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ANSWERS TO ESTIMATES QUESTIONS ON NOTICE

Communications, Information Technology and the Arts portfolio

Australian Sports Commission

Budget Estimates Hearings 23, 24 and 25 May 2005

Outcome 2, Output 2.1 





Question: 459

Topic: Elite Athlete Friendly University Network
Written Question on Notice

Senator Lundy asked:

What plans does the government have in place to make up for the funding and support provided to elite athletes if the remaining 24 universities withdraw from the network once the VSU legislation is passed?

Answer: 

The Australian Institute of Sport and the State and Territory institutes and academies of sport remain committed to the ongoing support of elite student athletes eligible to access support through the Athlete Career and Education program. Support for elite student athletes will continue through this program, even if the remaining universities withdraw from the network. 

There is no funding relationship between the universities and the Australian Institute of Sport and the State/Territory institutes and academies through the Elite Athlete Friendly University Network initiative. This will not change after the introduction of the VSU legislation.
Outcome 2, Output 2.1 





Question: 460

Topic: Elite Athlete Friendly University Network
Written Question on Notice

Senator Lundy asked:

Has the AIS, ASC or the Department undertaken a review of the possible impact the VSU legislation will have on the Elite Athlete University Network?

Answer: 

The Australian Institute of Sport, Australian Sports Commission and the Department have not undertaken a review of the possible impact the VSU legislation could have on the Elite Athlete University Network, as these matters are unrelated. 
Outcome 2, Output 2.1 





Question: 461

Topic: Elite Athlete Friendly University Network
Written Question on Notice

Senator Lundy asked:

Does the Department deem the Elite Athlete Friendly University Network a valuable part of its ACE program? 

a.
Can the program proceed without this component?

Answer: 

The Elite Athlete Friendly University Network is considered a valuable tool as it provides a coordinated and collaborative approach to assist elite student athletes to achieve their academic and sporting objectives.

a.
Yes.

Outcome 1, Output 1.1 





Question: 462

Topic: Targeted Sports Participation Growth Program
Written Question on Notice 

Senator Lundy asked:

What action is being taken to address the shortage of data on many of the sports involved in the Targeted Sports Participation Growth Program?

Answer: 

There is no shortage of data on sports in the Targeted Sports Participation Growth Program.  

National sporting organisations’ Targeted Sports Participation Growth Programs are monitored throughout each year and are formally reviewed every twelve months.  There is also an independent review during the final program year.

Data is provided by the sports in their formal written reports at the end of each program year (this could be a calendar, financial or other year, depending on the seasonal nature of the sports).  Once the Australian Sports Commission receives a report, membership data is recorded by the Commission.  The data in the February Questions on Notice reflect information provided to the Commission to that point in time.  

Due to the staggered introduction of the programs, each of the sports is at a different stage of development (eg in year one, year two or year three), so data is limited to the stage at which each sport has reached.

Outcome 1, Output 1.1 





Question: 463

Topic: Targeted Sports Participation Growth Program
Written Question on Notice 

Senator Lundy asked:

The response received to questions asked about this program at the February Estimates hearings referenced a number of specific program initiatives such as the ‘Out of Stadium’ program operated by Athletics Australia, ‘Nextball’ operated by Netball Australia and ‘J-Cycle’ operated by Cycling Australia. Can a full description be provided for each of the programs and program components listed as part of the Targeted Sports Growth Program?
Answer: 

A description of each program is below. 

Australian Football

The Targeted Sports Participation Growth Program developed by the Australian Football League (AFL) focuses on the further enhancement of their Auskick program. AFL Auskick is the introductory coaching program for primary school aged children. It is based on fun, learning skills and being with friends in a safe, community environment managed by parents and other volunteers. The program runs for a minimum of ten weeks and in addition to the coaching and playing experience, each child receives a package of benefits that include a football, cap, membership card, CD ROM, poster, book, backpack and skills guide. 

