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1. PURPOSE

The purpose of this particular Submission is to supplement the Submission presented to the Inquiry by The National Association of Retail Grocers of Australia (NARGA). 

Metcash Trading Limited (Metcash) fully supports the position, findings and recommendations contained in NARGA’s Submission. 
NARGA’s Submission makes mention of the Independent Grocery Retailer’s position in the marketplace and the criticality of adequate legal recourse being afforded to this segment of the market in light of recent Case Law judgments referencing S.46 of the Trade Practices Act.

NARGA is concerned that following the High Court’s decision in the Boral case (handed down in February 2003), the Trade Practices Act’s prohibition against abuses of market power by large corporations has been rendered impotent in dealing with predatory pricing conduct or other abuses of market power. Indeed, NARGA believes that the High Court has now applied a test of market power under the Act that no corporation other than a monopolist, or one in a dominant position, could be caught by. 

NARGA is not lobbying in the name of protectionism but rather, seeks to redress the overly narrow interpretation of S.46 by the High Court in the Boral and Melway cases in favour of restoring the original parliamentary intention behind the amendments made to S.46 back in 1986.  Please refer to NARGA’s Submission for the detail of its arguments, but before moving on, it is pertinent to be reminded of a recent quote from former Chairman of the ACCC, Alan Fels: “Despite a record of general vigour and success in litigation the Commission has won only one S. 46 case since 1991. Does anyone believe that there has only been one instance in which an Australian business with substantial market power has misused it to harm competition in that period?”

We are also encouraged by the ACCC's Submission, which we see as a significant step in the right direction.  Metcash as a member of "big business" is conscious of its own position in the context s.46. Nevertheless, it is also conscious of the fact that unlike many others from “the big end of town”, Metcash depends critically on the success of its "small business" customers, who in turn depend on the efficacy of Metcash’s buying strength.  In this regard, Metcash supports the need to clarify section 46 and section 51AC.  However, the key and urgent issue for Metcash relates to "creeping acquisitions" by the Chains and the Commission does not address this issue specifically.  In this regard Metcash strongly supports the changes to section 50 proposed in the NARGA Submission. 
Metcash has assembled this Submission to assist the Inquiry in its deliberations generally, and in particular, to ensure it has an informed view of the Independent sector of the grocery retail marketplace.

The Submission primarily aims to ensure the Inquiry Committee is adequately informed of the role Metcash plays in championing the interests and survival of the Independent Retail Grocer. 

It is critical that the Inquiry understand the competitive tension that a vibrant ‘third force’ comprised of Independent Grocery Retailers brings to an otherwise dramatically concentrated marketplace ​– one which has been characterised by an ‘erosionary’ level of creeping acquisitions by the Chains since 1995.
Metcash services the needs of the Independent Grocery Retailer by providing the critical buying muscle to enable Independent Grocers to compete with the Chains. Metcash also provides a range of other ‘value-adding’ services that enable the Independent sector to thrive and grow. Without these services it is arguable whether many Independent Retailers could survive, with serious flow-on implications for consumers deprived of choice and adequate service, particularly in regional areas beyond the reach of the Chains.

This Submission does not seek to convince the Inquiry of the need to institute protectionist measures on behalf of the Independent Grocery sector. Rather it seeks to stress the importance of allowing fair competition to dictate price and choice to the end consumer who, without such competition would ultimately be worse off.

It is critical that the Inquiry recognise that the ongoing ‘duopolisation’ of the Grocery sector is not in the interest of the following four distinct stakeholders:

· The end consumer on a localised / micro-economic basis who currently enjoys the increased choice and pricing competition that flows from having a “third full-service player” on hand;

· The balance of remaining Independent Grocers existent in the marketplace whose buying power and brand is diminished every time one of the Chains ‘cherry-picks’ another large and successful Independent store. This has the ongoing effect of diminishing the competitiveness of the remaining Independents thereby reducing their profitability and the value of the goodwill invested in their business (value that for many retailers represents their superannuation after a lifetime’s work building their business);

· The wholesalers who supply those Independent Grocers and the shareholders, employees and other stakeholders invested therein; and

· The suppliers facing an emerging monopsonist marketplace (that is, one where dominant market power is exercised by buyers) which can be as harmful to the efficiency desired from effectively balanced market forces as market power on the selling side.

Illustrating its symbiotic relationship with its Independent Retailer customer base, Metcash has assembled this Submission on behalf of those interests and for the better edification of the Inquiry Committee. 

2. BACKGROUND & CONTEXT

2.1 Industry Structure

The Goods
Products supplied through retail grocery outlets comprise a range of food (often differentiated in the industry between ‘dry’ – being canned and packaged foods - and ‘perishable’ – being fresh and frozen) and non-food items, such as cleaning products, toiletries, and other general merchandise designed to meet basic household needs. 

The Shop-Type

Household grocery shopping tends to be characterised by a large regular supermarket shop plus additional ‘top up’ and ‘convenience’ purchases in between. In recent years there has been a trend towards more frequent grocery shopping trips, but this is now edging down with the national average number of shopping trips being 2.6 trips per week in 2002 compared to 2.8 in 2000.

These shopping patterns are reflected in the range of grocery store types, with large supermarkets, able to carry the necessary product range, catering to the ‘weekly shop’ and smaller stores catering for ‘top up’ and ‘convenience’ purchases.  Increasingly however, supermarkets also cater for the latter, particularly since the deregulation of shopping hours in most states. 

Some ‘top up’ and ‘convenience’ items are also supplied by a range of specialist stores, such as butchers, green grocers, delicatessens and pharmacies.  Albeit, these too are being marginalised by the expanding coverage of the Chains both geographically and through expanded opening hours and offer (eg Woolworth’s recent announcement of its entry into full service in-store pharmacy, following on from petrol).

The Players

The supply side of the supermarket industry in the eastern states is characterised by three main players, Woolworths/Safeway, Coles/Bi-Lo and the independent sector, plus the limited range discounter Aldi.
The Chains
Woolworths and Coles are both vertically integrated chains, buying products direct from manufacturers and growers and distributing these to stores via a network of state based warehouses.  Coles has differentiated its retail offering between its Coles and Bi-Lo stores, with the latter targeting the more price conscious consumers.  Both Coles and Woolworths have expanded their range of store types to include a number of smaller stores, called ‘Metro’ and ‘Express’ stores, catering to the ‘top up’ and ‘convenience’ shopper. Coles’ Bi-Lo stores also cater for the smaller ‘footprint’ offer.

… and Petrol
Both Woolworths and Coles have now launched a petrol offering, through Caltex/ Petrol Plus and Shell outlets respectively, which links their convenience shopping offer with petrol stations.  The impact of the Chains entry to petrol retailing has already been significant and is likely to accelerate the demise of the independent petrol retailer.

David Purchase, who heads the Victorian Automobile Chamber of Commerce which represents 4500 businesses in the retail automotive industry in Victoria and Tasmania recently wrote an article summing up the lot of small business: “Most are under pressure from big business diversifying into small business markets, most are struggling with an onerous regime of compliance, red tape and regulation, and most are weighed down by the demands of a tax system. This impedes their cash flows and takes them away from the business of ‘doing business’ ”.

Pointing to the recent Chain forays into petrol retailing he asked a simple question: “How can independents compete fairly when the wholesale price they pay for petrol supplies is higher than the retail price of these powerful competitors? We keep hearing from big business and government that it’s all great because the consumer is getting lower prices. Yeah, sure, for how long? And can a petrol saving disappear when a customer is loading up a shopping trolley? I think we know the answer.”

This is a salutary lesson in how the Chains can use their market dominance to over-ride established competitive norms. David Purchase hones in on the nub of the concern emanating from duopolisation: ultimately a duopoly has less incentive to compete on price, quality, range and service and the danger of collusion, whether actual or tacit, increases.

Aldi … An ‘Imperfect Competitor’

Returning to the structure of the Industry, Aldi offers a strictly limited range and depth of product lines compared to the Chains and Independent supermarkets.  Its stores tend to be relatively small, the store environment is very basic and they do not accept credit cards.  Geographic coverage is also limited, though growing. Their focus is on providing very low prices for a limited range of basic items, which are largely house brand products. 

According to A. C. Nielsen data, only 21 per cent of households in NSW shopped at Aldi in the 26 weeks up to 3 August 2002, compared to 70–90 per cent who shopped at Coles and Woolworths.  Those who did shop there spent around the same amount per trip as for trips to Coles and Woolworths, but made only about one third as many trips there compared to trips to Coles and Woolworths.

This is consistent with the common perception that consumers tend to use Aldi to stock up on basic items at low prices at infrequent intervals: for example, they may go there every second week or even monthly compared to a weekly or more frequent shop at Coles or Woolworths.  Evidence in the UK, where Aldi and other limited range discounters have been established for longer, suggests that consumers do not regard the product range and depth offered by these stores to be a close substitute for the one-stop shopping available at mainstream supermarkets.

Clearly, while offering a degree of pricing constraint on the other industry players, Aldi provides a very imperfect substitute, in both the product and geographic dimensions of competition. Aldi, while offering significant price competition on a limited range, does not offer most consumers an acceptable alternative for their “weekly” shop. Aldi has a very different business model and caters for a monthly stocking up of basic items rather than the “weekly grocery shop”. Any assumption that Aldi could eventually provide full competition as the effective ‘third force’ in the grocery marketplace would therefore be erroneous.

The Independent Sector
Moving on to the Independent sector finally: Following the series of mergers between state based independent wholesalers in the 1990s and the closure of AIW in 2002, Metcash is now virtually the sole supplier of wholesale groceries to Independent retailers in the eastern states and South Australia, other than the Action supermarkets in Queensland which are supplied by Foodland.

These Independent retailers comprise both supermarkets, top up stores and convenience stores.  Not only does the Independent sector display great diversity in terms of size, but also in terms of its price/ product/ service offering.  Independent supermarkets include the ‘new Franklins’ chain, owned by Interfrank, which appeals to the budget conscious consumer, as well as a whole range of independently owned ‘IGA supermarkets’, many of which offer a high level of customer service compared to the chains.

All of these stores compete with the vertically integrated Chains to a greater or lesser degree depending on product range and location.  Their ability to compete effectively depends on the product range, terms and conditions and support services provided by Metcash, as well as their own efforts and entrepreneurship.   Metcash’s ability to secure and offer competitive trading terms is in turn significantly affected by the market share of its Independent customers and hence the volume Metcash can acquire from suppliers and put through its warehouses and distribution operations.

The Importance Of Critical Mass
The diagram below shows the distribution of these stores by wholesale purchases and indicates that Metcash’s customer base comprises a core of larger supermarkets, who account for the majority of wholesale purchases and a ‘tail’ of numerous smaller top up and convenience stores.  

Metcash’s Customer Base in Order of Wholesale Purchases 2002
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The latter point is of critical structural concern to the viability of the Independent sector. The majority of the volume comes out of a proportionately small number of larger Independent supermarkets. That volume facilitates both the purchasing and logistical efficiencies enjoyed by all Independents serviced by Metcash. Continuing ‘cherry-picking’ of those larger Independents by the Chains significantly undermines the viability of all Independents.

It would be a mistake to interpret these statements as an attempt to  ‘talk up’ the supposed benefits of protecting Metcash, which as a publicly listed company in the ASX top 100 inherently gets labeled as part of the ‘big end of town’. As a wholesaler, Metcash is in a high volume small margin business and there is no doubt that any loss of volume is detrimental to its own financial viability. However, the flow-on impact of even a moderate loss of volume to the well being of the Independent sector is significant and this aspect is further considered later in the Submission. Yet the impact does not just end with the demise of Independent retailers themselves, it also flows on to the end-consumer as the lessening of localised competitive tension in the market place allows prices to creep higher. 

“Location, Location, Location”. 

Research by A C Nielsen indicates that consumers’ choice of grocery store is most strongly influenced by location and convenience, followed by product range and choice, with price lagging behind these factors in importance.   This has important implications for market definition and market power in the grocery industry.  Location confers significant market advantage on individual stores and hence a degree of market power.

The Research showed that most shoppers were not prepared to travel to any particular store unless it was as easy to get to as their most convenient store.  However, shoppers were prepared to travel somewhat further to go to a Coles or Woolworths supermarket than other types of supermarkets.  Woolworths, which has around 50 per cent more stores nationally than Coles, derives significant market share advantage from this.

Consider this research in the context the NECG’s findings on local price competition (refer Section 6 below), and the impact on the end-consumer of continuing creeping acquisitions can be substantial on a localised basis. Why? 

From a geographic perspective, each supermarket has a unique locational advantage conferring some degree of market power (as discussed above) depending on the proximity of other stores, and in particular whether they are located within the first store’s catchment area.  Given the importance attached to convenience, the closer these other stores are geographically, the more substitutable they will be in the geographic dimension.  Accordingly, local retail markets can be defined in relation to each store, or each group of stores located in close proximity, in line with the primary catchment area of that store or stores.

Thus, local retail markets are defined as ‘circles of competition’ – the price/ quality/ service package offered at the centre is constrained by stores within the circle. Indeed, it may be relevant to link some circles of competition into a single market where the areas of overlap are substantial, such that pricing constraints are transmitted from one to another through a ‘ripple effect’.

In any case, the NECG analysis of local price data suggests that the Chains largely exhibit limited price variations across local retail markets - that is prices for many of the items supplied by the Chains appear to be set on a multi-location basis.  This likely reflects the considerable transactional cost savings and other advantages arising from uniform pricing.   Yet, the NECG analysis goes on to indicate that the Chains’ pricing is actually characterised by multiple, though limited, price points. What’s more, the lower Chain store prices tend to be statistically significantly associated with both more local players and in particular the presence of Independents. 

Their regression analysis suggests that local market structure has a significant impact on which price point is adopted in a particular location for a large number of products.  Specifically, the prices of many products in the Chain stores are reduced when an Independent is present in a location.  This is a surprisingly strong result given the advantages of uniform pricing to the Chains and the problems associated with modeling local price variations.

Accordingly, where a particular acquisition reduces the number of players in a location, and specifically where it removes an Independent retailer, it is likely to increase at least some Chain store prices in that location.  Put another way, the presence of Independents in a locality protects consumers from local market power and higher prices than would otherwise prevail. Additionally, non-price factors in the local supermarket offering are likely to be significant and the presence of Independents likely adds to the pressure on the Chains to provide a greater range of amenities. 

Given this, it is not surprising the chains are seeking to knock out the bigger, more aggressive independents. 

Market Dominance + Brand = Monopsony

Both Coles and Woolworths appear to have strong brand loyalty, derived from their perceived superiority in terms of fresh food, product range and store environment.  From the NECG analysis, a high percentage of people described themselves as mainly Woolworths or mainly Coles shoppers, at 48 and 36 per cent respectively.  These shoppers also tend to be particularly loyal compared to people describing themselves as mainly a Franklins or other store type shopper, spending a higher percentage of their total grocery spending at their main store. 

A. C. Nielsen has constructed a ‘store equity index’ for each of the chains, which is essentially a measure of brand loyalty, reflecting shopper loyalty and their willingness to pay more to shop at that particular store type.  A score of three or more is regarded as strong brand loyalty: the store equity index is 4.1 for Woolworths and 3.2 for Coles, compared to 0.9 for IGA and Action, 0.8 for Aldi and 0.3 for Franklins.  It is also interesting to compare these stores to brand equity indexes for manufacturers: only 15 per cent of manufacturers had a brand equity index greater than three.  

Both of these factors have implications not only for market definition and market power in relation to the supply of groceries to final consumers, but also in relation to the market power of the Chains as acquirers of groceries from manufacturers and growers: because of the importance of location and the brand loyalty of consumers to Coles and Woolworths, suppliers will only be able to reach certain groups of consumers if they can get their product onto Coles or Woolworths shelves.
2.2 an increasingly highly concentrated industry

Market Composition
The Retail Grocery Market on the Eastern Seaboard and South Australia is characterised by an increasing ‘duopolisation’ of the industry. The two major vertically integrated chains (Coles/ Bi-Lo and Woolworth’s/ Safeway) supply approximately 76% of dry groceries nationally. 

The remaining 24% of the market comprises the following:

· The publicly listed FAL-controlled (Foodland Associated Limited) Action chain, which is also vertically integrated from manufacturer’s door to retail consumer. FAL operates primarily in Western Australia (where it supplies both its own retail outlets and those owned by Independent operators) along with approximately 40 (ex-Franklins) stores in Queensland (6.2% of the Queensland market and 5.2% Nationally); 

· The discount chain Aldi, which operates approximately 40 stores in NSW (approximately 3.2% market share in NSW and 1.2% Nationally) and has recently commenced operations in Victoria with 9 stores now open and 4 more on the way;

· The Pick n’Pay controlled (through its subsidiary Interfrank) Franklins Chain in NSW of approximately 80 stores (approximately 7.8% market share in NSW and 2.5% Nationally) and supplied by Metcash; 

· Independent Retailers comprising IGA-bannered stores as the most significant element plus a range of other smaller branded and unbranded stores. In total, Independent stores represent 15.7% market share Nationally (which includes the ‘new’ Franklins) and are supplied by Metcash; and

· ‘Other’ outlets representing approximately 3.2% Nationally (which includes Aldi as detailed above).

Ongoing Market Concentration

Just how far this concentration of market power has shifted into the hands of the two leading chains can best be appreciated from the following two charts (data from AC Nielsen):
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Recent years have seen a relentless flow of creeping acquisitions by the Chains. Between January 1995 and July 2001, the Chains acquired 60 independent retailers on the Eastern Seaboard and South Australia. 

The impact of this activity on market share can be seen quite clearly in the following diagram, which plots the national market share statistics between the Chains and Metcash/ Independents since 1995.  The red bars show the dramatic drop off in Metcash/ Independent market share (with the corresponding kick in Chain market share) up until 2000. From this point the market share for Metcash/ Independents started to improve as the banner rationalisation strategy started to take effect and IGA was re-launched. Onwards from there saw the demise of the ‘old’ Franklins and its sell-down to both the Chains and Independents, followed by the closure of Woolworths AIW wholesale division with the defection of key customer groups back to the Metcash fold.
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The following diagram provides a graphic illustration of the cumulative effect of the creeping acquisitions, which when measured in today’s dollars amounts to 13% of Metcash current sales volume on a constant dollar basis.
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In the last 26 months 20 stores have been lost to creeping acquisitions by the Chains. More significant still is the fact that 17 of these acquisitions have occurred since September 2002 signaling a concerted and targeted strategy by the Chains (and Coles in particular).  In Victoria, where most of these acquisitions have occurred, Metcash has lost 1.40% market share in the last 3 months alone.

Indeed, the fact that all of the recent acquisitions have been by Coles/ Bi-Lo signifies the adoption of a specific predatory strategy by that Chain. This is of further interest in the context of public statements by Coles Myer Chief Executive John Fletcher who said earlier this year that the grocery industry risked chronic overcapacity because of the boom in supermarket openings. Mr. Fletcher went on to say that growth rates across the $60b-plus sector would drop to about 3% by 2005 and revenues and margins would eventually come under pressure such that it was hard to see how the Chains vying for profit growth to satisfy shareholder demands could deliver appropriate returns on investment.

In such an environment, buying up established and profitable Independents seems like one of the few quick-fix growth strategies available to Coles. In many circumstances it addresses two key growth criteria: it provides instant market share and it removes a competitor. Anecdotal evidence exists to show that the strategy is so obvious that Coles have mistakenly walked into the wrong store offering to purchase it - suggesting no meaningful due diligence was performed and tending to confirm the ‘cheque-book’ mentality. 

It is arguable also whether there is a ‘predatory pricing’ aspect to this activity, since Coles’ balance sheet is undoubtedly able to carry the ‘excess’ goodwill inherent in the above-market purchase multiples being used to acquire these Independents without a significant degradation of its Return on Equity targets. Similarly, it’s profit and loss account is able to bear the resulting amortisation; its shear size enabling the cost to be born over a larger base.

Details of the stores lost and their associated volume loss to Metcash are as follows:

	
	Stores Lost to Chain Acquisition since June 2001
	
	

	
	
	
	
	

	
	Store
	Brand
	Date lost
	Annual W/house sales

	
	
	
	
	$ 000s

	
	VIC
	
	
	

	1
	Narrandera
	IGA
	Sep-02
	           3,363 

	2
	Mooroopna
	IGA
	Nov-02
	           5,355 

	3
	Ararat
	IGA
	Nov-02
	           4,760 

	4
	Myrtleford
	IGA
	Feb-03
	           4,023 

	5
	Brunswick
	IGA
	Mar-03
	           7,928 

	6
	Daylesford
	IGA
	Jul-03
	           7,570 

	7
	Cowes
	IGA
	Aug-03
	           7,619 

	8
	Keysborough
	IGA
	Aug-03
	           2,758 

	9
	Drouin
	AUR
	Aug-03
	           5,200 

	10
	Wallan
	AUR
	Aug-03
	           4,160 

	
	
	
	
	         52,736 

	
	NSW
	
	
	

	1
	Coonabarabran
	 IGA
	Mar-03
	           2,080 

	2
	Gulgong
	 IGA
	May-03
	           2,860 

	3
	Umina
	 IGA
	Aug-03
	           6,240 

	
	
	
	
	         11,180 

	
	QLD
	
	
	

	1
	Palm Beach
	 IGA
	Feb-03
	           6,188 

	2
	Charters Towers
	 IGA
	Apr-03
	           4,108 

	
	
	
	
	         10,296 

	
	SA
	
	
	

	1
	Clarke's Barmera
	Foodland IGA
	May-03
	           3,224 

	2
	Broken Hill South
	Foodland IGA
	Nov-02
	           1,872 

	3
	Clarke's Loxton
	Foodland IGA
	Jun-01
	           3,640 

	4
	Clarke's Waikerie
	Foodland IGA
	Jun-01
	           3,432 

	5
	Clarke's Berri
	Foodland IGA
	Jun-01
	           2,808 

	
	
	
	
	         14,976 

	
	
	
	
	

	20
	Total
	
	
	         89,188 


The Impact on Metcash 

Taking the above total of Annualised Warehouse Sales Lost and expressing it as a proportion of MTT’s FY2003 Sales yields a percentage of business lost of 2.4% (on a simple annualised basis). The Network Economics Consulting Group (NECG), in it’s “Report to ACCC re: Creeping Acquisitions” states that a loss of 10% volume would almost wipe out Metcash’s EBIT as the Independent sector disintegrates into a vicious downward spiral of declining competitiveness. (Note: the findings contained in the NECG Report are summarised in Section 6 of this Submission and the full report is also attached as an Annexure).
NECG calculate that a 10% loss of business would increase Metcash on-invoice costs by more than 1%. In addition, the corresponding drop in effective transport utilisation would result in an 11.8% increase in transport costs. 

At a 6% volume loss, Metcash’s return on equity is reduced to the level of interest costs.  At or before this point Metcash would be unable to attract equity, becoming an unviable competitor. Even before this point, Metcash’s ability to provide effective retail support services would be jeopardised.

At a 6% loss in volume – and we are now over 33% of the way there already – the Independent Sector would be in serious trouble and unable to act as a strong competitive “third force”.

In fact, if you extrapolate the current loss rate Metcash will have lost 10% market share somewhere around December 2004. This isn’t as fanciful as it sounds with some market commentary suggesting Coles have targeted in the region of 60 Independent stores for acquisition. The impact is shown diagrammatically below.
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The NECG-calculated 1.8% volume loss is more than one quarter of the 6% viability threshold; and their revised figure of 2.2% is more than one third. Volume losses to the independent sector since 1995 have been more than double the 6% viability threshold.
NECG factor their analysis on 16 identified creeping acquisitions (all included in the list above), collectively accounting for 1.8% of Metcash’s volume, which they estimate would cause a 17% decline in EBIT if Metcash chose to absorb the cost impact. The effect of creeping acquisitions is to shift the demand curve facing Metcash to the left, forcing it to move up its cost curves (as illustrated in the diagram below), both in terms of logistics costs and buying prices – i.e. “on-invoice costs” and “off invoice contributions”. 

Creeping Acquisitions and Metcash’s Cost Base
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It is important to understand the terms “on-invoice costs” and “off invoice contributions” as they are a critical aspect of the wholesaler’s business and its ability to provide competitive product prices to its Independent retailers.

Suppliers achieve cost savings by delivering their products in whole truckloads or some other minimum order quantity.  In order to incentivise wholesalers to order in quantities that are convenient to deliver, it is common practice for suppliers to offer ‘quantity buy allowances’, or ‘volume discounts’.  These discounts appear on the wholesaler’s invoice and they are generally passed directly on to the wholesaler’s own customers.

A firm the size of Metcash deals with a great many suppliers, and for many of these the quantity buy allowance is not under immediate threat.  Nevertheless, there are a number of important product lines where Metcash’s quantity buy allowance would be affected in the event of a relatively small but sustained decrease in market share. 

Metcash has identified those suppliers whose quantity buy allowances would be at risk if Metcash reduced order quantities by 10 per cent.  Taking a sample of the 10 ‘most at risk suppliers’ showed them to represent 20% of Metcash’s purchases of groceries. On the basis that each of these important suppliers (they each offer significant quantity buy allowances) either withdraw or reduce these allowances in the event that Metcash orders 10 per cent less from the supplier on a sustained basis, this would increase its weighted average on-invoice costs by 1.1 per cent. Ordering the reduced volume in the minimum buy-order quantities less frequently would not be a substitutable option as there would be higher warehousing costs flowing from slower stock turns and increased working capital costs. The cost of product to Metcash’s Independent retailers would inevitably increase, thereby reducing their competitiveness.

Yet the volume effects on ‘off-invoice’ contributions are likely to be the most important effects in dollar terms.  These contributions consist of such things as rebates paid by suppliers to a wholesaler to reward achievement of certain pre-determined sales volume, sales growth, or promotional success targets on a whole of relationship basis.  These rewards are not invoice-specific, as they do not relate to any specific product or any specific purchase.  They include promotional monies, prepayment of advertising expenses, and a range of benefits that are commercially negotiated between suppliers and wholesalers.  The range of possible forms these benefits might take is wide yet the benefits are all quantified in supplier agreements. Additionally, the benefits are all contingent upon Metcash continuing to succeed in selling the supplier’s product.  Any reduction in Metcash’s sales of a supplier’s product will have adverse consequences for these off-invoice benefits.

In their analysis NECG estimate that a 10% volume reduction would result in a 1.3% reduction in net supplier payments to Metcash. Metcash could either choose to bear this reduction through its own EBIT line or pass it on to Independent retailers. Irrespective, the ultimate impact on Independent competitiveness is the same as either Metcash goes out of business or the Independent retailer does, and eventually both. 
The Impact on Metcash’s Customers

Targeted stores tend to be the larger and most profitable independent supermarkets, involving significant loss of volume to Metcash and thereby buying capacity to the whole Independent sector. More significantly from a competition perspective, the presence of an independent supermarket in a local retail market has a significant downward impact on the prices of a large number of products in an average basket of goods, particularly vis-a-vis Coles which lately has been the most rampant predator. 

Indeed, as previously indicated, NECG found that the number of products with the lowest average Chain store price, increases both with the number of local players and when the composition of a local duopoly or triopoly shifts towards independents. This is illustrated in the following analysis assembled by NECG:

Number of Lowest Average Chain Store Prices by type of Duopoly/Triopoly[image: image19.wmf] 
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KVI = Known value items – those items supermarkets believe consumers are price sensitive to
The Impact on Metcash’s End-Consumers

This implies that prices vary across locations according to the degree of price constraint imposed by the local market structure.  The more local market players there are, and specifically the more independent supermarkets there are, the lower will be Chain store prices.  As a result, individual acquisitions which reduce the number of local rivals, and specifically remove an independent supermarket from a location, are likely to have an adverse effect on local prices, and most likely on non-price competition as well.

If the cost increases resulting from the 1.8% volume reduction were passed on to retailers, this would increase retailers’ costs by 0.4 per cent, equivalent to a 12.4 per cent increase in the wholesale service fee (ie the ‘price’ of the wholesale service).  A 10% volume reduction would increase retailers’ costs by 2.4 per cent, equivalent to a 56 per cent increase in the wholesale service fee.  If this increase was passed through to final consumers and matched by the Chains, it would equate to an additional $10.92 on the average household’s monthly grocery bill, and likely increase the Chains after tax net profit by more than 50 per cent. 

A 7% volume loss would reduce a retailer’s returns to less than their cost of debt—meaning that independent retail store ownership would become unviable unless they could raise prices to consumers.

Thus, it must be recognised that a ‘cosy duopoly’ structure would lend itself to a significant reduction in head-to-head price competition on the vast bulk of items purchased by consumers. 

However, this risk is substantially reduced when an independent sector is present. Independents will generally operate to a somewhat different cost structure from the Chains and may well have differing objectives from the Chains. Additionally, the fact that there is a degree of vertical separation between the independent sector and the Chains makes price coordination in the presence of an effective independent ‘third force’ extremely unlikely.  

Were this the case, a further move to a Chain store duopoly, effected through a sequence of individually small-scale acquisitions of independent supermarkets, could substantially lessen competition in Australian grocery markets. Such an effect is all the more likely to occur since the barriers to entry into these markets are significant so that competition, once removed, is not readily re-established.

 Barriers To Entry

Creeping acquisitions can only be effective in decreasing competition and raising costs to consumers if there are significant barriers to entry in the market for the distribution of groceries to the public.  Otherwise the threat or reality of entry would replace the competitive constraint imposed by the independent sector.  Indeed it is really barriers to entry at the retail level that are the most critical.  Given the decreasing average costs (both real and pecuniary) associated with the scale of wholesaling operations (whether independent or vertically integrated), a potential entrant at the wholesale level must be able to accrue a critical mass of customers to compete effectively with the Chains.

If creeping acquisitions have undermined the cost base of Metcash, any potential independent wholesale entrant would have to be able to both acquire and expand the Metcash customer base in order to provide an equivalent effective competitive constraint on the Chains, and hence would have to be able to attract or sponsor new retail entry.  Similarly, to replicate the competitive constraint currently imposed by the independent sector, a vertically integrated entrant would have to establish enough of its own retail outlets, either by acquiring some or all of the remaining independent customer base and/or by establishing its own new outlets. (Even then, a vertically integrated operator may not impose the same degree of competitive constraint as the independent sector now does as its cost structures and objectives are likely to be more closely similar to those of the Chains). In either case, it is clear that the ability of a new player to replace the competitive constraint the independent sector now imposes depends critically on barriers to entry at the retail level.

Barriers to entry at the retail level arise from access to scarce retail sites, economies of scale and sunk costs.  While there may be no shortage of potential retail sites in some absolute sense, there is clearly a scarcity of valuable sites.  A potential retail site is only valuable if it is likely to attract a critical mass of customers.  This will depend on its location in relation to population and other supermarkets and retail outlets and convenience of access.  

The importance of attracting a critical mass of customers is, in turn, linked to economies of scale at the store level. Retail operating costs (excluding the cost of goods) comprise primarily property costs, heat and power bills, equipment and vehicle costs, insurance, wrapping and other consumables, wages and advertising costs. Wages and labour on-costs comprise approximately half of a retailers’ total operating expenses.  While a retailer has some scope to adjust these costs in relation to volume, there will also be a base level of staffing that is required to fill shelves, operate checkouts and so on.  The UK Competition Commission’s examination of retail labour costs found significant scale economies up to store sizes of 3,000m2 and, more significantly, increases in sales density (sales per m2) of stores was associated with significantly smaller increases in staff costs.

Other operating costs are essentially fixed, apart from the extent to which rent is linked to retail turnover.  Again the UK Competition Commission found significant scale economies, and more especially economies of sales density, associated with these costs. 

 Accordingly, there will be significant cost economies associated with a larger customer base.  Sunk costs at the retail level would include the unrecoverable elements of property costs, stock costs, the costs of store fitout, advertising and promotion.  Obviously these costs will vary by location and store size.

In 1995 the cost of a new supermarket development, in terms of fit out and stock, was approximately $4 million and the cost of a major refurbishment around $1 million. Applying a CPI adjustment to these figures, in 2002 prices the cost of a new supermarket development would be $4.7m, and the cost of a major refurbishment would be $1.18m.  The combination of significant economies of scale together with some level of sunk costs at the retail level can be a significant barrier to entry: a potential entrant must sink costs in establishing a new store, but will be unable to recover those costs and is unlikely to be profitable unless it can capture a critical mass of customers. 

Access to retail sites is also a significant barrier to retail entry, most particularly for independent retailers.  As discussed above, there is necessarily a shortage of valuable supermarket sites.  In addition, independent retailers face particular problems in accessing these sites because the stores are owned and operated by individuals who do not generally present developers and potential buyers of retail developments with a ‘known entity’, such as Coles, Woolworths and Aldi. As the OECD noted in 1992: 

“A close link exists between the planned shopping centres and the large multi-site, diversified retail chains.  Developing a shopping centre entails high sunk costs — and hence considerable exposure to risk.  To control this risk, developers seek tenants whose product mix and operating type are known and successful, and with a predictable ability to attract customers and generate revenue”

If a developer can secure one of the Chains as an anchor tenant, the site becomes more valuable to potential buyers and hence they are able to pay more to acquire it.  Rents are calculated in relation to retail turnover and property owners are often prepared to accept a lower but less risky return from a Chain store than the unknown entity of an independent supermarket.  In addition, specialty stores are prepared to pay higher rents to be co-located in a shopping centre with a Coles or Woolworths than with an independent.  The Tribunal noted the difficulties encountered by independent retailers in gaining access to retail sites in its 1995 determination Re: QIW, and noted the significance of Foodland’s role in securing independent access to retail sites in Western Australia through direct involvement in shopping centres, which had assisted the independent sector to maintain its market share in that state. 

The sunk costs of entry as a pure wholesaler are not huge in an absolute sense.  Warehousing can be rented and transport services sub-contracted.  Other sunk costs would include the establishment of logistics and other systems such as pricing support, and the not insignificant, but difficult to quantify, costs of establishing relationships with suppliers and developing a reputation for reliability in the marketplace.  For a player such as Foodland, with an established base in Western Australia, many of these systems and relationships are already in place.

However, regardless of this, the substantial cost economies associated with large scale wholesaling, make the establishment or acquisition of a critical mass of retail customers essential for entry.  While a base of 40 supermarkets may be sufficient to achieve the major cost economies associated with warehousing and logistics, this is clearly not the case in relation to the cost economies associated with on- and particularly off-invoice terms available from manufacturers.

This is consistent with the findings of the Tribunal in 1995, which recorded the evidence of one industry participant that effective new entry to compete against the Chains would be “almost impossible” because of the advantages of scale in relation to buying power, access to capital, advertising effectiveness and so on.  Given the importance of achieving a large critical mass of retailers for effective wholesale entry, the barriers to retail entry also become barriers to wholesale entry.  The Tribunal concluded that “this massing of retail sales volume is the key ‘sunk cost’ that would make new entry on a national scale almost impossible.” This implies that once lost, the competitive discipline imposed by the independent sector is unlikely to be regained.
3. THE PART Metcash PLAY IN THE Grocery MARKETPLACE

Overview

Diagrammatically, the essence of the role that Metcash plays in the grocery marketplace can be summarized as follows:

Competitive Structure of the Grocery Industry
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However, the above is simplistic in that it really only hints at the range of services and the key role Metcash plays as wholesaler, service provider and champion of the Independent sector. Before exploring the varied aspects to Metcash’s “value-add” proposition let us first provide some context by recapping the Metcash story.

3.1 History – The Metcash Story

… Starting In May 1998
Metro Cash & Carry Limited gained control of more than 70% of the issued share capital of the then ‘ailing’ Davids Limited in May 1998. At that time the Company was in serious financial trouble and was experiencing poor relationships with both its customer base and its suppliers. At the time Metcash acquired Davids it comprised four divisions:

· Davids Distribution – now IGA Distribution – which serviced the needs of approximately 4400 independent retailers. This division also incorporated a Retail arm comprising approximately 100 predominantly Jewel supermarkets; 

· Australian Liquor Marketers (ALM – 50% owned) – being the leading broad range liquor wholesaler operating throughout Australia with 12 warehouses serving over 11,000 customers;

· Campbells Cash and Carry – comprising 36 wholesale cash and carry warehouses carrying 12,000 food and related items serving the needs of some 25,000 active customers in the grocery, food service, convenience store and small business sectors on the Eastern seaboard of Australia and South Australia;

· John Lewis Foodservice – which comprised 14 specialist food service warehouses carrying 8,000 catering products serving the needs of over 9,000 customers including restaurants, hotels, canteens, fast food outlets, clubs and other catering establishments.

Metcash has since sold John Lewis Foodservice after a strategic review of its core operations in 2001. In May 1999 Davids/ Metcash purchased the other 50% of ALM.

The Financials

The financial turn-around in Metcash’s fortunes can be best summarised via the following Financial and Statistical Highlights extracted from recent Annual Reports.

	FINANCIAL & STATISTICAL HIGHLIGHTS - FIVE YEAR REVIEW (Incl 10 month 1999 period)
	 
	 
	 

	 
	
	
	
	
	
	
	10 Months
	 

	 
	
	
	2003
	2002
	2001
	2000
	1999
	1998

	 
	 
	 
	$'000
	$'000
	$'000
	$'000
	$'000
	$'000

	INCOME STATEMENT
	
	
	
	
	
	
	 

	 
	Net Sales
	
	6,695,519
	5,769,379
	5,378,293
	5,147,653
	3,372,341
	4,566,274

	 
	Earnings before amortisation, interest and tax
	
	152,704
	117,481
	91,072
	74,607
	48,764
	19,037

	 
	EBIT
	
	133,549
	98,915
	69,101
	55,344
	37,095
	7,405

	 
	Interest
	
	7,503
	9,689
	15,058
	14,442
	8,966
	24,725

	 
	Operating profit before tax
	
	126,046
	89,226
	57,043
	40,902
	28,129
	(17,320)

	 
	 
	 
	 
	 
	 
	 
	 
	 

	BALANCE SHEET
	
	
	
	
	
	
	 

	 
	Shareholders Equity
	
	427,105
	343,634
	354,004
	341,946
	356,972
	408,513

	 
	Net Tangible Assets/ Share (cents)
	
	29
	16
	(12)
	(21)
	(8)
	0

	 
	Debt/ Equity (%)
	
	29
	51
	66
	76
	46
	38

	 
	 
	 
	 
	 
	 
	 
	 
	 

	OTHER STATISTICS
	
	
	
	
	
	
	 

	 
	EPS
	
	13
	9
	4
	(3)
	0
	(3)

	 
	Dividends per share
	
	8.6
	5
	1.5
	0.5
	0
	0

	 
	No Employees
	
	         4,202 
	         4,156 
	         5,220 
	         8,460 
	       10,463 
	       12,109 

	 
	 
	 
	 
	 
	 
	 
	 
	 


The Turnaround Strategy

At the time of the acquisition, a drastic restructuring of the Davids operations and the way in which it conducted its business was required. The main aspects of the restructuring involved:

· The disposal of more than 100 retail stores to individual operators now running them as IGA bannered stores. This recognised that the Company’s core competency was not in retail but rather in wholesale and that it did not belong as a competitor in the same market as its customer base;

· The reduction of banner groups from 29 to 3 (discussed further below);

· The restoration of the faith and support of suppliers and manufacturers;

· The restructure of the Group into four separate business units with appropriate delegated responsibilities and accountabilities (as opposed to the previous unsatisfactory position where all decisions were centralized);

· The achievement of significant cost savings and efficiencies in our distribution centres throughout the country.

The successful implementation of these strategies and the achievement of targeted objectives restored the Group to profitability in Financial Year 2000 and enabled resumption of dividend payments (refer Table above). The turnaround also facilitated the change of the Company’s name to Metcash Trading Limited in September 2000.

Shortly after its acquisition by Metcash, Davids’ share of grocery sales reached a trough. Whilst a significant part of this long term downward trend in market share was associated with the ‘creeping acquisition’ of Independent retailers by the Chains (as detailed previously), matters were not helped by a fragmented and confused marketing offer in the Independent sector.

At that time, Davids supported 19 different banner groups in NSW, 17 in Victoria, 8 in Queensland and 5 in South Australia. These multiple banners have since been consolidated into essentially three different IGA banner groups: Supermarkets, Everyday and Friendly Grocer or Express.  The IGA brand is effectively controlled by Metcash in Australia and licensed to Independent store operators. This rationalisation has enabled promotional spending by retailers to be more effectively utilised and focused, with each individual banner receiving a much larger share of promotional funds, increasing exposure and the number of promotional slots over the year. IGA now spends in the region of $34 million annually on advertising.

The larger scale of individual promotional programs also makes it worthwhile for manufacturers to invest in unique and dedicated marketing programs for those banners. This banner rationalisation has been a major reason for the subsequent resurgence of both the Independent Sector and the corresponding success of Metcash.

Through a combination of good management and good fortune, Metcash has managed to rebuild the ‘market’ share of the Independent sector in the Eastern States and South Australia, as can be seen in the diagram below.

Metcash’s share of packaged grocery sales (excluding tobacco)

1995–2002
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Note: 
Data includes all volume through the Metcash warehouses, including IGA, Franklins,  Foodworks, AUR and Campbells Cash & Carry.

Besides rationalising banner groups and promotional programs, Metcash has also focused on increased Independent store discipline in relation to pricing and store standards. Stores have to meet certain standards, in terms of pricing, product range, floor space and quality of service, to be eligible to join any particular banner group.  The increased promotional funds available to the rationalised banners itself encourages greater promotional price discipline, as the stakes are now higher. 

The other critical leg to the turnaround strategy was to renegotiate supply terms with manufacturers, both of grocery items sold in the stores and other inputs used by retail grocers, from shopping trolleys and storage racks to delivery vans.

Finally, Metcash dramatically improved retail support services, such as assisting retailers with store design and refurbishment plans; provision of food retail specialists to better range and merchandise stores; facilitation of a $200 million Grocery Sector Finance Policy with Westpac enabling access to funding for store acquisition, refurbishment and extension; facilitation of a Succession Planning Program enabling retailers to better plan for effective exit strategies from their businesses as well as bring new blood into the sector; provision of domestic and overseas study tours enabling retailers to keep abreast of emerging retail trends; provision of expert retail systems services to enable retailers to leverage technology improvements; to name but a few of the broad range of value adding services Metcash offers its customer base. 

The Expansion

In 2001 Dairy Farm, which owned Franklins Ltd, decided to undertake a managed exit from the Australian grocery industry.  Woolworths acquired 72 stores, with the balance of 200 stores being offered to Independent retailers through the Joint Independent Divestiture Alliance (JIDA) program, operated jointly by Franklins and Metcash.   Metcash customers eventually acquired 104 stores.  Fifty of these stores are owned by Interfrank (a subsidiary of Pick n Pay) operating under the ‘Franklins’ brand and are supplied by Metcash.  Foodland acquired 40 stores, operating under the ‘Action’ brand and supplied from their own warehouse in Queensland.  Coles/Bi-Lo acquired 32 stores.

This process resulted in the entry of two new independent retail chains in the eastern states, Interfrank Holdings Pty Ltd which also acquired the ‘Franklins’ brand, and Foodland, operating under the Action brand.   As a result of various undertakings given to the Australian Competition and Consumer Commission (ACCC) in relation to the Woolworths and JIDA acquisitions, there was a twelve-month moratorium on the acquisition of any JIDA stores by the chains. 

