/c>
has the best political coverage I 17% 31% 75% has the best political coverage 7757020
72%
is the best source of news in my state /territory || 170 [128% 74% , _ 1%
is the best source of news in my state / territory 73%
70%
i the best source of ocatnews [JI 1o [a8% 6% I 5
is the best source of local news }2/%,0
M Strongly disagree Slightly disagree Neither agree nor disagree o4%
Slightly agree m Strongly agree ENET mInner City Outer Suburban Regional / Rural

Federal Election Research: June 2022, AD&I | Base: Those who engaged in ABC Election Weekend Coverage (n=665) |
To what extent do you agree or disagree with each of the following statements about ABC NEWS coverage of the Federal Election? | 26
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