The AFL has secured Simpson as naming rights sponsor of the program. 
Although the main thrust of the AFL’s TSPGP is Auskick, it has also developed other programs relating to club football. Club football initiatives include: a club development manual for club staff and volunteers who are responsible for the operation of community football clubs, leagues and associations. On the basis that improved management of clubs would encourage players to join, the AFL aimed to increase participation from junior to youth and senior levels. To further support junior and youth club membership, a club fostership program was developed, linking Auskick centres and local clubs. 
Athletics - Out of Stadium 

Following a major organisational restructure in 2000, Athletics Australia expanded its focus beyond the traditional track and field to encompass the ‘out of stadium’ road running and commercial fun run industry. Athletics Australia has subsequently worked with major running event organisers to develop a national umbrella network, Running Australia, to bring events within the running industry under a collaborative structure that supports and encourages more Australians to be involved in the sport on a more frequent basis. Athletics Australia has secured New Balance as a sponsor of Athletics Australia and Running Australia. 

Athletics – Team Athletics
The IGA Team Athletics Program aims to provide children with an entry-level experience into the sport of athletics and to introduce them to the physical movement (motor) life skills of running, jumping, walking and throwing. IGA Team Athletics aims to link into existing programs and activity packages already in schools (such as the Victorian Little Athletics’ ‘On Track’ program and the ‘Growing for Gold’ program in NSW). 

Equipment is made from brightly coloured, soft and easy to replace materials with user–safety a principle element in their design. The participation format is flexible with in excess of 20 events available and competition formats suitable for single class and small group sessions through to school carnivals and multi-team challenges. The program is delivered over five weeks by Athletics Australia-accredited deliverers. 

Baseball and Softball

The Targeted Sports Participation Growth Program for baseball and softball was developed jointly by Australian Softball Federation (ASF) and the Australian Baseball Federation (ABF). The program, called Play Ball, focuses on the use of tee-ball as a game common to both baseball and softball to increase the participation and membership levels of both softball and baseball. The program features an in-school program targeted at ages seven to twelve, and then strategies for conversion of participants into either an interschool or community based tee-ball competition. Links are established with both baseball and softball clubs to present boys and girls with a clear pathway from tee-ball to either softball or baseball. 

The ASF and ABF have a corporate partner in Major League Baseball International, which supplies significant equipment, resources and incentives to the program. 
Basketball

The Targeted Sports Participation Growth Program developed by Basketball Australia focuses on the development and implementation of a national program linking schools and associations through Aussie Hoops. Aussie Hoops features steps that allow children aged 6 to 11 to progress through the sport. 
The first step, Fun Time, is an in-school program run for a minimum of four weeks. After this, children can progress to Play Time, which is run outside of the school; Game Time, which builds on the skills learnt and has children participating in games that emphasise safety and fun; and Big Time, which is the beginning of the usual club competition pathway. The program has multiple entry levels (that is, children can start at any stage) and can be adapted to the unique sporting environment of any regional area. 

Cricket

The Targeted Sports Participation Growth Program developed by Cricket Australia focuses on implementing the New Cricket Pathway. The New Cricket Pathway embraces every level of junior cricket for girls and boys aged 5 to 17 years. It aims to provide an accessible, attractive and enjoyable entry point to cricket, and then support these new players with a selection of tailored retention programs. 

The New Cricket Pathway features new and existing products including: 

· MILO Have-A-Go for girls and boys aged 5 to 8 years 

· Advanced MILO Have-A-Go for those aged 8 to 11 years (incorporated into MILO Have A Go)

· Cric Hit for girls aged 10 to 13 years. 

The MILO Have-A-Go program has been enhanced to create a consistent national 12-week program throughout metropolitan, regional and rural Australia. The program has common elements including fees, equipment, lesson plans and resources, insurance, in-servicing for coordinators and volunteers, and participant benefits. Advanced MILO Have-A-Go allows children to bridge the gap between MILO Have-A-Go and junior club cricket. The program has a greater emphasis on game-like situations and enhanced skills development.
Cric Hit is an 8 week program that is fully supervised by a professional Cricket Australia-employed Co-ordinator. It is run in a safe, friendly and fun environment and caters for all abilities and skill levels. It involves a range of activities that teach cricket skills and games.

