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HOUSE OF REPRESENTATIVES STANDING COMMITTEE ON ECONOMICS 
REVIEW OF THE FOUR MAJOR BANKS AND OTHER FINANCIAL INSTITUTIONS 
SUPERANNUATION SECTOR 
 
Aon Hewitt 
 

AON11QW 
Details of costs for advertising campaigns for the past five years, including: 

a. The companies invited to tender for all or parts of any advertising campaign. 

b. The companies awarded campaigns. 

c. The total cost of each campaign. 

d. The cost of the campaign’s development. 

e. Broadcasting (television, radio and internet) and publishing costs. 

f. Assessment reports of the efficacy of campaigns in either retaining or gaining new members 

Answer 
smartMonday as the external brand of the Aon Master Trust is not advertised publicly beyond Instagram 
and similar social media.  A budget exists for external agencies to assist in targeted member campaigns 
using email, Facebook and Linkedin such as the appointment of Focus Communications to help highlight 
our investment results this year to members for a cost of $ 30,000 paid by Aon. This was the first use of 
an external creative agency by Aon for the smartMonday offerings. The majority of the creative work for 
smartMonday is produced by Aon’s internal marketing team. 

The open rates and click through statistics are below: 

http://www.aon.com.au/australia/default.jsp
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