The JIDA process boosted Metcash’s ‘market’ share significantly, since the former Franklins stores acquired by Independents (excluding FAL controlled Action stores)  were now supplied by Metcash.   In 2002 Metcash’s market share was further boosted by winning contracts to supply Foodworks and Foodway stores, previously supplied by Woolworths AIW wholesale operations, which subsequently closed down.  Importantly, this boost to market share further contributed to strengthening the competitive position of all Independent retailers because it has assisted Metcash in gaining improved terms of trade from grocery manufacturers  

However, even excluding the impact of the Franklins and Foodworks acquisitions, Metcash’s market share has been growing, albeit less rapidly, adding approximately two percentage points in market share in each state in which it operates other than NSW between 2000 and 2002.  This most likely reflects the improved terms of trade, rationalisation of banner groups, retail support and store discipline which Metcash has introduced to the business.

Accordingly, by the second half of 2002, Independent retailers, supported by Metcash, were in a strong position to provide a significant competitive challenge to the chains.  This is reflected in A. C. Nielsen Homescan data showing that ‘other supermarkets’ (IGA, Action and Aldi) made the greatest gains from shoppers switching stores in 2002, with Woolworths  and Bi-Lo actually showing a net loss to these stores.  However, this position is now threatened by the re-emergence of the creeping acquisition of Independent retailers, particularly by Coles, which we understand has been looking to acquire 30–60 new stores threatening to undermine the Independent sector’s volume and hence the competitive position of all Independent retailers.  

Metcash Today

In summary, Metcash now comprises three profitable and highly effective divisions:

· IGA Distribution

· Who’s self appointed role is to be the ‘Champion of the Independent Retailer’.

· Acting as marketing and distribution specialists, supplying over 4,500 Independent grocery outlets in NSW, Queensland, Victoria and South Australia.

· Providing expertise, tailored to the Independent Retailer’s requirements. From the full range of marketing, merchandising, buying and distribution services to the 1,138 IGA stores to distribution for the 70 Franklins stores, the 180 Foodworks stores and over 500 AUR stores.

· Operating 8 major distribution centres, benchmarked to international standards, to deliver 20,000 SKU’s of dry, chilled and frozen groceries to 4,500 independent retail grocery stores spread far and wide across the Eastern seaboard and South Australia.

· Australian Liquor Marketers

· Broad range liquor wholesaler, supplying over 13,000 hotels, liquor stores, restaurant and other licensed premises throughout Australia and New Zealand.

· Major focus on providing outstanding customer service including strong marketing support and to fulfill all orders in full, on time, every time.

· Provides retailers with a one-stop shop that allows them to receive all their liquor supplies in one delivery, on one invoice, with pricing maintained specifically for each marketing group.

· Operates out of 21 distribution centres throughout Australia and New Zealand ranging from the recently commissioned  Laverton warehouse of 10,000sqm to the smaller regional warehouses such as Hastings in New Zealand at 1,000 sqm.

· Specialist on-premise liquor supply and support to the on-premise liquor supply and support to the on-premise sector including bars, restaurants and hotels through Harbottle On-Premise. 

· Campbells Cash and Carry

· Operates 38 self-service and distribution warehouse facilities across NSW, Victoria, Queensland, South Australia and the Northern Territory.

· Carries a broad range of fast moving consumer goods and services to more than 8,000 business customers.

· Recently launched CStore Distribution warehouses in Sydney, Melbourne and Adelaide to provide an efficient marketing and distribution solution to the petrol and convenience sector and other independent convenience store operators.

Metcash’s purpose …

In the Independent sector is best summarised by its ……
Mission statement

“To be the Marketing and distribution leader in food and other fast moving consumer goods”
Whilst it aims to conduct it’s everyday business with the following core values underpinning its culture:
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3.2 How the independent sector operates
The Diagram below usefully summarises the transaction flows existent between Metcash and Independent Retailer. 
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Working from left to right it shows how Metcash charges the retailer “Nett Nett Stripped Cost” (this represents the supplier’s normal cost less all on-invoice discounts, allowances, bulk buys, centralisation discounts, cash discounts etc). 

Metcash recovers a service fee from the Retailer based on the order size and frequency. It also recovers the freight delivery cost. 

Finally, it passes on Rebate and marketing monies collected from suppliers. The methods of passing these monies on vary from volumetric rebates to growth incentive rebates to advertising funds.

A core question to be addressed is: “surely, as a ‘middleman’, Metcash just adds cost to the supply chain such that the Independent Sector is an inefficient competitor anyhow?”

In fact, the following diagram illustrates the efficiency with which Metcash plays its role of Wholesale Distributor to Independent Retailers.
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It quite clearly shows that when Metcash and its Independent Retailer Customer are treated as a ‘virtual chain’ and their respective EBIT’s are aggregated, they are comparable and certainly competitive with the Chains. It is arguable that were comparable supplier terms allowed to Independents (via Metcash) the relative EBIT performance would be even closer. 

In addition, Section 3.4 below outlines the world-benchmarked logistical efficiency by which Metcash runs their distribution operation.

3.3 THE METCASH VALUE-ADD (SERVICES PROVIDED)

Besides the core competency of warehousing and distribution of fast moving consumer goods, Metcash also offers a vast range of ancilliary value-added services. This is best exemplified by its service offer via its IGA Distribution division to its IGA branded stores. 

What It Means To Be Branded An IGA Store
The following Introductory Letter from Lou Jardin, CEO of IGA Distribution is useful in summarising what it means to be a part of the IGA family:

Grocery retailing is an exciting, dynamic industry to work within. Over 1,000 IGA retailers in Australia have developed a unique style and enthusiasm for their businesses. The IGA brand has been accepted and embraced in the marketplace and continues to evolve with new initiatives, programs, promotions and sales drivers.

IGA is the leading Independent retail grocery brand in this country, and as such, has benefits that no other brand can offer.

IGA Distribution is the ‘champion of the Independent Retailer’. A professional and intrinsic support network, backed by volume buying and negotiating power allows IGA retailers the comfort of knowing that they are part of the IGA family, and that their needs are more than met by their wholesaler. 

The successful partnership of IGA Distribution and IGA retailers has built a dominant, market-leading brand in Australia. 

Lou Jardin

Chief Executive Officer

IGA Distribution

Basic Philosophy

At the heart of Australian IGA Retailers is the Philosophy of personal service, the type that has been built on a special sense of community spirit and pride. IGA businesses do not just happen to be successful, they are made successful by retailers who care for their customers, who personalise the shopping experience and who give back to the local community that supports their store. 

The IGA brand stands for community involvement and local, personal service. This brand positioning is no accident. IGA retailers are passionate about their customers and are given the tools and programs that both perpetuate and reinforce this advantage. 

As independents unified under one brand, IGA retailers benefit from national marketing exposure, but impact locally on their communities and immediate customer base. 

Actively promoting ‘It’s your IGA’ is the responsibility of everyone who comes into contact with the brand. After all, IGA belongs to everyone. IGA belongs to the consumer, as their local store. IGA belongs to the retailer, as their livelihood. IGA belongs to the warehouse, as their core business. 

The Range Of Services Provided to IGA Independent Retailers
Equity Finance

· By means of a unique and totally exclusive deal, IGA retailers have access to $200 million for use in store re-investment and refurbishment and new store opportunities. 

· The equity finance deal (between Westpac, IGA Distribution and Datacaap) differs from the traditional bricks and mortar loan that banks have offered in the past. IGA stores have the advantage of belonging to a group of more that 1,000, which gives each store the benefits associated with being a Chain, but the ability to act locally. Standards, disciplines and compliance under IGA means that money can be lent, based on business performance and projections without the need for traditional security (conditions do apply). 

Retail Merchandise Service (RMS)

· An RMS function resides within the Distribution Centre that provides General Merchandise service and support at store level. This department has the track record to improve your store’s profitability, sales and performance within the General Merchandise area. 

File Hosting

· IGA Distribution provides pricing support to retailers. By downloading the host pricing file to the store’s back office, the retailer can have IGA Distribution provide different pricing fields by competitive area, sales, or categories. 

IGA Brand Range

· IGA retailers have access to the exclusive IGA Brand, with a range of over 300 SKU’s.

Benchmarking

· Chain stores have the advantage of being able to monitor individual store performance benchmarked against the total group, or stores of similar size and customer demographics. This invaluable benchmarking tool allows management to sharpen certain aspects of the business and see in which areas stores can outperform others. 

· IGA Retailers have the opportunity to use the services of Datacaap (an independent benchmarking company) and under a scaled fee structure, detailed, on-going reports are provided. Budgeting, wages, department performance and a variety of other business indicators are benchmarked against IGA stores across the country, assisting retailers with their business plans to help grow and re-invest in their business. 

The IGA Coca-Cola Training Institute

· The IGA Coca-Cola Training Institute has a complete library of training programs that have been tailored to the independent grocery industry, while others are accredited business performance course.

· Courses range from basic levels through to advanced, covering topics that extend from customer service to business accounting. 

Business Manager Specialist Support

· The IGA field force actively works with IGA retailers on a day to day basis. Their objective is to assist retailers in improving store performance and profitability, while assessing standards for the benefits of the entire group. 

· Each region is supported by a Retail Business Manager who is a critical link between and IGA store and IGA Distribution. They are there to assist in growing IGA businesses, as well as the store’s sales and profitability. 

· Store contact and support extends beyond the role of the business Manager and into the areas of fresh food. A team of specialists works with IGA retailers to actively improve the standards and performance of these departments within a store.

· Strategies and plans are developed, and knowledge and information shared, as the IGA Distribution team and IGA retailers work together to gain more from these specialised areas. 

Retail Development

· IGA Distribution can assist new retailers by designing layouts, upgrading an existing store to meet IGA standards, selecting equipment – in fact everything that you need to build a successful store and business. The Retail Development team has the knowledge and expertise to design, build and fit-out a store from the ground up. 

· Equipment purchasing is also part of the Retail Development function and with the added advantage of collective buying power, IGA Retailers can be assured of a great deal.

· The IGA brand represents an alternative to the Chains and developers are continually approaching IGA Distribution to present new store opportunities. Developers are gaining a greater understanding and confidence in independent operators through the performance that IGA has delivered. 

Buying

· The buying power of a national/international operative means that prices are competitive and promotion programs are strong within each of the IGA channels. 

Space Management

· A web-based Retail Space service provides retailers with the latest shelf management research and data. Downloadable plan-o-grams and reports allow IGA retailers to maximise their sales space and product performance. 

Non-Trade

· The buying power of over 1,000 IGA stores, combined with the overall buying power of Metcash (incorporating all of the Metcash businesses), means that retailers benefit from a host of deals and savings on expense items, including Internet charges, STD and Local call charges, EFTPOS fees and charges, ATM fees and equipment, Fuel discounts, Computer hardware and packages, electricity and much more. 

The Metcash Expo and IGA National Conference

· The combined Metcash Expo and IGA National Conference is the single biggest event in the independent calendar. It is the showcase of all the latest in what the industry has to offer. State-based IGA conferences and Retailer of the Year award programs also take place annually which lead to the national event in July. 

Communication

· IGA’s success has largely been attributed to the Retailer/Wholesaler partnership. Decisions are made jointly and the strategic direction of IGA is shaped by equal representation of retailers and IGA Distribution staff and management. 

· The consultative process between both IGA Distribution and elected retailers exists on three levels: IGA Regional Meetings, IGA State Boards, and the IGA National Board. 

· The forums are honest, constructive communication of the future of all business in the partnership, and each level plays a significant role in progressing and developing the brand. 

· At a State level, retailer committees representing each channel provide additional opportunities for communication. 

· IGA was built on the unification of 27 different banners. Combining these stores and trading names into one clear brand in the market was a milestone for Independents, who are now reaping the benefits of the decision to unite under IGA. 

Athletics Australia

· IGA has signed a four-year agreement with Athletics Australia in a partnership that sees IGA heavily involved in athletics in schools.

· There are a number of elements to IGA’s partnership that includes visual branding recognition on shirts and at events, and branding on equipment that is used in athletics programs being run as part of the curriculum of all Australian schools.

· The various elements and programs of the partnership arrangement have all been grouped under the term ‘playathletics’. The IGA brand will also be recognised at major athletics grand prix events throughout the year, and IGA are the principle sponsor of the Australian Junior Athletics team in National and International Events. 

Community Chest

· Community Chest is the most important element of the IGA marketing program (and is discussed in more detail in Section 4.2 below). 

· A portion of all IGA products sold, as well as a portion from selected lines throughout the year, is set aside for each store. At the end of the year, this money is given to the store to donate to a charity, sporting club or organisation in their local community.

· IGA stores automatically participate in the program, with no costs to them. 

· The Community Chest brand provides a platform for individual ideas and local marketing initiatives that help and support the customers who shop in IGA stores. 

IGA Invests in Consumer Research in All States

· To keep pace with our brand, overall performance and market place perception, IGA invests in consumer research in all States. 

· Through a host of techniques, valuable information is obtained that allows a more appropriate strategic direction to be planned. Information is shared with stores through the National and State Board structure, and together IGA Distribution and IGA retailers work to maximise the presence of IGA in the marketplace. 

3.4 Logistical Efficiency
Over the last few years Metcash has worked on enhancing its capabilities in delivering products and services to customers in the most efficient and cost effective way. Logistically speaking its aim is to deliver in full, on time all the time.

Back in 2000, Metcash put in place a series of strategies to deliver seamless supply chain efficiency to its customers, combining the delivery of the lowest cost to serve with high order fulfillment accuracy.

Logistics Quadrant Strategy

The Logistics Quadrant Strategy as depicted below became the guiding light upon which all Logistical projects in Metcash were determined and founded.
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Strategy 1 - Infrastructure

The first strategy is Infrastructure development. This fundamental strategy is about ensuring that each and everyone in IGA Distribution Operations has the correct tools to carry out the duties to the best of their abilities This is about having the right equipment and     infrastructure in place such as state of the art material handling equipment

to Warehouses designed and built for maximum efficiency. 

Examples of the initatives to date include replacing the materials handling fleet with the most up to date equipment. Other initiatives include developing and building new facilities for IGA Distribution in Laverton. This state of the art complex houses three Warehouses each serving different sectors. Other facility upgrades are planned for all our other major centers over the next two years.

One of the most important projects to date has been the implementation of the latest version of the Warehouse Management Software – EXE. This enables the Warehouse to monitor the performance of the Warehouse down to each individual associate level. The Warehouse Management Software also manages the flow of the goods from arrival at the Warehouse, to put away and replenishment to picking, staging and dispatched out of the Warehouse. All nine IGA Warehouses are now on version 5.2 of EXE. 

In summary, this strategy is about ensuring that our physical logistics network is capable of delivering the business strategy set by Metcash.

Strategy 2 - People

The second strategy is People management and is directed at people management skills. The Logistics focus in this area is not so much from a Human Resources perspective but more from a workplace efficiency / effectiveness view point.

Everything Metcash does can only be achieved through and with committed motivated teams of people. It is the role of Metcash Logistics to ensure that the work practices, systems, processes etc that are provided for Operations teams throughout the business are the best methods to achieve the outcomes required for its customers. 

The Key elements of the strategy in this area to date are:

1. Training and Development in the use of systems such as Voice directed picking.

2. Managing and auditing the performance standards process. A key focus is to ensure consistent standard operating procedures across all Distribution Centres.

3. Supporting a reward and recognition program such as the Warehouse Incentive System to ensure people are appropriately motivated by rewarding effort achieved above expectations.

4. Constantly work to improve communication at all levels to ensure all personnel are informed on progress and what changes will be occurring in the future (logistically speaking).

Examples of the projects implemented to date include introducing the Warehouse Incentive program. This incentive program was designed to reward employees in Warehouses who consistently achieve better than required productivity as measured by EXE (Warehouse Management System). In addition, all IGAD warehouses have been independently audited to ensure the “standards” or performance requirements set in place are according to internationally accredited guidelines. 

Strategy 3 – Channel Alignment

The “Channel” Quadrant of the logistics strategic plan is all about alignment. The goal here is to align all the elements of a particular supply chain, from suppliers to customers and extract maximum value for all stakeholders

The key of the Channel Strategy is that different customer groups have very diverse and distinct characteristics from order size to order frequency just to name a few. Therefore it is paramount that tailored Logistical solutions are made available to these customers ensuring they get the most cost efficient outcome.

Metcash strives to continuously explore ways of improving supply chain efficiency in all its customer groups and defining specific channel strategies for each of these groups to optimise the cost to delivery whilst achieving operational excellence.

Examples of the projects implemented to date include implementing the single item technology “Put to light”, implementing a Warehouse goods receiving technology called Radio Frequency Receiving and Voice Directed Picking. Voice Directed Picking in particular has been a huge success (see Results below) impacting significantly to the efficiency of the Warehouse Operations.  Voice Directed Picking will be available in all major Warehouses by April '04.

Strategy 4 - Benchmarking

The “Benchmarking” aspect of the strategic plan is all about developing a process of “continual improvement” recognising that what is done today will not be good enough to compete tomorrow. Underlying this concept is being better than your competitors at what you do and aiming to be the leader in the market place. 

Last year for example Metcash visited a major wholesale grocery operation in the USA with whom benchmark information was exchanged on many levels. Metcash has discovered through this exercise that on many dimensions it out performed the benchmark. It also discovered that from a Logistics perspective the US operation was about to implement many of the strategies Metcash had already installed. This confirmed that Metcash is headed in the right direction and that it has a competitive offer on a global basis.

In fact “Benchmarking” has helped crystallize some of Metcash’s strategic thinking. Many initiatives put in place were adopted from Wal Mart – the undoubted Logistics benchmark worldwide. Metcash followed their lead by introducing Voice Directed Picking and Put to Light technology. Metcash is now achieving the benefits that Wal Mart has achieved. 
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Conclusions

The company’s commitment to become a leader in Supply Chain Management is unquestionable. It has budgeted to spend at least $3.5 million in Capital Expenditure for the Voice Directed Picking project alone this financial year in additional to many thousands of dollars budgeted for Operational expenditure to get the technological solutions in place. 

Working With Suppliers

From a supplier perspective it is critical that Metcash demonstrate one of its core competencies in being an Efficient Supply Chain Partner with Suppliers
With this in mind, Metcash has initiated a number of supply chain initiatives with key suppliers, which enable significant costs to be removed from the supply chain.

Current Options in use:

· Ordering in manufacturers full pallets

· Reduction in number of weekly orders

· Preferential time slots

· Orders coming directly from manufacturing plant

· Full truck order policy

· Reduced demurrage

The focus of these supply chain programmes is to identify practices and methods, which can be streamlined with the resulting cost savings shared between the supplier and Metcash and thereby onwards via reduced cost to its customers.
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An example of one supplier on this programme is:

Colgate Palmolive Pty Ltd

· Order in full manufacturer pallet specifications 

· Consolidate to full truck utilisation

· Order directly from manufacturing plant (within state)

Range Of Distribution Service

Metcash delivers smaller loads, more frequently, to more distant locations than Chains. 
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Further illustrative of the extreme geographic breadth of service that Metcash offer their customer base is the following state analyses for Victoria, NSW and Queensland.

Victoria

	Nth West -Laverton to Mildura is 7 hours drive or 556klms.

	Nth East -Laverton to Young is 8 hours drive or 620klms.

	East -Laverton to Eden is 7 hours drive or 560klms.

	West -Laverton to Mt Gambier is 6 hours drive or 501klms.

	

	Laverton also deliver to Tasmania via sea freight.
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Frequency Of Distribution Service

Metcash deliver smaller loads more frequently than the Chains, as illustrated by the following analysis. This reinforces the cost efficiency with which it serves its Independent customer base, since previous analysis has shown that the Independent sector overall can be considered competitive with the Chains in EBIT terms. To be faced with a less economic distribution equation and yet still provide a cost effective solution to customers is testament to Metcash’s world class logistical efficiency.
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Service Levels

One of the most critical KPI’s by which customers judge the performance of the warehouse by (and thereby Metcash measures itself by) is Service Level. Simply put this seeks to measure the ability of the warehouse to satisfy an order by a customer. It effectively measures the ability of the warehouse to ensure it has purchased from suppliers what it has offered to customers as being available for delivery.

This aspect of the Davids business when Metcash first took over the business in 1998 was very poor (as evidenced by the red line in the graph below – plotted merely as a reference point). Since then this critical KPI has shown dramatic improvement as purchasing efficiency has improved, supplier relationships have flourished and communications with customers and their faith in the warehouse’s ability to adequately service their needs has improved.
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3.5 INDEPENDENT RETAILER TESTIMONIALS

Further demonstrating the interdependent relationship between Metcash and its Independent retail customers, the latter have provided the following testimony to form an integral part of this submission:
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2nd September 2003

To Whom It May Concern,

Re: 
Senate Submission

I would like to provide a written submission, to be presented before The Senate, in regards to independent supermarket retailing.

I am the Chief Executive Officer of the largest licenced supermarket chain in Australia – Ritchies Stores Pty. Ltd.  The independent supermarket sector, the basis of food and liquor retailing in Australia, is under siege.  Unfortunately the multi national chain operators in Woolworth and Coles have been selectively picking off prime independent sites, particularly in Victoria and converting them to chain stores.  This has the effect of weakening the market share and buying power of independents and further removes independent competition from the market place.

As the largest licenced supermarket retailer in Australia, we fear for our future, unless there is government intervention, regulating and capping the market share of multi national chains.  It is unhealthy that in Australia, two players control more than 80% of the grocery market.  Our strength is within the independent supermarket sector and we rely on fellow independent operators and our wholesaler IGA Distribution, to remain economically viable and committed to the industry long term.  Whilst a number of retailers have opted to sell out, businesses such as ours have been more than willing to  pay the monies the chain stores are offering, to acquire independent sites.  Ritchies have acquired more than twenty other independent supermarket sites, across Victoria over the past six years.  

In my opinion, a du-opoly does not promote competition.  In fact, as Coles and Woolworths increase their market share, supermarket pricing rises and our gross profits over the past six years form testament to this.  It is our policy to match Woolworth and Coles on key selling lines and in doing so, we have seen our gross profit margins increase, particularly at grocery level, during the past six years.  As price fighting operations are wiped out – such as Jewel, Franklins and many other independents, then the chains are able to increase their profit margin and as we line price key items, we too have been able to increase our gross margins.  Remove independents altogether and the profits the multi national chains make, will be far greater than current levels.  Currently we have the chains talking of EBIT’s at 4% or greater. Without a strong and vibrant independent sector, this figure will soon rise to 5% and 6%.  Surely this does not indicate a competitive market.  Companies like Ritchies, whilst line pricing key items, also offer many other advantages to our customers and provide cheaper prices on a weekly basis, through aggressive specialling.  
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Whilst the relationship between IGA Distribution and Ritchies remain as two separate entities, the very nature of our business means that for both parties to prosper, a strong bond must exist.  Our success is IGA Distribution’s success.  Conversely, we rely on our wholesaler to purchase stock at competitive prices, to ensure our retail offer is in line with that of the chain stores.

To emphasise the strong relationship between IGA Distribution and Ritchies the retailer, can I make the following comments.

Wholesale Perspective

IGA Retailers, in conjunction with our wholesaler IGA Distribution have the ability to leverage aggregated volume to secure a competitive price based on purchases.  IGA Distribution, on behalf of retailers, negotiate case deals and special negotiations with all suppliers, for the betterment of retailers.  Furthermore, once these negotiations are completed, we are then provided with the distribution of goods through the IGA Distribution Warehouse.   

Naturally buying and selling stock is integral to our retail business and it is important the  IGA Distribution Warehouse has an extensive range of goods and provide us with service levels whereby all our orders are fulfilled accordingly.

As part of the commitment IGA Distribution make to IGA Retailers, it is imperative we are first to market with new lines and ranges.  New products are the life blood of our business and we need to be able to source these products the moment they are available in the market place.  Furthermore, an important part of our range is a generic and house brand offer.  IGA Distribution provide this very competitive and quality range, through their Black & Gold and IGA branded products.  Both these product categories have shown outstanding growth in recent years and with the advent of ALDI, it becomes more critical the range is further increased and becomes even more price competitive. 

There are many other services provided by IGA Distribution.  From a customer’s perspective, IGA supermarkets are seen as an alternate to Woolworth and Coles.  Even though the IGA stores are independently owned, we are a “virtual chain” in the eyes of the public.  Metcash, through IGA Distribution, provide assistance with retail operations at store level ie.  store standards and assessments, help develop green field sites and refurbish existing businesses by providing buying power, advice and support with procurement of refrigeration, shelving and the like.  Furthermore, we are provided with a general merchandise service through the R.M.S division.  R.M.S take full responsibility for the ranging and presentation of general merchandise in most IGA stores across Australia.  This is of valuable assistance in that general merchandise is a very specialised category and it is important we have knowledgeable and trained people working in our stores, on the retailer’s behalf. 
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Naturally in any retail business, marketing, advertising and building the brand is integral to the future development of the IGA logo.  Assistance is provided by IGA Distribution in each of these aspects and collectively between the retail and IGA Distribution Team, competitive handbills, television and radio advertising is in the market place, fifty two weeks a year.

A positive initiative introduced by IGA Distribution during the past twelve months has been the Royal Rewards Program.  Royal Rewards was an initiative provided by IGA Distribution for retailing compliance.  Suppliers met with the IGA Distribution team and put forward a proposal where retailers would be financially rewarded for adhering to predetermined initiatives, decided between IGA Distribution and the appropriate supplier.  This has proved very successful, with many large IGA supermarkets receiving $10,000 payments over the past twelve months for such compliance.

Furthermore, IGA Distribution provide financial assistance to the retailer, should a major project such as a green field site or a store development take place. This is very important to the retailer, as such upgrades are expensive and whilst money can be sourced from the bank, it also eases the burden on the retailer in having the wholesaler’s support.    

Retailer Perspective

As Independent Retailers, our strength is that we provide our various market places with points of difference.  We are not a chain, we stand for a different set of value criteria and have a single minded focus in providing our customers with “outstanding customer service.”  This is not an emotional argument, but a well regarded fact within the industry.  Chain stores operate to a set wage cost per hour, no matter how busy or quiet they are.  This can mean customers waiting in long queues for lengthy periods of time.  Independents pride themselves on serving customers quickly and this is a clear point of different between our philosophies.  As Independents, we are about providing customers with helpful, personal and friendly service.  In many instances, Independent supermarket customers are known on a first name basis.

Furthermore, it is nice to have a “feel good” aspect to our business, yet the reality remains that we must be price competitive.  As mentioned earlier, IGA Distribution do an excellent job in negotiating with suppliers on our behalf, to ensure our day to day pricing and our weekly specials are more than competitive with that of the chains.  In fact, it is accepted in the industry that promotional pricing through Independents supermarkets is cheaper than that of the chains.  

One of the great strengths and improvements made by IGA retailers in recent years is our fresh food offer.  Much time and emphasis, including extensive upgrades and refurbishment of equipment, have been implemented by IGA retailers to improve our produce, meat and deli offer.  Rather than just carry a standard range, as the chain stores do, we tailor our offer to suit local community needs.  
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There is no doubt that Independent supermarkets excel with community support.  IGA Distribution, through their Community Chest initiative and in conjunction with IGA retailers, have been able to donate near on $500,000 in Victoria alone, to the CFA and Starlight Foundation, in the past year.  This Community Chest initiative exists in other states and similar amounts of money have also been donated to other organisations.  Ritchies, through our own Community Benefit Card program, donate 1% of each cardholders shop, to that customer’s nominated club, school or charity.  Currently we are donating in excess of $2 million per annum, to more than 3000 local clubs, schools and charities.  To date, Ritchies have donated near on $10 million to these same organisations.  This is outstanding community support and symbolic of IGA’s commitment to supporting our local community.

Not only does IGA support local clubs, schools and charities, we also are involved with global sponsorships, such as Athletics Australia.  This has been a very successful initiative, whereby we sponsor potential Australian athletes.

IGA has a great mix of stores both through rural and metro Australia.  In fact there are many small IGA supermarkets in rural communities, which are not serviced by a chain store.  Chains will pick and choose their sites and will only go to locations where high dollar sales potentially exist.  Independents however will service small communities, something which the chains are just not prepared to do.  Furthermore there are many IGA supermarkets who can compete, “toe to toe,” with chain stores on price and range.  These particular IGA stores are a clear alternative to the chains and proof that IGA Independents can compete head to head with chains, where required.  

In most instances, IGA supermarkets are owner operated and can be generally classified as a small business.  We are great employers of local people and we are the back bone of the Australian retail landscape.  

Ritchies, as with the majority of Independents across Australia, are committed to providing our customers with a retail offer that is more than competitive with that of our chain competitors.  We have significantly grown our business over the past five years and are committed to the future.  However, to stop the creeping chain acquisitions, Independent supermarkets need support from the government to ensure our side of the industry remains strong and vibrant.  The two chain stores currently have enormous market share and exert undue pressure on suppliers and other retailers.  We need the government to stand up and say “enough is enough” and cap chain store market share!

A strong relationship exists between IGA retailers and our wholesaler IGA Distribution.  For us to compete successfully against the chains, we need a team approach and this can only happen if there is co-ordination and co-operation between retailer and wholesaler.  Our respective market share increases in recent years are testimony to our ability to compete at a national level and we welcome any available support from our Federal Politicians.
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Should any further information be required, please do not hesitate to contact the undersigned.

Yours Faithfully,

RITCHIES STORES PTY LTD

FRED HARRISON

Chief Executive Officer

3rd September 2003

SENATE SUBMISSION – TESTIMONY

Roger King

Chairman IGA Supermarket Group - Victoria

The independent supermarkets, grocery stores and convenience general stores currently under threat from the market dominance of the Coles/Woolworths duopoly provide a complex and vital component to the communities they serve. They provide important social cohesiveness in the communities in which they operate and if they are to be obliterated by the two big chains, our urban and regional culture will be damaged beyond repair.

It is absolutely vital that any person assessing our industry understands that the chain domination of independents is not one of simply an offer the consumer has chosen: a dominant proportion of the chains’ growth has been due to the purchase of the stores of the many incredibly successful Independents. 

We, the Independents, are not a chain – we band together to advertise and still enjoy greater store-by-store growth than the chains even though the chains out advertise us by many millions of dollars. Our true worth is that in the five and a half years of IGA in Victoria the consumer has selected to support our stores better than store-by-store chain growth. Why?

· we are part of their community

· we live in it

· we shop in it

· we use local trades people and services (the flow on effect of which should not be underestimated)

· we provide better, friendlier service (including C.O.D deliveries in many cases)

· we are the community in many remote areas

· all stores give huge amounts to local charities, sporting bodies, scouts, bowling clubs etc.

· as a group we raise and give hundreds of thousands to the CFA and The Starlight Foundation through our Community Chest program

· we own the store – so the vitality to serve each and every nuance of customer need is not only more “driven” in the Independents, but better delivered and “one on one”.

(i) It’s our Lead Specials the others react to and match the price

(ii) It’s our Meat department that reflect the needs and culture of our community

(iii) Despite the hype and logos our Fresh produce is delivered with care and skill and with 50% less waste of product. The shrinkage in the chain systems forces prices higher to the consumer.

On an individual basis my store contributes many thousands of dollars to our community. We sponsor $3000 plus time and effort to our local Carols by Candlelight; a similar amount to the Netball Teams; and every request from our community, no matter how trivial, is supported.

Whilst we are able to serve our community and match competition, this would not be possible if we did not have an arm to buy the goods in bulk and competitively from the manufacturer. We have chosen over the history of grocers in Victoria to support central buying warehouses as we have not the funds, expertise, nor can we remove focus from customers to be a supply chain. It has evolved that only one warehouse is left in Victoria, but it supplies the three bands of Independents who compete against each other and is well aware of chain cost buying to negotiate. 

We are not a chain – but we can act as a chain. We are not dictated to in any manner by the warehouse, in fact the reverse is often the case. Our groups are run by elected committees of retailers who meet weekly to run the groups’ day-to-day affairs – especially it’s pricing. For Metcash to thrive it must sell us volumes of groceries and fresh goods so they offer up prices for us to select to group advertise. Metcash would cease to exist without us as we would without Metcash or its equivalent. Whilst we have a huge interdependence, we also have an adversarial relationship as we pressure them to serve us better. The relationship exists to maximize our mutual strengths. Metcash supply us 90% of items and in one delivery as any alternative would be absurd or impossible. Over the years many support warehouses developed a range of services that is now the norm, but they are offered on a competitive tender basis.

Without Metcash or its like we could not develop a group housebrandor generic, nor get ready access to equipment, advertising, design departments for upgrades, refurbishing and greenfield sites. There is a multitude of financial services and non trade negotiations, e.g. power contracts, EFT fees etc. We are in fact a virtual chain with all the components of a chain but we have the flexibility and commitment that only comes from small business and people who have their house, livelihood and (ability to loose the funds to support their children’s future where the need arises) firmly on the chopping block.

Customers assess our price offer as competitive and often better than the chains. The axe we constantly face is the economy, and government regulation, chain acquisitions of our bigger stores, bank charges and fees – but mostly the consumer who in our store becomes a true customer or even client. If the option of the Independent is lost to the customers of Australia our social fabric will change for the worse, we are often the biggest employer in our community but we will not survive without a reasonable percentage of the whole market. The more big stores that are bought the more little stores will be unsustainable and many small towns, and urban community shopping strips will die.

· Our Team are all locals and in most cases belong like part of the family. They are not promoted in then out of a community at the whim of a head office.

· Our Stores have backed Athletics Australia to support every Primary School child in every school to learn healthy active life patterns at an early age. This $2 million input is backed up by our people buying equipment and sending our Team (staff) to help run fun activity days and competitions.

· Our Investment in our stores in the past decade has been immense – this is another reason the chains buy our best my paying absurdly high prices so they don’t need to compete against us in the communities in which we serve – they know they would not win when an even playing field is offered.

· We are Convenient, Convivial and Community.

Please do not discount the vital role played by Independents in serving the community and keeping prices down.

Yours Sincerely,

Roger King

Chairman

IGA Supermarket Group - Victoria



“KEVMILLE PTY LTD”  ACN: 089 590 536  ABN: 57089590536               KOROIT ABN: 64789783361            

Metcash – IGA Distribution

As an independent retailer that does compete head on with the two chains in the Australian market place being Coles Myer and Woolworths I cannot state emphatically enough the importance of our wholesaler and the relationship that we have with them. This is so important for us in order to compete on a level playing field with this duopoly that exists.

IGA Distribution has to, at all times combine our total volumes across all channels and banners to enable themselves to negotiate on our behalf, competitive base pricing of goods and services. This is only the launching pad if you like for them to then negotiate a promotional program from all suppliers that involves case deals that are equal to or better than the chains which allow us to advertise our “specials” on a weekly basis and to be very competitive.

One of the key areas that we rely on our wholesaler is the area of distribution. – No matter whether you are just down the road from the warehouse or on the border of two states our ability to trade and prosper relies on the stock being delivered in time, in good order and condition and at the right price. This is not unlike the relationship we have with our customers at store level.

We are retail outlets and not warehouses although sometimes I think some suppliers think we are. The warehouse is there to hold large quantities of stock that we are able to order on a regular basis. To do this successfully a warehouse has to maintain a certain service level and IGA are continually striving for world’s best practice in this area. 

We need a strong communication process to initiate things like “New Lines” and it is crucial that suppliers allow us the same rights that the chains demand and that is to be “first to market” (at least at the same time as the chains). Our strengths continue to grow in the areas of generic and house branded products. There is now a national acceptance of our long established “Black & Gold” range which offers true value for money and our fast growing house brand of IGA products which offer our customers items which are equal to, if not superior the national branded lines. The national branded lines often have an inflated value attached to them to pay for things like marketing and advertising.

Metcash offer all IGA channels a variety of ancillary services that are crucial to our structure so that we can operate in the same way a chain operates. We have business managers who form part of the retail operations, a retail development arm that does store design, contracts, project management, equipment tenders etc. There is a non trade procurement department that addresses areas such as telephones, ATM’s, computers etc. The Westpac Data Caap alliance, which assists retailers in seeking finance, is another initiative that has help drive our independent sector.

IGA Distribution deliver marketing, advertising and branding facilities and opportunity’s for all IGA stores. Via this arrangement we have seen the IGA brand grow and develop to the point where we have something that has a definite value both to the retailer and to our customers. Our advertising and marketing continue to lead which intern assists in building the brand. Bolted onto this are the areas of merchandising that deliver value directly back to the retailer such as the “Royal Rewards Program” and incentive rebates for sales growth, corporate branding etc.

Over the last few years IGA have formed an alliance with a company called Daatacap and the Westpac bank to open up a two hundred million dollar facility for Independent supermarket operators. Daatacap do industry benchmarking and also prepare and submit applications on behalf of the retailer to Westpac bank. While all retailers will not have to access this type of facility to grow their business, the option is there for any retailer to meet a criteria and be eligible to borrow. Cash flow lending of this type has previously been limited to big listed companies and large organisations.

From a retail point of view we are not a chain operation because we operate on very different values than the chains. For instance we recognise that our incomes and that of all our employees comes from our local customers and so our support of community organisations, sporting and charitable institutions, sponsorships and support is concentrated on a local level. If we grow, our communities essentially grow with us, as do our employees. We pride ourselves on giving the same offer to all our customers without any form of discrimination. 

Our motto is service and always has been – to be helpful and provide personal service where by our staff do know our customers and can react to their needs on a one to one basis. We want our staff to be able to make a decision that will assist our customers. It might be a product request or a hard to get line (often we stock lines to our own detriment to satisfy our customers requirements – it might be diet or lifestyle).

As far as price is concerned we can and do match it with the chains. Suppliers need us as competent competitors if they are to survive the negotiation strategies of the two chains. We are a relevant player and pour customers do vote with their feet. Otherwise how would we be getting the growth that we have shown on a like for like basis over the last few years. The independents do not BUY market share like the chains, so our growth is organic and it is real, and not manufactured. My customers tell me that price is not everything – Older customers love our carry to care service, young mums like our service because they know they will not have to wait in long queues at the checkout as all our staff can attend a cash register at any time.

If all independent IGA supermarkets collectively added up what they donate to the community on an annual basis it would be absolutely staggering and make the chains look like embarrassed and greedy. We never say “no” to all the local community groups, charities, sports clubs, schools, kinders etc. that we give donations of stock and cash on an almost daily basis. Our community chest program has been an outstanding success and the CFA and the Starlight foundation in Victoria have been the major benefactors receiving several hundred thousand dollars over the last few years. 

We can, and always will support both rural and metropolitan communities. Our stores range from small, medium and large so that no region, town or city is excluded from what we do offer. This is one of the keys to our point of difference. The chains are not interested in small rural communities because they cannot make a buck there. They are not interested in medium size communities or in competing with one of their large chain counterparts who might have the majority of the market. One thing I have noticed recently though, is that they will go in and set up against an independent  that is established in order to destroy that business. A case in point is Camperdown in Victoria where the demographics say clearly that there are not enough dollars in that town to support a large independent and a small independent (both already long established business’s). Someone will suffer and you can bet it won’t be the chain operator as their market share grows (they might even run that particular store at a loss and amortise that loss across their entire business thus having a minuscule impact in the overall scheme of things).

As independents we are usually all owner-operated stores and can make the decisions that assist our customers right there and then without waiting for a head office response.

Michael Daly

Chairman, Everyday Committee, Victoria


159 Henley Beach Road 
Torrensville 5031

Telephone (08) 8234 2990 

Facsimile (08) 8234 1915 

31st August, 2003

The Secretary

Senate Economics Reference Committee 

Room SG.64

Canberra A. C. T. 2600

Parliament House

Re Inquiry into effectiveness of the trade practices act 1974 in protecting small business.

Dear Sir,
I am concerned that section 46 of the trade act does not adequately deal with predator pricing and the abuse of market power by the large Corporations, mainly Coles Myer and Woolworth s.
As part of the SME's sector who run a family business in South Australia Adelaide and operate 32 supermarkets and employ 2800 staff I am continually targeted by Coles Myer and Woolworths selling products that are substantially under our purchase price.

Our store at Golden Grove Village which has a Woolworth's supermarket on one side and a Big W on the other is visited on a daily basis by staff from Woolworths checking our prices and then going back to their store and undercutting them.
Big W will have large displays of products and compare our price but will not put the comparison against their trading partner Woolworths supermarket surely if they are comparing other supermarkets they should also compare against their own company supermarket.

I have written many letters to the ACCC complaining about their market power but only to be told that is competition.

In some of the price checks that we have conducted there is no doubt that Coles Myer and Woolworths are at least 3% higher when there is no third competitor in the area as can be confirmed by Adelaide's prices and that of the south eastern Queensland district.

South Australia continually does well in the price surveys and I believe this is because the presence of good strong independent retailers.
Both Coles Myer and Woolworths have tried to purchase our company (cheque book acquisition) but we believe there needs to be a third player to keep the bastards honest.
Competition is great for the country and the community but it is important to make sure that the two big players Woolworths and Coles Myers are not allowed to continue their unhealthy market dominance before we don't have any competition left.
Major chain dominance is against the public interest because if it is allowed to continue unchecked it will erode and eventually destroy the critical mass necessary to maintain a viable independent grocery sector. If this is allowed to happen, consumers will lose their fundamental right to choose where to shop.

In addition, those consumers, who are for reasons of location or mobility already limited in choice, will lose their accessibility to basic goods and services.

Without the independents to keep the big chains honest, the consumer will end up paying higher prices.
Most independent supermarket operators are very much a part of the community they offer a point of difference compared to the major chains and have been a backbone of the Australian community.

Independent operators can only sustain so much unfair competition and I can assure you once that operator has either closed or sold their business to the major chains they will increase their prices and the consumer will pay more for their groceries.

I support the submission and recommendations being put forward by NARGA.

Yours faithfully

DRAKE FOODMARKETS
Roger Drake, Managing Director
Senate Submission

From:


Michael Whitehead

IGA North Sydney

Greenwood Plaza

North Sydney

Tel:
02 9957 6978

My concerns on small business versus large business are:

1. LEASES - WHAT HAPPENS WHEN A “MAJOR” COMES TO TOWN?

2. PREDATORY PRICING
1. Leases

      Example: The current tenant (small business) has been a good tenant for the term of the lease, but if a Major were to talk to the landlord regarding taking over the lease when the current lease expires, there would be little doubt that the landlord would look at this in favour of the Major.  In my view, if the Major wins the debate on who gets the new lease it should pay the small business compensation for the loss of his business.


      In a small country town where there has been an Independent Supermarket forever, and a Major, e.g. Bi LO comes to town and either puts the Independent out of business, or severely affects his business, in my view, the Independent should be compensated.  In small towns, you can see the devastating effects where a Major has come to town. A lot of small businesses have closed down.  The Major affects the supermarket, the fruit shop, the butcher shop, and now it is affecting the petrol station in the area.  They will soon be affecting the pharmacy in the towns and suburbs.  I just wonder what percentage of the disposable dollar is the Government going to let the two major retailers have?

2. Predatory Pricing

There is little doubt that this practice is carried out by the major retailers.  The TV Current Affairs program has done a number of programs on this, but the Government still lets this practice carry on.

Senate Submission

From:


Mel Luke
IGA Coolum

Chairman Queensland State Board

TO WHOM IT MAY CONCERN:

My family and I have been retailing in Coolum Beach, Queensland for the past 18 years.

Our business has been under threat from the chains for the past 7 years coming in and wiping us out.  If it wasn’t for the support of the residents of Coolum who have been very outspoken about our business’ survival we would not still be in business.

We are an owner-operated supermarket and we enjoy a very strong relationship with all the major community groups.  We are extremely competitive and this is reflected in the support we get from the local residents.

We are able to give back to the town a percentage of our sales and this is done at the end of each year.  

Our customers appreciate the employment we create for over 120 local staff.

My wife and I are passionate about our roles in the community by: -

- Employing over 120 staff with 40 school based traineeships from the local 

    schools.

- Patron of the Senior Citizens Association.

- Member of the management committee of the Coolum Beach Progress & 

    Ratepayers Association.