Cycling

Cycling is characterised by a very large community participation rate in the activity of cycling, but a relatively low membership rate in the sport of cycling. To address this gap, Cycling Australia has developed the "Full Cycle" initiative, comprising three products aimed at attracting segments of the recreational cycling market ~
RideIt
RideIt provides recreational and novice cyclists with friendly events in a professionally run and managed setting. An emphasis on the core values of personal challenge, participation with others and fun direct the events and provide a social and enjoyable experience. 
SkillCycle
SkillCycle is a Club-based program targeted at recreational cyclists aged between 20 and 65 that offers skills training, fitness development and participation in simple competitions. For the many recreational cyclists who are unsure about cycle racing, or who wish to prepare for a particular goal, such as a large participation event, SkillCycle provides a friendly, time-efficient environment to gain new skills, improve fitness and enjoy introductory level cycling. 
J-Cycle
J-Cycle is a Club-based program targeted at children between six and 16 years old. The aim of J-Cycle is to ensure that young cyclists not only become more technically proficient, resulting in safer riders, but also the fun, competitive setting provides a taste of the excitement in the sport of cycling. 
Football (Soccer)

In February 2005 a proposal from Football Federation Australia for a program called FreeKick was approved. The program is aimed at the six to 12 year old age group and provides an introduction to the game of football and opportunities to continue on the pathway to more formalised football participation. 
FFA’s research indicates that a greater number of children could be attracted to football by providing a less structured packaging of the game, with a focus on fun and the chance to express their natural flair and ball skills. FreeKick will allow children to play a “free” style of football in a flexible environment, with few rules and only basic coaching. Using basic equipment such as ball, witches hats, cones and bibs, games can be played on almost any surface and in any combination of players (for example 4 versus 4, 6 versus 6 and indoors or outdoors). Existing, more structured programs such as Rooball and Goalkick will provide the next step along the football pathway. 
FFA’s strategic plan identifies the need to focus on increasing the participation of women and girls in football. One of the reasons that girls’ participation is low is that clubs often find it difficult to recruit enough girls to field a full team of 11. Hence the flexible format of FreeKick (for example 4 versus 4, 6 versus 6) suits this particular target group. FFA will employ strategies specifically designed to attract girls to FreeKick and aims to have girls make up 50% of its membership. 
Local clubs and associations will be involved in delivering and/or attending some or all of the sessions and provide information to participants on the next steps in the football pathway (for example, Rooball/Goalkick).

Hockey
The Targeted Sports Participation Growth Program developed by Hockey Australia has focused on the implementation of Hook in2 Hockey (previously called Take It On!). Hook in2 Hockey introduces primary age entry-level participants to hockey in a fun, friendly environment. This program can be run by hockey centres as an after-school, holiday care or weekend program. Participants receive an introductory session, a starter kit including stick, ball, and shin pads, and a minimum of an additional six to eight sessions. The last session of the program is a carnival where participants receive a certificate and bag of promotional materials. Hockey Australia has secured Just Hockey as a sponsor for the program. 
Men’s Golf

Golf Access Australia (GAA) is a social golf program aimed at the large numbers of social golfers who are non-members of clubs. Through this program, non-members of golf clubs can become affiliated members of the Australian Golf Union (AGU) and access a range of benefits currently only available to club members, the most significant being an official AGU handicap. Other benefits include insurance cover, resource pack, newsletters, golf industry updates and special offers. Individuals become part of the program by joining providers or social clubs accredited by the AGU to run the program. 
Through this program the AGU aims to link into the large numbers of social golfers who currently have little involvement with the formal golf system. By offering them attractive benefits such as participation and handicap opportunities the AGU will gain extra members providing a more direct contribution to the development of golf. 

Women’s Golf

The Targeted Sports Participation Growth Program developed by Women’s Golf Australia is Play-A-Round (PAR), a new product specifically designed for women who are currently involved in the sport but are not members of golf clubs. The program offers events and activities that can meet the needs of social golfers. Whether it is a new golfer looking for a welcoming environment to learn the game, a former golfer wishing to get back to the game or an experienced golfer seeking the challenge of organised competition, the PAR program offers membership to these players and provides golf clubs with the opportunity to attract women members. 
By joining PAR, members access a range of benefits, including complimentary golf clinics, access to state and national tournaments and corporate golf days, access to GolfLink (the national handicapping system and membership identification program) and a sense of identity as a member of a national club. 

Gymnastics

The Targeted Sports Participation Growth Program developed by Gymnastics Australia has two components – AEROSkools and GYMSkools ~
AEROSkools
AEROSkools is a grassroots sports aerobics participation program conducted in schools by teachers or qualified instructors. Participants are then encouraged to compete in a regional event with the winners moving on to the national championships. The AEROSkools program is aimed at children and youths aged 10 to 18 years, and provides a sequential program of skill development over three separate levels. Participating schools are provided with resources including a video, music CD and routine notes, and are offered in-service training to educate the teacher(s) on how the program may be run. 

GYMSkools
GYMSkools is delivered in schools by accredited coaches. The lessons are designed to enhance and support schools’ physical education curricula, while enhancing and creating valuable school–club links. The program targets primary school children aged 4 to 12 years, and focuses on developing gymnastic skills in a safe, fun and dynamic way. 

Gymnastics Australia has established a business partnership with Kidskills Australia to deliver the GYMSkools program. Following a successful pilot, Gymnastics Australia will license the GymSkools concept to local clubs. 
Lawn bowls

The Targeted Sports Participation Growth Program developed by Bowls Australia focuses on the implementation of the Get on the Green program. Bowls Australia aims to create and package a national bowls program that is promoted and delivered consistently throughout Australia and is supported by appropriate educational and delivery resources. The 'Get on the Green' bowls program is designed to increase new memberships by repositioning the game of bowls to the Australian public. The focus is on lawn bowls in a casual, accessible and relaxed environment that conveys a message of fun, flexibility and simple rules. 
The program comprises games that are fun and fast paced and designed to suit all skill levels from beginners to experienced bowlers. Participants have the option to participate as an individual or a team in mixed competitions/games. Clubs provide all Lawn Bowls equipment to participants at no extra cost. BA is targeting 20-50 year old males and females who are new or existing social bowlers in metropolitan and regional areas. 
Netball

Nextball is a stand-alone competition package specifically designed for use by Indoor Centres. The competition is social in nature, but it is sufficiently structured to account for the competitive spirit of the players. It consists of a mixed, women’s or even a men’s competition, played in the evenings in most cases, and over a period of some weeks. 

The defining feature of the Nextball competition is a relaxation in the application of the netball rules. For example, the application of rules relating to footwork and contact will be relaxed. Rough play will not be tolerated, but the umpires will aim to use their whistles as little as possible to facilitate a fast and free-flowing game. Nextball has been designed specifically to target the 18 - 30 year age group whilst also extending competitions to older age groups. The most enticing attribute associated with the Nextball competition, is the convenience for players to turn up, play, socialise and leave. There are no training commitments, no canteen duty and no umpiring unless there is a desire to do so. 

Rugby League

The Targeted Sports Participation Growth Program developed by the Australian Rugby League Foundation focuses on the implementation of Smaller Steps. This program aims to create a series of intermediate competition and game alternatives for children to move from introductory sessions in primary schools and early high school to club-based competition. 

Smaller Steps has four strategic packages: 

· Kids to Kangaroos (for those aged 5 to 8 years) 

· Joey League (9 to 10 years) 

· Legends of League (10 to 13 years) 

· League Sevens (13 to 14 years). 