- Member of the Rotary Club of Coolum.

- Member of the Coolum Chamber of Commerce.

- Member of the management committee of the Coolum Cliffs Boardwalk Inc. 

    (A boardwalk that was built along the cliff face of Coolum).

At the Australia Day Celebrations in 2002 Gill and I were honoured with the Citizens of the Year Award.

This is the point of difference between independent operators to the chains; we are able to put so much more back into our communities in many different ways.

CONCLUSION:

We need our wholesaler, Metcash Trading Ltd., to have access to the same trading terms as our major competitors, Coles and Woolworths.  It is only with this assistance can we continue to be a major employer in our communities.

Coles & Woolworths, by their dominance in the market, are having an unacceptable monopoly on the grocery industry, pharmacies, liquor and are aggressively taking over fuel.

Mel Luke

IGA Coolum

Chairman Queensland State Board
4. Marketing/ Branding sUCCESS

Background

Metcash has performed strongly over the past three years in market share improvement resulting primarily from the successful marketing of the IGA Group and the acquisition of additional customers via the Franklins sell down and the demise of AIW.

The success of the IGA-specific market share growth is also attributable to a stronger promotional and marketing support programme provided by suppliers as they have gained confidence, achieved sales growth, and experienced an improved market prominence and stronger compliance and commitment to their promotional and marketing funds.

Suppliers invest resources and marketing funds relative to sales growth and overall share.

These funds are highly discretionary and take the following forms:

· Merchandising and Field Support

· Promotional case deals to discount selling prices

· Bonus pack products

· Exclusive IGA promotions and free giveaways

· Preferential support funds on new products

· Subsidised press advertising

· Exclusive product developments

· Trade show funds

· Point of sale advertising and display materials

· Retailers own label magazine advertising funds

· Additional funds to increase the frequency of promotions

· Sales incentive programmes

Metcash has achieved increasing levels of support in all of the various forms of additional supplier expenditure as it has achieved sales and market share growth.

It is our view that suppliers have moved Metcash from the “Disinvest” area (sales and market share declining) to the “Increase Investment” area (sales and market share increasing).

4.1 Market Share

Much has already been said of the various reasons for the significant improvement in Metcash’s market share performance in the sections above. Some additional insight is provided in this section. 

… At the Macro Level
The Metcash National market share has increased 38% since December 2000, from 11.8% to a June 2003 quarter share of 16.3%. (Refer back to Section 2.2 for comparative National Market Shares.

It is interesting to note though, before moving on, that Retail World recently published the AC Nielsen Grocery Report for 2003. This showed Woolworths national market share as 35.5% compared to 41.4% the year before. It defies belief to suggest that Woolworths’ market share has actually dropped year on year. In fact the lower share reported, results from AC Nielsen using a different methodology (‘Homescan’ rather than ‘ScanTrac’) to come up with the market share measures. There is little doubt that the lower percentage is more palatable to Woolworths. On the basis that the prior year figure did not include a full year of the Franklins-acquired stores, a market share moving steadfastly towards 50% becomes an increasingly ‘hotter potato’ to juggle. 

Branding Success as a Key Driver

A significant part of this improvement was as a result of the rationalisation and amalgamation of 29 different Independent banner groups, which were rebranded under the one banner of IGA.   The relaunch of these stores under this brand and the ongoing marketing programme employed to support, merchandise and develop them has provided the impetus for the growth.
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IGA brand launched during the year


IGA Stores are now aligned to 3 separate market positions or channels under the IGA branded umbrella reflecting their differing size, range and offer.  In order to differentiate between the markets it is necessary to have a channel ‘logo’ or name to best communicate to customers the different offer available in each of these channels:

· IGA 
Supermarkets – full offer, extended range supermarkets, compete fully with Chains

· IGA
Everyday – community based, medium range stores

· IGA
Friendly Grocer / X-press – community based small supermarkets providing a selected range 

This strategy has been a key factor in the market share turnaround since 2000 as IGA creates a united front that can:

· Build a common name that grows the value of the business through brand recognition and associated goodwill growth.
· Be used as a national platform to negotiate from.
· Maximise advertising effectiveness.
· Facilitate promotional compliance.
· Provide consumers with a friendly, local, convenient shopping experience.
· Attract greater supplier benefits and promotional support.
… And at the Micro Level (Capital Investment as a Driver of Market Share and Category Performance)

In June 2002, Metcash opened a state of the art Perishable Distribution Centre and Warehouse in Laverton Victoria.  This $11 million investment has enabled Metcash to expand range and promotional programmes for Independent Retailers in Victoria.

A substantial increase in sales and market share in Dairy products and Frozen Foods has resulted, as Retailers have refurbished their supermarkets and expanded their consumer offer in these categories. The key aspect to note from the diagrams shown below (for Dairy, Cheese and Margarine categories) is not only the nominal Metcash increase in trend sales (the black line), but also the relevant performance versus the market over the period (the purple columns versus the blue columns).
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D – Currecnt Demand 


D’ – New Demand after effect of acquisition dimunition


AC – Average Cost Curve


MC – Marginal Cost Curve
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Championing the Customer


Our Stakeholders are Entitled to Added Value


Responsibility and Personal Accountability


Empowering our People and Supporting our Communities





VALUES


- are nothing without integrity.
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 Metcash Initiatives vs Chains Initiatives





Metcash provide a better service level than the chains.





Metcash deliver to more distant locations than the chains
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How the Independent Sector Operates
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Grocery

		Week		Blacktown		Arndell Park		Laverton		Loganlea		Kidman Park		Avg		Before Metcash

				92.00%				93.00%		91.50%		93.00%		92.38%

		3/11/01		95.87%				95.71%		96.88%		96.37%		96.21%		92.38%

		3/18/01		96.31%				95.92%		96.58%		96.11%		96.23%		92.38%

		3/25/01		96.58%				96.23%		97.18%		95.05%		96.26%		92.38%

		4/1/01		96.76%				96.09%		97.33%		94.81%		96.25%		92.38%

		4/8/01		97.01%				95.36%		97.58%		95.74%		96.42%		92.38%

		4/15/01		96.09%				96.31%		97.18%		91.23%		95.20%		92.38%

		4/22/01		95.86%				95.21%		96.50%		93.79%		95.34%		92.38%

		4/29/01		95.77%				95.76%		96.74%		94.11%		95.60%		92.38%

		5/6/01		95.77%				96.01%		96.82%		93.19%		95.45%		92.38%

		5/13/01		95.52%				95.66%		96.79%		94.03%		95.50%		92.38%

		5/20/01		95.07%				95.38%		97.41%		95.60%		95.87%		92.38%

		5/27/01		96.86%				95.35%		97.75%		95.08%		96.26%		92.38%

		6/3/01		97.36%				95.81%		97.47%		95.64%		96.57%		92.38%

		6/10/01		97.47%				97.05%		97.67%		95.50%		96.92%		92.38%

		6/17/01		97.71%				96.67%		97.53%		96.01%		96.98%		92.38%

		6/24/01		97.40%				96.25%		97.78%		96.57%		97.00%		92.38%

		7/1/01		98.14%				97.33%		98.00%		97.28%		97.69%		92.38%

		7/8/01		98.39%				96.79%		98.03%		97.28%		97.62%		92.38%

		7/15/01		98.09%				96.81%		98.44%		92.81%		96.54%		92.38%

		7/22/01		98.32%				96.07%		98.14%		96.46%		97.25%		92.38%

		7/29/01		97.54%				96.30%		97.93%		96.02%		96.95%		92.38%

		8/5/01		97.12%				95.18%		97.33%		95.58%		96.30%		92.38%

		8/12/01		96.71%				95.39%		97.28%		94.68%		96.01%		92.38%

		8/19/01		96.99%				95.25%		97.13%		94.10%		95.87%		92.38%

		8/26/01		97.26%				95.49%		97.01%		94.20%		95.99%		92.38%

		9/2/01		96.94%				95.76%		96.89%		95.26%		96.21%		92.38%

		9/9/01		96.63%				96.44%		97.40%		95.50%		96.49%		92.38%

		9/16/01		96.99%				96.38%		97.40%		95.78%		96.63%		92.38%

		9/23/01		97.52%				96.34%		97.24%		96.80%		96.97%		92.38%

		9/30/01		97.69%				95.49%		97.41%		96.75%		96.83%		92.38%

		10/7/01		96.79%				95.68%		97.33%		95.78%		96.40%		92.38%

		10/14/01		95.72%				94.60%		96.72%		95.24%		95.57%		92.38%

		10/21/01		95.74%				94.81%		96.43%		95.81%		95.70%		92.38%

		10/28/01		95.54%				95.41%		96.35%		94.88%		95.54%		92.38%

		11/4/01		95.62%				96.08%		96.59%		95.42%		95.93%		92.38%

		11/11/01		95.31%				96.16%		95.92%		96.65%		96.01%		92.38%

		11/18/01		95.87%				95.82%		96.62%		96.45%		96.19%		92.38%

		11/25/01		95.64%				96.62%		97.11%		96.07%		96.36%		92.38%

		12/2/01		95.19%				96.83%		97.13%		95.58%		96.18%		92.38%

		12/9/01		94.20%				96.98%		96.56%		93.62%		95.34%		92.38%

		12/16/01		94.53%				96.14%		96.76%		96.83%		96.07%		92.38%

		12/23/01		94.43%				95.95%		96.40%		96.58%		95.84%		92.38%

		12/30/01		92.97%				93.48%		95.75%		95.61%		94.45%		92.38%

		1/6/02		92.59%				94.25%		96.01%		94.94%		94.45%		92.38%

		1/13/02		93.04%				94.73%		96.27%		93.66%		94.43%		92.38%

		1/20/02		94.29%				94.77%		96.84%		92.81%		94.68%		92.38%

		1/27/02		94.08%				95.67%		96.61%		92.22%		94.65%		92.38%

		2/3/02		92.62%				95.78%		96.37%		91.10%		93.97%		92.38%

		2/17/02		94.44%				95.35%		96.84%		94.66%		95.32%		92.38%

		2/24/02		95.02%				95.77%		96.81%		95.66%		95.82%		92.38%

		3/3/02		95.81%				95.39%		97.27%		95.97%		96.11%		92.38%

		3/10/02		96.36%				96.57%		97.20%		97.01%		96.79%		92.38%

		3/17/02		96.47%				96.82%		96.53%		95.79%		96.40%		92.38%

		3/24/02		95.83%				96.66%		96.45%		96.67%		96.40%		92.38%

		3/31/02		94.97%				96.38%		96.36%		96.71%		96.11%		92.38%

		4/7/02		95.70%				95.07%		96.06%		96.02%		95.71%		92.38%

		4/14/02		95.62%				95.49%		96.48%		95.74%		95.83%		92.38%

		4/21/02		94.94%				96.24%		96.36%		96.20%		95.94%		92.38%

		4/28/02		95.80%				96.38%		96.77%		96.74%		96.42%		92.38%

		5/5/02		96.07%				96.09%		96.65%		95.95%		96.19%		92.38%

		5/12/02		95.93%				96.54%		96.74%		95.24%		96.11%		92.38%

		5/19/02		95.92%				96.66%		96.48%		95.18%		96.06%		92.38%

		5/26/02		95.04%				96.91%		97.00%		95.33%		96.07%		92.38%

		6/2/02		93.14%				96.96%		97.14%		94.82%		95.52%		92.38%

		6/9/02		94.70%				97.47%		97.18%		96.18%		96.38%		92.38%

		6/16/02		95.10%				97.34%		96.72%		96.69%		96.46%		92.38%

		6/23/02		95.25%				97.05%		97.42%		96.53%		96.56%		92.38%

		6/30/02		95.97%				97.91%		97.68%		97.18%		97.19%		92.38%

		7/7/02		96.47%				98.30%		97.82%		97.08%		97.42%		92.38%

		7/14/02		96.89%				98.11%		97.47%		96.61%		97.27%		92.38%

		7/21/02		96.63%				97.71%		97.69%		97.44%		97.37%		92.38%

		7/28/02		96.17%				97.95%		97.46%		97.40%		97.25%		92.38%

		8/4/02		96.12%				96.84%		97.35%		96.74%		96.76%		92.38%

		8/11/02		96.31%				97.00%		97.74%		96.69%		96.94%		92.38%

		8/18/02		96.61%				96.97%		97.03%		96.95%		96.89%		92.38%

		8/25/02		96.62%				97.73%		97.54%		96.85%		97.19%		92.38%

		9/8/02		94.76%				97.00%		97.60%		96.96%		96.58%		92.38%

		9/15/02		95.29%				97.34%		97.91%		97.61%		97.04%		92.38%

		9/22/02		95.34%				97.38%		97.57%		97.83%		97.03%		92.38%

		10/6/02		93.47%				95.77%		96.95%		97.28%		95.86%		92.38%

		10/13/02		95.16%				96.24%		96.87%		96.64%		96.22%		92.38%

		10/20/02		94.83%		86.24%		96.26%		96.50%		95.63%		93.89%		92.38%

		10/27/02		94.38%		89.65%		95.63%		96.08%		96.62%		94.47%		92.38%

		11/3/02		94.76%		91.31%		95.76%		96.00%		96.64%		94.89%		92.38%

		11/10/02		94.70%		90.80%		95.11%		95.60%		96.92%		94.62%		92.38%

		11/17/02		94.96%		88.38%		94.31%		95.39%		96.37%		93.88%		92.38%

		11/24/02		94.56%		89.28%		94.61%		95.83%		97.10%		94.28%		92.38%

		12/1/02		95.30%		91.54%		94.77%		96.85%		96.40%		94.97%		92.38%

		12/8/02		95.59%		91.79%		96.08%		96.76%		96.38%		95.32%		92.38%

		12/15/02		95.38%		90.27%		95.35%		97.11%		96.89%		95.00%		92.38%

		12/22/02		94.89%		92.35%		95.48%		96.46%		97.11%		95.26%		92.38%

		12/29/02		94.97%		89.73%		93.36%		95.88%		94.62%		93.71%		92.38%

		1/5/03		94.30%		91.59%		92.11%		95.23%		93.65%		93.38%		92.38%

		1/12/03		94.25%		89.87%		94.45%		95.68%		94.56%		93.76%		92.38%

		1/19/03		94.28%		90.90%		93.33%		95.38%		92.30%		93.24%		92.38%

		1/26/03		93.54%		91.06%		94.53%		95.17%		94.45%		93.75%		92.38%

		2/2/03		91.96%		90.41%		94.12%		94.82%		94.16%		93.09%		92.38%

		2/9/03		93.73%		92.36%		94.85%		95.17%		94.32%		94.08%		92.38%

		2/16/03		95.40%		92.48%		95.41%		95.32%		95.12%		94.75%		92.38%

		2/23/03		95.66%		95.21%		95.37%		96.31%		95.72%		95.65%		92.38%

		3/2/03		95.61%		94.34%		95.09%		96.45%		96.49%		95.60%		92.38%

		3/9/03		95.85%		94.98%		95.86%		96.73%		96.57%		96.00%		92.38%

		3/16/03		95.66%		94.03%		96.11%		96.40%		95.94%		95.63%		92.38%

		3/23/03		96.27%		91.96%		95.48%		96.20%		96.36%		95.26%		92.38%

		3/30/03		96.78%		91.71%		95.53%		96.71%		96.30%		95.41%		92.38%

		4/6/03		97.10%		92.81%		96.43%		97.16%		96.34%		95.97%		92.38%

		4/13/03		96.73%		89.54%		96.76%		97.17%		95.54%		95.15%		92.38%

		4/20/03		95.68%		93.55%		96.47%		96.65%		96.74%		95.82%		92.38%

		4/27/03		96.30%		92.75%		96.17%		96.49%		96.46%		95.63%		92.38%

		5/4/03		95.37%		90.73%		95.90%		96.36%		95.58%		94.79%		92.38%

		5/11/03		95.89%		92.50%		96.00%		96.26%		95.53%		95.24%		92.38%

		5/18/03		96.23%		92.77%		96.39%		96.62%		96.24%		95.65%		92.38%

		5/25/03		96.81%		93.43%		96.61%		96.71%		95.51%		95.81%		92.38%

		6/1/03		97.22%		92.59%		96.87%		97.22%		96.59%		96.10%		92.38%

		6/8/03		96.80%		94.48%		97.41%		97.29%		97.19%		96.63%		92.38%

		6/15/03		96.30%		95.23%		96.73%		96.84%		96.97%		96.41%		92.38%

		6/22/03		95.28%		94.10%		97.99%		96.58%		97.06%		96.20%		92.38%

		6/29/03		96.13%		93.48%		96.81%		97.04%		97.06%		96.11%		92.38%

		7/6/03		96.12%		92.02%		96.41%		97.13%		96.64%		95.66%		92.38%

		7/13/03		96.81%		94.00%		96.73%		97.02%		96.89%		96.29%		92.38%

		7/20/03		97.18%		94.38%		96.28%		97.41%		96.85%		96.42%		92.38%

		7/27/03		97.09%		93.15%		96.09%		97.19%		96.69%		96.04%		92.38%

		8/3/03		97.13%		95.81%		96.69%		97.47%		96.60%		96.74%		92.38%

		8/10/03		96.40%		94.94%		96.54%		97.36%		96.38%		96.32%		92.38%

		8/17/03		96.77%		95.25%		96.74%		97.08%		96.97%		96.56%		92.38%

		8/24/03		96.82%		93.44%		96.42%		96.38%		96.68%		95.95%		92.38%

		8/31/03		95.72%		93.25%		96.20%		96.86%		96.01%		95.61%		92.38%
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Grocery

Before Metcash

IGA Warehouse Service Levels Grocery 03/01 - 09/03
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Perishable

		Week		Silverwater		Laverton		Morningside		Kidman Park		Avg		Before Metcash

				94.50%		95.00%		91.31%		93.00%		93.45%

		3/11/01		98.42%		95.68%		97.11%		92.49%		95.93%		93.45%

		3/18/01		98.17%		95.49%		97.55%		93.90%		96.28%		93.45%

		3/25/01		97.85%		95.66%		97.50%		94.25%		96.32%		93.45%

		4/1/01		98.22%		96.33%		96.71%		94.92%		96.55%		93.45%

		4/8/01		98.35%		95.73%		97.34%		94.08%		96.38%		93.45%

		4/15/01		97.68%		96.01%		96.23%		90.37%		95.07%		93.45%

		4/22/01		97.36%		95.28%		96.20%		90.20%		94.76%		93.45%

		4/29/01		97.03%		94.67%		96.13%		93.94%		95.44%		93.45%

		5/6/01		96.73%		95.26%		96.95%		96.18%		96.28%		93.45%

		5/13/01		97.09%		97.36%		97.29%		96.03%		96.94%		93.45%

		5/20/01		97.23%		97.27%		96.80%		96.41%		96.93%		93.45%

		5/27/01		97.84%		95.64%		97.98%		95.70%		96.79%		93.45%

		6/3/01		98.04%		96.26%		97.00%		94.97%		96.57%		93.45%

		6/10/01		97.84%		95.64%		97.98%		95.70%		96.79%		93.45%

		6/17/01		96.87%		96.12%		96.92%		95.37%		96.32%		93.45%

		6/24/01		97.46%		96.58%		96.88%		93.91%		96.21%		93.45%

		7/1/01		98.17%		96.68%		97.33%		95.33%		96.88%		93.45%

		7/8/01		98.32%		93.29%		96.72%		95.33%		95.92%		93.45%

		7/15/01		98.36%		96.58%		97.05%		98.35%		97.59%		93.45%

		7/22/01		98.04%		96.20%		97.34%		96.95%		97.13%		93.45%

		7/29/01		98.49%		96.80%		97.98%		97.36%		97.66%		93.45%

		8/5/01		97.67%		96.96%		97.84%		95.70%		97.05%		93.45%

		8/12/01		97.96%		96.35%		98.16%		94.52%		96.74%		93.45%

		8/19/01		98.02%		96.61%		98.14%		94.22%		96.75%		93.45%

		8/26/01		97.99%		96.70%		97.06%		93.23%		96.25%		93.45%

		9/2/01		97.39%		95.26%		97.72%		95.01%		96.35%		93.45%

		9/9/01		97.73%		95.24%		97.50%		95.24%		96.43%		93.45%

		9/16/01		96.99%		96.58%		97.14%		95.94%		96.66%		93.45%

		9/23/01		96.79%		96.28%		97.86%		96.43%		96.84%		93.45%

		9/30/01		97.32%		96.10%		97.27%		95.80%		96.62%		93.45%

		10/7/01		97.01%		95.35%		96.44%		95.08%		95.97%		93.45%

		10/14/01		97.17%		94.48%		97.05%		96.15%		96.21%		93.45%

		10/21/01		96.33%		96.65%		96.81%		95.92%		96.43%		93.45%

		10/28/01		94.27%		95.93%		96.60%		95.00%		95.45%		93.45%

		11/4/01		95.53%		96.26%		97.09%		94.83%		95.93%		93.45%

		11/11/01		96.42%		96.03%		97.61%		95.18%		96.31%		93.45%

		11/18/01		96.02%		95.33%		97.14%		95.31%		95.95%		93.45%

		11/25/01		96.55%		94.60%		97.05%		96.15%		96.09%		93.45%

		12/2/01		95.93%		96.03%		95.41%		97.16%		96.13%		93.45%

		12/9/01		95.74%		95.75%		96.49%		96.02%		96.00%		93.45%

		12/16/01		95.68%		95.79%		96.51%		96.07%		96.01%		93.45%

		12/23/01		94.96%		95.77%		95.30%		95.21%		95.31%		93.45%

		12/30/01		95.03%		93.34%		93.10%		93.47%		93.74%		93.45%

		1/6/02		96.50%		92.83%		93.37%		93.26%		93.99%		93.45%

		1/13/02		93.99%		91.22%		94.85%		91.57%		92.91%		93.45%

		1/20/02		94.15%		93.26%		94.81%		94.85%		94.27%		93.45%

		1/27/02		96.08%		95.03%		95.11%		95.07%		95.32%		93.45%

		2/3/02		95.80%		95.50%		95.58%		94.96%		95.46%		93.45%

		2/17/02		94.93%		95.99%		95.76%		94.91%		95.40%		93.45%

		2/24/02		96.14%		94.26%		97.01%		93.21%		95.16%		93.45%

		3/3/02		95.42%		94.57%		97.02%		95.82%		95.71%		93.45%

		3/10/02		96.93%		96.23%		97.61%		97.79%		97.14%		93.45%

		3/17/02		97.12%		96.68%		98.07%		96.93%		97.20%		93.45%

		3/24/02		96.65%		95.74%		97.40%		97.18%		96.74%		93.45%

		3/31/02		94.63%		97.53%		95.34%		96.35%		95.96%		93.45%

		4/7/02		94.51%		97.54%		94.46%		95.31%		95.46%		93.45%

		4/14/02		94.76%		96.93%		97.19%		97.31%		96.55%		93.45%

		4/21/02		96.01%		95.83%		98.42%		97.89%		97.04%		93.45%

		4/28/02		96.76%		93.68%		97.96%		97.02%		96.36%		93.45%

		5/5/02		95.87%		95.86%		97.61%		96.00%		96.34%		93.45%

		5/12/02		96.67%		97.22%		97.26%		96.00%		96.79%		93.45%

		5/19/02		96.79%		96.01%		98.21%		96.68%		96.92%		93.45%

		5/26/02		94.28%		95.19%		98.16%		97.08%		96.18%		93.45%

		6/2/02		95.04%		96.91%		98.57%		98.06%		97.15%		93.45%

		6/9/02		96.91%		97.90%		99.01%		97.92%		97.94%		93.45%

		6/16/02		96.79%		95.29%		98.35%		98.16%		97.15%		93.45%

		6/23/02		96.81%		95.97%		98.39%		98.37%		97.39%		93.45%

		6/30/02		96.36%		97.08%		98.12%		97.57%		97.28%		93.45%

		7/7/02		95.19%		95.28%		98.31%		97.37%		96.54%		93.45%

		7/14/02		96.29%		97.48%		98.46%		96.61%		97.21%		93.45%

		7/21/02		97.95%		97.87%		97.23%		97.32%		97.59%		93.45%

		7/28/02		97.18%		97.14%		96.83%		97.24%		97.10%		93.45%

		8/4/02		97.52%		96.91%		97.19%		96.32%		96.99%		93.45%

		8/11/02		96.83%		96.85%		97.79%		97.13%		97.15%		93.45%

		8/18/02		96.13%		96.05%		98.21%		97.27%		96.92%		93.45%

		8/25/02		97.23%		97.21%		98.28%		97.74%		97.62%		93.45%

		9/8/02		96.67%		97.04%		97.91%		97.50%		97.28%		93.45%

		9/15/02		95.48%		96.77%		97.48%		96.43%		96.54%		93.45%

		9/22/02		96.20%		96.63%		96.00%		96.45%		96.32%		93.45%

		10/6/02		95.25%		96.38%		97.95%		97.49%		96.77%		93.45%

		10/13/02		96.19%		96.25%		97.74%		95.78%		96.49%		93.45%

		10/20/02		96.15%		97.10%		97.72%		94.87%		96.46%		93.45%

		10/27/02		95.82%		97.15%		96.92%		97.11%		96.75%		93.45%

		11/3/02		93.99%		98.03%		97.69%		98.47%		97.05%		93.45%

		11/10/02		94.57%		97.49%		97.42%		97.61%		96.78%		93.45%

		11/17/02		95.09%		96.69%		97.47%		97.27%		96.63%		93.45%

		11/24/02		96.36%		96.65%		96.86%		97.54%		96.85%		93.45%

		12/1/02		95.88%		97.13%		96.83%		97.50%		96.83%		93.45%

		12/8/02		95.83%		97.14%		96.01%		97.31%		96.57%		93.45%

		12/15/02		94.93%		96.00%		97.51%		97.00%		96.36%		93.45%

		12/22/02		95.08%		96.19%		95.29%		95.86%		95.61%		93.45%

		12/29/02		93.72%		93.94%		94.66%		91.58%		93.48%		93.45%

		1/5/03		95.75%		93.01%		94.80%		92.67%		94.06%		93.45%

		1/12/03		94.83%		94.16%		95.38%		95.48%		94.96%		93.45%

		1/19/03		93.79%		95.21%		94.97%		96.18%		95.04%		93.45%

		1/26/03		93.07%		96.31%		96.11%		96.48%		95.49%		93.45%

		2/2/03		92.33%		96.05%		94.40%		94.17%		94.24%		93.45%

		2/9/03		94.00%		96.06%		95.84%		95.70%		95.40%		93.45%

		2/16/03		95.66%		96.50%		96.66%		97.39%		96.55%		93.45%

		2/23/03		97.62%		95.95%		97.09%		97.59%		97.06%		93.45%

		3/2/03		96.78%		96.27%		96.30%		97.97%		96.83%		93.45%

		3/9/03		96.70%		96.38%		96.20%		97.90%		96.80%		93.45%

		3/16/03		96.83%		96.10%		96.03%		96.95%		96.48%		93.45%

		3/23/03		96.43%		97.01%		96.78%		95.67%		96.47%		93.45%

		3/30/03		96.27%		96.37%		97.07%		95.85%		96.39%		93.45%

		4/6/03		94.79%		96.69%		96.34%		95.09%		95.73%		93.45%

		4/13/03		94.68%		96.46%		96.21%		96.14%		95.87%		93.45%

		4/20/03		94.10%		97.11%		94.64%		97.01%		95.72%		93.45%

		4/27/03		91.66%		97.15%		94.69%		96.58%		95.02%		93.45%

		5/4/03		94.54%		96.45%		95.86%		95.11%		95.49%		93.45%

		5/11/03		95.55%		96.23%		94.68%		96.37%		95.71%		93.45%

		5/18/03		96.92%		94.94%		95.30%		97.09%		96.06%		93.45%

		5/25/03		96.69%		96.43%		95.99%		96.67%		96.45%		93.45%

		6/1/03		97.20%		97.48%		97.03%		95.81%		96.88%		93.45%

		6/8/03		97.39%		98.17%		97.72%		96.08%		97.34%		93.45%

		6/15/03		97.52%		98.28%		96.95%		96.79%		97.39%		93.45%

		6/22/03		97.27%		98.12%		96.53%		98.33%		97.56%		93.45%

		6/29/03		97.67%		97.07%		97.12%		97.43%		97.32%		93.45%

		7/6/03		97.01%		97.95%		96.98%		97.98%		97.48%		93.45%

		7/13/03		96.97%		97.67%		97.38%		97.76%		97.45%		93.45%

		7/20/03		97.11%		97.52%		96.33%		97.35%		97.08%		93.45%

		7/27/03		96.29%		96.98%		95.67%		98.09%		96.76%		93.45%

		8/3/03		97.70%		96.68%		93.75%		97.81%		96.49%		93.45%

		8/10/03		97.74%		97.25%		93.69%		97.97%		96.66%		93.45%

		8/17/03		97.84%		97.18%		94.91%		98.39%		97.08%		93.45%

		8/24/03		94.85%		97.35%		95.50%		98.05%		96.44%		93.45%

		8/31/03		96.50%		97.43%		96.13%		98.14%		97.05%		93.45%





Perishable Service Levels

		36961		36961

		36968		36968

		36975		36975

		36982		36982

		36989		36989

		36996		36996

		37003		37003

		37010		37010

		37017		37017

		37024		37024

		37031		37031

		37038		37038

		37045		37045

		37052		37052

		37059		37059

		37066		37066

		37073		37073

		37080		37080

		37087		37087

		37094		37094

		37101		37101

		37108		37108

		37115		37115

		37122		37122

		37129		37129

		37136		37136

		37143		37143

		37150		37150

		37157		37157

		37164		37164

		37171		37171

		37178		37178

		37185		37185

		37192		37192

		37199		37199

		37206		37206

		37213		37213

		37220		37220

		37227		37227

		37234		37234

		37241		37241

		37248		37248

		37255		37255

		37262		37262

		37269		37269

		37276		37276

		37283		37283

		37290		37290

		37304		37304

		37311		37311

		37318		37318

		37325		37325

		37332		37332

		37339		37339

		37346		37346

		37353		37353

		37360		37360

		37367		37367

		37374		37374

		37381		37381

		37388		37388

		37395		37395

		37402		37402

		37409		37409

		37416		37416

		37423		37423

		37430		37430

		37437		37437

		37444		37444

		37451		37451

		37458		37458

		37465		37465

		37472		37472

		37479		37479

		37486		37486

		37493		37493

		37507		37507

		37514		37514

		37521		37521

		37535		37535

		37542		37542

		37549		37549

		37556		37556

		37563		37563

		37570		37570

		37577		37577

		37584		37584

		37591		37591

		37598		37598

		37605		37605

		37612		37612

		37619		37619

		37626		37626

		37633		37633

		37640		37640

		37647		37647

		37654		37654

		37661		37661

		37668		37668

		37675		37675

		37682		37682

		37689		37689

		37696		37696

		37703		37703

		37710		37710

		37717		37717

		37724		37724

		37731		37731

		37738		37738

		37745		37745

		37752		37752

		37759		37759

		37766		37766

		37773		37773

		37780		37780

		37787		37787

		37794		37794

		37801		37801

		37808		37808

		37815		37815

		37822		37822

		37829		37829

		37836		37836

		37843		37843

		37850		37850

		37857		37857

		37864		37864



Perishable

Before IGA / Metcash

IGA Warehouse Service Levels Perishable 03/01 - 09/03

0.95925

0.934525

0.962775

0.934525

0.96315

0.934525

0.96545

0.934525

0.96375

0.934525

0.950725

0.934525

0.9476

0.934525

0.954425

0.934525

0.9628

0.934525

0.969425

0.934525

0.969275

0.934525

0.9679

0.934525

0.965675

0.934525

0.9679

0.934525

0.9632

0.934525

0.962075

0.934525

0.968775

0.934525

0.95915

0.934525

0.97585

0.934525

0.971325

0.934525

0.976575

0.934525

0.9704527334

0.934525

0.9674489893

0.934525

0.9674784019

0.934525

0.9624509395

0.934525

0.9634568515

0.934525

0.9642711844

0.934525

0.9666297781

0.934525

0.9683868635

0.934525

0.9662195112

0.934525

0.9597066101

0.934525

0.9621227809

0.934525

0.9643002128

0.934525

0.9544977747

0.934525

0.959275

0.934525

0.9631

0.934525

0.9595

0.934525

0.960875

0.934525

0.961325

0.934525

0.96

0.934525

0.960125

0.934525

0.9531

0.934525

0.93735

0.934525

0.9399

0.934525

0.929075

0.934525

0.942675

0.934525

0.953225

0.934525

0.9546

0.934525

0.953975

0.934525

0.95155

0.934525

0.957075

0.934525

0.9714

0.934525

0.972

0.934525

0.967425

0.934525

0.959625

0.934525

0.95455

0.934525

0.965475

0.934525

0.970375

0.934525

0.96355

0.934525

0.96335

0.934525

0.967875

0.934525

0.969225

0.934525

0.961775

0.934525

0.97145

0.934525

0.97935

0.934525

0.971475

0.934525

0.97385

0.934525

0.972825

0.934525

0.965375

0.934525

0.9721

0.934525

0.975925

0.934525

0.970975

0.934525

0.96985

0.934525

0.9715

0.934525

0.96915

0.934525

0.97615

0.934525

0.9727943402

0.934525

0.9654287615

0.934525

0.9631903472

0.934525

0.9676626315

0.934525

0.9648731358

0.934525

0.964604822

0.934525

0.9675007149

0.934525

0.9704655947

0.934525

0.9677509216

0.934525

0.96628295

0.934525

0.9685294904

0.934525

0.9683476648

0.934525

0.9657307299

0.934525

0.9635687949

0.934525

0.9560561606

0.934525

0.9347647094

0.934525

0.9405775437

0.934525

0.949631763

0.934525

0.9503584504

0.934525

0.9549116553

0.934525

0.9423680439

0.934525

0.9539928091

0.934525

0.9655307187

0.934525

0.9706191161

0.934525

0.9683157477

0.934525

0.9679573832

0.934525

0.9647587789

0.934525

0.9647412835

0.934525

0.9639014565

0.934525

0.9572707201

0.934525

0.9587114657

0.934525

0.95715464

0.934525

0.9501830433

0.934525

0.9548674708

0.934525

0.9570627251

0.934525

0.9606204721

0.934525

0.9644811789

0.934525

0.9687983745

0.934525

0.9733856749

0.934525

0.9738620918

0.934525

0.9756461012

0.934525

0.9731923683

0.934525

0.9748108718

0.934525

0.9744540313

0.934525

0.970775

0.934525

0.967575

0.934525

0.96485

0.934525

0.966625

0.934525

0.9708

0.934525

0.964375

0.934525

0.9705

0.934525



General Merchandise

		Week		Blacktown		Laverton		Loganlea		Kidman Park		Average		Before Metcash

				87.00%		87.00%		84.63%		88.00%		86.66%

		3/11/01		95.96%		95.28%		94.54%		93.15%		94.73%		86.66%

		3/18/01		95.11%		94.57%		93.89%		92.97%		94.14%		86.66%

		3/25/01		94.89%		94.07%		94.18%		91.14%		93.57%		86.66%

		4/1/01		96.85%		96.07%		95.77%		94.36%		95.76%		86.66%

		4/8/01		96.14%		96.20%		95.92%		95.73%		96.00%		86.66%

		4/15/01		96.93%		96.63%		96.68%		96.35%		96.65%		86.66%

		4/22/01		96.70%		96.55%		96.56%		96.16%		96.49%		86.66%

		4/29/01		95.45%		95.66%		96.88%		95.29%		95.82%		86.66%

		5/6/01		94.75%		94.50%		93.81%		94.19%		94.31%		86.66%

		5/13/01		95.69%		95.30%		92.83%		95.19%		94.75%		86.66%

		5/20/01		95.62%		95.80%		95.67%		95.59%		95.67%		86.66%

		5/27/01		95.36%		95.47%		95.36%		95.55%		95.44%		86.66%

		6/3/01		96.83%		96.73%		95.94%		96.95%		96.61%		86.66%

		6/10/01		96.30%		96.44%		96.62%		96.17%		96.38%		86.66%

		6/17/01		96.59%		96.55%		95.96%		96.51%		96.40%		86.66%

		6/24/01		96.06%		95.86%		96.65%		94.52%		95.77%		86.66%

		7/1/01		96.01%		96.21%		95.90%		95.77%		95.97%		86.66%

		7/8/01		96.30%		96.44%		96.54%		95.77%		96.26%		86.66%

		7/15/01		96.77%		96.92%		97.23%		96.44%		96.84%		86.66%

		7/22/01		96.84%		96.82%		97.11%		95.80%		96.64%		86.66%

		7/29/01		95.64%		95.39%		96.62%		94.62%		95.57%		86.66%

		8/5/01		94.85%		94.45%		93.88%		94.44%		94.40%		86.66%

		8/12/01		94.26%		94.12%		94.03%		91.33%		93.43%		86.66%

		8/19/01		94.66%		94.59%		95.42%		93.41%		94.52%		86.66%

		8/26/01		95.39%		94.66%		94.77%		93.46%		94.57%		86.66%

		9/2/01		96.29%		96.07%		96.77%		94.71%		95.96%		86.66%

		9/9/01		96.64%		96.56%		96.25%		95.83%		96.32%		86.66%

		9/16/01		96.47%		96.36%		96.25%		96.00%		96.27%		86.66%

		9/23/01		95.92%		95.71%		96.14%		95.79%		95.89%		86.66%

		9/30/01		96.38%		96.39%		96.14%		96.23%		96.29%		86.66%

		10/7/01		96.55%		95.45%		97.01%		95.83%		96.21%		86.66%

		10/14/01		95.94%		94.62%		96.34%		95.35%		95.56%		86.66%

		10/21/01		96.47%		95.70%		96.27%		93.77%		95.55%		86.66%

		10/28/01		91.97%		94.70%		97.03%		95.34%		94.76%		86.66%

		11/4/01		94.80%		94.74%		95.68%		89.18%		93.60%		86.66%

		11/11/01		94.07%		94.76%		94.79%		93.99%		94.40%		86.66%

		11/18/01		93.94%		94.35%		94.77%		94.46%		94.38%		86.66%

		11/25/01		94.44%		94.11%		94.77%		93.83%		94.29%		86.66%

		12/2/01		92.73%		93.39%		94.23%		93.56%		93.48%		86.66%

		12/9/01		92.48%		93.16%		93.84%		93.98%		93.37%		86.66%

		12/16/01		92.24%		92.47%		93.49%		91.49%		92.42%		86.66%

		12/23/01		90.64%		91.05%		90.41%		90.02%		90.53%		86.66%

		12/30/01		91.79%		94.16%		93.55%		91.97%		92.87%		86.66%

		1/6/02		90.94%		92.94%		94.22%		92.85%		92.74%		86.66%

		1/13/02		89.44%		91.28%		92.12%		91.09%		90.98%		86.66%

		1/20/02		89.18%		91.60%		92.95%		91.89%		91.41%		86.66%

		1/27/02		85.28%		90.18%		91.53%		91.97%		89.74%		86.66%

		2/3/02		90.00%		92.31%		93.19%		94.79%		92.57%		86.66%

		2/17/02		90.42%		93.09%		93.67%		94.06%		92.81%		86.66%

		2/24/02		92.93%		94.53%		94.71%		95.09%		94.32%		86.66%

		3/3/02		91.54%		94.07%		95.68%		94.31%		93.90%		86.66%

		3/10/02		88.18%		93.08%		95.41%		94.87%		92.89%		86.66%

		3/17/02		93.62%		95.56%		95.45%		95.68%		95.08%		86.66%

		3/24/02		95.27%		96.43%		96.99%		96.55%		96.31%		86.66%

		3/31/02		94.92%		96.06%		96.99%		96.25%		96.06%		86.66%

		4/7/02		93.60%		95.46%		96.94%		95.34%		95.34%		86.66%

		4/14/02		94.25%		95.67%		97.16%		95.80%		95.72%		86.66%

		4/21/02		94.98%		95.24%		95.98%		95.19%		95.35%		86.66%

		4/28/02		94.19%		95.33%		96.60%		95.61%		95.43%		86.66%

		5/5/02		94.80%		95.72%		97.06%		94.82%		95.60%		86.66%

		5/12/02		93.61%		94.46%		95.51%		93.84%		94.36%		86.66%

		5/19/02		93.56%		93.51%		95.22%		93.47%		93.94%		86.66%

		5/26/02		93.87%		94.27%		94.24%		94.84%		94.31%		86.66%

		6/2/02		93.17%		94.06%		94.92%		94.50%		94.16%		86.66%

		6/9/02		92.47%		93.66%		94.86%		93.84%		93.71%		86.66%

		6/16/02		94.39%		94.03%		95.38%		93.84%		94.41%		86.66%

		6/23/02		96.26%		94.10%		94.90%		93.11%		94.59%		86.66%

		6/30/02		93.53%		94.38%		94.77%		94.68%		94.34%		86.66%

		7/7/02		93.01%		94.03%		94.83%		93.03%		93.73%		86.66%

		7/14/02		92.72%		93.83%		96.20%		92.87%		93.91%		86.66%

		7/21/02		91.42%		93.82%		95.07%		93.63%		93.49%		86.66%

		7/28/02		93.71%		93.61%		94.12%		92.10%		93.39%		86.66%

		8/4/02		91.65%		91.55%		93.90%		89.83%		91.73%		86.66%

		8/11/02		91.31%		91.26%		91.94%		90.69%		91.30%		86.66%

		8/18/02		92.99%		92.87%		93.33%		91.88%		92.77%		86.66%

		8/25/02		94.71%		95.41%		95.18%		95.63%		95.23%		86.66%

		9/8/02		95.38%		95.23%		95.52%		94.44%		95.14%		86.66%

		9/15/02		95.50%		95.30%		95.32%		94.08%		95.05%		86.66%

		9/22/02		95.61%		95.77%		95.74%		95.90%		95.75%		86.66%

		10/6/02		97.01%		94.07%		91.46%		95.35%		94.47%		86.66%

		10/13/02		96.33%		94.24%		95.39%		94.36%		95.08%		86.66%

		10/20/02		97.75%		96.82%		94.68%		94.76%		96.00%		86.66%

		10/27/02		97.00%		97.29%		96.44%		96.72%		96.86%		86.66%

		11/3/02		97.17%		96.54%		96.29%		96.16%		96.54%		86.66%

		11/10/02		95.92%		94.80%		95.21%		92.07%		94.50%		86.66%

		11/17/02		95.65%		95.30%		93.92%		93.93%		94.70%		86.66%

		11/24/02		96.47%		96.40%		95.03%		95.93%		95.96%		86.66%

		12/1/02		96.96%		96.70%		96.12%		97.15%		96.73%		86.66%

		12/8/02		95.73%		95.61%		95.30%		95.95%		95.65%		86.66%

		12/15/02		96.30%		95.96%		95.22%		96.36%		95.96%		86.66%

		12/22/02		94.38%		94.58%		94.67%		94.44%		94.52%		86.66%

		12/29/02		96.00%		93.05%		95.85%		93.71%		94.65%		86.66%

		1/5/03		97.27%		94.48%		94.43%		91.81%		94.50%		86.66%

		1/12/03		96.85%		96.00%		95.84%		95.66%		96.09%		86.66%

		1/19/03		96.15%		95.68%		96.09%		95.45%		95.84%		86.66%

		1/26/03		95.93%		95.24%		95.53%		94.06%		95.19%		86.66%

		2/2/03		96.46%		96.53%		96.95%		96.10%		96.51%		86.66%

		2/9/03		97.87%		96.87%		97.20%		95.97%		96.98%		86.66%

		2/16/03		98.07%		96.90%		96.77%		96.31%		97.01%		86.66%

		2/23/03		97.30%		96.56%		96.33%		95.99%		96.55%		86.66%

		3/2/03		97.45%		96.88%		96.51%		96.02%		96.72%		86.66%

		3/9/03		97.35%		96.64%		97.16%		96.07%		96.81%		86.66%

		3/16/03		97.07%		96.59%		96.50%		95.49%		96.41%		86.66%

		3/23/03		96.86%		96.81%		97.22%		96.62%		96.88%		86.66%

		3/30/03		96.99%		96.82%		97.00%		97.34%		97.04%		86.66%

		4/6/03		97.66%		97.12%		97.35%		97.01%		97.29%		86.66%

		4/13/03		97.25%		96.64%		96.46%		96.82%		96.79%		86.66%

		4/20/03		96.90%		94.10%		96.08%		95.07%		95.54%		86.66%

		4/27/03		96.55%		96.37%		97.11%		96.32%		96.59%		86.66%

		5/4/03		96.40%		96.24%		96.92%		95.69%		96.31%		86.66%

		5/11/03		95.19%		95.27%		96.77%		95.40%		95.66%		86.66%

		5/18/03		96.01%		95.74%		96.26%		95.16%		95.79%		86.66%

		5/25/03		95.33%		95.30%		95.75%		94.70%		95.27%		86.66%

		6/1/03		96.57%		96.69%		97.18%		96.59%		96.75%		86.66%

		6/8/03		96.78%		96.66%		97.10%		96.52%		96.77%		86.66%

		6/15/03		96.57%		96.38%		96.52%		96.25%		96.43%		86.66%

		6/22/03		96.04%		95.99%		95.87%		96.13%		96.01%		86.66%

		6/29/03		95.77%		96.10%		96.71%		96.24%		96.20%		86.66%

		7/6/03		94.98%		95.74%		96.35%		96.02%		95.77%		86.66%

		7/13/03		95.39%		96.15%		96.34%		96.25%		96.03%		86.66%

		7/20/03		95.11%		94.68%		94.59%		95.09%		94.87%		86.66%

		7/27/03		93.03%		92.06%		93.59%		90.55%		92.31%		86.66%

		8/3/03		94.48%		95.05%		94.59%		94.57%		94.67%		86.66%

		8/10/03		95.37%		95.15%		95.78%		93.16%		94.87%		86.66%

		8/17/03		95.36%		95.10%		95.81%		93.86%		95.03%		86.66%

		8/24/03		95.76%		95.72%		95.62%		94.80%		95.48%		86.66%

		8/31/03		96.58%		96.26%		96.38%		96.18%		96.35%		86.66%
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All Commodities

		Week		NSW		Vic		Qld		SA		Average		Before Metcash

				91.17%		91.67%		89.15%		91.33%		90.83%

		3/11/01		96.75%		95.56%		96.18%		94.00%		95.62%		90.83%

		3/18/01		96.53%		95.33%		96.01%		94.33%		95.55%		90.83%

		3/25/01		96.44%		95.32%		96.29%		93.48%		95.38%		90.83%

		4/1/01		97.28%		96.16%		96.60%		94.70%		96.19%		90.83%

		4/8/01		97.17%		95.76%		96.95%		95.18%		96.26%		90.83%

		4/15/01		96.90%		96.32%		96.70%		92.65%		95.64%		90.83%

		4/22/01		96.64%		95.68%		96.42%		93.38%		95.53%		90.83%

		4/29/01		96.08%		95.36%		96.58%		94.45%		95.62%		90.83%

		5/6/01		95.75%		95.26%		95.86%		94.52%		95.35%		90.83%

		5/13/01		96.10%		96.11%		95.64%		95.08%		95.73%		90.83%

		5/20/01		95.97%		96.15%		96.63%		95.87%		96.15%		90.83%

		5/27/01		96.69%		95.49%		97.03%		95.44%		96.16%		90.83%

		6/3/01		97.41%		96.27%		96.80%		95.85%		96.58%		90.83%

		6/10/01		97.20%		96.38%		97.42%		95.79%		96.70%		90.83%

		6/17/01		97.06%		96.45%		96.80%		95.96%		96.57%		90.83%

		6/24/01		96.97%		96.23%		97.10%		95.00%		96.33%		90.83%

		7/1/01		97.44%		96.74%		97.08%		96.13%		96.85%		90.83%

		7/8/01		97.67%		95.51%		97.10%		96.13%		96.60%		90.83%

		7/15/01		97.74%		96.77%		97.57%		95.87%		96.99%		90.83%

		7/22/01		97.73%		96.36%		97.53%		96.40%		97.01%		90.83%

		7/29/01		97.22%		96.16%		97.51%		96.00%		96.72%		90.83%

		8/5/01		96.55%		95.53%		96.35%		95.24%		95.92%		90.83%

		8/12/01		96.31%		95.29%		96.49%		93.51%		95.40%		90.83%

		8/19/01		96.56%		95.48%		96.90%		93.91%		95.71%		90.83%

		8/26/01		96.88%		95.62%		96.28%		93.63%		95.60%		90.83%

		9/2/01		96.87%		95.70%		97.13%		94.99%		96.17%		90.83%

		9/9/01		97.00%		96.08%		97.05%		95.52%		96.41%		90.83%

		9/16/01		96.82%		96.44%		96.93%		95.90%		96.52%		90.83%

		9/23/01		96.74%		96.11%		97.08%		96.34%		96.57%		90.83%

		9/30/01		97.13%		95.99%		96.94%		96.26%		96.58%		90.83%

		10/7/01		96.78%		95.49%		96.92%		95.57%		96.19%		90.83%

		10/14/01		96.28%		94.57%		96.70%		95.58%		95.78%		90.83%

		10/21/01		96.18%		95.72%		96.50%		95.17%		95.89%		90.83%

		10/28/01		93.93%		95.35%		96.66%		95.07%		95.25%		90.83%

		11/4/01		95.32%		95.69%		96.45%		93.14%		95.15%		90.83%

		11/11/01		95.27%		95.65%		96.11%		95.27%		95.57%		90.83%

		11/18/01		95.28%		95.17%		96.18%		95.41%		95.51%		90.83%

		11/25/01		95.54%		95.11%		96.31%		95.35%		95.58%		90.83%

		12/2/01		94.62%		95.42%		95.59%		95.43%		95.26%		90.83%
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		12/30/01		93.26%		93.66%		94.13%		93.68%		93.69%		90.83%

		1/6/02		93.34%		93.34%		94.53%		93.68%		93.73%		90.83%
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		3/3/02		94.26%		94.68%		96.66%		95.37%		95.24%		90.83%
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		6/23/02		96.11%		95.71%		96.90%		96.00%		96.18%		90.83%
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		8/4/02		95.10%		95.10%		96.15%		94.30%		95.16%		90.83%

		8/11/02		94.82%		95.04%		95.82%		94.84%		95.13%		90.83%

		8/18/02		95.24%		95.30%		96.19%		95.37%		95.52%		90.83%

		8/25/02		96.19%		96.78%		97.00%		96.74%		96.68%		90.83%
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		1/26/03		93.40%		95.36%		95.60%		95.00%		94.84%		90.83%

		2/2/03		92.79%		95.56%		95.39%		94.81%		94.64%		90.83%

		2/9/03		94.49%		95.92%		96.07%		95.33%		95.45%		90.83%

		2/16/03		95.40%		96.27%		96.25%		96.27%		96.05%		90.83%

		2/23/03		96.45%		95.96%		96.57%		96.43%		96.35%		90.83%

		3/2/03		96.05%		96.08%		96.42%		96.83%		96.34%		90.83%

		3/9/03		96.22%		96.29%		96.70%		96.85%		96.51%		90.83%

		3/16/03		95.90%		96.27%		96.31%		96.13%		96.15%		90.83%

		3/23/03		95.38%		96.44%		96.73%		96.22%		96.19%		90.83%

		3/30/03		95.44%		96.24%		96.93%		96.50%		96.28%		90.83%

		4/6/03		95.59%		96.75%		96.95%		96.15%		96.36%		90.83%

		4/13/03		94.55%		96.62%		96.61%		96.16%		95.99%		90.83%

		4/20/03		95.06%		95.89%		95.79%		96.27%		95.75%		90.83%

		4/27/03		94.31%		96.56%		96.09%		96.45%		95.86%		90.83%

		5/4/03		94.26%		96.20%		96.38%		95.46%		95.57%		90.83%

		5/11/03		94.78%		95.83%		95.90%		95.77%		95.57%		90.83%

		5/18/03		95.48%		95.69%		96.06%		96.16%		95.85%		90.83%

		5/25/03		95.57%		96.11%		96.15%		95.63%		95.86%		90.83%

		6/1/03		95.89%		97.02%		97.14%		96.33%		96.59%		90.83%

		6/8/03		96.36%		97.41%		97.37%		96.60%		96.94%		90.83%

		6/15/03		96.41%		97.13%		96.77%		96.67%		96.74%		90.83%

		6/22/03		95.67%		97.37%		96.33%		97.17%		96.64%		90.83%

		6/29/03		95.76%		96.66%		96.95%		96.91%		96.57%		90.83%

		7/6/03		95.03%		96.70%		96.82%		96.88%		96.36%		90.83%

		7/13/03		95.79%		96.85%		96.91%		96.97%		96.63%		90.83%

		7/20/03		95.95%		96.16%		96.11%		96.43%		96.16%		90.83%

		7/27/03		94.89%		95.04%		95.48%		95.11%		95.13%		90.83%

		8/3/03		96.28%		96.14%		95.27%		96.33%		96.00%		90.83%

		8/10/03		96.11%		96.31%		95.61%		95.84%		95.97%		90.83%

		8/17/03		96.31%		96.34%		95.93%		96.41%		96.25%		90.83%

		8/24/03		95.22%		96.50%		95.83%		96.51%		96.01%		90.83%

		8/31/03		95.51%		96.63%		96.46%		96.78%		96.34%		90.83%
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All Commodities

Before IGA / Metcash

IGA Warehouse All Commodities Service Levels 03/01 - 09/03
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Note: Mar/Jun '03 market shares adjusted to reflect actual shares.

Green & Blue areas highlight the actual & potential loss of Market Share through acquisitions by the chains.

Metcash National Market shares by Quarter (50 store loss)
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National Metcash quarterly Market Shares (50 store loss)
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Note: Mar/Jun '03 market shares adjusted to reflect actual shares.

Green & Blue areas highlight the actual & potential loss of Market Share through acquisitions by the chains.

Metcash National Market shares by Quarter (50 store loss)
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NSW Metcash quarterly Market Shares (50 store loss)
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Note: Mar/Jun '03 market shares adjusted to reflect actual shares.

Green & Blue areas highlight the actual & potential loss of Market Share through acquisitions by the chains.

Metcash NSW Market Shares by Quarter (11 store loss)
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Victorian Metcash quarterly Market Shares (50 store loss)
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Note: Mar/Jun market shares adjusted to reflect actual shares.

Green & Blue areas highlight the actual & potential loss of Market share through acquisitions by the chains.

Metcash Victoria market Shares by Quarter (20 store loss)
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Queensland Metcash quarterly Market Shares (50 store loss)
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Note: Mar/Jun market shares adjusted to reflect actual shares.

Green & Blue areas highlight the actual & potential loss of market Share through acquisitions by the chains.

Metcash Queensland Market Shares by Quarter (12 store loss)
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S.A Metcash quarterly Market Shares (50 store loss)
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Note: Mar/Jun market shares adjusted to reflect actual shares.

Green & Blue areas highlight the actual & potential loss of Market Share through acquisitions by the chains.

Metcash S. Australia Market Shares by Quarter ( 7 store loss)



				Victoria										NSW										QLD										S.A

		W/house Sales		974,204,933										1,153,379,080										634,207,669										519,696,117

						Annualised		% of		M/Share						Annualised		% of		M/Share						Annualised		% of		M/Share						Annualised		% of		M/Share

				No. of stores		Value $		W/house		Impact				No. of stores		Value $		W/house		Impact				No. of stores		Value $		W/house		Impact				No. of stores		Value $		W/house		Impact

		1/4 03		4		20.3m		2.09		0.35				2		10.1m		0.88		0.10				1		7.8m		1.23		0.18				0		0		0		0

		2/4 03		4		21.6m		2.27		0.37				2		9.8m		0.86		0.09				1		7.6m		1.22		0.18				2		12.4m		2.39		0.63

		3/4 03		3		27.9m		3.00		0.48				2		9.9m		0.88		0.09				1		6.5m		1.07		0.16				1		7.8m		1.54		0.40

		4/4 03		3		19.3m		2.14		0.33				2		10.0m		0.89		0.09				1		6.2m		1.03		0.15				1		8.1m		1.63		0.41

		1/4 04		2		12.7m		1.44		0.22				1		5.5m		0.50		0.05				2		11.4m		1.92		0.27				1		6.0m		1.23		0.31

		2/4 04		2		12.6m		1.45		0.22				1		4.9m		0.44		0.05				3		15.6m		2.7		0.38				1		5.4m		1.12		0.28

		3/4 04		1		7.0m		0.82		0.12				1		7.5m		0.68		0.07				2		11.2m		1.98		0.27				1		5.9m		1.23		0.30

		4/4 04		1		6.1m		0.72		0.11				0		0		0		0				1		6.0m		1.07		0.14				0		0		0		0

		Total		20		127.5								11		57.7								12		72.3m								7		45.6m

				National

				3,281,487,799

						Annualised		% of		M/Share

				No. of stores		Value $		W/house		Impact

		1/4 03		7		38.2m		1.17		0.16

		2/4 03		9		51.4m		1.59		0.21

		3/4 03		7		63.0m		1.98		0.26

		4/4 03		7		54.5m		1.78		0.23

		1/4 04		6		51.5m		1.71		0.21

		2/4 04		7		53.7m		1.81		0.22

		3/4 04		5		47.7m		1.64		0.20

		4/4 04		2		17.7m		0.61		0.07

		Total		50		377.7m
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National

		

				Nat COLES		Nat BILO		Nat WOOLWORTHS		Nat OLD FRANKLINS		Nat METCASH TOTAL BUSINESS				National FRANKLINS		National METCASH/ FOODWORKS		National FOODWORKS		National CAMPBELLS C&C

		1995		21.4		2.5		32.4		15.1		20.8				N/A						N/A

		1996		22.4		3.7		33.0		15.1		19.2				N/A						N/A

		1997		24.1		3.9		33.6		15.0		17.4				N/A						N/A

		1998		25.2		4.8		35.5		14.1		15.3				N/A						N/A

		1999		26.6		5.3		35.9		13.3		12.6				N/A						N/A

		2000		27.2		5.7		37.0		12.5		11.8				N/A						1.3

		2001		27.9		6.1		38.3		9.5		12.8				0.1						1.4

		Mar '02		28.3		6.6		41.5		0.0		14.4

		Jun '02		27.7		6.6		41.4		0.0		15.1

		Sep '02		27.8		6.6		41.3		0.0		16.4

		Dec "02		28.1		6.6		41.1		0.0		16.9

		Mar '03		27.9		6.6		41.8		0.0		15.7

		Jun '03		28.1		6.7		41.6		0.0		16.3
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National Metcash v's Chains (since 1995)
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				NSW COLES		NSW BILO		NSW WOOLWORTHS		NSW OLD FRANKLINS		NSW METCASH TOTAL BUSINESS				NSW FRANKLINS		NSW METCASH/ FOODWORKS		NSW FOODWORKS		NSW CAMPBELLS C&C

		1995		16.9		3.4		32.7		26.0		21.0				NA		0.0		NA		0.0

		1996		17.6		3.3		33.7		26.0		19.4				NA		0.0		NA		0.0

		1997		18.2		3.4		34.8		25.6		18.0				NA		0.0		NA		0.0

		1998		19.8		3.6		36.4		24.2		16.0				NA		0.0		NA		0.0

		1999		22.1		4.0		36.3		23.0		14.3				NA		0.0		NA		0.0

		2000		23.8		4.4		38.2		20.8		11.9				NA		0.0		NA		0.0

		2001		25.4		5.0		41.4		13.7		13.2				1.1		10.1		NA		2.0

		Mar '02		27.1		6.0		46.4		0.0		16.9				5.4		9.7		0.0		1.9

		Jun '02		26.6		5.9		46.0		0.0		18.0				7.6		8.5		0.0		2.1

		Sep '02		26.4		5.9		45.3		0.0		18.6				7.6		8.4		0.1		2.0

		Dec "02		26.8		5.9		45.1		0.0		18.1				7.7		8.3		0.2		2.0

		Mar '03		26.9		5.9		45.5		0.0		17.0				7.6		8.2		0.2		1.8

		Jun '03		27.1		5.8		45.1		0.0		18.1				8.1		8.0		0.2		1.8

		2002		26.6		5.9		45.5		NA		18.2				7.2		8.9		0.1		2.0
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VIC

		

				VIC COLES		VIC BILO		VIC WOOLWORTHS		VIC OLD FRANKLINS		VIC METCASH & C&C BUSINESS				VIC METCASH/F/WORKS/WAY		VIC FOODWORKS		VIC FOODWAY		VIC CAMPBELLS C&C

		1995		24.6		1.8		34.5		9.5		29.6				29.6		NA		NA		NA

		1996		26.0		2.4		34.4		9.5		27.7				27.7		NA		NA		NA

		1997		28.1		3.1		35.3		9.4		24.1				24.1		NA		NA		NA

		1998		29.7		4.1		36.6		8.7		20.9				20.9		NA		NA		NA

		1999		30.0		5.0		36.9		8.3		15.7				15.7		NA		NA		NA

		2000		31.1		5.3		37.7		7.9		13.9				13.9		NA		NA		NA

		2001		30.9		6.0		38.4		5.2		15.5				13.7		NA		NA		1.7

		Mar '02		31.6		7.3		40.9		0.0		15.9				14.5		0.0		0		1.5

		Jun '02		31.0		7.6		41.1		0.0		16.0				14.5		0.0		0		1.7

		Sep '02		31.2		7.6		41.1		0.0		20.0				17.9		1.4		0.8		1.6

		Dec "02		31.0		7.8		40.4		0.0		21.5				19.2		2.4		2.1		1.7

		Mar '03		30.8		7.7		41.3		0.0		19.9				18.7		2.3		2.1		1.5

		Jun '03		31.0		8.1		41.3		0.0		19.8				17.9		2.2		2.1		1.7

		2002		31.0		7.5		40.5		0.0		18.7				17.0		1.1		0.8		1.7
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				QLD COLES		QLD BILO		QLD PICK'N'PAY		QLD WOOLWORTHS		QLD OLD FRANKLINS		QLD METCASH TOTAL BUSINESS		QLD ACTION				QLD METCASH /FOODWORKS		QLD FOODWORKS		QLD CAMPBELLS C&C

		1995		25.5		3.0		0.7		37.0		17.4		16.4		NA				16.4		NA		NA

		1996		26.0		4.0		0.7		37.6		17.0		14.7		NA				14.7		NA		NA

		1997		26.4		4.0		0.8		38.1		16.8		13.9		NA				13.9		NA		NA

		1998		26.7		4.7		0.8		38.6		16.4		12.8		NA				12.8		NA		NA

		1999		26.9		5.1		1.2		38.8		15.1		10.4		NA				10.3		NA		NA

		2000		26.5		5.5		1.1		39.9		14.1		11.1		NA				10.3		NA		NA

		2001		26.3		6.1		1.1		40.4		9.8		13.2		0.5				11.5		NA		1.7

		Mar '02		26.4		6.7		1.0		43.4		0.0		14.0		6.3				13.6		0.0		1.5

		Jun '02		25.7		6.6		1.0		43.1		0.0		14.2		6.6				14.5		0.0		1.7

		Sep '02		26.0		6.7		1.0		43.2		0.0		14.8		6.2				14.5		0.2		1.8

		Dec "02		25.9		6.9		1.0		43.3		0.0		15.2		5.8				15.6		0.7		1.7

		Mar '03		25.4		6.9		0.9		44.4		0.0		14.2		6.0				14.8		0.6		1.5

		Jun '03		25.3		7.1		0.9		44.0		0.0		14.9		6.2				15.0		0.7		1.7

		2002		26.0		6.7		1.0		43.1		NA		14.9		6.2				13.2		0.2		1.7
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				SA COLES		SA BILO		SA WOOLWORTHS		SA OLD FRANKLINS		S.A METCASH TOTAL BUSINESS				SA METCASH		SA CAMPBELLS C&C

		1995		19.9		13.7		27.3		6.4		32.6				32.6		0.0

		1996		20.9		13.8		27.9		6.8		30.5				30.5		0.0

		1997		22.4		13.6		28.5		7.4		28.1				28.1		0.0

		1998		24.2		13.8		29.9		7.0		25.1				25.1		0.0

		1999		25.5		14.4		30.0		6.2		24.1				24.0		0.0

		2000		26.2		14.6		30.8		5.4		23.3				23.0		0.0

		2001		26.3		15.0		30.7		3.4		24.1				23.7		0.8

		Mar '02		27.1		15.5		33.0		0.0		24.1				23.4		0.8

		Jun '02		26.4		15.4		33.1		0.0		24.9				24.3		0.8

		Sep '02		26.6		14.9		33.7		0.0		25.7				24.1		0.8

		Dec "02		26.4		14.6		33.7		0.0		26.3				24.3		1.0

		Mar '03		26.2		14.4		34.4		0.0		24.2				24.2		0.8

		Jun '03		26.3		14.3		34.8		0.0		25.0				23.7		0.9

		2002		26.3		14.9		33.0		NA		25.8				24.9		0.9
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				Summary of Activity by Area																		Approx

				August 03 YTD																		Dist from

								Indep		Franklins		Total		%						Furthest Point		Sydney (km)

				Sydney Metro				79,943,453		167,429,734		247,373,188		58.9%				Sydney Metro

				North Coast				33,791,149		9,501,472		43,292,621		10.3%				North Coast		(Port Macquarie - 385km)		385

				South Coast				16,419,244		3,272,752		19,691,996		4.7%				South Coast		(Eden - 485km)		485

				ACT				24,776,762		- 0		24,776,762		5.9%				ACT		(Canberra - 289km)		289

				Blue Mountains				9,121,318		1,750,420		10,871,738		2.6%				Blue Mountains		(Blackheath - 103km)		103

				North West				23,491,881		- 0		23,491,881		5.6%				North West		(Bourke - 780km)		780

				Central West				13,745,159		5,138,906		18,884,065		4.5%				Central West		(Forbes - 376km)		376

				Riverina				14,522,820		8,724,435		23,247,256		5.5%				Riverina		(Hillston/Ivanhoe - 700km)		700

				Southern Highlands				8,501,214		- 0		8,501,214		2.0%				Southern Highlands		(Braidwood - 350km)		350

								224,313,001		195,817,719		420,130,720		100.0%
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		Main		CUSTOMER NAME		TotalTY		Region