All packages within the Smaller Steps program involve skill development, modified competitions and opportunities to move into pathways of rugby league. The girls’ component of the packages is based around League Tag, a non-contact version of rugby league. Smaller Steps is being implemented using Australian Rugby League Foundation development officers in cooperation with state and club personnel. These development officers are located in all states and territories, with a particular emphasis on New South Wales and Queensland. 

Rugby Union

The Targeted Sports Participation Growth Program developed by Australian Rugby Union focuses on the implementation of TryRugby. TryRugby is a high-quality community sport and social initiative created to introduce primary school-aged children and parents to the game and skills of rugby union in a safe, fun, and welcoming atmosphere. 
TryRugby offers a high quality and professionally staffed series of activities for children and parents. The activities are challenging but do not involve any tackling. It's all about equal participation and enjoyment where every kid gets a fair go. The activities in each session focus on equal levels of participation, motor skill development, fun, non-competitiveness and maximum time in motion. Registered participants receive a welcome kit including a rugby ball, promotional and educational items. 
Parental involvement is an important component of the program. Parents are invited to a program briefing, provided with a snapshot of the program and a pocket guide to TryRugby. Parents are also encouraged to become part of the delivery program with opportunities for training. 
Sailing

The Targeted Sports Participation Growth Program developed by Yachting Australia has focused on implementing the OnBoard program. Through OnBoard, Yachting Australia seeks to better capture training-scheme and entry-level participants as ongoing yachting participants and yacht club members, while more clearly defining the participation pathway for the sport and retaining members over a longer period. 

OnBoard is designed to capture information on new participants and encourage regular participation by providing clear pathways, regular communication and support mechanisms, and ensuring that yacht clubs have in place appropriate strategies for new participants. Yacht clubs involved in the program are required to offer specific activities to OnBoard participants. Local clubs are involved in the program by providing additional sailing opportunities and a pathway to regular competitive sailing. 

Surf life saving

The Targeted Sports Participation Growth Program developed by Surf Life Saving Australia has two elements – School Surf League and Beach to Bush. Both programs are targeted at boys and girls aged 9 to 18 years, and provide opportunities for individuals to move from grassroots participation through to elite levels, while maintaining significant membership growth within the organisation in all areas, including regional and remote locations. 
Telstra School Surf League
School Surf League is a combination of active surf sports and surf safety. The program aims to increase participation in surf lifesaving by introducing educational surf safety messages, with a continuing emphasis on fun, friendship and the development of participants’ personal, social and technical skills through surf sports activities. Schools are linked with a sister surf lifesaving club, with participants being taught water safety and surf awareness before competing in inter-school competitions. Surf Life Saving Australia then implements strategies – including the establishment of a community membership category – to encourage participants to become a member of the local surf lifesaving club. 

Telstra Beach to Bush
Beach to Bush offers school-aged children in regional and rural areas an introduction to surf lifesaving, using local waterways and surf lifesaving equipment. Furthermore, in the targeted regional areas, rural lifesaving clubs will be established with participants in the Beach to Bush Program encouraged to become active members of these Clubs. These clubs will provide participants a structured program of regional competitions and events with opportunities to continue to develop their surf skills. 

Surfing

The Targeted Sports Participation Growth Program developed by Surfing Australia focuses on implementing Safe Surfing. This program aims to build relationships between participants in Surfing Australia’s licensed surf school activities and the Surfing Australia club and association networks. 
Safe Surfing is a five-tiered certificate program, delivered by Surfing Australia surf schools, in which members obtain a certificate of competency. Safe Surfing participants are encouraged to obtain higher levels of competency until they move to another form of Surfing Australia membership, either by joining an affiliated club, becoming a competitive member or purchasing a supporting lifestyle membership package. The lifestyle package is a membership which allows members to access the services of Surfing Australia associated sponsors/affiliates products and services. The services offered include personal insurance, discounts on surfing magazines, accommodation and surfing products and product giveaways. The program is open to all people with an interest in surfing and in the future, as the program grows, will link to other Surfing Australia membership and education programs. 