		000220		FRANKLINS BATEAU BAY		668,756		North

		001014		FRANKLINS ERINA FAIR		2,531,001		North

		001030		FRANKLINS MUSWELLBROOK		1,499,946		North

		001048		FRANKLINS SINGLETON PLAZA		2,156,976		North

		001022		FRANKLINS WOY WOY		2,154,894		North		9,011,574		489,898		9,501,472

		002248		FRANKLINS THIRROUL		1,537,840		South

		003040		FRANKLINS TOLLAND		2,211,998		South

		003016		FRANKLINS WAGGA WAGGA		1,761,382		South

		002256		FRANKLINS WOLLONGONG		1,734,912		South

		002264		FRANKLINS WOONONA		2,450,185		South

		003024		FRANKLINS YASS		1,682,292		South		11,378,609		618,577		11,997,187

		003294		FRANKLINS DUBBO		2,433,979		West

		003163		FRANKLINS KATOOMBA		1,750,420		West

		003286		FRANKLINS ORANGE		2,349,712		West		6,534,111		355,215		6,889,326

		001218		FRANKLINS ASHFIELD		3,285,349

		002272		FRANKLINS B/TOWN SOUTH		1,468,226

		001072		FRANKLINS BALGOWLAH		1,769,483

		002222		FRANKLINS BANKSTOWN SQUARE		4,037,078

		002191		FRANKLINS BASS HILL		2,912,012

		001153		FRANKLINS BEECROFT		1,464,720

		003202		FRANKLINS BLACKTOWN WESTPOINT		3,184,378

		003105		FRANKLINS BONNYRIGG		2,571,462

		002117		FRANKLINS CARINGBAH		1,287,162

		001179		FRANKLINS CASTLE HILL		2,364,217

		003090		FRANKLINS CASULA		2,929,030

		002230		FRANKLINS CONDELL PARK		1,436,383

		002109		FRANKLINS CRONULLA		2,875,162

		001056		FRANKLINS CROWS NEST		2,208,937

		001200		FRANKLINS DRUMMOYNE		2,853,482

		002036		FRANKLINS EASTLAKES		2,225,975

		001137		FRANKLINS EASTWOOD		2,345,737

		002078		FRANKLINS ENGADINE		2,965,799

		003155		FRANKLINS ERSKINE PARK		2,299,768

		000238		FRANKLINS FORESTWAY		162,084

		003066		FRANKLINS GLENQUARIE SC		1,996,891

		003244		FRANKLINS GREYSTANES		2,419,361

		002280		FRANKLINS JANNALI		1,149,680

		003139		FRANKLINS KINGSWOOD		1,497,622

		001103		FRANKLINS LINDFIELD		1,387,812

		003082		FRANKLINS LIVERPOOL (PLAZA)		2,593,041

		001195		FRANKLINS MACQUARIE NORTH RYDE		4,115,175

		002028		FRANKLINS MAROUBRA JUNCTION		2,345,638

		002133		FRANKLINS MENAI		1,255,962

		003210		FRANKLINS MERRYLANDS (PITT)		3,444,880

		003252		FRANKLINS MERRYLANDS ROAD		1,944,205

		003278		FRANKLINS MILLER		1,515,374

		002125		FRANKLINS MIRANDA		4,858,416

		003058		FRANKLINS MOOREBANK		1,807,057

		002141		FRANKLINS MORTDALE		2,343,431

		001145		FRANKLINS NORTH ROCKS		2,280,420

		001111		FRANKLINS NORTH RYDE (COX)		1,964,916

		002060		FRANKLINS PAGEWOOD (E/GARDEN)		3,645,400

		002206		FRANKLINS PANANIA		2,677,572

		001161		FRANKLINS PENNANT HILLS		2,854,887

		003147		FRANKLINS PENRITH (NEPEAN)		2,044,553

		003121		FRANKLINS PENRITH (PLAZA)		3,267,535

		003171		FRANKLINS PENRITH SOUTH		2,554,482

		002086		FRANKLINS RAMSGATE		1,829,628

		002214		FRANKLINS REVESBY		1,440,255

		003197		FRANKLINS RIVERSTONE		2,673,446

		002094		FRANKLINS ROCKDALE		3,131,286

		002010		FRANKLINS ROSE BAY		4,000,845

		001080		FRANKLINS SPIT JTN BRIDGEPOINT		4,302,301

		001064		FRANKLINS ST IVES		3,475,663

		002175		FRANKLINS ST JOHNS PARK		1,608,914

		003236		FRANKLINS ST MARTINS BLACKTOWN		1,847,327

		002167		FRANKLINS STH HURSTVILLE		4,048,059

		001242		FRANKLINS SUMMER HILL		3,381,442

		002159		FRANKLINS SUTHERLAND		3,328,348

		002183		FRANKLINS TAREN POINT		3,890,633

		001187		FRANKLINS TOP RYDE		2,532,432

		001098		FRANKLINS TURRAMURRA		1,612,434

		003260		FRANKLINS W/PARK HORSLEY		2,343,772

		003228		FRANKLINS WENTWORTHVILLE		2,692,181

		003189		FRANKLINS WERRINGTON		2,136,818

		001129		FRANKLINS WESTLEIGH		1,897,811

		003113		FRANKLINS WETHERILL PARK		4,012,675

						185,721,316				26,924,294		1,463,690		28,387,985

		001000		FRANKLINS MARGIN		10,096,403		5.44%

						195,817,719				167,429,734





qTotals_by_Postcode

		Main		CUSTOMER NAME		TotalTY		P/CODE		SUBURB

		202149		IGA EXPRESS CIRCULAR QUAY		393,600.43		2000		CITY

		164189		IGA EXPRESS HAYMARKET		1,209,941.00		2000		CITY

		170520		IGA EXPRESS GALLERIES		608,950.41		2000		CITY

		191453		CHIPPENDALE SCOOP		6,185.14		2008		CHIPPENDALE

		168484		MFC PYRMONT		99,891.77		2009		PYRMONT

		166212		DUFFY BROS DARLINGHURST		1,013,634.03		2010		DARLINGHURST

		172108		MFC SURRY HILLS		33,801.66		2010		DARLINGHURST

		165892		NIGHTOWL DARLINGHURST		23,964.73		2010		DARLINGHURST

		704264		WELCOME MART WOOLLOOMOOLOO		91,655.79		2011		POTTS POINT/WOOLLOOMOOLOO

		161563		IGA RITEWAY POTTS POINT		369,403.24		2011		POTTS POINT/WOOLLOOMOOLOO

		172239		WELCOME MART POETS CORNER		158,035.25		2016		REDFERN

		716889		WELCOME MART WATERLOO		150,659.30		2017		WATERLOO

		171584		IGA S/MKT WATERLOO (EXPRESS)		1,471,939.55		2017		WATERLOO

		162462		EPIC TRADING (PAYLESS ASSOC)		220,429.38		2018		ROSEBERY

		209866		IGA E/DAY BOTANY		694,802.00		2019		BOTANY

		167488		GOODFELLOWS MASCOT		42,013.64		2020		MASCOT

		170619		IGA S/MKT MASCOT		723,051.06		2020		MASCOT

		167276		PADDINGTON MFC (GREEN GROCER)		47,049.27		2021		PADDINGTON

		170326		IGA EXPRESS PADDINGTON		406,477.32		2021		PADDINGTON

		172297		DAVID JONES BONDI JUNCTION		82,225.35		2022		BONDI JUNCTION

		193099		FOODTOWN BONDI		886,490.21		2026		BONDI

		167569		CALTEX S/MART BONDI		585,195.23		2026		BONDI

		166602		BONDI SUPERMARKET		4,092.13		2026		BONDI

		150504		SEVEN WAYS SUPERMARKET		178,353.29		2026		BONDI

		167111		WELCOME MART BONDI		246,759.83		2026		BONDI

		162323		BONDI NTH MFC (J & K DELI)		1,637.30		2026		BONDI

		165397		IGA RITEWAY BONDI		776,944.22		2026		BONDI

		160884		IGA EXPRESS BONDI BEACH		483,849.79		2026		BONDI

		172459		IGA E/DAY EDGECLIFF		467,320.38		2027		EDGECLIFF

		169286		CALTEX S/MART ROSE BAY		746,586.14		2029		ROSE BAY

		168036		IGA E/DAY KINGSFORD		504,207.06		2032		KINGSFORD

		169121		IGA EXPRESS KINGSFORD		79,218.64		2032		KINGSFORD

		161741		RITEWAY KENSINGTON		57,303.94		2033		KENSINGTON

		172629		GOODFELLOWS WAVERLEY		61,342.30		2034		WAVERLEY

		172302		PAYLESS MAROUBRA		234,590.45		2035		MAROUBRA

		170716		WELCOME MART MALABAR		133,537.29		2036		MALABAR

		717063		IGA E/DAY GLEBE		220,818.16		2037		GLEBE

		161678		IGA RITEWAY GLEBE		382,740.63		2037		GLEBE

		161026		IGA FR/GROCER GLEBE		281,592.47		2037		GLEBE

		166725		SAM'S SMKT (ANNANDALE)		123,277.90		2038		ANNANDALE

		167145		WELCOME MART ANNANDALE		17,066.11		2038		ANNANDALE

		168955		MFC ANNANDALE		167,999.38		2038		ANNANDALE

		172213		IGA E/DAY ANNANDALE		210,023.00		2038		ANNANDALE

		163426		ABOUT LIFE "THE GOOD GROCER"		8,670.44		2039		ROZELLE

		161589		IGA EXPRESS ROZELLE		29,316.39		2039		ROZELLE

		159087		ST VINCENT DE PAUL SOCIETY F/B		368,155.40		2040		LEICHHARDT/LILYFIELD

		166717		LILYFIELD FOOD MARKET		168,396.67		2040		LEICHHARDT/LILYFIELD

		190782		WELCOME MART NORTON STREET		78,124.55		2040		LEICHHARDT/LILYFIELD

		202856		LEICHHARDT EXPRESS		(12.91)		2040		LEICHHARDT/LILYFIELD

		168670		MFC LEICHHARDT		153,008.16		2040		LEICHHARDT/LILYFIELD

		171631		RITEWAY ENMORE		179,173.78		2042		NEWTOWN/ENMORE

		171322		MFC NEWTOWN		29,959.05		2042		NEWTOWN/ENMORE

		171403		IGA S/MKT NEWTOWN (EXPRESS)		1,923,495.11		2042		NEWTOWN/ENMORE

		170512		IGA E/DAY ENMORE		607,473.94		2042		NEWTOWN/ENMORE

		172085		IGA E/DAY NEWTOWN		672,404.48		2042		NEWTOWN/ENMORE

		195897		WELCOME MART ERSKINEVILLE		89,714.84		2043		ERSKINEVILLE

		615732		ZANETTI'S HABERFIELD		23,775.59		2045		HABERFIELD

		161945		TUCKERBAG IGA HABERFIELD		621,643.53		2045		HABERFIELD

		168777		FIVE DOCK SUPABARN		1,449,519.06		2046		FIVE DOCK

		171974		IGA EXPRESS DRUMMOYNE		56,581.47		2047		DRUMMOYNE

		166555		IGA RITEWAY STANMORE		274,450.10		2048		STANMORE

		196330		BORSELLINO BROS FRUIT(STANMORE		132,870.48		2049		PETERSHAM

		172572		SHOPPING WORLD MINI MKT		25,205.62		2060		NORTH SYDNEY/WAVERTON

		161288		IGA EXPRESS WAVERTON		150,653.62		2060		NORTH SYDNEY/WAVERTON

		202929		IGA EXPRESS NORTH SYDNEY		1,522,329.26		2060		NORTH SYDNEY/WAVERTON

		169901		IGA EXPRESS MILSONS POINT		317,440.89		2061		MILSONS POINT

		171429		RITEWAY CAMMERAY		172,868.97		2062		CAMMERAY

		166301		WELCOME MART ARTARMON		100,555.12		2064		ARTARMON

		171461		PARADISE MARKETS		(16.14)		2065		CROWS NEST

		194841		WELCOME MART 5 STAR GOURMET		59,816.97		2065		CROWS NEST

		169919		IGA FR/GROCER GREENWICH		201,929.02		2065		CROWS NEST

		162268		GOODFELLOWS ROSEVILLE		82,634.43		2069		ROSEVILLE

		202424		IGA E/DAY EAST LINDFIELD		248,442.27		2070		LINDFIELD

		202377		IGA E/DAY WEST PYMBLE		433,387.90		2073		WEST PYMBLE

		159273		TURRAMURRA GENERAL STORE		146,760.82		2074		TURRAMURRA

		171893		SOUTH TURRUMURRA SUPERMARKET		54,434.18		2074		TURRAMURRA

		161254		IGA E/DAY TURRAMURRA		358,419.78		2074		TURRAMURRA

		172417		IGA RITEWAY WAHROONGA		554,568.66		2076		WAHROONGA

		171437		WAITARA FOOD STORE		3,107.24		2077		HORNSBY/WAITARA

		172548		IGA EXPRESS HORNSBY		83,911.17		2077		HORNSBY/WAITARA

		190596		IGA S/MKT BEROWRA		2,697,407.55		2082		BEROWRA HEIGHTS

		161246		IGA EXPRESS TERREY HILLS		253,321.85		2084		TERREY HILLS

		202301		IGA E/DAY MOSMAN		1,191,742.03		2088		MOSMAN

		617700		CREMORNE SCOOP BACTVEND		11,048.15		2090		CREMORNE

		168769		IGA S/MKT CREMORNE		1,440,181.77		2090		CREMORNE

		172564		PORTERS BALGOWLAH HTS		62,920.58		2093		NTH BALGOWLAH

		167438		WELCOME MART NTH BALGOWLAH		81,120.47		2093		NTH BALGOWLAH

		761517		FAIRLIGHT SUPERMARKET		186,181.64		2094		FAIRLIGHT

		172750		BAYSWISS MANLY		111,955.72		2095		MANLY

		202741		IGA E/DAY HARBORD		747,107.04		2096		HARBORD

		167080		IGA E/DAY COLLAROY		1,027,372.84		2097		COLLAROY PLATEAU

		169781		WELCOME MART WHEELER HEIGHTS		109,198.43		2098		WHEELER HEIGHTS

		172792		WELCOME MART NARRAWEENA		131,337.30		2099		NARRAWEENA

		202220		IGA E/DAY ALLAMBIE HEIGHTS		855,533.85		2100		ALLAMBIE HEIGHTS

		172718		MFC ELANORA HEIGHTS		42,448.15		2101		ELANORA HEIGHTS

		171908		FOODWORKS NEWPORT		1,231,061.13		2106		NEWPORT

		172580		IGA E/DAY HUNTERS HILL		231,028.80		2110		HUNTERS HILL

		172190		IGA E/DAY PUTNEY		318,746.21		2112		PUTNEY

		167420		IGA EXPRESS EAST DENISTONE		54,283.27		2112		PUTNEY

		171518		IGA E/DAY OATLANDS		228,331.94		2117		OATLANDS

		171411		JUSCO SUPERMARKET		5,211.58		2118		CARLINGFORD

		171649		RITEWAY CARLINGFORD		63,878.78		2118		CARLINGFORD

		171623		BEECROFT FOOD STORE		16,893.75		2119		BEECROFT

		170499		WELCOME MART MARSFIELD		102,744.86		2122		MARSFIELD

		716570		WELCOME MART CROYDON		26,735.41		2132		CROYDON

		170465		CLANCY'S FLEMINGTON		117,271.51		2140		FLEMINGTON/HOMEBUSH

		161709		IGA RITEWAY HOMEBUSH		469,847.94		2140		FLEMINGTON/HOMEBUSH

		202466		NORTH LIDCOMBE FOOD STORE		657,578.17		2141		LIDCOMBE NTH

		158722		FOODTOWN DELLWOOD		76,227.81		2142		SOUTH GRANVILLE

		162145		TUCKERBAG BIRRONG		729,373.69		2143		BIRRONG

		171160		WELCOME MART KIRRIBILLI		188,654.71		2144		KIRRIBILLI

		169414		WELCOME MART WESTMEAD		95,085.85		2145		WESTMEAD

		172899		IGA E/DAY TOONGABBIE		231,718.47		2146		TOONGABBIE

		172857		LALOR PARK FOOD BARN		1,226,911.36		2147		LALOR PARK

		170017		RAINBOW DOONSIDE #1		4,873,869.74		2148		BLACKTOWN/DOONSIDE

		160868		MFC BLACKTOWN		769.31		2148		BLACKTOWN/DOONSIDE

		167242		IGA E/DAY PARRAMALL		384,283.96		2150		PARRAMATTA

		169537		NORTHMEAD FOOD BARN		1,056,528.37		2152		NORTHMEAD

		161173		MFC NORTHMEAD		112,809.00		2152		NORTHMEAD

		172035		BELLA VISTA GENERAL STORE		29,699.74		2153		BAULKHAM HLS

		180305		WELCOME MART CRESTWOOD		63,319.71		2153		BAULKHAM HLS

		172409		CLANCY'S OAKHILL		225,247.58		2154		CASTLE HILL

		159396		IGA S/MKT KNIGHTSBRIDGE		796,756.21		2154		CASTLE HILL

		159338		WELCOME MART KELLYVILLE		100,568.13		2155		KELLYVILLE/ROUSE HILL

		168167		IGA E/DAY ROUSE HILL		782,340.55		2155		KELLYVILLE/ROUSE HILL

		160818		IGA EXPRESS ANNANGROVE		153,691.09		2156		ANNANGROVE/KENTHURST

		170936		IGA EXPRESS KENTHURST		73,205.92		2156		ANNANGROVE/KENTHURST

		172522		WELCOME MART GLENORIE		118,006.83		2157		GLENORIE

		170724		IGA RITEWAY DURAL		302,505.77		2158		DURAL

		171819		GALSTON SUPERMARKET		335,996.07		2159		GALSTON

		172077		CLANCY'S GUILDFORD		187,754.24		2161		GUILDFORD

		172441		IGA E/DAY GUILDFORD		546,808.52		2161		GUILDFORD

		172726		FOODTOWN WEST FAIRFIELD		111,807.39		2165		FAIRFIELD WEST

		163866		WELCOME MART CABRAMATTA		87,647.44		2166		CABRAMATTA

		168727		CLANCY'S LURNEA		257,880.94		2170		LIVERPOOL

		167315		WELCOME MART MT PRITCHARD		27,613.95		2170		LIVERPOOL

		172255		IGA E/DAY PRESTONS		263,556.43		2170		LIVERPOOL

		189163		IGA E/DAY HAMMONDVILLE		353,350.79		2170		LIVERPOOL

		161432		IGA RITEWAY CHIPPING NORTON		362,711.21		2170		LIVERPOOL

		161351		RITEWAY AUSTRAL		370,136.61		2171		HOXTON PARK

		494924		IGA E/DAY WEST HOXTON		162,080.45		2171		HOXTON PARK

		171380		IGA RITEWAY HOXTON PARK		65,077.94		2171		HOXTON PARK

		171615		IGA S/MKT WAKELEY		1,466,379.31		2176		WAKELEY

		167983		IGA FR/GROCER ABBOTSBURY		88,706.36		2176		WAKELEY

		165321		IGA RITEWAY GREENACRE		376,486.84		2190		GREENACRE

		168078		CLANCY'S BELFIELD		155,885.89		2191		BELFIELD

		170821		WELCOME MART BELMORE		57,123.91		2192		BELMORE

		170554		MONEYSAVER SMKT (BELMORE)		342,993.29		2192		BELMORE

		170423		MFC BELMORE		27,785.84		2192		BELMORE

		171013		RITEWAY HURLSTONE PARK		256,642.75		2193		HURLSTONE PARK

		171665		CLANCY'S CAMPSIE		329,549.90		2194		CAMPSIE

		172661		IGA FOODBARN LAKEMBA		1,215,885.27		2195		LAKEMBA

		170245		IGA E/DAY PUNCHBOWL		350,091.25		2196		PUNCHBOWL

		171720		IGA FOODBARN YAGOONA		947,317.05		2199		YAGOONA

		171657		FOODBARN DULWICH HILL		1,062,891.15		2203		DULWICH HILL

		171445		MFC DULWICH HILL		7,885.04		2203		DULWICH HILL

		165973		FOUR SQUARE VAN LONG		13,802.03		2204		MARRICKVILLE

		162577		MARRICKVILLE RITEWAY		131,979.86		2204		MARRICKVILLE

		172807		BANANA JOES FOODWORKS		182,917.21		2204		MARRICKVILLE

		161343		IGA RITEWAY ARNCLIFFE		354,336.90		2205		ARNCLIFFE

		171495		BEXLEY FOOD BARN		791,250.80		2207		BEXLEY

		706347		WELCOME MART KINGSGROVE		138,811.49		2208		KINGSGROVE

		170368		IGA FOODBARN PEAKHURST		825,218.88		2210		PEAKHURST

		171291		FOODTOWN RIVERWOOD		262,669.40		2210		PEAKHURST

		172687		RITEWAY LUGARNO		105,048.45		2210		PEAKHURST

		166694		IGA RITEWAY PADSTOW		118,503.81		2211		PADSTOW

		190693		LAHOOD HOLDINGS PTY LTD		69,541.37		2212		REVESBY

		168612		RITEWAY MILPERRA		160,555.76		2214		MILPERRA

		172734		IGA RITEWAY ROCKDALE		341,050.31		2216		ROCKDALE

		167721		RITEWAY DOLLS POINT		185,825.61		2219		DOLLS POINT

		172556		PENSHURST FOOD BARN		1,013,450.88		2222		PENSHURST

		167789		IGA S/MKT OATLEY		1,559,051.10		2223		OATLEY/MORTDALE

		161686		TUCKERBAG IGA GYMEA		1,348,209.04		2227		GYMEA

		171348		MIRANDA SUPERMARKET		207,972.83		2228		MIRANDA

		172679		IGA EXPRESS LILLI PILLI		62,831.52		2229		TAREN POINT/LILLI PILLI

		163515		IGA RITEWAY BUNDEENA		289,037.53		2230		BUNDEENA

		172221		MFC KURNELL		74,209.63		2231		KURNELL

		166319		GOODFELLOWS HEATHCOTE		96,290.21		2233		HEATHCOTE

		163507		MFC YARRAWARRAH		38,943.36		2233		HEATHCOTE

		170376		IGA RITEWAY KEARNS		494,311.94		2558		KEARNS

		171576		IGA S/MKT CAMPBELLTOWN		1,580,181.27		2560		CAMPBELLTOWN

		165363		PAYLESS CLAYMORE (STRICT COD)		49,929.37		2560		CAMPBELLTOWN

		170473		IGA E/DAY AIRDS		519,757.19		2560		CAMPBELLTOWN

		172378		IGA RITEWAY LEUMEAH		688,494.39		2560		CAMPBELLTOWN

		166741		IGA FR/GROCER APPIN		174,661.90		2560		CAMPBELLTOWN

		171487		RABY FOOD BARN		97,860.02		2566		RABY/ST ANDREWS

		171966		ST ANDREWS MINI MARKET		23,341.29		2566		RABY/ST ANDREWS

		172394		IGA E/DAY ST ANDREWS		481,266.46		2566		RABY/ST ANDREWS

		192920		MULGOA SUPERMARKET		51,735.15		2745		MULGOA

		195601		IGA FR/GROCER LUDDENHAM		193,250.33		2745		MULGOA

		167763		IGA E/DAY CLAREMONT MEADOWS		394,039.88		2747		CLAREMONT MEADOWS

		159582		IGA FR/GROCER LLANDILO		96,940.35		2747		CLAREMONT MEADOWS

		161262		MFC WALLACIA		2,227.92		2750		PENRITH

		156453		IGA EXPRESS SOUTH PENRITH		341,253.12		2750		PENRITH

		172873		IGA E/DAY SILVERDALE		395,851.49		2752		SILVERDALE

		172001		WINDSOR DIST BAPTIST CHURCH		24,142.44		2756		BLIGH PARK

		202678		IGA E/DAY BLIGH PARK		745,253.28		2756		BLIGH PARK

		172247		IGA EXPRESS PITT TOWN		183,010.43		2756		BLIGH PARK

		196762		IGA EXPRESS WILBERFORCE		221,943.30		2756		BLIGH PARK

		170944		IGA FR/GROCER KURRAJONG		198,515.41		2758		KURRAJONG

		171982		WELCOME MART PARKLAWN		37,609.07		2760		ST MARYS

		161220		MFC ST MARYS		122,967.02		2760		ST MARYS

		191411		IGA E/DAY ST MARY'S		101,688.41		2760		ST MARYS

		169464		AMPOL QUAKERS HILL		168,219.45		2763		QUAKERS HILL

		171877		FOODWORKS QUAKERS HILL		653,772.26		2763		QUAKERS HILL

		169854		VICTORIA'S CATERING SERVICE		87,174.26		2765		RIVERSTONE

		171055		IGA S/MKT ROOTY HILL		661,522.94		2766		ROOTY HILL

		168620		IGA E/DAY ROOTY HILL		86,745.12		2766		ROOTY HILL

		171885		DOONSIDE FOOD STORE		50,722.12		2767		DOONSIDE

		169244		COLYTON FOOD BARN		859,309.63		2770		MT DRUITT

		196461		HOLY FAMILY COMMUNITY MARKET		2,654.70		2770		MT DRUITT

		172598		WELCOME MART MT DRUITT		73,194.72		2770		MT DRUITT

		495221		WELCOME MART BLACKETT		37,004.38		2770		MT DRUITT

		721151		WELCOME MART SHALVEY		33,779.72		2770		MT DRUITT

		162593		MINCHINBURY RITEWAY		174,015.73		2770		MT DRUITT

		420200		IGA E/DAY TREGEAR		1,357,975.86		2770		MT DRUITT

		493601		IGA FR/GROCER WILLMOT		111,686.74		2770		MT DRUITT

						79,943,453.47

		168222		IGA S/MKT ERINA		2,940,194.01		2250		ERINA/GOSFORD

		202204		IGA E/DAY EAST GOSFORD		679,386.44		2250		ERINA/GOSFORD

		171534		IGA EXPRESS MANGROVE MOUNT		86,634.26		2250		ERINA/GOSFORD

		171924		GREEN POINT SUPERMARKET		523.98		2251		UMINA

		156372		FOODTOWN UMINA		343,235.70		2251		UMINA

		171500		WELCOME MART AVOCA BEACH		44,827.99		2251		UMINA

		167412		IGA E/DAY SARATOGA		517,476.35		2251		UMINA

		172140		WISEMANS FERRY FOODSTORE		62,930.14		2775		WISEMANS FERRY

		168785		IGA S/MKT UMINA		1,590,753.31		2257		ETTALONG

		171021		PEARL BEACH GENERAL STORE		31,326.18		2257		ETTALONG

		150481		IGA E/DAY ETTALONG		961,143.95		2257		ETTALONG

		172093		IGA S/MKT WYONG		1,774,319.20		2259		WYONG

		172695		IGA EXPRESS NORTH WYONG		64,189.16		2259		WYONG

		162755		TERRIGAL RITEWAY		255,969.59		2260		TERRIGAL

		161385		IGA RITEWAY BONNELLS BAY		677,777.79		2264		BONNELLS BAY

		159215		WELCOME MART COORANBONG		53,322.32		2265		COORANBONG

		158023		IGA E/DAY WANGI		452,883.55		2267		WANGI WANGI

		162967		BLACKALLS GENERAL STORE		113,993.66		2283		RATHMINES

		171940		IGA E/DAY BOOLAROO		417,130.60		2283		RATHMINES

		171356		IGA EXPRESS RATHMINES		209,200.83		2283		RATHMINES

		171144		IGA FOODBARN BOORAGUL		902,893.76		2284		BOORAGUL/BOOLAROO

		172310		IGA EXPRESS WEST WALLSEND		248,749.01		2286		WST WALLSEND

		195651		IGA FR/GROCER ADAMSTOWN		172,951.93		2289		ADAMSTOWN

		171704		IGA S/MKT STOCKTON		1,359,562.24		2295		STOCKTON

		171568		IGA EXPRESS LAMBTON		114,537.83		2299		LAMBTON

		195863		WELCOME MART ANNA BAY		149,896.76		2301		ANNA BAY

		194304		IGA EXPRESS SALAMANDER BAY		223,193.54		2301		ANNA BAY

		172700		WELCOME MART HAMILTON SOUTH		15,563.46		2303		HAMILTON

		191403		IGA E/DAY HAMILTON		568,990.31		2303		HAMILTON

		171673		IGA S/MKT NEW LAMBTON		1,653,944.52		2305		NEW LAMBTON

		170588		IGA E/DAY EAST GRESFORD		153,086.36		2311		EAST GRESFORD

		170960		IGA E/DAY NELSON BAY		338,382.70		2315		NELSON BAY

		167218		IGA EXPRESS SHOAL BAY		159,242.58		2315		NELSON BAY

		171738		IGA EXPRESS SALT ASH		150,620.16		2318		SALT ASH

		420179		IGA S/MKT RUTHERFORD		3,357,419.48		2320		MAITLAND

		420195		IGA S/MKT TELARAH		1,069,032.70		2320		MAITLAND

		171241		IGA S/MKT MAITLAND		459,104.21		2320		MAITLAND

		495174		IGA E/DAY LORN		250,211.74		2320		MAITLAND

		159134		IGA E/DAY CLARENCETOWN		225,537.99		2321		CLARENCETOWN

		159003		IGA E/DAY EAST MAITLAND		547,596.94		2323		EAST MAITLAND

		157548		IGA RITEWAY EAST MAITLAND		185,952.14		2323		EAST MAITLAND

		195245		IGA EXPRESS TENAMBIT		154,077.61		2323		EAST MAITLAND

		167226		IGA EXPRESS HAWKS NEST		92,023.94		2324		HAWKS NEST

		171330		IGA S/MKT CESSNOCK		1,702,855.76		2325		CESSNOCK

		168654		IGA S/MKT KURRI KURRI		2,007,942.67		2327		KURRI KURRI

		494576		IGA E/DAY DENMAN		233,179.21		2328		DENMAN

		161814		IGA RITEWAY MERRIWA		364,932.56		2329		MERRIWA

		170350		IGA S/MKT SINGLETON		830,546.78		2330		SINGLETON

		171047		IGA EXPRESS SINGLETON HEIGHTS		411,439.06		2330		SINGLETON

		158798		IGA E/DAY BRANXTON		641,004.95		2335		BRANXTON

		420137		IGA S/MKT GLOUCESTER		803,384.84		2422		GLOUCESTER

		172645		FOODWORKS GLOUCESTER		1,064,249.24		2422		GLOUCESTER

		170902		IGA FR/GROCER BULADELAH		245,466.24		2423		BULADELAH

		191380		FORSTER KEYS SUPERMARKET		3,872.53		2428		FORSTER KEYS

		760294		IGA FR/GROCER COMBOYNE		91,837.36		2429		COMBOYNE

		170172		HALLIDAYS HANDIFRESH (PERISH)		13,379.12		2430		TAREE

		158976		IGA E/DAY CHATHAM		342,055.73		2430		TAREE

		115669		WELCOME MART KENDALL		98,164.39		2439		KEW

		168094		HASTINGS CO-OP SUPERMARKET		173,069.75		2444		PORT MACQUARIE

		163882		IGA E/DAY PORT MACQUARIE		933,977.67		2444		PORT MACQUARIE

						33,791,148.78

		164422		WELCOME MART ABERDEEN		148,311.37		2336		ABERDEEN

		172514		IGA RITEWAY MURRURUNDI		250,797.12		2338		MURRURUNDI

		190813		IGA FR/GROCER WILLOW TREE		113,909.12		2339		WILLOW TREE

		197019		IGA S/MKT TAMWORTH		882,000.47		2340		S TAMWORTH

		165981		IGA E/DAY WERRIS CREEK		213,902.75		2341		WERRIS CREEK

		170091		IGA RITEWAY WERRIS CREEK		139,391.35		2341		WERRIS CREEK

		162682		QUIRINDI MFC (VEREYKEN FOOD)		65,957.47		2343		QUIRINDI

		202759		IGA S/MKT QUIRINDI		1,070,510.55		2343		QUIRINDI

		771350		IGA E/DAY QUIRINDI		256,249.27		2343		QUIRINDI

		161759		IGA RITEWAY KOOTINGAL		398,721.30		2352		KOOTINGAL

		162056		TUCKERBAG IGA WALCHA		603,885.70		2354		WALCHA

		172637		FOODWORKS WALCHA		249,129.71		2354		WALCHA

		495823		IGA S/MKT COONABARABRAN (WOOS)		1,094,187.35		2357		COONABARABRAN

		190067		IGA E/DAY BOGGABRI		222,901.25		2382		BOGGABRI

		165038		TUCKERBAG IGA WEE WAA		1,099,227.76		2388		WEE WAA

		703153		IGA FR/GROCER BINNAWAY		171,697.04		2395		BINNAWAY

		187543		IGA E/DAY DUNGOG		487,947.29		2420		DUNGOG

		170994		IGA FR/GROCER DUNGOG		203,053.68		2420		DUNGOG

		197001		IGA FR/GROCER PATERSON		85,388.33		2421		PATERSON

		159045		IGA E/DAY TRANGIE		319,568.83		2823		TRANGIE

		162917		IGA S/MKT WARREN		893,898.69		2824		WARREN

		162836		IGA S/MKT NYNGAN		1,032,900.06		2825		NYNGAN

		167797		IGA E/DAY NYNGAN		191,647.12		2825		NYNGAN

		172491		IGA S/MKT GILGANDRA		943,008.85		2827		GILGANDRA

		158358		WELCOME MART GULARGAMBONE		37,050.19		2828		GULARGAMBONE

		109804		SWANNYS FROZEN FOODS		4,660.27		2829		COONAMBLE

		172360		WELCOME MART COONAMBLE		39,585.06		2829		COONAMBLE

		169799		MJ & HP MCKEOWN		13,946.01		2829		COONAMBLE

		157475		IGA S/MKT COONAMBLE		1,235,812.45		2829		COONAMBLE

		161466		IGA RITEWAY COONAMBLE		330,833.88		2829		COONAMBLE

		161903		PAYLESS DUBBO		1,056,148.53		2830		DUBBO

		170677		KEMPSTON'S MINI MART		20,473.74		2830		DUBBO

		159516		IGA E/DAY WEST DUBBO		475,043.93		2830		DUBBO

		168010		MEGALO STORE		9,942.24		2831		CARINDA

		158730		JOHNSON AW & COMPANY		14,044.06		2832		WALGETT

		162844		IGA S/MKT WALGETT		947,023.90		2832		WALGETT

		703056		FOODTOWN COLLARENEBRI		222,147.78		2833		COLLARENEBRI

		166880		IGA S/MKT LIGHTNING RIDGE		1,888,491.68		2834		LIGHTNING RIDGE

		172742		FOODWORKS LIGHTNING RIDGE		287,500.94		2834		LIGHTNING RIDGE

		168086		IGA S/MKT COBAR		1,099,271.34		2835		COBAR

		162153		TUCKERBAG IGA COBAR		1,337,414.79		2835		COBAR

		171089		WELCOME MART BREWARRINA		234,181.28		2839		BREWARRINA

		172784		RITEWAY BREWARRINA		337,892.95		2839		BREWARRINA

		162789		WANAARING MFC (COOPERS STORE)		6,021.37		2840		BOURKE

		170318		IGA S/MKT BOURKE		875,303.37		2840		BOURKE

		172849		FOODWORKS BOURKE		182,138.86		2840		BOURKE

		167917		MENDOORAN GENERAL STORE		4,770.60		2842		MENDOORAN

		187501		CASTLEREAGH COUNTRY STORE		60,291.07		2842		MENDOORAN

		192506		IGA E/DAY COOLAH		400,716.20		2843		COOLAH

		168002		RITEWAY DUNEDOO		217,014.84		2844		DUNEDOO

		172611		WALLERAWANG SUPERMARKET		65,059.65		2845		WALLERAWANG

		162674		HOLLANDS TUCKERBIN (MFC)		28,092.89		2847		PORTLAND

		170334		IGA E/DAY KANDOS		509,628.63		2848		KANDOS

		157182		IGA FR/GROCER RYLSTONE		164,847.94		2849		RYLSTONE

		137043		WELCOME MART MUDGEE		166,064.97		2850		MUDGEE

		165680		IGA S/MKT GULGONG		82,272.86		2852		GULGONG

						23,491,880.70

		172019		IGA RITEWAY KEIRAVILLE		164,608.33		2500		WOLLONGONG

		171372		WELCOME MART BERKELEY		96,674.90		2506		BERKELEY

		170130		IGA S/MKT BERKELEY		1,114,419.07		2506		BERKELEY

		202335		IGA E/DAY HELENSBURGH		950,017.52		2508		HELENSBURGH

		172328		THE CIRCLE MARKET		37,936.92		2517		WOONONA

		161513		MFC FIGTREE		29,571.00		2525		FIGTREE

		158277		WELCOME MART GREENMEADOWS		40,770.44		2527		ALBION PARK

		169985		WELCOME MART OAK FLATS		76,942.66		2529		OAK FLATS

		190431		WELCOME MART DAPTO		240,120.63		2530		BROWNSVILLE

		169503		IGA E/DAY KIAMA		532,090.35		2533		JAMBEROO/KIAMA

		113073		IGA FR/GROCER JAMBEROO		224,289.60		2533		JAMBEROO/KIAMA

		170839		IGA S/MKT GERRINGONG		1,322,456.63		2534		GERRINGONG

		664139		IGA FR/GROCER BERRY		425,704.03		2535		BERRY

		166238		IGA E/DAY BATEHAVEN		486,459.88		2536		BATEHAVEN

		166238		IGA E/DAY BATEHAVEN		486,459.88		2536		SURF BEACH

		171194		IGA E/DAY SURF BEACH		312,880.24		2536		BATEHAVEN

		171194		IGA E/DAY SURF BEACH		312,880.24		2536		SURF BEACH

		169448		WELCOME MART BROULEE		71,543.53		2537		TUROSS HEADS

		168688		IGA FR/GROCER TUROSS HEADS		224,782.22		2537		TUROSS HEADS

		161830		IGA RITEWAY MILTON		724,421.35		2538		MILTON

		162048		TUCKERBAG IGA ULLADULLA		1,334,680.97		2539		ULLADULLA

		172386		WELCOME MART BURRILL LAKE		44,131.76		2539		ULLADULLA

		189341		IGA EXPRESS MOLLYMOOK		234,222.87		2539		ULLADULLA

		169197		IGA FR/GROCER BAWLEY POINT		156,137.22		2539		ULLADULLA

		170180		IGA S/MKT NOWRA		1,832,767.67		2540		NOWRA

		172043		WELCOME MART HUSKISSON		77,322.38		2540		NOWRA

		170198		JERVIS BAY GENERAL STORE		14,218.06		2540		NOWRA

		191908		WELCOME MART NORTH NOWRA		216,328.96		2540		NOWRA

		165208		FOUR SQUARE CURRARONG		29,022.41		2540		NOWRA

		194710		IGA S/MKT SUSSEX INLET		706,693.46		2540		NOWRA

		170009		IGA E/DAY CULBURRA BEACH		307,051.88		2540		NOWRA

		170669		IGA E/DAY SUSSEX INLET		169,155.73		2540		NOWRA

		170504		IGA RITEWAY SANCTUARY POINT		502,311.78		2540		NOWRA

		171314		IGA EXPRESS CALLALA BAY		327,566.38		2540		NOWRA

		172344		IGA FR/GROCER CULBURRA BEACH		150,333.77		2540		NOWRA

		160876		MFC BOMADERRY		70,784.20		2541		BOMADERRY

		202296		IGA E/DAY BOMADERRY		365,539.40		2541		BOMADERRY

		168997		IGA E/DAY DALMENY		546,368.63		2546		NAROOMA

		172051		IGA E/DAY NAROOMA		277,364.00		2546		NAROOMA

		169074		IGA E/DAY BERMAGUI		514,214.36		2546		NAROOMA

		158382		COBARGO SUPERMARKET		108,998.04		2550		COBARGO

		159061		WOLUMLA GENERAL STORE		65,340.02		2550		COBARGO

		198633		WYNDHAM GENERAL STORE		39,237.79		2550		COBARGO

		189286		IGA FR/GROCER TATHRA		146,774.02		2550		COBARGO

		495695		IGA E/DAY EDEN		307,649.15		2551		EDEN

						16,419,244.33

		158170		THE OAKS SUPERMARKET		191,061.90		2570		THE OAKS

		157645		IGA S/MKT PICTON		2,683,627.02		2571		PICTON

		172831		FOUR SQUARE BUXTON		69,183.67		2571		PICTON

		171916		FOODWORKS THIRLMERE		433,300.78		2572		THIRLMERE

		160842		MFC BARGO		145,323.51		2574		BARGO

		172289		IGA EXPRESS BARGO		161,865.29		2574		BARGO

		390625		SPRINGETTS WHOLESALE		7,272.92		2576		BOWRAL

		162179		TUCKERBAG IGA MOSS VALE		2,282,810.88		2577		MOSS VALE

		190855		WELCOME MART ROBERTSON		51,915.06		2577		MOSS VALE

		171306		BUNDANOON GENERAL STORE		65,376.68		2578		BUNDANOON

		171835		IGA EXPRESS GOULBURN		7,399.81		2580		GOULBURN

		192938		IGA FR/GROCER BRADFORDVILLE		136,216.69		2580		GOULBURN

		159817		YASS MITRE 10 STORE		1,574.85		2582		YASS

		171932		FOODWORKS JERRABOMBERRA		137,333.75		2619		JERRABOMBERRA

		155643		NEW PLANET F/L ASSOC		15,594.55		2620		QUEANBEYAN

		164383		KARABAR SUPABARN		1,133,323.84		2620		QUEANBEYAN

		171762		FOODWORKS BUNGENDORE		427,524.86		2621		BUNGENDORE

		169016		BRAIDWOOD SUPERMARKET		124,946.54		2622		BRAIDWOOD

		171770		FOODWORKS BRAIDWOOD		425,561.71		2622		BRAIDWOOD

						8,501,214.31

		198308		IGA S/MKT DEAKIN		640,536.86		2600		DEAKIN

		172603		ACTON ANU SUPERMARKET		18,538.64		2601		CAMPBELL  ACT

		199972		IGA E/DAY O'CONNOR		399,567.33		2601		CAMPBELL  ACT

		172182		IGA FR/GROCER CAMPBELL		181,729.93		2601		CAMPBELL  ACT

		197645		IGA S/MKT LYNEHAM		659,917.17		2602		AINSLIE

		199346		IGA S/MKT AINSLIE		866,098.13		2602		AINSLIE

		172132		IGA S/MKT WATSON		902,287.62		2602		AINSLIE

		172205		IGA E/DAY HACKETT		365,914.42		2602		AINSLIE

		199980		IGA E/DAY RED HILL		361,318.44		2603		GRIFFITH

		170782		IGA EXPRESS GRIFFITH		261,736.30		2603		GRIFFITH

		171063		IGA S/MKT KINGSTON		747,749.18		2604		KINGSTON

		171746		IGA E/DAY NARRABUNDAH		420,371.21		2604		KINGSTON

		199875		IGA E/DAY GARRAN		290,249.38		2605		GARRAN  ACT

		170229		IGA E/DAY HUGHES		366,960.87		2605		GARRAN  ACT

		170685		CHIFLEY SUPERMARKET		84,459.49		2606		CHIFLEY

		717071		ACE FARRER		21,828.89		2607		FARRER

		164799		ACE SWINGER HILL		49,991.22		2607		FARRER

		165868		ADVANCE PEARCE		48,897.00		2607		FARRER

		197784		CITY SUPABARN		3,884,846.82		2608		CIVIC

		164846		ACE WARRAMANGA		47,559.29		2611		CHAPMAN  ACT

		170415		IGA E/DAY WARAMANGA		287,499.84		2611		CHAPMAN  ACT

		199841		IGA E/DAY CHAPMAN		167,483.72		2611		CHAPMAN  ACT

		171039		IGA EXPRESS RIVETT		138,696.97		2611		CHAPMAN  ACT

		172166		FOODWORKS HOLDER		123,976.28		2611		CHAPMAN  ACT

		171110		TEMPO BRADDON		215,121.52		2612		BRADDON   ACT

		164715		TEMPO SCULLIN		271,410.61		2614		COOK  ACT

		197598		IGA S/MKT HAWKER		964,947.45		2614		COOK  ACT

		172475		IGA E/DAY COOK		247,028.72		2614		COOK  ACT

		191982		IGA S/MKT CHARNWOOD		1,370,660.54		2615		CHARNWOOD

		171097		IGA E/DAY FLOREY		635,411.16		2615		CHARNWOOD

		168117		IGA E/DAY SPENCE		158,093.38		2615		CHARNWOOD

		172027		IGA FR/GROCER MELBA		255,910.47		2615		CHARNWOOD

		172425		FOODWORKS HIGGINS		183,316.47		2615		CHARNWOOD

		167666		KALEEN SUPABARN		3,031,599.06		2617		EVATT

		171479		IGA E/DAY EVATT		243,364.28		2617		EVATT

		170952		IGA E/DAY KALEEN		378,341.02		2617		EVATT

		199883		IGA FR/GROCER GIRALANG		144,551.74		2617		EVATT

		165800		IGA FR/GROCER HOLT		104,921.21		2617		EVATT

		172158		FOODWORKS MCKELLAR		237,611.71		2617		EVATT

		172069		MOTHER NATURES FOOD MARKET		246,625.43		2900		TUGGERANONG

		199948		IGA E/DAY KAMBAH		323,165.19		2902		KAMBAH  ACT

		170059		NEWSAGENCY 1 KAMBAH		39,621.80		2903		WANNIASSA

		172433		WANNIASSA SUPABARN		1,398,254.11		2903		WANNIASSA

		167195		IGA E/DAY MONASH		329,647.17		2904		GOWRIE   ACT

		170481		IGA E/DAY GOWRIE		208,035.92		2904		GOWRIE   ACT

		172336		IGA S/MKT RICHARDSON		449,741.21		2905		ISABELLA PLAINS

		171754		IGA E/DAY ISABELLA PLAINS		386,252.62		2905		ISABELLA PLAINS

		171801		FOODWORKS GORDON ACT		294,689.31		2906		GORDON  ACT

		170643		TEMPO PLATYPUS		290,737.44		2913		NGUNNAWAL

		164676		TEMPO NGUNNAWAL		659,810.79		2913		NGUNNAWAL

		164684		TEMPO PALMERSTON		369,676.57		2913		NGUNNAWAL

						24,776,761.90

		157166		FESTIVAL JINDABYNE (THREDBO)		399,186.34		2627		JINDABYNE

		199728		FESTIVAL JINDABYNE (PERISHER)		199,813.78		2627		JINDABYNE

		115724		JOHNNY'S TOURIST SHOP		10,395.84		2627		JINDABYNE

		494380		IGA S/MKT JINDABYNE #1		2,740,484.85		2627		JINDABYNE

		168395		IGA EXPRESS JINDABYNE		314,856.95		2627		JINDABYNE

		164896		WELCOME MART NIMMITABEL		31,741.18		2631		NIMMITABEL

		495459		IGA E/DAY BOMBALA		309,978.80		2632		BOMBALA

		150790		DELEGATE GENERAL STORE		23,929.07		2633		DELEGATE

		168701		IGA FR/GROCER ASHMONT		160,077.72		2650		WAGGA WAGGA

		167975		GOOLGOWIE GENERAL STORE		51,796.15		2652		GOOLGOWIE

		494681		IGA S/MKT TUMBARUMBA		805,355.61		2653		TUMBARUMBA

		170732		IGA FR/GROCER THE ROCK		135,306.14		2655		THE ROCK

		494720		IGA S/MKT JUNEE		727,885.81		2663		JUNEE

		165698		IGA RITEWAY JUNEE		226,101.64		2663		JUNEE

		168387		IGA E/DAY ARDLETHAN		224,725.61		2665		ARDLETHAN

		170889		IGA FR/GROCER ARIAH PARK		46,869.84		2665		ARDLETHAN

		530500		IGA S/MKT TEMORA		850,969.71		2666		TEMORA

		190790		WELCOME MART UNGARIE		43,710.93		2669		TULLIBIGEAL

		621652		WELCOME MART TULLIBIGEAL		61,344.34		2669		TULLIBIGEAL

		564101		WEST WYALONG SUPA BARN		1,755,554.03		2671		W WYALONG

		717178		IGA RITEWAY LAKE CARGELLICO		308,420.58		2672		LAKE CARGELLICO

		717479		IGA E/DAY HILLSTON		455,826.16		2675		HILLSTON

		169008		LAKE FOODBARN		354,409.08		2676		LAKE CARGELLIGO

		166864		IGA RITEWAY COOLAMON		332,709.70		2701		COOLAMON

		168735		DARLINGTON POINT STORE		28,012.54		2706		DARLINGTON POINT

		494754		IGA E/DAY COLEAMBALLY		236,166.84		2707		COLEAMBALLY

		187323		TALBINGO SUPERMARKET		5,556.84		2720		TALBINGO

		494738		IGA S/MKT GUNDAGAI		792,990.19		2722		GUNDAGAI

		495548		IGA FR/GROCER BATLOW		153,329.11		2730		BATLOW

		191364		IGA E/DAY CROOKWELL		334,306.29		2583		CROOKWELL

		157776		IGA RITEWAY CROOKWELL		433,891.52		2583		CROOKWELL

		150821		IGA E/DAY BOOROWA		219,916.41		2586		BOOROWA

		194299		IGA E/DAY HARDEN		437,218.61		2587		HARDEN

		171827		FOODWORKS HARDEN		282,349.99		2587		HARDEN

		495938		IGA S/MKT COOTAMUNDRA		926,126.47		2590		COOTAMUNDRA

		662014		WELCOME MART IVANHOE		101,505.83		2878		IVANHOE

						14,522,820.50

		172467		IGA E/DAY GLENBROOK		492,901.18		2773		GLENBROOK

		169058		FAST N FRESH EAST BLAXLAND		244,161.22		2774		BLAXLAND

		169317		IGA S/MKT BLAXLAND		3,134,560.61		2774		BLAXLAND

		169228		IGA EXPRESS MT RIVERVIEW		117,588.24		2774		BLAXLAND

		167098		IGA S/MKT SPRINGWOOD		2,178,127.76		2777		SPRINGWOOD

		166018		TUCKERBAG IGA SPRINGWOOD		1,413,948.63		2777		SPRINGWOOD

		161694		IGA RITEWAY HAZELBROOK		684,515.10		2779		HAZELBROOK

		161092		IGA RITEWAY LEURA		309,323.90		2780		KATOOMBA

		196615		WELCOME MART WENTWORTH FALLS		9,521.33		2782		WENTWORTH FL

		189456		BLACKHEATH CUT PRICE		79,458.29		2785		BLACKHEATH

		169430		IGA EXPRESS BLACKHEATH		457,211.34		2785		BLACKHEATH

						9,121,317.60

		495263		IGA S/MKT OBERON		1,138,440.65		2787		OBERON

		162894		IGA EXPRESS OBERON		151,280.32		2787		OBERON

		161783		RITEWAY LITHGOW		93,332.17		2790		LITHGOW

		171005		TUCKERBAG IGA BATHURST		1,470,508.62		2795		BATHURST

		169757		WELCOME MART BATHURST (FAV'S)		44,429.94		2795		BATHURST

		100216		FOUR SQUARE BATHURST		2,976.55		2795		BATHURST

		163010		IGA RITEWAY BATHURST (W POINT)		332,524.69		2795		BATHURST

		170287		IGA FR/GROCER KELSO		193,016.90		2795		BATHURST

		165046		TUCKERBAG IGA BLAYNEY		1,154,592.53		2799		BLAYNEY

		162187		TUCKERBAG IGA ORANGE		2,024,718.14		2800		ORANGE

		169294		JACKS FOODMARKET		88,306.21		2800		ORANGE

		169862		IGA FR/GROCER ORANGE ALPHINE		227,573.43		2800		ORANGE

		495988		IGA E/DAY CANOWINDRA		432,054.29		2804		CANOWINDRA

		156380		IGA FR/GROCER CANOWINDRA		83,236.75		2804		CANOWINDRA

		658502		GRENFELL SCOOP MURRAY		44,293.46		2810		GRENFELL

		168963		IGA E/DAY GRENFELL		587,010.29		2810		GRENFELL

		618099		WELLINGTON SCOOP		185,149.34		2820		WELLINGTON

		158764		IGA E/DAY BARADINE		426,685.13		2858		BARADINE

		161521		IGA FR/GROCER MOLONG		42,977.64		2866		MOLONG

		495873		IGA E/DAY PARKES		601,875.55		2870		PARKES

		420129		IGA S/MKT FORBES (BERNARDI)		1,624,993.78		2871		FORBES

		172776		IGA S/MKT FORBES (EX SULLIVAN)		731,052.94		2871		FORBES

		191754		FOUR SQUARE SPEARS TOTTENHAM		4,596.27		2873		TOTTENHAM

		193413		MIDTOWN CORNER STORE		4,724.32		2877		CONDOBOLIN

		190635		IGA S/MKT CONDOBOLIN		1,387,413.21		2877		CONDOBOLIN

		162292		IGA RITEWAY CONDOBOLIN		667,395.96		2877		CONDOBOLIN

						13,745,159.08
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Summary

		Non IGA Stores

				No of stores		%

		Stores less than 100k		195		37.43%				Furtherest North is Qld		Thursday Island

		100k - 200k		67		12.86%				Furtherest North/West is NT		Darwin

		200k - 400k		39		7.49%				Furtherest South		Port Macquarie

		400k - 600k		63		12.09%				Furtherest West		Mt Isa

		600k - 800k		21		4.03%

		800k - 1000k		13		2.50%

		1000k - 1500k		30		5.76%

		1500k - 2000k		22		4.22%

		Stores more than 2000k		71		13.63%

				521

		IGA Stores

				No of stores		%

		Stores less than 100k		74		38.95%				Furtherest North		Cooktown

		100k - 200k		23		12.11%				Furtherest South		Port Macquarie

		200k - 400k		14		7.37%				Furtherest West		Mt Isa

		400k - 600k		21		11.05%

		600k - 800k		11		5.79%

		800k - 1000k		8		4.21%

		1000k - 1500k		9		4.74%

		1500k - 2000k		5		2.63%

		Stores more than 2000k		25		13.16%

				190

		Total

				No of stores		%

		Stores less than 100k		269		37.83%

		100k - 200k		90		12.66%

		200k - 400k		53		7.45%

		400k - 600k		84		11.81%

		600k - 800k		32		4.50%

		800k - 1000k		21		2.95%

		1000k - 1500k		39		5.49%

		1500k - 2000k		27		3.80%

		Stores more than 2000k		96		13.50%

				711





Non IGA

		Customer Number		Store Name		Suburb		Post Code		Location		Customer Number				Customer Number		Location		Suburb		Store Name		Address		State		Post Code

		138073		FOODWORKS BRISBANE CITY		BRISBANE		4000		1		138073				155465		9		DARWIN		CENTRAL SUPERMARKET DARWIN		134 SMITH STREET		NT		800		Stores less than 100k		195

		106945		EXPRESS FST NEW FARM		NEW FARM		4005		1		106945				151348		9		ALAWA		FOODSTORE ALAWA DARWIN		53 ALAWA CRESCENT		NT		810		100k - 200k		67

		323369		NIGHTOWL NEW FARM		NEW FARM		4005		1		323369				328369		9		MILLNER NT		FOODSTORE SABINE MILLNER DWN		2-6 SABINE ROAD		NT		810		200k - 400k		39

		152116		FOODSTORE VALLEY CENTRE		FORTITUDE VALLEY		4006		1		152116				137750		9		BERRIMAH DARWIN		INDEPENDENT GROCERS DARWIN		LOT 1857 PRUEN ROAD		NT		821		400k - 600k		63

		137548		FOODWORKS SIRIANNI'S FRESH		ASCOT		4007		1		137548				154134		9		PARAP		PARAP FINE FOODS NT		40 PARAP ROAD		NT		821		600k - 800k		21

		325400		CUT PRICE EAGLE JUNCTION		EAGLE JUNCTION		4011		1		325400				150554		9		ANGURUGU VIA DARWIN		ANGURUGU COMM COUNCIL		COMM MAIL AGENCY		NT		822		800k - 1000k		13

		331011		EXPRESS FST CLAYFIELD		CLAYFIELD		4011		1		331011				153081		9		WOODROFFE		WOODROFFE FRESH FOOD NT		32 BALDWIN DRIVE		NT		830		1000k - 15000k		30

		154249		FOODSTORE PINKEY'S HENDRA		HENDRA		4011		1		154249				152378		9		HOWARD SPRINGS		FOODSTORE HOWARD SPRINGS NT		291 WHITEWOOD ROAD		NT		835		1500k - 2000k		22

		322729		AUR SMKT BANYO		BANYO		4014		1		322729				153780		9		ADELAIDE RIVER		POST OFFICE STORE RIVER NT		POST OFFICE		NT		846		Stores more than 2000k		71

		332685		AUR EXPRESS BRACKENRIDGE		BRACKENRIDGE		4017		1		332685				135693		9		BORROLOOLA NT		BORROLOOLA BULK DISC STORE NT		LOT 768 ROBINSON ROAD		NT		854

		136657		DEAGON FOUR SQUARE		DEAGON		4017		1		136657				150889		9		TENNANT CREEK		KIANA STATION TENNANT CREEK		PMB 36		NT		861

		327282		FOODSTORE BRACKEN RIDGE		BRACKEN RIDGE		4017		1		327282				135669		9		NHULLINBUY NT		EAST ARNHEM IGA		LOT 1339 ARNHEM ROAD		NT		881

		111039		AUR FOODSTORE REDCLIFFE		REDCLIFFE		4019		1		111039				152530		9		ALYANGULA NT		GROOTE EYLANDT SUPERMARKET		P O BOX 522		NT		885

		322517		EXPRESS FST SCARBOROUGH		SCARBOROUGH		4020		1		322517

		151958		REDCLIFFE FOUR SQUARE		REDCLIFFE		4020		1		151958				137564		5		URALLA NSW		FOODWORKS TJ'S URALLA		100 BRIDGE STREET		NSW		2358

		151932		SCARBOROUGH FOUR SQUARE		SCARBOROUGH		4020		1		151932				116194		5		URALLA NSW		FOODWORKS TJ'S URALLA CONFECT		100 BRIDGE STREET		NSW		2358

		332669		NEXTRA		R/BRIS HOSP HERSTON		4029		1		332669				112441		4		BUNDARRA		BUNDARRA GENERAL STORE		BENDEMEER STREET		NSW		2359

		156461		ROYAL BRISBANE HOSP HERSTON		HERSTON		4029		1		156461				118065		4		GLEN INNES		MAC'S CORNER STORE		82 LANG STREET		NSW		2370

		328288		EXPRESS FST WINDSOR		WINDSOR		4030		1		328288				328597		3		EMMAVILLE		EMMAVILLE NEWS		O'DONNELL STREET		NSW		2371

		114207		ZONE FRESH MARKETS WINDSOR		WINDSOR		4030		1		114207				153887		4		DEEPWATER		FST FOODMARKET DEEPWATER		TENTERFIELD STREET		NSW		2371

		324975		FST FOODMARKET GEEBUNG		GEEBUNG		4034		1		324975				324242		3		TENTERFIELD		BUYRITE TENTERFIELD		41 HIGH ST		NSW		2372

		112336		NIGHTOWL BOONDALL		BOONDALL		4034		1		112336				328490		3		TENTERFIELD		FOODSTORE SELLERS TENTERFIELD		218-220 ROUSE STREET		NSW		2372

		329307		EXPRESS FST MITCHELTON		MITCHELTON		4051		1		329307				111982		4		MOREE		C.O.D AMAROO NEWS PARADISE PNT		100-102 AMAROO DRIVE		NSW		2400

		323377		NIGHTOWL ENOGGERA		ENOGGERA		4051		1		323377				154508		4		MOREE		C.O.D MOREE CONV STORE		D26 HEBERT STREET		NSW		2400

		322339		EVERTON  HILLS FOODMARKET		EVERTON HILLS		4053		1		322339				153900		4		MOREE		GREENAWAY'S STORE MOREE		33 GREENBAH ROAD		NSW		2400

		332758		FOODSTORE EVERTON PARK		EVERTON PARK		4053		1		332758				108109		4		MOREE		KELLY'S MANLY STORE		139 HEBER STREET		NSW		2400

		184008		FOUR SQUARE EVERTON HILLS(LGL)		EVERTON HILLS QLD		4053		1		184008				137572		4		WARIALDA		FOODWORKS WARIALDA		24-26 STEPHEN STREET		NSW		2402

		136796		COCO'S KEPERRA		KEPERRA		4054		1		136796				153502		4		MUNGINDI		EYLES TOP SHOP MUNGINDI FDC27		ST GEORGE STREET		NSW		2406

		321919		CUT PRICE KEPERRA		KEPERRA		4054		1		321919				328806		5		STH WEST ROCKS		HOGANS FOUR SQUARE		19 PARAGON AVE		NSW		2431

		328424		FOODTOWN FERNY HILLS		FERNY HILLS		4055		1		328424				327478		4		CRESCENT  HEAD		EXPRESS FST CRESCENT HEAD		6-8 RANKINE STREET		NSW		2440

		326977		FST FOODMARKET FERNY HILLS		FERNY HILLS		4055		1		326977				135708		4		STUARTS POINT		FOUR SQUARE STUARTS POINT		16 MARINE PARADE		NSW		2441

		103418		THE GAP FAMILY MARKET		THE GAP		4061		1		103418				328898		4		MACKSVILLE		FOUR SQUARE MACKSVILLE		11 RIVER ROAD		NSW		2447

		150570		ROSALIE CONVENIENCE STORE		ROSALIE		4064		1		150570				156568		4		SCOTTS HEAD		FOUR SQUARE SCOTTS HEAD		SHOP 5 SHORT STREET		NSW		2447

		155928		FOODSTORE BARDON		BARDON		4065		1		155928				103476		4		MACKSVILLE		RAINBOW MACKSVILLE		16 WALLACE ST		NSW		2447

		323880		J & G CHAI ST LUCIA		ST LUCIA		4067		1		323880				322046		4		NAMBUCCA HEADS		CUT PRICE NAMBUCCA HEADS		CENTENARY PARADE		NSW		2448

		108515		NIGHTOWL TARINGA		TARINGA		4068		1		108515				328678		4		BOWRAVILLE		BOWRAVILLE FOUR SQUARE		78 HIGH ST		NSW		2449

		329496		FOODSTORE KENMORE		KENMORE		4069		1		329496				328717		4		BELLINGEN		ROSE'S FOUR SQUARE BELLINGEN		71 HYDE ST		NSW		2454

		119786		FOODWORKS CHAPEL HILL		KENMORE		4069		1		119786				327305		4		URUNGA		FOUR SQUARE URUNGA		5 BONVILLE STREET		NSW		2455

		326294		7 2 7 SINNAMON PARK		SINNAMON PARK		4074		1		326294				102357		4		GRAFTON		CLARANCE VALLEY WSALE GRAFTON		135A PRINCE STREET		QLD		2460

		112255		C.O.D ALLSPORTS CONV STORE		JINDALEE		4074		1		112255				328505		3		YAMBA		FOUR SQUARE YAMBA		12-14 YAMBA ST		NSW		2464

		135643		FOUR SQUARE RIVERHILLS		RIVER HILLS		4074		1		135643				328026		3		ILUKA		FST FOODMARKET ILUKA		1 YOUNG STREET		NSW		2466

		329064		CUT PRICE OXLEY		OXLEY		4075		1		329064				113552		3		ILUKA		ILUKA HARDWARE & GIFTS		SHOP 7-42 CHARLES STREET		NSW		2466

		156542		FOODSTORE GRACEVILLE		GRACEVILLE		4075		1		156542				116712		3		WOODBURN		WOODBURN MINI MART		121 RIVER STREET		NSW		2472

		101377		FOUR SQUARE DARRA		DARRA		4075		1		101377				326765		2		URBENVILLE		7 2 7 URBENVILLE		43 URBEN ST		QLD		2475

		327240		GRACEVILLE CONVENIENCE STORE		GRACEVILLE		4075		1		327240				328246		2		WOODENBONG NSW		BJ'S SUPERMARKET WOODENBONG		25 MCPHERSON STREET		NSW		2476

		106822		FOODSTORE SKYLARK INALA		INALA		4077		1		106822				323602		2		WOODENBONG		THRIFTY T WOODENBONG		24 UNUMGAR STREET		NSW		2476

		136885		FOUR SQUARE BIOTA STREET		INALA		4077		1		136885				327923		2		EAST BALLINA		EXPRESS FST EAST BALLINA		SH1 LINKS AVE		NSW		2478

		329331		7 2 7 HIGHGATE HILL		HIGHGATE HILL		4101		1		329331

		323351		NIGHTOWL HIGHGATE HILL		HIGHGATE HILL		4101		1		323351				156576		2		BANGALOW		FST FOODMARKET BANGALOW		SHOP 3 2 BYRON STREET		NSW		2479

		182755		WEST END EXPRESS_LEGAL		WEST END		4101		1		182755				151796		2		LISMORE		FOODSTORE MENIN'S LISMORE		20 LEYCESTER STREET		NSW		2480

		328741		ANNERLEY FOUR SQUARE		ANNERLEY		4103		1		328741				322177		2		NIMBIN		NIMBIN EMPORIUM		58 CULLEN STREET		NSW		2480

		136712		COCO'S ANNERLEY		ANNERLEY		4103		1		136712				327567		2		NIMBIN		NIMBIN EMPORIUM CONFECT ACC		58 CULLEN STREET		NSW		2480

		136699		COCO'S MARKETS ROCKLEA		ROCKLEA		4103		1		136699				119126		2		NORTH LISMORE		NORTHSIDE SHELL		62 BRIDGE STREET		NSW		2480

		153188		EXPRESS FST ANNERLEY		ANNERLEY		4103		1		153188				123515		2		BURRINGBAR NSW		BURRINGBAR GENERAL STORE		27 BROADWAY STREET		NSW		2483

		184024		NIGHTOWL YERONGA		YERONGA QLD		4104		1		184024				155902		2		CRABBES CREEK		VINCENT'S FST CRABBES CREEK		MAIN STREET		NSW		2483

		156843		FOODSTORE MOOROOKA		MOOROOKA		4105		1		156843				136738		2		TWEED HEADS STH		COCO'S SOUTH TWEED		SHP 1 MINIJUNGBAL DRIVE		NSW		2486

		136754		COCO'S SUNNYBANK		SUNNYBANK		4109		1		136754				323424		2		BOGANAGAR		7 2 7 BOGANAGAR		34 COAST RD		NSW		2488

		137629		FOODWORKS FRESH LOGANHOLME		LOGANHOLME		4109		1		137629				332635		2		POTTSVILLE		EXPRESS FST POTTSVILLE		9 CORONATION AVE		NSW		2489

		114320		FOODWORKS FRESH LOGANHOLME 2		LOGANHOLME		4109		1		114320				153007				COLLARENEBRI		COLLARENEBRI CONVENIENCE STORE		WALGETT STREET		NSW		2833

		106092		HIGH FRESH ASIAN SMKT SBANK		SUNNYBANK		4109		1		106092				153112				COLLARENBRI		DENYER & SON KEYHARDWARE		WILSON STREET		NSW		2833

		140266		WELCOME MART ROBERTSON		ROBERTSON		4109		1		140266				243030				BRISBANE		FOODWORKS BRISBANE CITY		362 GEORGE STREET		QLD		4000

		332520		MORTIMER ROAD FOODMARKET		ACACIA RIDGE		4110		1		332520				243519				NEW FARM		EXPRESS FST NEW FARM		SHOP 7 158 MORAY STREET		QLD		4005

		326820		CIVIC VIDEO EXPRESS 8 MILE PLN		EIGHT MILE PLAINS		4113		1		326820				138073		1		NEW FARM		NIGHTOWL NEW FARM		660 BRUNSWICK STREET		QLD		4005

		322193		EXPRESS FST WISHART		EIGHT MILE PLAINS		4113		1		322193				106945		1		FORTITUDE VALLEY		FOODSTORE VALLEY CENTRE		BRUNSWICK STREET		QLD		4006

		137637		FOODWORKS RUNCORN		RUNCORN		4113		1		137637				323369		1		ASCOT		FOODWORKS SIRIANNI'S FRESH		27 ALEXANDRA ROAD		QLD		4007

		114639		FOODWORKS SUNNYBANK HILLS		SUNNYBANK HILLS		4113		1		114639				152116		1		EAGLE JUNCTION		CUT PRICE EAGLE JUNCTION		262 JUNCTION ROAD		QLD		4011

		159891		SUNNYBANK EXPRESS		SUNNYBANK HILLS		4113		1		159891				137548		1		CLAYFIELD		EXPRESS FST CLAYFIELD		CNR SANDGATE & ORIEL ST		QLD		4011

		332009		BROWNS COUNTRY FRESH		WOODRIDGE		4114		1		332009				325400		1		HENDRA		FOODSTORE PINKEY'S HENDRA		15 ZILLMAN ROAD		QLD		4011

		136788		COCO'S WOODRIDGE		WOODRIDGE		4114		1		136788				154249		1		BANYO		AUR SMKT BANYO		208 TUFNELL RD		QLD		4014

		328995		EXPRESS FST KINGSTON		KINGSTON		4114		1		328995				113853		1		BRACKENRIDGE		AUR EXPRESS BRACKENRIDGE		1-162 BARRETT STREET		QLD		4017

		321888		EXPRESS FST WOODRIDGE		WOODRIDGE		4114		1		321888				322729		1		DEAGON		DEAGON FOUR SQUARE		149 BARCLAY STREET		QLD		4017

		101856		FOODTOWN WOODRIDGE		WOODRIDGE		4114		1		101856				332685		1		BRACKEN RIDGE		FOODSTORE BRACKEN RIDGE		61 GAWAIN ROAD		QLD		4017

		116754		FOODWORKS DESPLACE		LOGAN CENTRAL		4114		1		116754				327282		1		REDCLIFFE		AUR FOODSTORE REDCLIFFE		542 OXLEY AVE		QLD		4019

		324991		CALAMVALE FOODSTORE		CALAMVALE		4116		1		324991				327436		1		SCARBOROUGH		EXPRESS FST SCARBOROUGH		143 -145 GRIFFITH RD		QLD		4020

		327892		CIVIC VIDEO EXPRESS BPLAINS		BROWNS PLAINS		4118		1		327892				111039		1		REDCLIFFE		REDCLIFFE FOUR SQUARE		255B VICTORIA STREET		QLD		4020

		332677		FOODSTORE FORESTDALE		FORESTDALE		4118		1		332677				322517		1		SCARBOROUGH		SCARBOROUGH FOUR SQUARE		75 LANDSBOROUGH AVENUE		QLD		4020

		137718		FOODWORKS FRESH HILLCREST		HILLCREST		4118		1		137718				151932		1		R/BRIS HOSP HERSTON		C.O.D. NEXTRA		SH1 LEV1 NED HANLON BLDG				4029

		332601		FST FOODMARKET REGENT PARK		REGENTS PARK		4118		1		332601				242157		1		HERSTON		ROYAL BRISBANE HOSP HERSTON		HERSTON ROAD		QLD		4029

		328343		HILLCREST CONVENIENCE STORE		HILLCREST		4118		1		328343				332669		1		WINDSOR		EXPRESS FST WINDSOR		227 LUTWYCHE RD		QLD		4030

		327965		REGENTS PARK CONV STORE		REGENTS PARK		4118		1		327965				156461		1		WINDSOR		ZONE FRESH MARKETS WINDSOR		SHOP 107-142 NEWMARKET RD		QLD		4030

		322753		7 2 7 GREENSLOPES		GREENSLOPES		4120		1		322753				328288		1		GEEBUNG		FST FOODMARKET GEEBUNG		SHOP2 16 RAILWAY PDE		QLD		4034

		160096		FOODSTORE WELLERS HILL		WELLERS HILL		4121		1		160096				114207		1		BOONDALL		NIGHTOWL BOONDALL		1968 SANDGATE ROAD		QLD		4034

		325882		FOUR SQUARE HOLLAND PARK		HOLLAND PARK		4121		1		325882				324975		1		MITCHELTON		EXPRESS FST MITCHELTON		24 BLACKWOOD ST		QLD		4051

		324852		CUT PRICE MANSFIELD		MANSFIELD		4122		1		324852				112336		1		ENOGGERA		NIGHTOWL ENOGGERA		SHP 3 318 WARDELL STREET		QLD		4051

		117522		FOODSTORE TARRAGINDI		TARRAGINDI		4122		1		117522				329307		1		EVERTON PARK		FOODSTORE EVERTON PARK		730 STH PINE ROAD		QLD		4053

		137603		FOODWORKS WISHART		WISHART		4122		1		137603				323377		1		EVERTON HILLS		FST FOODMARKET EVERTON HILLS		103 CAMELIA AVE		QLD		4053

		325874		FOUR SQUARE CARRARA STREET		MT GRAVATT		4122		1		325874

		326749		EXPRESS FST ROCHEDALE		ROCHEDALE		4123		1		326749				327389		1		KEPERRA		COCO'S KEPERRA		SH F9 SAMFORD-SETTLEMENT		QLD		4054

		351029		FOUR SQUARE ROCHEDALE		ROCHDALE QLD		4123		1		351029				322339		1		KEPERRA		CUT PRICE KEPERRA		CNR GILSON&CRAMPTON ST		QLD		4054

		328408		FOUR SQUARE BORONIA HEIGHTS		BORONIA HEIGHTS		4124		1		328408				321919		1		FERNY HILLS		FOODTOWN FERNY HILLS		146 FERNY WAY		QLD		4055

		140761		CHATSWOOD HILLS NEWS & GENERAL		SPRINGWOOD		4127		1		140761				326943		1		FERNY HILLS		FST FOODMARKET FERNY HILLS		10 WOODHILL ROAD		QLD		4055

		117572		EXPRESS FST DAISY HILL		DAISY HILL		4127		1		117572				328424		1		THE GAP		THE GAP FAMILY MARKET		974 WATERWORKS RD		QLD		4061

		328385		EXPRESS FST SLACKS CREEK		SLACKS CREEK		4127		1		328385				103418		1		ROSALIE		ROSALIE CONVENIENCE STORE		164 BAROONA RD & AGAR ST		QLD		4064

		332546		EXPRESS FST SPRINGWOOD		SPRINGWOOD		4127		1		332546				136869		1		BARDON		FOODSTORE BARDON		17 STUARTHOLME ROAD		QLD		4065

		332716		SPRINGWOOD CONV STORE		SPRINGWOOD		4127		1		332716				150570		1		ST LUCIA		J & G CHAI ST LUCIA		185 SIR FRED SCHONELL DVE		QLD		4067

		332025		EXPRESS FST TANAH MERAH		TANAH MERAH		4128		1		332025				323880		1		TARINGA		NIGHTOWL TARINGA		SHOP 1,5 WAYS SHOPP CENTR		QLD		4068

		150504		SHAILER PARK GENERAL STORE		SHAILER PARK		4128		1		150504				327444		1		KENMORE		FOODSTORE KENMORE		2069 MOGGILL ROAD		QLD		4069

		328319		BUYRITE LOGANDALE		LOGANDALE		4129		1		328319				108515		1		KENMORE		FOODWORKS CHAPEL HILL		8-620 MOGGILL ROAD		QLD		4069

		161084		COCO'S FOODBARN LOGANHOLME		LOGANHOLME		4129		1		161084				329496		1		SINNAMON PARK		7 2 7 SINNAMON PARK		58 OLDFIELD ROAD		QLD		4074

		328157		FOUR SQUARE LOGANHOLME		LOGANHOLME		4129		1		328157				119786		1		JINDALEE		ALLSPORTS CONVENIENCE STORE		235 SINNAMON ROAD		QLD		4074

		333005		AUR EXPRESS CHAMBERS		CRESTMEAD		4132		1		333005				326294		1		RIVER HILLS		FOUR SQUARE RIVERHILLS		SHP 1 PLAZA BOGONG STREET		QLD		4074

		329323		FOODSTORE MARSDEN		MARSDEN		4132		1		329323				112255		1		OXLEY		CUT PRICE OXLEY		113 STATION ROAD		QLD		4075

		327656		FOUR SQUARE CRESTMEAD		CRESTMEAD		4132		1		327656				135643		1		GRACEVILLE		FOODSTORE GRACEVILLE		1-150 GRACEVILLE AVENUE		QLD		4075

		327428		HEIDI'S FOODSTORE		COORPAROO		4151		1		327428				329064		1		DARRA		FOUR SQUARE DARRA		39 RAILWAY PARADE		QLD		4075

		332724		BUYRITE CARINA		CARINA		4152		1		332724				156542		1		GRACEVILLE		GRACEVILLE CONVENIENCE STORE		10 BANK ROAD		QLD		4075

		104464		NIGHTOWL CARINDALE		CARINDALE		4152		1		104464				101377		1		INALA		FOODSTORE SKYLARK INALA		55 SKYLARK STREET		QLD		4077

		155619		BUYRITE BELMONT		BELMONT		4153		1		155619				327240		1		INALA		FOUR SQUARE BIOTA STREET		127-129 BIOTA STREET		QLD		4077

		136770		COCO'S CAPALABA		CAPALABA		4157		1		136770				106822		1		HIGHGATE HILL		7 2 7 HIGHGATE HILL		167 GLADSTONE ROAD		QLD		4101

		112043		EXPRESS FST CAPALABA		CAPALABA		4157		1		112043

		327517		FOUR SQ SEVEN DAY THORNSIDE		THORNSIDE		4158		1		327517				140541		1		WEST END		C.O.D GB FRESH FOODS		24 DUNCAN STREET				4101

		329234		BUYRITE BIRKDALE		BIRKDALE		4159		1		329234				243048		1		ANNERLEY		ANNERLEY FOUR SQUARE		18 CRACKNELL RD		QLD		4103

		112051		EXPRESS FST ORMISTON		ORMISTON		4160		1		112051				323351		1		ANNERLEY		COCO'S ANNERLEY		310 IPSWICH ROAD		QLD		4103

		106961		EXPRESS FST WELLINGTON POINT		WELLINGTON POINT		4160		1		106961				328741		1		ROCKLEA		COCO'S MARKETS ROCKLEA		SHERWOOD RD Z BLOCK		QLD		4103

		132124		ALEXANDRA HILLS EXPRESS		ALEXANDRA HILLS		4161		1		132124				136712		1		ANNERLEY		EXPRESS FST ANNERLEY		SH1 CNR IPSWICH&EKIBIN RD		QLD		4103

		324103		BUYRITE REDLAND BAY		REDLAND BAY		4165		1		324103				136699		1		YERONGA QLD		NIGHTOWL YERONGA		419-429 FAIRFIELD ROAD		QLD		4104

		138057		FOODWORKS VICTORIA POINT		VICTORIA POINT		4165		1		138057				153188		1		MOOROOKA		FOODSTORE MOOROOKA		419 BEAUDESERT ROAD		QLD		4105

		326286		STOP N SHOP KANGAROO POINT		KANGAROO POINT		4169		1		326286				184024		1		SUNNYBANK		COCO'S SUNNYBANK		CNR MAINS & MCCULLOUGH ST		QLD		4109

		327232		AUR EXPRESS NORMAN PARK		NORMAN PARK		4170		1		327232				156843		1		LOGANHOLME		FOODWORKS FRESH LOGANHOLME		BRYANTS ROAD		QLD		4109

		329886		BUYRITE MORNINGSIDE		MORNINGSIDE		4170		1		329886				136754		1		LOGANHOLME		FOODWORKS FRESH LOGANHOLME 2		BRYANTS ROAD		QLD		4109

		328759		CANNON HILL FOUR SQUARE		CANNON HILL		4170		1		328759				137629		1		SUNNYBANK		HIGH FRESH ASIAN SMKT SBANK		315-317 MAINS ROAD		QLD		4109

		117873		VALUEMART SAVE CITY		CANNON HILL		4170		1		117873				114320		1		ROBERTSON		WELCOME MART ROBERTSON		SHOP 4/17 BARRETT ST		QLD		4109

		322795		THRIFTY T BULIMBA		BULIMBA		4171		1		322795				106092		1		ACACIA RIDGE		MORTIMER ROAD FOODMARKET		SHOP8 365 MORTIMER ROAD		QLD		4110

		321422		EXPRESS FST WYNNUM NTH		WYNNUM NTH		4178		1		321422				140266		1		EIGHT MILE PLAINS		CIVIC VIDEO EXPRESS 8 MILE PLN		SHOP5 218 PADSTOW ROAD		QLD		4113

		320400		EXPRESS FST WYNNUM WEST		WYNNUM WEST		4178		1		320400				332520		1		EIGHT MILE PLAINS		EXPRESS FST WISHART		SHOP 1-100 HOLMEAD STREET		QLD		4113

		153730		GEORGIOU'S GEN STORE WYNNUM		WYNNUM		4178		1		153730				326820		1		RUNCORN		FOODWORKS RUNCORN		156 GOWAN ROAD		QLD		4113

		324941		7 2 7 MANLY HEIGHTS		MANLY HEIGHTS		4179		1		324941				322193		1		SUNNYBANK HILLS		FOODWORKS SUNNYBANK HILLS		6 WYNNE STREET		QLD		4113

		137611		FOODWORKS MANLY		MANLY		4179		1		137611				137637		1		SUNNYBANK HILLS		SUNNYBANK EXPRESS		SH 16-397 HELLAWELL ROAD		QLD		4113

		328961		DUNWICH FOUR SQUARE		DUNWICH		4183		1		328961				114639		1		WOODRIDGE		BROWNS COUNTRY FRESH		101 EWING ROAD		QLD		4114

		155790		POINT LOOKOUT LOCAL STORE		NORTH STRADBROKE		4183		1		155790				159891		1		WOODRIDGE		COCO'S WOODRIDGE		390 KINGSTON ROAD		QLD		4114

		326511		EXPRESS FST RUSSELL ISLAND		RUSSELL ISLAND		4184		1		326511				332009		1		KINGSTON		EXPRESS FST KINGSTON		CNR VELORUM & YALUMBA ST		QLD		4114

		324268		FST FOODMARKET MACLEAY ISLAND		MACLEAY IS		4184		1		324268				136788		1		WOODRIDGE		EXPRESS FST WOODRIDGE		153-163 SMITH ROAD		QLD		4114

		328212		THRIFTY T BETHANIA		BETHANIA		4205		1		328212				328995		1		WOODRIDGE		FOODTOWN WOODRIDGE		51 STATION ROAD		QLD		4114

		332041		BUYRITE MT WARREN PARK		MT WARREN PARK		4207		1		332041				321888		1		LOGAN CENTRAL		FOODWORKS DESPLACE		160 JACARANDRA AVE		QLD		4114

		328335		EXPRESS FST WINDAROO		WINDAROO		4207		1		328335				116754		1		CALAMVALE		CALAMVALE FOODSTORE		UNIT1/210 KAMERUKA STREET		QLD		4116

		325947		EXPRESS FST COOMERA		COOMERA		4209		1		325947				324991		1		BROWNS PLAINS		CIVIC VIDEO EXPRESS BPLAINS		840 WEMBLEY ROAD		QLD		4118

		156526		HOUSTON FOUR SQUARE PIMPAMA		PIMPAMA		4209		1		156526				114223		1		FORESTDALE		FOODSTORE FORESTDALE		1 FORESTDALE DRIVE		QLD		4118

		136681		COCO'S CARRARA		CARRARA		4211		1		136681				327892		1		HILLCREST		FOODWORKS FRESH HILLCREST		71 CORONATION ROAD		QLD		4118

		110211		SANCTUARY COVE GEN STORE		SANCTUARY COVE		4212		1		110211				332677		1		REGENTS PARK		FST FOODMARKET REGENT PARK		61 EMERALD DRIVE		QLD		4118

		326951		TALLAI GENERAL STORE		MUDGEERABA		4213		1		326951				137718		1		HILLCREST		HILLCREST CONVENIENCE STORE		16-20 SWEETGUM STREET		QLD		4118

		332693		EXPRESS FST PARKWOOD		PARKWOOD		4214		1		332693				332601		1		REGENTS PARK		REGENTS PARK CONV STORE		191 WALLER ROAD		QLD		4118

		136746		COCO'S SOUTHPORT		SOUTHPORT		4215		1		136746				328343		1		GREENSLOPES		7 2 7 GREENSLOPES		1-589 LOGAN ROAD		QLD		4120

		106246		LABRADOR SUB NEWS		LABRADOR		4215		1		106246				327965		1		WELLERS HILL		FOODSTORE WELLERS HILL		8 DENHAM TERRACE		QLD		4121

		327371		SOUTHPORT FOODSTORE		SOUTHPORT		4215		1		327371				322753		1		HOLLAND PARK		FOUR SQUARE HOLLAND PARK		95 SEVILLE ROAD		QLD		4121

		320248		THRIFTY T CHIRN PARK		CHIRN PARK		4215		1		320248				160096		1		MANSFIELD		CUT PRICE MANSFIELD		30 AMINYA STREET		QLD		4122

		119817		FOODWORKS RUNAWAY BAY		RUNAWAY BAY		4216		1		119817				325882		1		TARRAGINDI		FOODSTORE TARRAGINDI		SHOP9 TOOHEY & MONASH RD		QLD		4122

		111940		FST FOODMARKET PARADISE POINT		PARADISE POINT		4216		1		111940				324852		1		WISHART		FOODWORKS WISHART		590 MT GRAVATT-CAPALABA R		QLD		4122

		135732		24 7 FOODSTOP SURFERS PARADISE		SURFERS PARADISE		4217		1		135732				117522		1		MT GRAVATT		FOUR SQUARE CARRARA STREET		10 CARRARA STREET		QLD		4122

		323547		7 2 7 BENOWA		BENOWA		4217		1		323547				137603		1		ROCHEDALE		EXPRESS FST ROCHEDALE		473 UNDERWOOD RD		QLD		4123

		325044		BROADBEACH CONVENIENCE STORE		BROADBEACH		4217		1		325044				325874		1		ROCHDALE QLD		PARFREY CONV. STORE		SHOP 2  196 PARFREY PLACE		QLD		4123

		323856		EXPRESS FST CHEVRON ISLAND		CHEVRON ISLAND		4217		1		323856				326749		1		BORONIA HEIGHTS		FOUR SQUARE BORONIA HEIGHTS		CNR SHORT-PARKLAND DVE		QLD		4124

		327818		FOODSTORE PITSTOP SURFERS		SURFERS PARADISE		4217		1		327818				243501		1		SPRINGWOOD		CHATSWOOD HILLS NEWS & GENERAL		SH 5 SHP CEN CHATSWOOD RD		QLD		4127

		160630		FOUR SQUARE CAPRI		ISLE OF CAPRI		4217		1		160630				323084		1		DAISY HILL		EXPRESS FST DAISY HILL		SHOP 18 ALLAMANDA DRIVE		QLD		4127

		138049		MAIN BEACH NEWS		MAIN BEACH		4217		1		138049				140761		1		SLACKS CREEK		EXPRESS FST SLACKS CREEK		SH1 ARGONAUT KINGSTON RD		QLD		4127

		329420		EXPRESS FST BROADBEACH		BROADBEACH		4218		1		329420				117572		1		SPRINGWOOD		EXPRESS FST SPRINGWOOD		CNR CHATSWOOD/ACHILLES		QLD		4127

		329828		FOODSTORE BURLEIGH HEADS		BURLEIGH HEADS		4220		1		329828

		136877		J V E PROMOTIONS		ANDREWS		4220		1		136877				328385		1		TANAH MERAH		EXPRESS FST TANAH MERAH		SHOP1 63 TANSEY DRIVE		QLD		4128

		321333		EXPRESS FST TUGUN		TUGAN		4224		1		321333				332546		1		SHAILER PARK		SHAILER PARK GENERAL STORE		SHOP3 ROSELEA&LYNDALE STS		QLD		4128

		138007		TUGUN FRUIT MARKET		TUGUN		4224		1		138007				332025		1		LOGANDALE		BUYRITE LOGANDALE		REDLAND BAY RD		QLD		4129

		324983		FOODSTORE PITSTOP C-GATTA		COOLANGATTA		4225		1		324983				150504		1		LOGANHOLME		COCO'S FOODBARN LOGANHOLME		SHP 3 3896 PACIFIC HWAY		QLD		4129

		328466		EXPRESS FST ROBINA QUAYS		ROBINA		4226		1		328466				328319		1		LOGANHOLME		FOUR SQUARE LOGANHOLME		SH6 CNR DREWS&CLARKS RD		QLD		4129

		138528		NIGHTOWL BURLEIGH WATERS		BURLEIGH WATERS		4226		1		138528				901052		1		CRESTMEAD		AUR EXPRESS CHAMBERS		SH3 12 NORAH ST		QLD		4132

		327981		BUYRITE MT TAMBORINE		EAGLE HEIGHTS		4271		1		327981				240244		1		MARSDEN		FOODSTORE MARSDEN		SHOP 17 WARATAH DVE		QLD		4132

		112394		FOUR SQUARE BEAUDESERT		BEAUDESERT		4285		1		112394				333005		1		CRESTMEAD		FOUR SQUARE CRESTMEAD		13-15 JULIE STREET		QLD		4132

		155368		ST VINCENT DE PAUL BEAUD NO 1		BEAUDESERT		4285		1		155368				329323		1		COORPAROO		HEIDI'S FOODSTORE		318 OLD CLEVELAND ROAD		QLD		4151

		325963		CAMIRA SUPERMARKET		CAMIRA		4300		1		325963				327656		1		CARINA		BUYRITE CARINA		182 STANLEY ROAD		QLD		4152

		111479		FOODSTORE GAILES		GAILES		4300		1		111479				327428		1		CARINDALE		NIGHTOWL CARINDALE		CNR CREEK & PINE MT ROADS		QLD		4152

		137695		FOUR SQUARE GOODNA		GOODNA		4300		1		137695				332724		1		BELMONT		BUYRITE BELMONT		8/185 BELMONT ROAD		QLD		4153

		329878		EXPRESS FST REDBANK PLAINS		REDBANK PLAINS		4301		1		329878				104464		1		CAPALABA		COCO'S CAPALABA		200 OLD CLEVELAND ROAD		QLD		4157

		159362		FOODSTORE RIVERVIEW		RIVERVIEW		4303		1		159362				155619		1		CAPALABA		EXPRESS FST CAPALABA		SHOP 2 76-84 NEY RD		QLD		4157

		326773		CUT PRICE NTH IPSWICH		NTH IPSWICH		4305		1		326773				136770		1		THORNSIDE		FOUR SQ SEVEN DAY THORNSIDE		SHOP9 207 THORNSIDE RD;		QLD		4158

		328440		FOODSTORE BRASSALL		BRASSALL		4305		1		328440				112043		1		BIRKDALE		BUYRITE BIRKDALE		CNR BIRKDALE RD & AGNES		QLD		4159

		119825		FOUR SQUARE IPSWICH		IPSWICH		4305		1		119825				327517		1		ORMISTON		EXPRESS FST ORMISTON		CNR WELLINGTON & STURGEON		QLD		4160

		118104		FOUR SQUARE LEICHHARDT		LEICHHARDT		4305		1		118104				329234		1		WELLINGTON POINT		EXPRESS FST WELLINGTON POINT		376 MAIN STREET		QLD		4160

		136592		FOUR SQUARE RACEVIEW		RACEVIEW		4305		1		136592

		110554		ONE MILE FRUIT MARKET		WEST IPSWICH		4305		1		110554				112051		1		REDLAND BAY		BUYRITE REDLAND BAY		BROADWATER TCE		QLD		4165

		325230		7 2 7 MAUDSLEY'S BLACKBUTT		BLACKBUTT		4306		1		325230				106961		1		VICTORIA POINT		FOODWORKS VICTORIA POINT		PELICAN NEST COLBURN AVE		QLD		4165

		324713		BUYRITE KARANA DOWNS		KARANA DOWNS		4306		1		324713				324103		1		KANGAROO POINT		STOP N SHOP KANGAROO POINT		679 MAIN STREET		QLD		4169

		117823		FOODSTORE RACEVIEW		RACEVIEW		4306		1		117823				138057		1		NORMAN PARK		AUR EXPRESS NORMAN PARK		183 BENNETTS ROAD		QLD		4170

		326969		FOUR SQUARE FERNVALE		FERNVALE		4306		1		326969				326286		1		MORNINGSIDE		BUYRITE MORNINGSIDE		629 WYNNUM RD		QLD		4170

		152792		FST FOODMARKET KARALEE		KARALEE		4306		1		152792				327232		1		CANNON HILL		CANNON HILL FOUR SQUARE		73 MOLLOY RD		QLD		4170

		137530		FOODWORKS LAIDLEY		LAIDLEY		4341		1		137530				329886		1		CANNON HILL		VALUEMART SAVE CITY		WYNNUM ROAD		QLD		4170

		152514		LAIDLEY FOUR SQUARE		LAIDLEY		4341		1		152514				328759		1		BULIMBA		THRIFTY T BULIMBA		155 OXFORD ST		QLD		4171

		153015		MARBURG GENERAL STORE		MARBURG		4346		1		153015				117873		1		WYNNUM NTH		EXPRESS FST WYNNUM NTH		150 SELINA ST		QLD		4178

		119532		BRENDALE SUPERMARKET		BRENDALE		4500		1		119532				322795		1		WYNNUM WEST		EXPRESS FST WYNNUM WEST		WYNNUM & RANDALL RDS		QLD		4178

		329925		FOODSTORE SANDALWOOD		STRATHPINE		4500		1		329925				321422		1		WYNNUM		GEORGIOU'S GEN STORE WYNNUM		119 GLENORA STREET		QLD		4178

		332033		FST FOODMARKET BRAY BARK		BRAY PARK		4500		1		332033				320400		1		MANLY HEIGHTS		7 2 7 MANLY HEIGHTS		CNR CALOUNDRA&TREVALLY ST		QLD		4179

		117865		VALUEMART STRATHPINE		STRATHPINE		4500		1		117865				153730		1		MANLY		FOODWORKS MANLY		CNR STRATTON & CAMBRIDGE		QLD		4179

		137653		FOUR SQUARE KALLANGUR		KALLANGUR		4503		1		137653				324941		1		DUNWICH		DUNWICH FOUR SQUARE		1 ROUS ST		QLD		4183

		328181		EXPRESS FST BURPENGARY		BURPENGARY		4505		1		328181				137611		1		NORTH STRADBROKE		POINT LOOKOUT LOCAL STORE		MINTEE STREET		QLD		4183

		136762		COCO'S MORAYFIELD		MORAYFIELD		4506		1		136762				328961		1		RUSSELL ISLAND		EXPRESS FST RUSSELL ISLAND		71 HIGH STREET		QLD		4184

		327402		EXPRESS FST BELLARA		BRIBIE ISLAND		4507		1		327402				155790		1		MACLEAY IS		FST FOODMARKET MACLEAY ISLAND		67 HIGH CENTRAL RD		QLD		4184

		327850		BUYRITE CABOOLTURE		CABOOLTURE		4510		1		327850				326511		1		BETHANIA		THRIFTY T BETHANIA		STATION ROAD		QLD		4205

		114370		FOODWORKS NINGI		NINGI (BRIBIE ISLAN		4511		1		114370				324268		1		MT WARREN PARK		BUYRITE MT WARREN PARK		140 MT WARREN BLVD		QLD		4207

		328513		FOUR SQUARE KILCOY		KILCOY		4515		1		328513				328212		1		WINDAROO		EXPRESS FST WINDAROO		SH5 7 WINDAROO SH VILLAGE		QLD		4207

		331540		FOODSTORE DAYBORO		DAYBORO		4521		1		331540				332041		1		COOMERA		EXPRESS FST COOMERA		SHOP 1-7 HARGRAVES ROAD		QLD		4209

		332732		URBENVILLE GENERAL STORE		URBENVILLE		2475		2		332732				328335		1		PIMPAMA		HOUSTON FOUR SQUARE PIMPAMA		88 OLD PACIFIC HIGHWAY		QLD		4209

		328246		BJ'S SUPERMARKET WOODENBONG		WOODENBONG NSW		2476		2		328246				325947		1		CARRARA		COCO'S CARRARA		SPRINGBROOK/NERANG BCH RD		QLD		4211

		323602		THRIFTY T WOODENBONG		WOODENBONG		2476		2		323602				156526		1		SANCTUARY COVE		SANCTUARY COVE GEN STORE		MASTHEAD WAY MARINE VILLG		QLD		4212

		327923		EXPRESS FST EAST BALLINA		EAST BALLINA		2478		2		327923				136681		1		MUDGEERABA		TALLAI GENERAL STORE		1 TALLAI ROAD		QLD		4213

		108303		LENNOX HANDIMART (LGL)		LENNOX HEADS		2478		2		108303				110211		1		PARKWOOD		EXPRESS FST PARKWOOD		CR OLSEN AVE & CENTRAL ST		QLD		4214

		156576		FST FOODMARKET BANGALOW		BANGALOW		2479		2		156576				332693		1		SOUTHPORT		COCO'S SOUTHPORT		BRONBERG PLAZA SALYTER AV		QLD		4215

		151796		FOODSTORE MENIN'S LISMORE		LISMORE		2480		2		151796				329852		1		LABRADOR		LABRADOR SUB NEWS		28 BRISBANE ROAD		QLD		4215

		322177		NIMBIN EMPORIUM		NIMBIN		2480		2		322177				136746		1		SOUTHPORT		SOUTHPORT FOODSTORE		153 SCARBOROUGH STREET		QLD		4215

		327567		NIMBIN EMPORIUM CONFECT ACC		NIMBIN		2480		2		327567				106246		1		CHIRN PARK		THRIFTY T CHIRN PARK		30 MUSGRAVE AVENUE		QLD		4215

		119126		NORTHSIDE SHELL		NORTH LISMORE		2480		2		119126				327371		1		RUNAWAY BAY		FOODWORKS RUNAWAY BAY		SH9 OXLEY CIRCLE SHOP CTR		QLD		4216

		123515		BURRINGBAR GENERAL STORE		BURRINGBAR NSW		2483		2		123515				320248		1		PARADISE POINT		FST FOODMARKET PARADISE POINT		SHOP 3 - 1 GRICE AVE		QLD		4216

		155902		VINCENT'S FST CRABBES CREEK		CRABBES CREEK		2483		2		155902				119817		1		SURFERS PARADISE		24 7 FOODSTOP SURFERS PARADISE		3059 GOLD COAST HIGHWAY		QLD		4217

		136738		COCO'S SOUTH TWEED		TWEED HEADS STH		2486		2		136738				111940		1		BENOWA		7 2 7 BENOWA		CNR COLLINS CR & BENOWA R		QLD		4217

		323424		7 2 7 BOGANAGAR		BOGANAGAR		2488		2		323424				135732		1		BROADBEACH		BROADBEACH CONVENIENCE STORE		17 ARMRICK AVENUE		QLD		4217

		332635		EXPRESS FST POTTSVILLE		POTTSVILLE		2489		2		332635				323547		1		CHEVRON ISLAND		EXPRESS FST CHEVRON ISLAND		46 THOMAS DRIVE		QLD		4217

		117776		BETROS BROS TOOWOOMBA		TOOWOOMBA		4350		2		117776				325044		1		SURFERS PARADISE		FOODSTORE PITSTOP SURFERS		3313 GOLD COAST HIGHWAY		QLD		4217

		136720		COCO'S TOOWOOMBA		TOOWOOMBA		4350		2		136720				323856		1		ISLE OF CAPRI		FOUR SQUARE CAPRI		ST PETERS PLACE		QLD		4217

		326472		D & K'S CONVENIENCE STORE		TOOWOOMBA		4350		2		326472				327818		1		MAIN BEACH		MAIN BEACH NEWS		SHOP 5-19 TEDDER STREET		QLD		4217

		152611		FOODSTORE WYALLA PLAZA TWBA		TOOWOOMBA		4350		2		152611				160630		1		SURFERS PARADISE		SUPER C SURFERS PARADISE		7-3031 GOLDCOAST HIGHWAY		QLD		4217

		137580		FOODWORKS VILL FAIR SH CENTRE		TOOWOOMBA		4350		2		137580				108117		1		BURLEIGH HEADS		FOODSTORE BURLEIGH HEADS		6 WEST STREET		QLD		4220

		118617		HOOPER CENTRE PHARMACY		TOOWOOMBA		4350		2		118617				329420		1		BURLEIGH		J V E PROMOTIONS		5-42 JUNCTION ROAD		QLD		4220

		332562		SCRUFFY MURPHYS CENTRAL		TOOWOOMBA		4350		2		332562				329828		1		TUGAN		EXPRESS FST TUGUN		29 KALEENA ST		QLD		4224

		328262		SCRUFFY MURPHYS WEST		TOOWOOMBA		4350		2		328262				112417		1		TUGUN		TUGUN FRUIT MARKET		499 GOLD COAST HIGHWAY		QLD		4224

		131437		THRIFTY T TOOWOOOMBA TZ		TOOWOOMBA		4350		2		131437				321333		1		COOLANGATTA		FOODSTORE PITSTOP C-GATTA		58 GRIFFITH STREET		QLD		4225

		152328		PITTSWORTH FOUR SQUARE		PITTSWORTH		4356		2		152328				138007		1		ROBINA		EXPRESS FST ROBINA QUAYS		SH12 CNR MARKERI & ROBINA		QLD		4226

		137776		PITTSWORTH SUPERMARKET		PITTSWORTH		4356		2		137776				324983		1		BURLEIGH WATERS		NIGHTOWL BURLEIGH WATERS		SH 9,BERMUDA & CHRISTINE		QLD		4226

		328880		MILLMERRAN FOUR SQUARE		MILLMERRAN		4357		2		328880				328466		1		EAGLE HEIGHTS		BUYRITE MT TAMBORINE		17 SOUTHPORT DRIVE		QLD		4271

		329860		FST FOODMARKET CLIFTON		CLIFTON		4361		2		329860				324682		1		BEAUDESERT		FOUR SQUARE BEAUDESERT		13 TINA STREET		QLD		4285

		324501		BUYRITE ALLORA		ALLORA		4362		2		324501				327981		1		BEAUDESERT		ST VINCENT DE PAUL BEAUD NO 1		191 BRISBANE STREET		QLD		4285

		120012		WELCOME MART WARWICK		WARWICK		4370		2		120012				112394		1		CAMIRA		CAMIRA SUPERMARKET		SHOP 10C 320 OLD LOGAN RD		QLD		4300

		332740		WESTSIDE SUPERMARKET WARWICK		WARWICK		4370		2		332740				155368		1		GAILES		FOODSTORE GAILES		SHOP 5-65 OLD LOGAN ROAD		QLD		4300

		329250		FOODSTORE KILLARNEY		KILLARNEY		4373		2		329250				325963		1		GOODNA		FOUR SQUARE GOODNA		24 QUEEN STREET		QLD		4300

		119647		CASTS INDEPENDANT STORE		STANTHORPE		4380		2		119647				111479		1		REDBANK PLAINS		EXPRESS FST REDBANK PLAINS		SHOP 6 183 KRUGER PDE		QLD		4301

		103303		7 2 7 DALBY		DALBY		4405		2		103303				137695		1		RIVERVIEW		FOODSTORE RIVERVIEW		SHOP 11 PRICE STREET		QLD		4303

		322004		7 2 7 SOUTH DALBY		DALBY		4405		2		322004				151411		1		NTH IPSWICH		CUT PRICE NTH IPSWICH		53 DOWN STREET		QLD		4305

		116178		FOODWORKS DALBY		DALBY		4405		2		116178				328149		1		BRASSALL		FOODSTORE BRASSALL		1-92 PINE MOUNTAIN ROAD		QLD		4305

		323107		7 2 7 LANDSBOROUGH		LANDSBOROUGH		4550		2		323107

		326707		EXPRESS FST MOFFAT BEACH		MOFFATT BEACH		4551		2		326707				326773		1		LEICHHARDT		FOUR SQUARE LEICHHARDT		52 TOONGARRA ROAD		QLD		4305

		327054		EXPRESS FST PACIFIC HAVEN		CURRUMUNDI		4551		2		327054				328440		1		RACEVIEW		FOUR SQUARE RACEVIEW		63 RACEVIEW STREET		QLD		4305

		118502		FOODSTORE GOLDEN BEACH		GOLDEN BEACH		4551		2		118502				118104		1		WEST IPSWICH		ONE MILE FRUIT MARKET		359 BRISBANE STREET		QLD		4305

		114215		FOODWORKS AROONA		AROONA		4551		2		114215				110554		1		BLACKBUTT		7 2 7 MAUDSLEY'S BLACKBUTT		43-45 COULSON ST		QLD		4306

		152190		KINGS BEACH STORE CALOUNDRA		KINGS BCH CALOUNDRA		4551		2		152190				159320		1		KARANA DOWNS		BUYRITE KARANA DOWNS		7-8 COLLEGE-TANDERRA WAY		QLD		4306

		326927		AUR SMKT MOOLOOLAH		MOOLOOLAH		4553		2		326927				325230		1		RACEVIEW		FOODSTORE RACEVIEW		251 STH STATION ROAD		QLD		4306

		329412		FST FOODMARKET PALMWOODS		PALMWOODS		4555		2		329412				324713		1		FERNVALE		FOUR SQUARE FERNVALE		MAIN STREET		QLD		4306

		328644		FLINT FAMILY FOUR SQ BUDERIM		BUDERIM		4556		2		328644				117823		1		KARALEE		FST FOODMARKET KARALEE		JUNCTION ROAD		QLD		4306

		155229		FOODSTORE BUDERIM PARK		BUDERIM		4556		2		155229				326969		1		LAIDLEY		FOODWORKS LAIDLEY		132 PATRICK STREET		QLD		4341

		137556		FOODWORKS BUDERIM		BUDERIM		4556		2		137556				152792		1		LAIDLEY		LAIDLEY FOUR SQUARE		122 PATRICK STREET		QLD		4341

		327703		NORTH BUDERIM SMKT		BUDERIM NORTH		4556		2		327703				137530		1		MARBURG		MARBURG GENERAL STORE		102 QUEEN STREET		QLD		4346

		323440		TROPICAL FRUIT SHED GEN STORE		BUDERIM		4556		2		323440				152514		1		TOOWOOMBA		BETROS BROS TOOWOOMBA		CNR RUSSELL & RAILWAY STS		QLD		4350

		331508		EXPRESS FST BUNDILLA		MOOLOOLABA		4557		2		331508				153015		1		TOOWOOMBA		COCO'S TOOWOOMBA		CNR HUME & HERVIES STR		QLD		4350

		326252		NIGHTOWL MOOLOOLABA		MOOLOOLABA		4557		2		326252				117776		2		TOOWOOMBA		D & K'S CONVENIENCE STORE		102 TAYLOR STREET		QLD		4350

		136704		COCO'S MAROOCHYDORE		MAROOCHYDORE		4558		2		136704				136720		2		TOOWOOMBA		FOODSTORE WYALLA PLAZA TWBA		TAYLOR & WYALLA STREETS		QLD		4350

		324878		FST FOODMARKET COTTON TREE		COTTON TREE		4558		2		324878				326472		2		TOOWOOMBA		FOODWORKS VILL FAIR SH CENTRE		CNR MARGARET A & VICTORIA		QLD		4350

		328351		NIGHTOWL MAROOCHYDORE		MAROOCHYDORE		4558		2		328351				152611		2		TOOWOOMBA		HOOPER CENTRE PHARMACY		SHOP A 187 HUME STREET		QLD		4350

		326359		BUYRITE TEWANTIN		TEWANTIN		4565		2		326359				137580		2		TOOWOOMBA		SCRUFFY MURPHYS CENTRAL		CR RUTHVEN STREET		QLD		4350

		329462		COD QLD CONVENIENCE SMKT		NOOSAVILLE		4566		2		329462				118617		2		TOOWOOMBA		SCRUFFY MURPHYS WEST		89 WEST STREET		QLD		4350