Swimming

The Targeted Sports Participation Growth Program developed by Swimming Australia Limited (ASI) has two components - GO Swim and a Recreational Swimming Program. 
Go Swim Program
The GO Swim program aims to assist children making the transition from learn to swim programs to either competitive or recreational swimming. The program targets children (generally six to eleven year olds) and they can register through the participating Service Providers. GO Swimmers receive a member’s kit that includes a bag, water bottle, swim cap, poster, muesli bar, member card and lanyard. The GO Swimmers undertake lessons as part of the program and have the opportunity to be involved in exclusive GO Swim events either at their centre or combining with other GO Swimmers for bigger events. GO Swimmers are introduced to local swimming clubs to encourage greater participation at a club level both in metropolitan and country locations. 

Recreational Swimming 
Recreational Swimming aims to provide adults who already swim regularly or occasionally with a program that offers them value and recognition for being part of the swimming community. Program benefits may include exclusive lane space at local pools, achievement awards (eg/ km’s swum), access to training programs, coaching / stroke correction, online racing, ocean swims and more. When swimmers sign on they will get a membership kit and receive regular online contact with Swimming Australia Limited. 

Tennis

The Targeted Sports Participation Growth Program developed by Tennis Australia focuses on getting more people playing tennis in regional areas. The program, called MILO Tennis Over Australia, is linked and targeted at clubs and areas with the capacity to grow active membership. The key aims of the program are:
· create tennis growth in regional areas 

· increase overall membership 

· bolster tournament participation nationally 

· improve club/centre business operations including tournament management.
Touch football

The Australian Touch Association’s Targeted Sports Participation Growth Program focuses on a program called AusTouch. AusTouch provides a non-threatening introduction to the sport of touch by reducing the barriers of skill at the entry level, and is a link in the junior pathway from school-based informal participation to registered membership with the association. 
The aim of AusTouch is to provide a fun and friendly activity, delivered by qualified instructors, to a target market of 8 to 18-year-old males and females throughout Australia. The program includes skill development expanding into a game format. The game sense approach uses modified and progressive games and activities to allow participants to learn how and when to use skills. This style of presentation ensures an easy transition into structured affiliate-based touch. The AusTouch program is delivered after school hours, at strategically located central venues throughout metropolitan and regional areas. 

Volleyball

The focus of Australian Volleyball's Targeted Sports Participation Growth Program is Discover Mini Volleyball (promoted as Spikezone), a modified game of mini-volleyball aimed at primary school students. The first stage of Discover Mini Volleyball is in-school clinics, that are delivered by qualified coaches during the school day. The clinics develop the students’ basic skills required to play the game and a positive first experience of volleyball. Community-based clinics are also delivered where necessary to provide for those students who are unable to participate in clinics through their school. 
The second stage is a half-day event in which students play mini-volleyball in an inter-school environment and experience the excitement of participating in the sport. Each team is guaranteed at least three games during a carnival, with each game played over 15 minutes. Girls, boys and mixed teams can participate and the primary focus of carnivals is fun. The third stage of Discover Mini Volleyball provides the opportunity for children to play the game of mini-volleyball on a weekly basis.  

Outcome 1, Output 1.1 





Question: 464

Topic: Targeted Sports Participation Growth Program
Written Question on Notice 

Senator Lundy asked:

Many of the programs referenced in the February response, i.e. Auskick (AFL), were operating before this program was commenced. Where this was the case, can participation and sponsorship figures be provided for each of the sports and the programs they are running as part of the Targeted Sports Growth Program for the three year period before they became participants in the program?

Answer: 

The programs listed in the table below were operating prior to commencement of the Targeted Sports Participation Growth Program. 