		323238		7 2 7 NOOSA SOUND		NOOSA SOUND		4567		2		323238				332562		2		TOOWOOMBA		THRIFTY T TOOWOOOMBA TZ		14 WINE DR           2P		QLD		4350

		321008		EXPRESS FST NOOSA HEADS		NOOSA HEADS		4567		2		321008				328262		2		PITTSWORTH		PITTSWORTH FOUR SQUARE		110 YANDILLA STREET		QLD		4356

		328173		EXPRESS FST SUNSHINE BEACH		SUNSHINE BEACH		4567		2		328173

		326016		FST FOODMARKET SUNRISE BEACH		DRIVE,SUNRISE BEACH		4567		2		326016				131437		2		MILLMERRAN		MILLMERRAN FOUR SQUARE		25 CAMPBELL STREET		QLD		4357

		154192		HASTINGS STREET SMKT NOOSA		NOOSA HEADS		4567		2		154192				152328		2		CLIFTON		FST FOODMARKET CLIFTON		45 KING ST		QLD		4361

		332708		ALEXPRESS MART ALEX HLANDS		ALEXANDRA HEADLANDS		4572		2		332708				328880		2		ALLORA		BUYRITE ALLORA		41 WARWICK ST		QLD		4362

		329373		FST FOODMARKET MT COOLUM		MT COOLUM		4573		2		329373				329860		2		WARWICK		WELCOME MART WARWICK		29 GRAFTON STREET		QLD		4370

		328929		PEREGIAN BEACH FOUR SQUARE		PEREGIAN BEACH		4573		2		328929

		111681		FOUR SQUARE KENILWORTH		KENILWORTH		4574		2		111681				324501		2		KILLARNEY		FOODSTORE KILLARNEY		IVY STREET		QLD		4373

		329404		FST FOODMARKET WURTULLA		WURTULLA		4575		2		329404				120012		2		STANTHORPE		CASTS INDEPENDANT STORE		144 HIGH STREET		QLD		4380

		150821		WARANA CONVENIENCE STORE		WARANA		4575		2		150821				329250		2		TEXAS		FOODSTORE TEXAS		62 - 68 HIGH STREET		QLD		4385

		328597		EMMAVILLE NEWS		EMMAVILLE		2371		3		328597				119647		2		TEXAS		TEXAS FOUR SQUARE		2-4 HIGH ST		QLD		4385

		324242		BUYRITE TENTERFIELD		TENTERFIELD		2372		3		324242				154493		3		INGLEWOOD		DOWLINGS FOUR SQUARE INGLEWOOD		44 ALBERT ST		QLD		4387

		328490		FOODSTORE SELLERS TENTERFIELD		TENTERFIELD		2372		3		328490				328563		3		YELARBON		YELARBON RURAL TRADING		TALOOM STREET		QLD		4388

		328505		FOUR SQUARE YAMBA		YAMBA		2464		3		328505				328872		3		GOONDIWINDI		AUR FOODRITE SMKT GOODIWINDI		6 HERBERT STREET		QLD		4390

		328026		FST FOODMARKET ILUKA		ILUKA		2466		3		328026				111152		3		GOONDIWINDI		COLEMANS 4 SQUARE GOONDIWINDI		41 FRANCIS STREET		QLD		4390

		113552		ILUKA HARDWARE & GIFTS		ILUKA		2466		3		113552				329917		3		DALBY		7 2 7 DALBY		CR NICHOLSON & BUNYA ST		QLD		4405

		116712		WOODBURN MINI MART		WOODBURN		2472		3		116712				328775		3		DALBY		7 2 7 SOUTH DALBY		106 DRAYTON ST		QLD		4405

		154493		FOODSTORE TEXAS		TEXAS		4385		3		154493				103303		2		DALBY		FOODWORKS DALBY		59 CONDAMINE STREET		QLD		4405

		328563		TEXAS FOUR SQUARE		TEXAS		4385		3		328563				322004		2		CHINCHILLA		FOUR SQUARE CHINCHILLA		79 WAMBO STREET		QLD		4413

		328872		DOWLINGS FOUR SQUARE INGLEWOOD		INGLEWOOD		4387		3		328872				116178		2		CHINCHILLA		THRIFTY T CHINCHILLA TZ		WINDMILL ROAD        2P		QLD		4413

		111152		YELARBON RURAL TRADING		YELARBON		4388		3		111152				116021		4		CHINCHILLA		WEST'S FOUR SQUARE CHINCHILLA		44 MIDDLE ST		QLD		4413

		329917		AUR FOODRITE SMKT GOODIWINDI		GOONDIWINDI		4390		3		329917				131186		4		MILES		WARD'S FOUR SQUARE MILES		37 MURILLA STREET		QLD		4415

		328775		COLEMANS 4 SQUARE GOONDIWINDI		GOONDIWINDI		4390		3		328775				328937		4		SURAT		FST FOODMARKET SURAT		82 BURROWES STREET		QLD		4417

		111720		COOLOOLA SOFTDRINKS		GYMPIE		4570		3		111720				155172		4		WANDOAN		CUT PRICE WANDOAN		ROYD STREET		QLD		4419

		328092		EXPRESS FST GYMPIE		GYMPIE		4570		3		328092				160428		4		WANDOAN		EXPRESS FST WANDOAN		ROYD STREET		QLD		4419

		327680		FOUR SQUARE GYMPIE		GYMPIE		4570		3		327680				321139		4		TAROOM		FOUR SQUARE TAROOM		YALDWYN STREET		QLD		4420

		118528		FOUR SQUARE IMBIL		IMBIL		4570		3		118528				332570		4		TAROOM		FST FOODMARKET TAROOM		YALDWIN ST		QLD		4420

		321838		RAINBOW BEACH GENERAL STORE		RAINBOW BEACH		4570		3		321838				119045		4		TARA		AUR SMKT CO OP TARA		DAY STREET		QLD		4421

		328555		DOLPHIN 4 SQ TIN CAN BAY FDC02		TIN CAN BAY		4580		3		328555				157946		4		MEANDARRA		FOODSTORE MEANDARRA		11 SARA STREET		QLD		4422

		328589		ANGEL'S FOUR SQUARE FDC33		MURGON		4605		3		328589				156152		4		YULEBA		MATHYI FOUR SQUARE		STEPHENSON STREET		QLD		4427

		156013		FOODSTORE WALDOCK MURGON FDC33		MURGON		4605		3		156013				150790		4		WALLUMBILLA		WALLUMBILLA GENERAL STORE		HIGH STREET		QLD		4428

		329242		AUR SMKT WONDAI		WONDAI		4606		3		329242				151534		4		AMBY		TEDFORD STORE AMBY		QUEEN STREET		QLD		4462

		150546		ANDERSON'S FMARKET KINGAROY		KINGAROY		4610		3		150546				110774		4		MITCHELL		BROOKS MINIMART MITCHELL FDC29		78 ALICE ST		QLD		4465

		329967		KINGAROY VIDEO SHOP		KINGAROY		4610		3		329967				155588		4		MITCHELL		BUYRITE MITCHELL		82 CAMBRIDGE ST		QLD		4465

		154980		PROSTON STORE FDC33		PROSTON		4613		3		154980				157912		4		MITCHELL		FOODSTORE HUNTER MITCHELL		62 CAMBRIDGE STREET		QLD		4465

		119809		FOODWORKS NANANGO		NANANGO		4615		3		119809				322478		4		CHARLEVILLE		CHARLEVILLE FOUR SQUARE FDC30		22 STUART STREET		QLD		4470

		327266		ANDY'S SUPERMARKET MARYBOROUGH		MARYBOROUGH		4650		3		327266				156607		4		CHARLEVILLE		SCHOUTEN STORE CHARLEVILLE FDC		188 ALFRED STREET		QLD		4470

		327842		EXPRESS FST MARYBOROUGH		MARYBOROUGH		4650		3		327842				328521		7		BLACKALL		J R BAUER & SON BLACKALL		29 CORONATION DVE		QLD		4472

		155384		FST FOODMARKET TINANA PLACE		TINANA		4650		3		155384				155033		7		AUGATHELLA		AUGATHELLA NEWS		MANN ST		QLD		4477

		108777		LENNOX STREET STORE		MARYBOROUGH		4650		3		108777				327363		7		AUGATHELLA		FOUR SQUARE AUGATHELLA		CNR MAIN & BENDEE STREETS		QLD		4477

		116186		FOODWORKS HERVEY BAY		HERVEY BAY		4655		3		116186				158463		6		TAMBO		FST FOODMARKET TAMBO		ARTHUR STREET		QLD		4478

		327907		FST FOODMARKET SCARNESS		SCARNESS		4655		3		327907				136801		6		QUILPIE		BUYRITE QUILPIE MEADS FDC31		CNR BOONKAI-CHULURGRA STS		QLD		4480

		107577		FST FOODMARKET TORQUAY HEIGHTS		TORQUAY		4655		3		107577				326155		6		QUILPIE		PAULSEN QUILPIE		BULN BULN STREET		QLD		4480

		115724		PLAZA MINI MART PIALBA		PIALBA		4655		3		115724				323018		7		DIRRANBANDI		CUT PRICE DIRRANBANDI		52 RAILWAY ST		QLD		4486

		300816		AUR EXPRESS TORQUAY		TORQUAY		4657		3		300816				151209		7		DIRRANBANDI		FST FOODMARKET DIRRANBANDI		38 RAILWAY STREET		QLD		4486

		182894		BURRUM HEADS FAMILY STR & NEWS		BURRUM HEADS		4659		3		182894				325418		4		ST GEORGE		BUYRITE ST GEORGE		110 VICTORIA ST		QLD		4487

		155847		VAN COOTEN 4 SQRE HOWARD FDC03		HOWARD		4659		3		155847				154647		4		ST GEORGE		ST GEORGE FOUR SQUARE		88 VICTORIA ST		QLD		4487

		136835		FOUR SQUARE CHILDERS		CHILDERS		4660		3		136835				105339		4		CUNNAMULLA		CUNNAMULLA FOUR SQUARE FDC32		71 STOCKYARD STREET		QLD		4490

		327486		WOODGATE BEACH FRESH FOODMART		WOODGATE		4660		3		327486				324894		4		CUNNAMULLA		FOODSTORE CUNNAMULLA FDC32		34 JANE STREET		QLD		4490

		112441		BUNDARRA GENERAL STORE		BUNDARRA		2359		4		112441				154752		7		CUNNAMULLA		ROSSLYNS CAFE CUNNAMULLA FDC32		25 WICK STREET		QLD		4490

		118065		MAC'S CORNER STORE		GLEN INNES		2370		4		118065				158803		7		EULO		EULO STORE FDC32		LEO STREET		QLD		4491

		153887		FST FOODMARKET DEEPWATER		DEEPWATER		2371		4		153887				151487		7		THARGOMINDAH		FST FOODMARKET THARGOMINDAH		DOWLING STREET		QLD		4492

		111982		C.O.D AMAROO NEWS PARADISE PNT		MOREE		2400		4		111982				150261		7		BRENDALE		BRENDALE SUPERMARKET		SHOP 1 KREMZOW ROAD		QLD		4500

		154508		C.O.D MOREE CONV STORE		MOREE		2400		4		154508				328987		7		STRATHPINE		FOODSTORE SANDALWOOD		SHOP 1 CRAIGAN STREET		QLD		4500

		153900		GREENAWAY'S STORE MOREE		MOREE		2400		4		153900				119532		7		BRAY PARK		FST FOODMARKET BRAY BARK		SHOP1 245 FRANCES ROAD		QLD		4500

		108109		KELLY'S MANLY STORE		MOREE		2400		4		108109				329925		7		STRATHPINE		VALUEMART STRATHPINE		GYMPIE ROAD		QLD		4500

		137572		FOODWORKS WARIALDA		WARIALDA		2402		4		137572				332033		7		KALLANGUR		FOUR SQUARE KALLANGUR		1407 ANZAC AVENUE		QLD		4503

		153502		EYLES TOP SHOP MUNGINDI FDC27		MUNGINDI		2406		4		153502				117865		7		BURPENGARY		EXPRESS FST BURPENGARY		7 BURPENGARY ROAD		QLD		4505

		327478		EXPRESS FST CRESCENT HEAD		CRESCENT  HEAD		2440		4		327478				137653		7		MORAYFIELD		COCO'S MORAYFIELD		177-189 MORAYFIELD ROAD		QLD		4506

		135708		FOUR SQUARE STUARTS POINT		STUARTS POINT		2441		4		135708				328181		7		BRIBIE ISLAND		EXPRESS FST BELLARA		SHOP 6 29 BENABROW STREET		QLD		4507

		328898		FOUR SQUARE MACKSVILLE		MACKSVILLE		2447		4		328898				136762		7		CABOOLTURE		BUYRITE CABOOLTURE		KING STREET		QLD		4510

		156568		FOUR SQUARE SCOTTS HEAD		SCOTTS HEAD		2447		4		156568				327402		7		NINGI (BRIBIE ISLAND		FOODWORKS NINGI		NINGI PLAZA B/ISLAND RD		QLD		4511

		103476		RAINBOW MACKSVILLE		MACKSVILLE		2447		4		103476				327850		7		KILCOY		FOUR SQUARE KILCOY		38 MARY ST		QLD		4515

		322046		CUT PRICE NAMBUCCA HEADS		NAMBUCCA HEADS		2448		4		322046				114370		7		DAYBORO		FOODSTORE DAYBORO		1 MCKENZIE STREET		QLD		4521

		328678		BOWRAVILLE FOUR SQUARE		BOWRAVILLE		2449		4		328678				331540		7		LANDSBOROUGH		7 2 7 LANDSBOROUGH		34 CRIBB ST		QLD		4550

		328717		ROSE'S FOUR SQUARE BELLINGEN		BELLINGEN		2454		4		328717				112116		7		MOFFATT BEACH		EXPRESS FST MOFFAT BEACH		5 BUCCLEUGH ST		QLD		4551

		327305		FOUR SQUARE URUNGA		URUNGA		2455		4		327305				323107		2		CURRUMUNDI		EXPRESS FST PACIFIC HAVEN		2 - 30 BUDERIM STREET		QLD		4551

		102357		CLARANCE VALLEY WSALE GRAFTON		GRAFTON		2460		4		102357				326707		2		GOLDEN BEACH		FOODSTORE GOLDEN BEACH		48 LANDSBOROUGH PARADE		QLD		4551

		116021		FOUR SQUARE CHINCHILLA		CHINCHILLA		4413		4		116021				327054		2		AROONA		FOODWORKS AROONA		SH 5-132 BEERBURRUM ST		QLD		4551

		131186		THRIFTY T CHINCHILLA TZ		CHINCHILLA		4413		4		131186				118502		2		KINGS BCH CALOUNDRA		KINGS BEACH STORE CALOUNDRA		13 PRINCESS LANE		QLD		4551

		328937		WEST'S FOUR SQUARE CHINCHILLA		CHINCHILLA		4413		4		328937				114215		2		MOOLOOLAH		AUR SMKT MOOLOOLAH		4 JONES STREET		QLD		4553

		161547		FOUR SQUARE WARDS MILES		MILES		4415		4		161547				152190		2		PALMWOODS		FST FOODMARKET PALMWOODS		7 MAIN STREET		QLD		4555

		160428		FST FOODMARKET SURAT		SURAT		4417		4		160428				326927		2		BUDERIM		FLINT FAMILY FOUR SQ BUDERIM		19 MAIN ST		QLD		4556

		321139		CUT PRICE WANDOAN		WANDOAN		4419		4		321139				329412		2		BUDERIM		FOODSTORE BUDERIM PARK		CNR KING ST & MILL RD		QLD		4556

		332570		EXPRESS FST WANDOAN		WANDOAN		4419		4		332570				328644		2		BUDERIM		FOODWORKS BUDERIM		60 BURNETT STREET		QLD		4556

		119045		FOUR SQUARE TAROOM		TAROOM		4420		4		119045				155229		2		BUDERIM NORTH		NORTH BUDERIM SMKT		SH 5 - 3 PITTARDS RD		QLD		4556

		157946		FST FOODMARKET TAROOM		TAROOM		4420		4		157946

		156152		AUR SMKT CO OP TARA		TARA		4421		4		156152				137556		2		MOOLOOLABA		EXPRESS FST BUNDILLA		144 BRISBANE ROAD		QLD		4557

		150790		FOODSTORE MEANDARRA		MEANDARRA		4422		4		150790				327703		2		MOOLOOLABA		NIGHTOWL MOOLOOLABA		CNR BRISBANE & TARCOOLA		QLD		4557

		151534		MATHYI FOUR SQUARE		YULEBA		4427		4		151534				331508		2		MAROOCHYDORE		COCO'S MAROOCHYDORE		SH8A M'DORE/B'MEADOWS RD		QLD		4558

		110774		WALLUMBILLA GENERAL STORE		WALLUMBILLA		4428		4		110774				326252		2		COTTON TREE		FST FOODMARKET COTTON TREE		SHOP 3, 9 KING STREET		QLD		4558

		155588		TEDFORD STORE AMBY		AMBY		4462		4		155588				136704		2		MAROOCHYDORE		NIGHTOWL MAROOCHYDORE		CNR AERODROME RD & 4TH AV		QLD		4558

		157912		BROOKS MINIMART MITCHELL FDC29		MITCHELL		4465		4		157912				324878		2		TEWANTIN		BUYRITE TEWANTIN		96 POINCIANA AVE		QLD		4565

		322478		BUYRITE MITCHELL		MITCHELL		4465		4		322478				328351		2		NOOSAVILLE		COD QLD CONVENIENCE SMKT		CNR BECKMAN & SWANBOURNE		QLD		4566

		156607		FOODSTORE HUNTER MITCHELL		MITCHELL		4465		4		156607				326359		2		NOOSA SOUND		7 2 7 NOOSA SOUND		CNR NOOSA SD & QUAMBY PL		QLD		4567

		325418		CUT PRICE DIRRANBANDI		DIRRANBANDI		4486		4		325418				329462		2		NOOSA HEADS		EXPRESS FST NOOSA HEADS		33 HASTINGS STREET		QLD		4567

		154647		FST FOODMARKET DIRRANBANDI		DIRRANBANDI		4486		4		154647				323238		2		SUNSHINE BEACH		EXPRESS FST SUNSHINE BEACH		44 DUKE STREET		QLD		4567

		105339		BUYRITE ST GEORGE		ST GEORGE		4487		4		105339				321008		2		DRIVE,SUNRISE BEACH		FST FOODMARKET SUNRISE BEACH		SRISE SHOP CTR,BEN LEXEN		QLD		4567

		324894		ST GEORGE FOUR SQUARE		ST GEORGE		4487		4		324894				328173		2		NOOSA HEADS		HASTINGS STREET SMKT NOOSA		SHOP 9-49 HASTINGS STREET		QLD		4567

		153251		BIGGENDEN FOUR SQUARE FDC03		BIGGENDEN		4621		4		153251				326016		2		GYMPIE		COOLOOLA SOFTDRINKS		38 DUKE STREET		QLD		4570

		137742		BIGGENDEN STORE		BIGGENDEN		4621		4		137742				154192		2		GYMPIE		EXPRESS FST GYMPIE		SHOP 4-115 RIVER ROAD		QLD		4570

		153536		FOODSTORE GAYNDAH		GAYNDAH		4625		4		153536				111720		3		GYMPIE		FOUR SQUARE GYMPIE		14 DUKE STREET		QLD		4570

		325971		FST FOODMARKET MUNDUBBERA		MUNDUBBERA		4626		4		325971				328092		3		IMBIL		FOUR SQUARE IMBIL		100 YABBA STREET		QLD		4570

		332588		AUR SMKT EIDSVOLD		EIDSVOLD		4627		4		332588				327680		3		RAINBOW BEACH		RAINBOW BEACH GENERAL STORE		RAINBOW BEACH ROAD		QLD		4570

		329488		AUR SMKT MONTO		MONTO		4630		4		329488

		328694		MULGILDIE FOUR SQUARE FDC06		MULGILDIE		4630		4		328694				118528		3		MT COOLUM		FST FOODMARKET MT COOLUM		SHOP3 SUNCOAST BCH DRIVE		QLD		4573

		325379		WOODYS FOODMARKET MONTO FDC06		MONTO		4630		4		325379				321838		3		PEREGIAN BEACH		PEREGIAN BEACH FOUR SQUARE		HERON STREET		QLD		4573

		329268		7 2 7 EAST BUNDABERG		BUNDABERG		4670		4		329268				329373		2		KENILWORTH		FOUR SQUARE KENILWORTH		13 ELIZABETH STREET		QLD		4574

		323092		AUR SMKT BUNDABERG		BUNDABERG		4670		4		323092				328929		2		WURTULLA		FST FOODMARKET WURTULLA		SH1 614 NIKLIN WAY		QLD		4575

		332643		BARGARA FOODSTORE		BARGARA		4670		4		332643				329404		2		WARANA		WARANA CONVENIENCE STORE		CNR NICKLIN WAY & MINKERA		QLD		4575

		326985		BUYRITE BUNDABERG FOODMARKET		BUNDABERG		4670		4		326985				323440		2		TIN CAN BAY		DOLPHIN 4 SQ TIN CAN BAY FDC02		DOLPHIN SHOPPING CENTRE		QLD		4580

		326888		EXPRESS FST BUNDABERG		BUNDABERG		4670		4		326888				150821		2		MURGON		ANGEL'S FOUR SQUARE FDC33		78 MCALISTER STREET		QLD		4605

		154728		EXPRESS FST FIVEWAYS BUNDABERG		BUNDABERG		4670		4		154728				328555		3		MURGON		FOODSTORE WALDOCK MURGON FDC33		75 LAMB STREET		QLD		4605

		328458		FOUR SQUARE BUNDABERG NTH		BUNDABERG		4670		4		328458				328589		3		WONDAI		AUR SMKT WONDAI		72 MACKENZIE STREET		QLD		4606

		322931		NIGHTOWL BUNDABERG		BUNDABERG		4670		4		322931				156013		3		KINGAROY		ANDERSON'S FMARKET KINGAROY		22 MARKWELL STREET		QLD		4610

		158324		SVENSSON STORE BUNDABERG FDC08		BUNDABERG		4670		4		158324				329242		3		KINGAROY		KINGAROY VIDEO SHOP		CNR GLENDON & HALY STR		QLD		4610

		112522		ACE FABRIC HAREWARE GIN GIN		GIN GIN		4671		4		112522				150546		3		PROSTON		PROSTON STORE FDC33		CNR BLAKE & RODNEY STS		QLD		4613

		324420		GIN GIN FOUR SQUARE FDC08		GIN GIN		4671		4		324420				329967		3		NANANGO		FOODWORKS NANANGO		62 FITZROY STREET		QLD		4615

		156267		WILLS GENERAL ST GIN GIN FDC08		GIN GIN		4671		4		156267				154980		3		BIGGENDEN		BIGGENDEN FOUR SQUARE FDC03		13 VICTORIA STREET		QLD		4621

		329933		AUR FOODSTORE AGNES WATER		AGNES WATERS		4677		4		329933				119809		3		BIGGENDEN		BIGGENDEN STORE		33 EDWARD STREET		QLD		4621

		154401		FOODSTORE MIRIAM VALE FDC09		MIRIAM VALE		4677		4		154401				137742		4		GAYNDAH		FOODSTORE GAYNDAH		33 CAPPER STREET		QLD		4625

		156500		7 2 7 BUILYAN GLADSTONE FDC09		BUILYAN		4680		4		156500				323872		4		MUNDUBBERA		FST FOODMARKET MUNDUBBERA		14 LYONS STREET		QLD		4626

		137564		FOODWORKS TJ'S URALLA		URALLA NSW		2358		5		137564				153536		4		EIDSVOLD		AUR SMKT EIDSVOLD		59 MORTON STREET		QLD		4627

		116194		FOODWORKS TJ'S URALLA CONFECT		URALLA NSW		2358		5		116194				325971		4		MONTO		AUR SMKT MONTO		30 NEWTON STREET		QLD		4630

		328806		HOGANS FOUR SQUARE		STH WEST ROCKS		2431		5		328806				332588		4		MULGILDIE		MULGILDIE FOUR SQUARE FDC06		MONAL ST		QLD		4630

		321391		7 2 7 GLADSTONE		GLADSTONE		4680		5		321391				329488		4		MONTO		WOODYS FOODMARKET MONTO FDC06		52 LISTER STREET		QLD		4630

		332504		AUR EXPRESS CLINTON		GLADSTONE		4680		5		332504				328694		4		MARYBOROUGH		ANDY'S SUPERMARKET MARYBOROUGH		368 ALICE STREET		QLD		4650

		137784		CHOICE PETROLEUM GLADSTONE		GLADSTONE		4680		5		137784				325379		4		MARYBOROUGH		EXPRESS FST MARYBOROUGH		SHOP1 11 BOYS AVE		QLD		4650

		104456		NIGHTOWL GLADSTONE FDC09		GLADSTONE		4680		5		104456				327266		3		TINANA		FST FOODMARKET TINANA PLACE		SHOP 1-34 GYMPIE ROAD		QLD		4650

		110685		SUN VALLEY PLAZA STORE		GLADSTONE		4680		5		110685				327842		3		MARYBOROUGH		LENNOX STREET STORE		72 LENNOX STREET		QLD		4650

		102543		WELCOME MART TANNUM SANDS		TANNUM SANDS		4680		5		102543				108777		3		HERVEY BAY		FOODWORKS HERVEY BAY		2 IBIS BOULVARD		QLD		4655

		322119		AUR SMKT RICHARDSON RD		NTH ROCKHAMPTON		4700		5		322119				111631		3		SCARNESS		FST FOODMARKET SCARNESS		349 THE ESPLANADE		QLD		4655

		137700		DOBLO'S FRUIT MART		ROCKHAMPTON		4700		5		137700				116186		3		TORQUAY		FST FOODMARKET TORQUAY HEIGHTS		SHOP 5 74 BIDEFORD STREET		QLD		4655

		321325		EXPRESS FST NTH ROCKHAMPTON		NTH ROCKHAMPTON		4701		5		321325				327907		3		PIALBA		PLAZA MINI MART PIALBA		SHOP4 KAWUNGAN PLAZA		QLD		4655

		151445		FOODSTORE FRENCHVILLE ROCKY		NORTH ROCKHAMPTON		4701		5		151445				107577		3		TORQUAY		EXPRESS FST TORQUAY		414 THE ESPLANADE		QLD		4657

		155122		FST FOODMARKET NORTH ROCKY		NORTH ROCKHAMPTON		4701		5		155122

		322591		EXPRESS FST EMU PARK		EMU PARK		4702		5		322591				115724		3		HOWARD		VAN COOTEN 4 SQRE HOWARD FDC03		80 STELEY ST		QLD		4659

		328482		FOODSTORE GRACEMERE		GRACEMERE		4702		5		328482				300816		3		CHILDERS		FOUR SQUARE CHILDERS		114 CHURCHILL STREET		QLD		4660

		130685		AUR SMKT YEPPOON FDC11		YEPPOON		4703		5		130685				155847		3		WOODGATE		WOODGATE BEACH FRESH FOODMART		14 FRIZZELLS ROAD		QLD		4660

		105096		MT MORGAN SUPERMARKET		MT MORGAN		4714		5		105096				136835		3		BUNDABERG		7 2 7 EAST BUNDABERG		135 BARGARA ROAD		QLD		4670

		150512		ANDERSON'S FMARKET BILOELA		BILOELA		4715		5		150512				327486		3		BUNDABERG		AUR SMKT BUNDABERG		CNR WALKER & BAROLIN STS		QLD		4670

		156770		BAUHINIA STORE		BAUHINIA VIA MOURA		4718		5		156770				329268		4		BARGARA		BARGARA FOODSTORE		SHP9 CENTREPOINT ROAD		QLD		4670

		327321		CORNER CORRAL STORE MOURA		MOURA		4718		5		327321				323092		4		BUNDABERG		BUYRITE BUNDABERG FOODMARKET		SH2 CNR BAROLIN&THABEBAN		QLD		4670

		158463		AUGATHELLA NEWS		AUGATHELLA		4477		6		158463				332643		4		BUNDABERG		EXPRESS FST BUNDABERG		104 MARYBOROUGH STREET		QLD		4670

		136801		FOUR SQUARE AUGATHELLA		AUGATHELLA		4477		6		136801				326985		4		BUNDABERG		EXPRESS FST FIVEWAYS BUNDABERG		16 BOUNDARY ST		QLD		4670

		326155		FST FOODMARKET TAMBO		TAMBO		4478		6		326155				326888		4		BUNDABERG		FOUR SQUARE BUNDABERG NTH		3 QUEEN STREET		QLD		4670

		324315		FOSSEY STORE ST LAWRENCE FDC13		ST LAWRENCE		4707		6		324315				154728		4		BUNDABERG		NIGHTOWL BUNDABERG		SHOP2 224 BOURBONG ST		QLD		4670

		327410		CAPELLA GENERAL STORE		CAPELLA		4723		6		327410				328458		4		BUNDABERG		SVENSSON STORE BUNDABERG FDC08		97 BRANYAN STREET		QLD		4670

		153413		ELKINS STORE MACKAY FDC13		MACKAY		4740		6		153413				322931		4		GIN GIN		ACE FABRIC HAREWARE GIN GIN		DEAR & MULGRAVE STREETS		QLD		4671

		326901		EXPRESS FST MACKAY		MACKAY PLAINLAND		4740		6		326901				158324		4		GIN GIN		GIN GIN FOUR SQUARE FDC08		52 MULGRAVE STREET		QLD		4671

		327729		FST FOODMARKET NTH MACKAY		NORTH MACKAY		4740		6		327729				112522		4		GIN GIN		WILLS GENERAL ST GIN GIN FDC08		75 MULGRAVE STREET		QLD		4671

		324593		HATFIELDS MACKAY		MACKAY		4740		6		324593				324420		4		AGNES WATERS		AUR FOODSTORE AGNES WATER		LOT 1 ROUND HILL RD		QLD		4677

		115693		MOBIL SLADE POINT		SLADE POINT		4740		6		115693				156267		4		MIRIAM VALE		FOODSTORE MIRIAM VALE FDC09		BLOOMFIELD STREET		QLD		4677

		101898		NORTHERN WSALERS MACKAY FDC13		PAGET MACKAY		4740		6		101898				329933		4		BUILYAN		7 2 7 BUILYAN GLADSTONE FDC09		BUILYAN STORE		QLD		4680

		324145		BUYRITE BUCASIA FDC13		BUCASIA		4750		6		324145				154401		4		GLADSTONE		7 2 7 GLADSTONE		MELLIFONT ST		QLD		4680

		326008		MARIAN CONVENIENCE STORE		MARIAN		4753		6		326008				156500		4		GLADSTONE		EXPRESS FST CLINTON		5-4 BALLANTINE STREET		QLD		4680

		328521		CHARLEVILLE FOUR SQUARE FDC30		CHARLEVILLE		4470		7		328521				321391		5		GLADSTONE		NIGHTOWL GLADSTONE FDC09		CNR PARK ST & DAWSON RD		QLD		4680

		155033		SCHOUTEN STORE CHARLEVILLE FDC		CHARLEVILLE		4470		7		155033				332504		5		GLADSTONE		SUN VALLEY PLAZA STORE		SHOP1  83 SUN VALLEY RD		QLD		4680

		327363		J R BAUER & SON BLACKALL		BLACKALL		4472		7		327363				104456		5		TANNUM SANDS		WELCOME MART TANNUM SANDS		5 GARNET STREET      2GPV		QLD		4680

		323018		BUYRITE QUILPIE MEADS FDC31		QUILPIE		4480		7		323018				110685		5		NTH ROCKHAMPTON		AUR SMKT RICHARDSON RD		1-305 RICHARDSON ROAD		QLD		4700

		151209		PAULSEN QUILPIE		QUILPIE		4480		7		151209				102543		5		ROCKHAMPTON		AUR SMKT WANDAL		3 WANDAL ROAD		QLD		4700

		154752		CUNNAMULLA FOUR SQUARE FDC32		CUNNAMULLA		4490		7		154752				322119		5		ROCKHAMPTON		DOBLO'S FRUIT MART		33 GLADSTONE ROAD		QLD		4700

		158803		FOODSTORE CUNNAMULLA FDC32		CUNNAMULLA		4490		7		158803				327834		5		NTH ROCKHAMPTON		EXPRESS FST NTH ROCKHAMPTON		36 MAIN STREET		QLD		4701

		151487		ROSSLYNS CAFE CUNNAMULLA FDC32		CUNNAMULLA		4490		7		151487				137700		5		NORTH ROCKHAMPTON		FOODSTORE FRENCHVILLE ROCKY		402 DEAN ST		QLD		4701

		150261		EULO STORE FDC32		EULO		4491		7		150261				321325		5		NORTH ROCKHAMPTON		FST FOODMARKET NORTH ROCKY		S4 GLENMORE VIL YAAMBA RD		QLD		4701

		328987		FST FOODMARKET THARGOMINDAH		THARGOMINDAH		4492		7		328987				151445		5		EMU PARK		EXPRESS FST EMU PARK		8 HILL STREET		QLD		4702

		113219		GEMFIELD SUPP SAPHIRE KH FDC35		SAPPHIRE		4702		7		113219				155122		5		GRACEMERE		FOODSTORE GRACEMERE		15 LAURIE STREET		QLD		4702

		150960		L MAJOR & CO BARALABA FDC11		BARALABA		4702		7		150960				322591		5		SAPPHIRE		GEMFIELD SUPP SAPHIRE KH FDC35		ROCKHOUND ROAD		QLD		4702

		135716		RUBYVALE FOUR SQUARE		RUBYVALE		4702		7		135716				328482		5		BARALABA		L MAJOR & CO BARALABA FDC11		STOPFORD STREET		QLD		4702

		327800		SAPPHIRE TRADING POST		SAPPHIRE		4702		7		327800				113219		7		RUBYVALE		RUBYVALE FOUR SQUARE		6 KEILEMBETE ROAD		QLD		4702

		109008		UNIVERSAL SUPPLIES		JERICHO		4702		7		109008				150960		7		SAPPHIRE		SAPPHIRE TRADING POST		2 CENTENARY DRIVE		QLD		4702

		321799		AUR SMKT EMERALD		EMERALD		4720		7		321799				135716		7		JERICHO		UNIVERSAL SUPPLIES		DARWIN STREET		QLD		4702

		328709		FOUR SQUARE BARCALDINE FDC38		BARCALDINE		4725		7		328709				327800		7		YEPPOON		AUR SMKT YEPPOON FDC11		18 JAMES ST		QLD		4703

		107608		SMITH BROS BARCALDINE INDFDC38		BARCALDINE		4725		7		107608				109008		7		ST LAWRENCE		FOSSEY STORE ST LAWRENCE FDC13		GENERAL STORE		QLD		4707

		321113		CUT PRICE ARAMAC		ARAMAC		4726		7		321113				130685		5		MT MORGAN		MT MORGAN SUPERMARKET		49 MORGAN STREET		QLD		4714

		327397		AUR FOODRITE SMKT LONGREACH		LONGREACH		4730		7		327397				324315		6		BILOELA		ANDERSON'S FMARKET BILOELA		DAWSONS HIGHWAY		QLD		4715

		320971		M & S WYTON STORE MUTTABURRA		MUTTABURRA		4732		7		320971				105096		5		BAUHINIA VIA MOURA		BAUHINIA STORE		DAWSON HIGHWAY		QLD		4718

		324048		7 2 7 PROSERPINE		PROSERPINE		4800		7		324048				150512		5		MOURA		CORNER CORRAL STORE MOURA		CNR KNAGG & BELL STREETS		QLD		4718

		326058		FOUR SQUARE AIRLIE BEACH		AIRLIE BEACH		4802		7		326058				156770		5		EMERALD		AUR SMKT EMERALD		HOSPITAL ROAD		QLD		4720

		102828		WELCOME MART AIRLIE BEACH		AIRLIE BEACH		4802		7		102828				327321		5		CAPELLA		CAPELLA GENERAL STORE		57 PEAK DOWNS STREET		QLD		4723

		153023		WHITSUNDAY PROVISIONING PL		CANNONVALE		4802		7		153023				321799		7		BARCALDINE		FOUR SQUARE BARCALDINE FDC38		CNR MAPLE & YEW STS		QLD		4725

		140664		HAMILTON ISLAND GENERAL STORE		HAMILTON ISLAND		4803		7		140664				327410		6		BARCALDINE		SMITH BROS BARCALDINE INDFDC38		OAK STREET		QLD		4725

		114362		FOODWORKS COLLINSVILLE		COLLINSVILLE		4804		7		114362				328709		7		ARAMAC		CUT PRICE ARAMAC		GORDON ST		QLD		4726

		100834		WELCOME MART COLLINSVILLE		COLLINSVILLE		4804		7		100834				107608		7		LONGREACH		AUR FOODRITE SMKT LONGREACH		141 IBIS STREET		QLD		4730

		152310		AUR SMKT HOMEHILL		HOMEHILL		4806		7		152310				321113		7		MUTTABURRA		M & S WYTON STORE MUTTABURRA		BRUFORD STREET		QLD		4732

		327973		CARSTAIRS HOMEHILL		HOMEHILL		4806		7		327973				327397		7		WINTON		BIG D SUPERMARKET WINTON FDC40		76A ELDERSDLIE STREET		QLD		4735

		156819		BIG D SUPERMARKET WINTON FDC40		WINTON		4735		8		156819				320971		7		WINTON		SHOPRITE WINTON FDC40		MANUKA STREET		QLD		4735

		156827		SHOPRITE WINTON FDC40		WINTON		4735		8		156827				156819		8		WINTON		WINTON FOUR SQUARE		BINDEX & WERNA STS		QLD		4735

		328686		WINTON FOUR SQUARE		WINTON		4735		8		328686				156827		8		MACKAY		ELKINS STORE MACKAY FDC13		51 JULIET STREET		QLD		4740

		327452		BELROWES MINI MART		BELGIAN GDNS T'VILL		4810		8		327452				328686		8		MACKAY PLAINLAND		EXPRESS FST MACKAY		99 BOUNDRY ROAD		QLD		4740

		328076		EXPRESS FST NORTH WARD		NORTH WARD		4810		8		328076				153413		6		NORTH MACKAY		FST FOODMARKET NTH MACKAY		BIGBEAR SHOP HARBOUR RD		QLD		4740

		322575		AUR SMKT WARRINA		CURRAJONG, TSVILLE		4812		8		322575				326901		6		MACKAY		HATFIELDS MACKAY		CNR MOORE & SHAKESPEARE S		QLD		4740

		328474		FST FOODMARKET RIVERSIDE		DOUGLAS TOWNSVILLE		4814		8		328474				324593		6		SLADE POINT		MOBIL SLADE POINT		320 SLADE POINT RD		QLD		4740

		332596		AUR EXPRESS UPPER ROSS		RASMUSSEN		4815		8		332596				327931		6		PAGET MACKAY		NORTHERN WSALERS MACKAY FDC13		30 HEIDI STREET		QLD		4740

		320361		AUR SMKT MAGNETIC ISLAND FDC17		NELLY BAY		4816		8		320361				101898		6		BUCASIA		BUYRITE BUCASIA FDC13		44 DOWNIE AVE		QLD		4750

		156916		RETAIL STORE BR PALM ISLAND		PALM ISLAND		4816		8		156916				109838		6		MARIAN		MARIAN CONVENIENCE STORE		CNR DALY & ANZAC AVENUE		QLD		4753

		327648		BUYRITE PARKSIDE		THURINGOWA		4817		8		327648				324145		6		PROSERPINE		7 2 7 PROSERPINE		122 MAIN STREET		QLD		4800

		332651		RUPERTSWOOD GEN STORE T'VILLE		ALICE RIVER		4817		8		332651				326008		6		AIRLIE BEACH		FOUR SQUARE AIRLIE BEACH		SHUTE HARBOUR RD		QLD		4802

		160622		BUSHLAND BEACH STORE T'VILLE		BUSHLAND BEACH		4818		8		160622				324048		7		AIRLIE BEACH		WELCOME MART AIRLIE BEACH		SH 2/400 SHUTE HARBOUR RD		QLD		4802

		327216		DJ'S GENERAL STORE		PICNIC BAY		4819		8		327216				326058		7		CANNONVALE		WHITSUNDAY PROVISIONING PL		8 WILLIAM MURRAY DRIVE		QLD		4802

		329381		EXPRESS FST ARCADIA BAY		MAGNETIC ISLAND		4819		8		329381				102828		7		HAMILTON ISLAND		HAMILTON ISLAND GENERAL STORE		FRONT STREET		QLD		4803

		327290		EXPRESS FST HORSESHOE BAY		HORSESHOE BAY		4819		8		327290				153023		7		COLLINSVILLE		FOODWORKS COLLINSVILLE		4-6 STANLEY STREET		QLD		4804

		327664		NELLY BAY STORE MAG ISLAND		NELLY BAY MAG ISLAN		4819		8		327664				140664		7		COLLINSVILLE		WELCOME MART COLLINSVILLE		15 STANLEY ST		QLD		4804

		324496		EXPRESS FST CHARTERS TOWERS		CHARTERS TOWERS		4820		8		324496				114362		7		HOMEHILL		AUR SMKT HOMEHILL		111 8TH AVENUE		QLD		4806

		321812		EXPRESS FST TARCOOLA		CHARTERS TOWERS		4820		8		321812				100834		7		HOMEHILL		CARSTAIRS HOMEHILL		129 7TH AVENUE		QLD		4806

		320337		THRIFTY T HUGHENDEN FDC42		HUGHENDEN		4821		8		320337				327973		7		BELGIAN GDNS T'VILLE		BELROWES MINI MART		SH10 49 BUNDOCK GARDENS		QLD		4810

		323628		BUYRITE RICHMOMD		RICHMOND		4822		8		323628				327339		7		NORTH WARD		EXPRESS FST NORTH WARD		1 ROSE STREET		QLD		4810

		328377		FST FOODMARKET WONGALING BEACH		MISSION BEACH		4852		8		328377				328076		8		NORMANTON		NORMANTON STOP SHOP		LANDSBOROUGH ST		QLD		4810

		155465		CENTRAL SUPERMARKET DARWIN		DARWIN		800		9		155465				327745		8		CURRAJONG, TSVILLE		AUR SMKT WARRINA		3-5 ILLUKA ST		QLD		4812

		151348		FOODSTORE ALAWA DARWIN		ALAWA		810		9		151348				328602		9		DOUGLAS TOWNSVILLE		FST FOODMARKET RIVERSIDE		SH 2 ANGUS & RIVERSIDE ST		QLD		4814

		328369		FOODSTORE SABINE MILLNER DWN		MILLNER NT		810		9		328369				322575		8		RASMUSSEN		AUR EXPRESS UPPER ROSS		1223 UPPER ROSS RIVER RD		QLD		4815

		137750		INDEPENDENT GROCERS DARWIN		BERRIMAH DARWIN		821		9		137750				328474		8		NELLY BAY		AUR SMKT MAGNETIC ISLAND FDC17		55 SOONING STREET		QLD		4816

		154134		PARAP FINE FOODS NT		PARAP		821		9		154134				332596		8		PALM ISLAND		RETAIL STORE BR PALM ISLAND		PALM ISLAND		QLD		4816

		150554		ANGURUGU COMM COUNCIL		ANGURUGU VIA DARWIN		822		9		150554				320361		8		THURINGOWA		BUYRITE PARKSIDE		148 BAMFORD LANE		QLD		4817

		153081		WOODROFFE FRESH FOOD NT		WOODROFFE		830		9		153081				156916		8		ALICE RIVER		RUBERTSWOOD GEN STORE T'VILLE		1 RIDGE DRIVE		QLD		4817

		152378		FOODSTORE HOWARD SPRINGS NT		HOWARD SPRINGS		835		9		152378				327648		8		BUSHLAND BEACH		BUSHLAND BEACH STORE T'VILLE		361 MT LOW PARKWAY		QLD		4818

		153780		POST OFFICE STORE RIVER NT		ADELAIDE RIVER		846		9		153780				332651		8		PICINIC BAY		DJ'S GENERAL STORE		3 THE ESPLANADE		QLD		4819

		135693		BORROLOOLA BULK DISC STORE NT		BORROLOOLA NT		854		9		135693				160622		8		MAGNETIC ISLAND		EXPRESS FST ARCADIA BAY		1-5 BRIGHT AV ARCADIA BAY		QLD		4819

		150889		KIANA STATION TENNANT CREEK		TENNANT CREEK		861		9		150889				327216		8		HORSESHOE BAY		EXPRESS FST HORSESHOE BAY		SHOP2 7 PACIFIC DRIVE		QLD		4819

		135669		EAST ARNHEM IGA		NHULLINBUY NT		881		9		135669				329381		8		NELLY BAY MAG ISLAND		NELLY BAY STORE MAG ISLAND		36 MANDALAY AVENUE		QLD		4819

		152530		GROOTE EYLANDT SUPERMARKET		ALYANGULA NT		885		9		152530				327290		8		CHARTERS TOWERS		EXPRESS FST CHARTERS TOWERS		78 GILL STREET		QLD		4820

		328602		NORMANTON STOP SHOP		NORMANTON		4810		9		328602				327664		8		CHARTERS TOWERS		EXPRESS FST TARCOOLA		69 HACKETT TCE		QLD		4820

		153811		GODIERS 4 SQ JULIA CREEK FDC44		JULIA CREEK		4823		9		153811				324496		8		HUGHENDEN		THRIFTY T HUGHENDEN FDC42		11 GRAY ST		QLD		4821

		327460		JULIA CREEK FOODMARKET		JULIA CREEK		4823		9		327460				321812		8		RICHMOND		BUYRITE RICHMOMD		68 GOLDRING ST		QLD		4822

		332538		FST FOODMARKET CLONCURRY		CLONCURRY		4824		9		332538				320337		8		JULIA CREEK		GODIERS 4 SQ JULIA CREEK FDC44		43 BURKE STREET		QLD		4823

		329284		EXPRESS FST MT ISA		MT ISA		4825		9		329284				323628		8		JULIA CREEK		JULIA CREEK FOODMARKET		54 BURKE STREET		QLD		4823

		152988		FST FOODMARKET MT ISA		MT ISA		4825		9		152988				153811		9		CLONCURRY		FST FOODMARKET CLONCURRY		76 UHR STREET		QLD		4824

		110415		HAPPY VALLEY GENERAL STORE		MOUNT ISA		4825		9		110415				332538		9		MT ISA		EXPRESS FST MT ISA		15 PAMELA STREET		QLD		4825

		151762		MEDLEY'S SMKT G&P ACC MT ISA		MT ISA		4825		9		151762				329454		9		MT ISA		FST FOODMARKET MT ISA		179 CAMOOWEAL STREET		QLD		4825

		130782		TROPICAL CON STORE M-ISA FDC46		MT ISA		4825		9		130782				329284		9		MOUNT ISA		HAPPY VALLEY GENERAL STORE		1-21ST AVENUE		QLD		4825

		156932		RETAIL STORE BR DOOMADGEE		GULF REGION		4830		9		156932				152988		9		MT ISA		MEDLEY'S SMKT G&P ACC MT ISA		104 BUTLER STREET		QLD		4825

		131055		BUYRITE MISSION BEACH		MISSIONBEACH		4854		9		131055				110415		9		MT ISA		TROPICAL CON STORE M-ISA FDC46		84 FOURTH AVE		QLD		4825

		324543		EXPRESS FST TULLY		TULLY		4854		9		324543				151762		9		GULF REGION		RETAIL STORE BR DOOMADGEE		DOOMADGEE COMM		QLD		4830

		158235		EARLVILLE SUPERETTE		EARLVILLE		4870		9		158235				130782		9		MISSION BEACH		FST FOODMARKET MISSION BEACH		SHP1 RESORT SHOP VILLAGE		QLD		4852

		325214		EXPRESS FST KEWARRA BEACH		KEWARRA BEACH		4870		9		325214				156932		9		MISSIONBEACH		BUYRITE MISSION BEACH		PORTERS PROM		QLD		4854

		157564		THURS ISL FRUIT BARN  FDC21IND		MANUNDA		4870		9		157564				328377		8		TULLY		EXPRESS FST TULLY		220 CURTICE STREET		QLD		4854

		328432		YARRABAH CDEP COMM STORE		YARRABAH		4870		9		328432				324543		9		EARLVILLE		EARLVILLE SUPERETTE		66 BALACLAVA ROAD		QLD		4870

		140389		AURUKUN GENERAL STORE		AURUKUN		4871		9		140389				136665		9		KEWARRA BEACH		EXPRESS FST KEWARRA BEACH		POOLWOOD ROAD		QLD		4870

		136827		CLARK STORE COEN		COEN		4871		9		136827				242539		9		MANUNDA		THURS ISL FRUIT BARN  FDC21IND		P O BOX 189		QLD		4870

		103492		CLIFTON VILLAGE CAIRNS FDC21		CLIFTON BEACH		4871		9		103492				103400		9		YARRABAH		YARRABAH CDEP COMM STORE		1 THE ESPLANANDE		QLD		4870

		161050		COOKTOWN ICEWORKS		COOKTOWN		4871		9		161050				157564		9		AURUKUN		AURUKUN GENERAL STORE		39 KANG KANG ROAD		QLD		4871

		153976		MORNINGTON ISLAND STORE		MORNINGTON ISLAND		4871		9		153976				328432		9		COEN		CLARK STORE COEN		REGENT STREET		QLD		4871

		157938		RETAIL STORE BR KOWANYAMA		CAPE YORK		4871		9		157938				140389		9		CLIFTON BEACH		CLIFTON VILLAGE CAIRNS FDC21		CNR COOK HWAY & ENDEAVOUR		QLD		4871

		153162		RETAIL STORE BR LOCKHART RIVER		CAPE YORK		4871		9		153162				136827		9		COOKTOWN		COOKTOWN ICEWORKS		11 FURNEAUX STREET		QLD		4871

		153146		RETAIL STORE BR PORMPURAAW		PORMPURAAW		4871		9		153146				103492		9		MORNINGTON ISLAND		MORNINGTON ISLAND STORE		C-O POST OFFICE GUNUNA		QLD		4871

		122006		SANDRA'S SMALL STORE		YARRABAH		4871		9		122006				161050		9		CAPE YORK		RETAIL STORE BR KOWANYAMA		KOWANYAMA COMM		QLD		4871

		116259		WUJAL WUJAL STORE		VIA COOKTOWN		4871		9		116259				153976		9		CAPE YORK		RETAIL STORE BR LOCKHART RIVER		LOCKHART RIVER COMM		QLD		4871

		332774		EXPRESS FST KURANDA		KURANDA		4872		9		332774				157938		9		PORMPURAAW		RETAIL STORE BR PORMPURAAW		PORMPURAAW COMMUNITY		QLD		4871

		137598		FOODWORKS DIMBULAH		DIMBULAH		4872		9		137598				153162		9		YARRABAH		SANDRA'S SMALL STORE		SAWMILL ROAD		QLD		4871

		116209		FOODWORKS DIMBULAH NO2		DIMBULAH		4872		9		116209				153146		9		VIA COOKTOWN		WUJAL WUJAL STORE		WUJAL WUJAL COMMUNITY		QLD		4871

		112491		FOODWORKS RAVENSHOE		RAVENSHOE		4872		9		112491				122006		9		KURANDA		FOODSTORE KURANDA FDC21		2 CONDOO STREET		QLD		4872

		332619		FST FOODMARKET YUNGABURRA		YUNGABURRA		4872		9		332619				116259		9		DIMBULAH		FOODWORKS DIMBULAH		GLYNN STREET		QLD		4872

		151631		MT GARNET STORE		MT GARNET		4872		9		151631				153293		9		DIMBULAH		FOODWORKS DIMBULAH NO2		GLYNN STREET		QLD		4872

		329438		EXPRESS FST CAPE TRIBULATION		DAINTREE   CAPE TRI		4873		9		329438				137598		9		RAVENSHOE		FOODWORKS RAVENSHOE		68 GRIGG STREET		QLD		4872

		118544		WELCOME MART MOSSMAN		MOSSMAN		4873		9		118544				116209		9		YUNGABURRA		FST FOODMARKET YUNGABURRA		19 EACHAM ROAD		QLD		4872

		158706		IBIS BOIGU ISLAND		THURSDAY ISLAND		4875		9		158706				112491		9		MT GARNET		MT GARNET STORE		GARNET STREET		QLD		4872

		158691		IBIS COCONUT ISLAND		THURSDAY ISLAND		4875		9		158691				151631		9		DAINTREE   CAPE TRIB		EXPRESS FST CAPE TRIBULATION		CAPE TRIBULATION ROAD		QLD		4873

		158683		IBIS DARNLEY ISLAND		THURSDAY ISLAND		4875		9		158683				323937		9		MOSSMAN		WELCOME MART MOSSMAN		30 MILL STREET		QLD		4873

		158675		IBIS DAUAN ISLAND		THURSDAY ISLAND		4875		9		158675				329438		9		THURSDAY ISLAND		IBIS BOIGU ISLAND		P O BOX 95		QLD		4875

		158730		IBIS KUBIN ISLAND		THURSDAY ISLAND		4875		9		158730				118544		9		THURSDAY ISLAND		IBIS COCONUT ISLAND		P O BOX 95		QLD		4875

		158023		IBIS MABUIAG ISLAND		THURSDAY ISLAND		4875		9		158023				158706		9		THURSDAY ISLAND		IBIS DARNLEY ISLAND		P O BOX 95		QLD		4875

		158667		IBIS MURRAY ISLAND		THURSDAY ISLAND		4875		9		158667				158691		9		THURSDAY ISLAND		IBIS DAUAN ISLAND		P O BOX 95		QLD		4875

		157996		IBIS ROSEHILL		THURSDAY ISLAND		4875		9		157996				158683		9		THURSDAY ISLAND		IBIS KUBIN ISLAND		P O BOX 95		QLD		4875

		158659		IBIS SAIBAI ISLAND		THURSDAY ISLAND		4875		9		158659				158675		9		THURSDAY ISLAND		IBIS MABUIAG ISLAND		P O BOX 95		QLD		4875

		158756		IBIS ST PAULS		THURSDAY ISLAND		4875		9		158756				158730		9		THURSDAY ISLAND		IBIS MURRAY ISLAND		P O BOX 95		QLD		4875

		158641		IBIS STEPHEN STORE		THURSDAY ISLAND		4875		9		158641				158023		9		THURSDAY ISLAND		IBIS ROSEHILL		P O BOX 95		QLD		4875

		158714		IBIS SUPERMARKET THURSDAY ISL		THURSDAY ISLAND		4875		9		158714				158667		9		THURSDAY ISLAND		IBIS SAIBAI ISLAND		P O BOX 95		QLD		4875

		158722		IBIS TAMWOY		THURSDAY ISLAND		4875		9		158722				157996		9		THURSDAY ISLAND		IBIS ST PAULS		P O BOX 95		QLD		4875

		156681		IBIS WARRABER ISLAND		THURSDAY ISLAND		4875		9		156681				158659		9		THURSDAY ISLAND		IBIS STEPHEN STORE		P O BOX 95		QLD		4875

		158633		IBIS YAM ISLAND		THURSDAY ISLAND		4875		9		158633				158756		9		THURSDAY ISLAND		IBIS SUPERMARKET THURSDAY ISL		DOUGLAS STREET		QLD		4875

		158031		IBIS YORKE ISLAND		THURSDAY ISLAND		4875		9		158031				158641		9		THURSDAY ISLAND		IBIS TAMWOY		P O BOX 95		QLD		4875

		160436		AUR SMKT SEISIA ISLAND		SEISIA		4876		9		160436				158714		9		THURSDAY ISLAND		IBIS WARRABER ISLAND		PO BOX 95		QLD		4875

		156699		IBIS BAMAGA RETAIL STORE		BAMAGA		4876		9		156699				158722		9		THURSDAY ISLAND		IBIS YAM ISLAND		P O BOX 95		QLD		4875

		325565		BUYRITE TRINITY BEACH		TRINITY BEACH		4879		9		325565				156681		9		THURSDAY ISLAND		IBIS YORKE ISLAND		P O BOX 95		QLD		4875

		103222		PETE'S PLACE PALM COVE FDC21		PALM COVE		4879		9		103222				158633		9		SEISIA		AUR SMKT SEISIA ISLAND		MUGAI STREET		QLD		4876

		328238		EXPRESS FST NORMANTON		NORMANTION		4890		9		328238				158031		9		BAMAGA		IBIS BAMAGA RETAIL STORE		MAIN STREET		QLD		4876

		331003		EXPRESS FST NORMANTON(DRINKS)		NORMANTON		4890		9		331003				160436		9		TRINITY BEACH		BUYRITE TRINITY BEACH		COASTWATCHERS SHOPPING CT		QLD		4879

		130821		THRIFTY T NORMANTON		NORMANTON		4890		9		130821				156699		9		PALM COVE		PETE'S PLACE PALM COVE FDC21		73 WILLIAMS ESPLANADE		QLD		4879

		332554		POINT STORE KARUMBA		KARUMBA		4891		9		332554				325565		9		NORMANTION		EXPRESS FST NORMANTON		90 LANDSBOROUGH STREET		QLD		4890

																331003		9		KARUMBA		POINT STORE KARUMBA		KARUMBA POINT ROAD		QLD		4891





IGA Stores

		Customer Number		Banner		Store Name		Location		Address		State		Post Code		Phone no		Fax no		BM

		160614		IGA X-Press		Spring Hill		1		Cnr Boundary Road &
Little Edward Streetreet		QLD		4000		07 3831 9922		07 3831 2324		Steve Erbacher		Stores less than 100k		74

		107276		IGA X-Press		Brunswick Central		1		Brunswick Central
Shop 4  -  447 Brunswick Street		QLD		4006		07 3257 3848
0413 746 345		07 3257 3839		Steve Erbacher		100k - 200k		23

		118748		IGA Everyday		Brighton		1		353 Beaconsfield Tce		QLD		4017		07 3269 2701		07 3869 2685		Steve Erbacher		200k - 400k		14

		133552		IGA X-Press		Kedron		1		359 Gympie Road		QLD		4031		07 3350 5560		07 3350 5567		Steve Erbacher		400k - 600k		21

		159312		IGA Everyday		Zillmere		1		41A Hanford Road		QLD		4034		07 3265 6219		07 3865 4722		Steve Erbacher		600k - 800k		11

		116097		IGA Everyday		Eatons Hill		1		1 Queen Elizabeth Dr		QLD		4037		07 3264 4455		07 3264 5027		Steve Erbacher		800k - 1000k		8

		116746		IGA Supermarket		McDowall		1		97 Flockton Street		QLD		4053		07 3353 0666		07 3353 0699		Steve Erbacher		1000k - 15000k		9

		152962		IGA Everyday		Stafford		1		621 Stafford Road		QLD		4053		07 3355 3052		07 3355 2693		Steve Erbacher		1500k - 2000k		5

		110318		IGA Everyday		Arlington		1		Cnr Bunya & Arlington Dr		QLD		4054		073851 4782
0417 716 942		07 3851 4802		Steve Erbacher		Stores more than 2000k		25

		161068		IGA X-Press		Paddington		1		183 Given Terrace		QLD		4064		07 3369 6233		07 3876 3025		Steve Erbacher

		117564		IGA X-Press		Bardon		1		52 Macgregor Terrace		QLD		4065		07 3511 7078		07 3511 7031		Steve Erbacher

		117831		IGA X-Press		Torwood		1		104 Haig Road		QLD		4066		07 3367 8388		07 3367 8377		Steve Erbacher

		117784		IGA X-Press		Chapel Hill		1		Cnr Fleming Street & Kirkdale Road		QLD		4069		07 3878 6344		07  3878 6924		Steve Erbacher

		117661		IGA Everyday		Jindalee		1		62 Looranah Street		QLD		4074		07 3715 5223		073715 5224		John Guthrie

		117726		IGA X-Press		Graceville		1		295 Oxley Road		QLD		4075		07 3379 1699		07 3278 2324		Steve Erbacher

		119176		IGA X-Press		Forest Lake		1		120 Woogaroo Street		QLD		4077		07 3372 9589		07 3372 9411		John Guthrie

		152742		IGA X-Press		Woolloongabba		1		Shop 7/14 Annerley Road		QLD		4102		07 3391 0909		07 3891 9502		John Guthrie

		111348		IGA X-Press		Runcorn		1		Cnr Compton & Condamine Street		QLD		4113		07 3272 3988		07 3276 0185		John Guthrie

		136649		IGA X-Press		Woodridge		1		127 Kingston Road		QLD		4114		07 3208 2796		07 3290 2047		John Guthrie

		118324		IGA Everyday		Algester		1		188 Algester Road		QLD		4115		07 3272 2077		07 3272 2022		John Guthrie

		154095		IGA X-Press		Mt Gravatt		1		Cnr Logan & Nursery Roads		QLD		4122		07 3849 1340		07 3849 1341		John Guthrie

		138510		IGA X-Press		Upper Mt Gravatt		1		Shop 6 1722 Logan Road		QLD		4122		07 3422 2288		07 3422 0322		John Guthrie

		119142		IGA X-Press		Red Hill		1		160 Musgrave Road		QLD		4124		07 3369 8135		tba		Steve Erbacher

		111885		IGA Everyday		Meadowbrook		1		Shop 10 Yeates Cres		QLD		4131		07 3805 4899		07 3805 8011		John Guthrie

		107535		IGA Supermarket		Chris' Carina		1		881 Old Cleveland Road		QLD		4152		07 3398 1634		07 3398 1110		John Guthrie

		117344		IGA X-Press		Camp Hill		1		152 Boundry Road		QLD		4152		07 3843 1522		07 3891 9502		John Guthrie

		119087		IGA X-Press		Capalaba Sth		1		3 Currumbin Ct & Newman Road		QLD		4154		07 3390 3449		07 3847 5267		John Guthrie

		152336		IGA X-Press		Alexandra Hills		1		Shop 6 - 195 Vienna Road		QLD		4161		07 3824 1366		07 3824 6060		John Guthrie

		119516		IGA X-Press		Cleveland		1		Shop 4/187 Middle Street		QLD		4163		07 3821 4699		07 3821 4660		John Guthrie

		118625		IGA Everyday		Thornlands		1		Cnr Redland Bay & Island Outlook Road		QLD		4164		07 3821 3665		07 3821 3707		John Guthrie

		117792		IGA X-Press		Thornlands		1		41 Osprey Drive		QLD		4164		07 3286 3005		07 3821 1708		John Guthrie

		116136		IGA Everyday		Tingalpa		1		Shop 11 & 19 Twin Parks Shop. Ctr 1534 Wynnum Road		QLD		4173		07 3890 3602		07 3890 5274		John Guthrie

		117768		IGA Supermarket		Wynnum		1		89 Bay Tce		QLD		4179		07 3396 0822		07 3396 0844		John Guthrie

		137687		IGA Everyday		Logan Village		1		Cnr North & Albert Streets		QLD		4207		07 5546 8501		07 5546 8111		John Guthrie

		118756		IGA Supermarket		Ormeau		1		Lot 3 Vaughan Dr		QLD		4208		07 5547 5433		07 5547 5462		John Guthrie

		138031		IGA Everyday		Nerang		1		Cnr Alexander & Explorers Roads		QLD		4211		07 5574 8733		07 5574 8737		John Guthrie

		138065		IGA X-Press		Helensvale		1		Shop 5 Vasto Shopping Centre
Mildura Street & Ridgevale Drive		QLD		4212		07 5529 8895		07 5529 8895		John Guthrie

		116699		IGA X-Press		Nobby's Beach		1		2245 Gold Coast H'way		QLD		4214		07 5572 9144		07 5572 1176		John Guthrie

		135114		IGA Everyday		Sorrento		1		Bundall Road		QLD		4217		07 5531 6544		07 5531 6544		John Guthrie

		135685		IGA Everyday		Waterways		1		Sunshine Blvd & Karbunga Street		QLD		4218		07 5572 7988		07 5575 2317		John Guthrie

		132572		IGA X-Press		Broadbeach		1		2625 Gold Coast Highway		QLD		4218		07 5561 0166		07 5561 0266		John Guthrie

		137734		IGA X-Press		Broadbeach Central		1		2719 Gold Coast Hwy		QLD		4218		07 5539 0767		07 5539 0767		John Guthrie

		117352		IGA X-Press		Burleigh Heads		1		1712 Gold Coast Highway		QLD		4220		07 5520 1344		07 5520 1844		John Guthrie

		116128		IGA Everyday		Currumbin Fair		1		Shop 18 Bienview Dr		QLD		4223		07 5598 5045		07 5593 9055		John Guthrie

		138023		IGA Everyday		Robina		1		12/195 Ron Penhaligon Way		QLD		4226		07 5593 3244		07 5578 8194		John Guthrie

		119003		IGA Supermarket		Nth Tamborine		1		Cnr Main & Yuulong Street		QLD		4272		07 5545 3088		07 5545 3077		John Guthrie

		136568		IGA X-Press		Redbank Plains		1		Cnr Redbank Plns & Argyle		QLD		4301		07 3814 4755		07 3814 5193		John Guthrie

		136819		IGA Everyday		Booval		1		128-130 Brisbane Road		QLD		4304		07 3202 1941		07 3202 1951		John Guthrie

		156039		IGA X-Press		East Ipswich		1		3 Jacaranda Street		QLD		4305		07 3281 1093		07 3281 1093		Steve Erbacher

		114176		IGA Everyday		Fernvale		1		Lot 102 Main Street		QLD		4306		07 5426 7712		07 5426 7113		John Guthrie

		101424		IGA Everyday		Boonah		1		26 High Street		QLD		4310		07 5463 1877		07 5463 1843		John Guthrie

		100266		IGA Everyday		Esk Co-Op		1		Ipswich Street		QLD		4312		07 5424 1222		07 5424 1784		John Guthrie

		100274		IGA Everyday		Toogoolawah Co-Op		1		Cressbrook Street
Toogoolawah  Qld  4313		QLD		4313		07 5423 1222		07 5423 1887		John Guthrie

		100711		IGA Everyday		Rosewood		1		42-44 John Street		QLD		4340		07 5464 1416		07 5464 1381		John Guthrie

		118235		IGA Everyday		Strathpine		1		Cnr Bells Pkt & Gympie Road		QLD		4500		07 3881 0822		073881 0135		Steve Erbacher

		116071		IGA X-Press		French's Forest		1		Beeville Road		QLD		4502		07 3285 2225		07 3285 7033		Steve Erbacher

		111047		IGA Everyday		Castle Hill		1		Cnr Dohles Rock & Ogg Road		QLD		4503		07 3204 6800		07 3204 6777		Steve Erbacher

		116102		IGA Everyday		Narangba		1		36 Main Street		QLD		4504		07 3886 7322		07 3886 9822		Steve Erbacher

		118764		IGA Everyday		Burpengary (Buckley Rd)		1		Cnr Buckley Road & Uhlmann Roads		QLD		4505		07 5433 0298		07 5499 0490		Steve Erbacher

		151306		IGA Everyday		Burpengary (Station Rd)		1		161 Station Road		QLD		4505		07 3888 3561		07 3888 7866		Steve Erbacher

		153219		IGA Everyday		Glenwood		1		Cnr Glenway & Glenwood		QLD		4506		07 5497 9199		07 5428 7516		Steve Erbacher

		116089		IGA X-Press		Excelsior Park		1		1 Nairns Road		QLD		4506		07 5497 9599		07 5428 7650		Steve Erbacher

		136615		IGA Supermarket		Banksia Beach		1		Cnr Botany Cres & Sunderland Dr		QLD		4507		07 3408 7777		07 3408 9361		Mark Laherty

		152849		IGA Supermarket		Bribie Island		1		P.O Box 1072
91 Welsby Parade		QLD		4507		07 3408 1066
0419 170 753		07 3408 3646		Mark Laherty

		119778		IGA Supermarket		Deception Bay		1		Bay Avenue & Deception Bay Road		QLD		4508		07 3204 7462		07 3204 1333		Mark Laherty

		107585		IGA Everyday		Deception Bay		1		121 Bailey Road		QLD		4508		07 3204 8023		07 3204 8025		Anthony Teeuwsen

		136607		IGA Everyday		Beachmere		1		874 - 876 Beachmere Road		QLD		4510		07 5496 8576		07 5496 2018		Anthony Teeuwsen

		159833		IGA Everyday		Caboolture (King Street)		1		287-291 King Street		QLD		4510		07 5495 4255		07 5499 0490		Steve Erbacher

		153235		IGA Everyday		Caboolture (Mc Keen Street)		1		Cnr Rowe & McKean Street		QLD		4510		07 5495 8388		07 5499 0490		Steve Erbacher

		153227		IGA Everyday		Morayfield		1		72 Morayfield Road		QLD		4510		07 5495 2490		07 5499 0490		Steve Erbacher

		137679		IGA Everyday		Wamuran		1		1056 Daguilar Highway		QLD		4512		07 5496 6533		07 5496 6533		Anthony Teeuwsen

		119736		IGA Supermarket		Samford		1		Main Street		QLD		4520		07 3289 2744		07 3289 2766		Steve Erbacher

		115782		IGA Everyday		Dayboro Valley		1		15 Williams St		QLD		4521		07 3425 2718		07 3425 2719		John Guthrie

		116704		IGA Supermarket		Burleigh		1		West Burleigh Road		QLD		4220		07 5576 5384		07 5576 7866		John Guthrie

		101783		IGA Supermarket		Kyogle		2		115 Summerland Way		NSW		2474		02 6632 1680		02 6632 1488		Jill Leach

		104147		IGA Everyday		Singh's		2		Warina Walk Main Street		NSW		2484		02 6672 1364		02 6672 1364		Jill Leach

		113845		IGA X-Press		Westridge		2		300 West Street		QLD		4350		07 4635 6891		07 4635 6891		John Guthrie

		136063		IGA Everyday		Crows Nest		2		9 Curnow Street		QLD		4355		07 4698 1429		07 4698 1509		John Guthrie

		160478		IGA Everyday		Glasshouse		2		Shop 4 7 Reed Street		QLD		4518		07 5496 9100		07 5496 9919		Anthony Teeuwsen

		116110		IGA Everyday		Caloundra		2		53 Caloundra Road		QLD		4551		07 5437 2264		07 5437 2803		Anthony Teeuwsen

		105127		IGA Supermarket		Maleny		2		26 Maple Street		QLD		4552		07 5494 2257		07 5494 2767		Anthony Teeuwsen

		111877		IGA Everyday		Landsborough		2		4 Mill Street		QLD		4556		07 5494 8449		07 5494 8335		Anthony Teeuwsen

		117857		IGA X-Press		Chancellor Park		2		Shop 14 Scholars Way		QLD		4556		07 5445 2522		07 5445 2522		Anthony Teeuwsen

		117734		IGA X-Press		Maroochy Waters		2		Shop 6 Denna Street		QLD		4558		07 5479 3732		07 5479 3732		Anthony Teeuwsen

		114168		IGA Supermarket		Woombye		2		20 Blackall Street		QLD		4559		07 5442 1181		07 5442 2339		Anthony Teeuwsen

		119223		IGA Supermarket		Nambour		2		Cnr Anne & Lowe Streets		QLD		4560		07 5441 5799		07 5441 6855		Anthony Teeuwsen

		103549		IGA Everyday		Bli Bli		2		Shop 1 River Market David Low Way		QLD		4560		07 5448 5088		07 5448 4632		Anthony Teeuwsen

		118675		IGA X-Press		Montville		2		168 Main Street		QLD		4560		07 5442 9214		07 5442 9214		Anthony Teeuwsen

		136623		IGA X-Press		Nambour Hts		2		123 Mapleton Road		QLD		4560		07 5441 1340		07 5441 7521		Anthony Teeuwsen

		116738		IGA Everyday		Yandina		2		2 Stevens Street		QLD		4561		07 5446 7555		07 5446 7555		Anthony Teeuwsen

		117506		IGA Supermarket		Cooroy		2		3 Emerald  Street		QLD		4563		07 5447 6061		07 5447 7431		Anthony Teeuwsen

		119752		IGA Everyday		Pacific Paradise		2		20-22 Timari Street		QLD		4564		07 5448 8122		07 5448 8122		Anthony Teeuwsen

		118219		IGA Everyday		Noosa Outlook		2		63-73 St Andrews Drive		QLD		4565		07 5442 4477		07 5442 4737		Anthony Teeuwsen

		101262		IGA Everyday		Pomona		2		12-14 Memorial Ave		QLD		4568		07 5485 1297		07 5485 1397		Anthony Teeuwsen

		133544		IGA X-Press		Alexandra Headlands		2		152 Alexandra Parade		QLD		4572		07 5451 1499		07 5477 5641		Anthony Teeuwsen

		112001		IGA Supermarket		Coolum		2		Birtwill Street		QLD		4573		07 5446 1166 / 
0418 733 370		07 5446 1811		Anthony Teeuwsen

		118536		IGA X-Press		Kenilworth		2		8 Elizabeth Street		QLD		4574		07 5472 3166		07 5446 0172		Anthony Teeuwsen

		102624		IGA Supermarket		Tenterfield		3		High Street		NSW		2372		02 6736 2164		02 6736 2851		Jill Leach

		109375		IGA X-Press		Bonalbo		3		27 Sandlands Street		NSW		2469		02 6665 1243		02 6665 1434		Jill Leach

		106165		IGA Everyday		Dennetts		3		Burringbar Street		NSW		2482		02 6684 2207		02 6684 3085		Jill Leach

		137027		IGA Everyday		Millmerran		3		4 Simmons Street		QLD		4357		07 4695 1444		07 4695 1418		John Guthrie

		161092		IGA Everyday		Inglewood		3		55 Albert Street		QLD		4387		07 4652 1337		07 4652 1337		John Guthrie

		117750		IGA Supermarket		Gympie		3		Cnr Reef & Monkland Roads		QLD		4570		07 5483 6255		07 5483 8610		Mark Laherty

		136673		IGA X-Press		Curra		3		9 David Drive		QLD		4570		07 5483 1388		07 5483 1385		Mark Laherty

		119663		IGA Supermarket		Murgon		3		115 Lamb Street		QLD		4605		07 4168 3411		07 4168 3422		Mark Laherty

		137019		IGA Everyday		Kingaroy		3		18 Alford Street		QLD		4610		07 4162 1917		07 4162 5045		John Guthrie

		112310		IGA Everyday		Yarraman		3		10 Margaret Street		QLD		4614		07 4163 8500		07 4163 8315		John Guthrie

		112459		IGA Everyday		Fraser Shores		3		Shop 11 / 81 Boat Harbour Drive		QLD		4655		07 4124 0240		07 4124 0241		Mark Laherty

		114859		IGA X-Press		Point Vernon		3		Murphy Street		QLD		4655		07 4124 8155		07 4124 8755		Mark Laherty

		101173		IGA X-Press		Torquay		3		8 Bideford Street		QLD		4655		07 4125 2380		07 4125 2380		Mark Laherty

		114150		IGA Supermarket		Cooktown		3		Cnr Helen & Hogg Street		QLD		4807		07 4069 5633		07 4069 5569		Gary Stephens

		489513		IGA Supermarket		Hong Yuen		4		Byron Street		NSW		2360		02 6722 2511		02 6722 4314		Jill Leach

		102420		IGA Everyday		Glen Innes		4		204 Grey Street		NSW		2370		02 6732 2371		02 6732 2371		Jill Leach

		484165		IGA Everyday		H Fay & Sons		4		49-57 Maitland Street		NSW		2404		02 6724 1303		02 6724 1786		Jill Leach

		114621		IGA Supermarket		Jury's Nambucca Heads		4		Shop 1 Nambucca Plaza
Pacific H'way & Bellwood Road		NSW		2448		02 6568 7822		02 6568 9197		Jill Leach

		105240		IGA Everyday		Nambucca Heads		4		38 Ridge Street		NSW		2448		02 6568 7044		02 6569 4230		Jill Leach

		111673		IGA Everyday		Bowraville		4		High Street		NSW		2449		02 6564 7307		02 6564 7069		Jill Leach

		117289		IGA Everyday		Jetty Village Coffs		4		Shop 25 Jetty Village Centre		NSW		2450		02 6650 0014		02 6658 0444		Jill Leach

		114184		IGA Everyday		Woolgoolga		4		Woolgoolga Plaza		NSW		2450		02 6654 2711		02 6654 7100		Jill Leach

		118243		IGA X-Press		Dorrigo		4		13 Cudgery Street		NSW		2453		02 6657 2002		02 6657 2612		Jill Leach

		103141		IGA Everyday		Bellingen		4		62 Hyde Street		NSW		2454		02 6655 1042		02 6655 0124		Jill Leach

		105101		IGA Everyday		Miles		4		110 Murilla Street		QLD		4415		07 4627 1521		07 4627 2132		Mark Laherty

		160606		IGA Supermarket		Roma		4		73 Arthur Street		QLD		4455		07 4622 4616		07 4622 1526		Mark Laherty

		117548		IGA Supermarket		Gayndah		4		69 Capper Street		QLD		4625		07 4161 1844		07 4161 2358		Mark Laherty

		116160		IGA Everyday		Mundubbera		4		48-50 Lyons Street		QLD		4626		07 4165 4180		07 4165 4856		Mark Laherty

		105761		IGA Everyday		Monto		4		17 Newton Street		QLD		4630		07 4166 1580		07 4166 1889		Mark Laherty

		115716		IGA Supermarket		Bundaberg		4		30-34 Woongarra Street		QLD		4670		07 4152 2344
0413 453 150		07 4153 2701		Mark Laherty

		119697		IGA Supermarket		Bargara		4		Cnr Davidson & Bauer Road		QLD		4670		07 4154 7077		07 4154 7066		Mark Laherty

		117742		IGA X-Press		Avoca		4		Shop 1/302 Branyan Drive		QLD		4670		07 4155 3717		07 4155 3716		Mark Laherty

		107137		IGA X-Press		Bundaberg Nth		4		Gavin& Kolan Street		QLD		4670		07 4152 5393		07 4152 5393		Mark Laherty

		137661		IGA Everyday		Agnes Waters		4		Endevour Plaza Captain Cook Drive		QLD		4677		07 4974 7991		07 4974 7991		Mark Laherty

		102690		IGA Everyday		Walsh's		4		103 Heeney Street		QLD		4413		07 4662 7553		07 4668 9855		Mark Laherty

		116217		IGA Everyday		Barraba		5		134 Queen Street		NSW		2347						Jill Leach

		115114		IGA Foodbarn		Armidale		5		Beardy St		NSW		2350		02 6772 1676		02 6771 5856		Jill Leach

		119207		IGA Everyday		Guyra		5		96 Bradley Street		NSW		2365		02 6779 1555		02 6779 1019		Jill Leach

		484068		IGA Supermarket		Kemspey		5		16-20 Clyde Street		NSW		2440		02 6562 7544		02 6562 1258		Jill Leach

		111990		IGA Foodbarn		Port Macquarie		5		138 Gordon Street		NSW		2444		02 6584 9600		02 6584 9268		Jill Leach

		484000		IGA Supermarket		Wauchope		5		Hastings Street		NSW		2446		02 6585 2222		02 6585 2249		Jill Leach

		119655		IGA Supermarket		Gladstone		5		119 Toolooa Street		QLD		4680		07 4972 1328		07 4972 5581		Mark Laherty

		137506		IGA X-Press		Gladstone		5		1/281 J.Hickey Drive		QLD		4680		07 4978 6666		07 4978 6677		Mark Laherty

		119744		IGA Everyday		Mt Morgan		5		Cnr Central & Dee Streets		QLD		4714		07 4938 1243		07 4938 1071		Mark Laherty

		158586		IGA Supermarket		Moura		5		Gillespie Street		QLD		4718		07 4997 1601		07 4997 3281		Mark Laherty

		158594		IGA Supermarket		Theodore		5		The Boulevard		QLD		4719		07 4993 1177		07 4993 1243		Mark Laherty

		158502		IGA Supermarket		Tieri		6		Talagai Street		QLD		4709		07 4984 8480		07 4984 8480		Mark Laherty

		158536		IGA Supermarket		Clermont		6		Daintree Street		QLD		4721		07 4983 1619		07 4983 1747		Mark Laherty

		108222		IGA Everyday		Clermont		6		48 Capella Street		QLD		4721		07 4983 1108		07 4983 1531		Mark Laherty

		119689		IGA Supermarket		Sarina		6		Sarina Beach Road		QLD		4737		07 4943 0200		07 4943 0152		Mark Laherty

		117815		IGA X-Press		Mackay		6		Cnr Nebo & Bridge Road		QLD		4740		07 4953 4858		07 4953 4829		Gary Stephens

		158552		IGA Supermarket		Dysart G/Plz		6		Shop 9 Garden Plaza Ctr		QLD		4745		07 4958 1136		07 4958 1148		Mark Laherty

		158510		IGA Supermarket		Dysart KD		6		Queen Elizabeth Dr		QLD		4745		07 4958 1611		07 4958 2637		Mark Laherty

		158544		IGA Supermarket		Middlemount		6		Shop 1 Shopping Ctr		QLD		4746		07 4985 7223		07 4985 9204		Mark Laherty

		118730		IGA Everyday		Blackall		7		115 Shamrock Street		QLD		4472		07 4657 4151		07 4657 4784		Mark Laherty

		101050		IGA Everyday		Mills & Sons		7		30 John Street		QLD		4490		07 4655 1222		07 4655 2062		Mark Laherty

		112085		IGA Supermarket		Barcaldine		7		179 Oak Street		QLD		4725		07 4651 2207		07 4651 1520		Mark Laherty

		159061		IGA Supermarket		Longreach		7		Cnr Eagle & Swan Street		QLD		4730		07 4658 1260		07 4658 1040		Mark Laherty

		158578		IGA Supermarket		Glenden		7		Shop 21 Shopping Ctr		QLD		4743		07 4958 9262		07 4958 9008		Mark Laherty

		117679		IGA Supermarket		Proserpine		7		Mill Street		QLD		4800		07 4945 3470		07 4945 4339		Gary Stephens

		158625		IGA Supermarket		Collinsville		7		Cnr Conway & Stanely Street		QLD		4804		07 4785 5325		07 4785 5048		Mark Laherty

		100795		IGA Supermarket		Magees		7		15 Cnr Gregory & Williams Street		QLD		4805		07 4786 1844		07 4786 2970		Gary Stephens

		117700		IGA Supermarket		Home Hill		7		51 Eighth Ave		QLD		4806		07 4782 1783		07 4782 1130		Gary Stephens

		136843		IGA X-Press		Townsville City		8		Ogden Street		QLD		4810		07 4772 3188		07 4772 3688		Gary Stephens

		113695		IGA Supermarket		Garbutt		8		Cnr Hugh Street & Ingham Road		QLD		4814		07 4725 8736		07 4775 5456		Gary Stephens

		119192		IGA X-Press		Townsville Hospital		8		Support Building, Base Hospital		QLD		4814		07 4728 3801				Gary Stephens

		113900		IGA Supermarket		Mundingburra		8		74 Ross River Road		QLD		4815		07 4725 8697		07 4779 3173		Gary Stephens

		113918		IGA Supermarket		Upper Ross		8		1125 Ross River Road		QLD		4815		07 4774 0068		07 4789 1057
07 4772 3688 (office)		Gary Stephens

		140656		IGA Everyday		Sunset Mt Isa		9		Shop 5 Sunset Plaza		QLD		4825		07 4743 7295		07 4749 1546		Gary Stephens

		118667		IGA Everyday		Turanga Mt Isa		9		182 Eine Street		QLD		4825		07 4743 4888		04 4749 1546		Gary Stephens

		113887		IGA Supermarket		Tully		9		Morris Street		QLD		4854		07 4068 3977		07 4068 3988		Gary Stephens

		119760		IGA Supermarket		Innisfail		9		20 Edith Street		QLD		4860		07 4061 8511		07 4061 8622		Gary Stephens

		100729		IGA Supermarket		Gordonvale		9		Cnr George & Gordon Street		QLD		4865		07 4056 1574		07 4056 1186		Gary Stephens

		135122		IGA Everyday		Southside		9		Southside Shopping Centre
Charlotte Close		QLD		4868		07 4054 7711		07 4054 7788		Gary Stephens

		150350		IGA Everyday		Woree		9		12-24 Toogood Road		QLD		4868		07 4054 7811		07 4054 4693		Gary Stephens

		107030		IGA Supermarket		Piccones		9		117 Bruce Highway		QLD		4869		07 4055 4104		07 4055 4780		Gary Stephens

		116526		IGA Everyday		Centenary Park		9		Shop 9/1 McLaughlan Road		QLD		4869		07 4045 2182
0418 783 283		07 4045 2299		Gary Stephens

		139760		IGA X-Press		Mt Sheridan		9		Hardy Road		QLD		4869		07 4045 28558		07 4045 2861		Gary Stephens

		158455		IGA Everyday		Brinsmead		9		101 Pease Street		QLD		4870		07 4053 4777		07 4053 3931		Gary Stephens

		150342		IGA Everyday		Olly's		9		229 Sheridan Street		QLD		4870		07 4031 7331		07 4051 3766		Gary Stephens

		133057		IGA X-Press		Bella Vista		9		77 Loridan Drive		QLD		4870		07 4055 1411		07 4055 1477		Gary Stephens

		116267		IGA X-Press		Edge Hill		9		Cnr Woodward & Pease Sts		QLD		4870		07 4053 1377

		114508		IGA X-Press		Mobil Cairns		9		PO Box 52244
142 Spence Street		QLD		4870		07 4035 5888		07 4035 6777		Gary Stephens

		118316		IGA X-Press		North Cairns		9		383 Sheridan Street		QLD		4870		07 4053 5955		07 4053 2078		Gary Stephens

		112475		IGA Supermarket		Port Douglas		9		Cnr Pt Douglas & Captain Cook Hwy		QLD		4871		07 4098 5533		07 4098 5645		Gary Stephens

		150871		IGA Everyday		Port Douglas		9		22 Davidson Street		QLD		4871		07 4099 5910		07 4099 5910		Gary Stephens

		117807		IGA X-Press		Ayton		9		Cnr West & Third Street		QLD		4871		07 4060 8125		07 4060 8256		Gary Stephens

		111314		IGA Everyday		Ravenshoe		9		51 Grigg Street		QLD		4872		07 4097 6168		07 4097 6880		Gary Stephens

		151699		IGA X-Press		Mossman		9		12 Front Street		QLD		4873		07 4098 1168		07 4098 1244		Gary Stephens

		111403		IGA Everyday		Yorkeys Knob		9		453 Varley Street		QLD		4878		07 4055 7232		07 4055 7449		Gary Stephens

		135722		IGA X-Press		Campus		9		Shop 18 Campus Shop. Centre		QLD		4878		07 4057 8988		07 4057 6077		Gary Stephens

		105428		IGA Supermarket		Mareeba		9		135 Byrne Street		QLD		4880		07 4092 2344		07 4092 4927		Gary Stephens

		135724		IGA Supermarket		Atherton		9		4 Herberton Road		QLD		4883		07 4091 1479		07 4091 1748		Gary Stephens
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