	SPORT
	PROGRAM
	PARTICIPATION FIGURES FOR THREE YEARS PRIOR TO TSPGP 

(starting three years prior)
	SPONSORSHIP

	AFL
	Auskick
	 67803; 76212; 80074 
	No sponsor in the year immediately prior to the TSPGP. McDonalds in the two years prior to that, $ value is not known due to confidentiality agreement between the sport and sponsor

	
	Junior club members#
	 78228; 84487; 88273 
	$0

	
	Youth club members#
	 92275; 93649; 92397 
	$0

	
	Senior club members#
	 81405; 81348; 82650 
	$0

	Cricket
	MILO Have A Go
	 11549; 12360; 12457# 
	 $ value not known due to confidentiality agreement between the sport and sponsor.

	Gymnastics
	Gymskools
	 9098; 8797; 10000 
	$0

	Tennis
	Tennis Over Australia
	 205490; 201717^; 204869 
	 $ value not known due to confidentiality agreement between the sport and sponsor.

	#Provided by NSO in June 2005, reflects revision of statistical records

	^ Base figure used by ASC was 201717, the most recent membership figure available upon entry into  TSPGP


Outcome 1, Output 1.1 





Question: 465

Topic: Targeted Sports Participation Growth Program
Written Question on Notice 

Senator Lundy asked:

Which of the programs/activities listed for each of the NSO’s were operating prior to the commencement of the Targeted Sports Growth Program?

a. What are the names of these programs?

Answer: 

See answer to Question 445.

Outcome 1, Output 1.1 





Question: 466

Topic: Targeted Sports Participation Growth Program
Written Question on Notice 

Senator Lundy asked:

How is participation counted for each of these programs listed as part of the Targeted Sports Growth Program?  

a. Is participation on the basis of registered numbers, or the number of kids who turn up?
Answer: 

Participation is measured on the basis of registered numbers. 
Outcome 1, Output 1.1 





Question: 467

Topic: Targeted Sports Participation Growth Program
Written Question on Notice 

Senator Lundy asked:

In responses to questions asked at the February Estimates hearings reference was made to amounts of money being included “in the business plan” i.e. Rugby Union. What exactly does this term mean, and how does it relate to one of the stated outcomes of the program, linking the sport to a sponsor organisation?

Answer: 

The term “in the business plan” refers to sponsorship amounts a sport budgeted for in the business plan submitted to the ASC as part of the Targeted Sports Participation Growth Program process. Through the business plan, sports requested a level of ASC support and outlined plans for pursuing a budgeted level of corporate sponsorship. 

Outcome 1, Output 1.1 





Question: 468

Topic: Targeted Sports Participation Growth Program

Written Question on Notice 

Senator Lundy asked:

Will the Targeted Sports Growth Program meet the targets set for it?

a. What action has been taken over the last 12 months to ensure the Targeted Sports Growth Program will meet the targets set?

b. What action is the ASC taking with regard to the NSO’s in the Targeted Sports Growth Program that will not achieve the targeted increase?  
Answer: 

Overall, membership numbers for programs in the Targeted Sports Participation Growth Program are slightly above targets to date. If performance continues at current levels the final numbers in the program will be close to target. At 30 April 2005 targeted membership growth was 441,799 and reported actual membership growth was 451,874, which represents approximately 2% above target.

a. 
The Australian Sports Commission provides a range of support services to assist sports in meeting their targets, including:

· in the initial planning stages, assistance in running a vertical slice workshop involving stakeholders from all levels of the sport with the purpose of developing the program concept;

· business planning advice;

· workshops with expert speakers on topics such as volunteer management, pricing of participation programs, database solutions for tracking members and legal issues. Group discussion sessions are also held to facilitate sharing of ideas and successes;

· participation in and presentations at sports’ development officer workshops; and

· Ongoing monitoring and advice throughout the year. 

b. 
National sporting organisations’ Targeted Sports Participation Growth Programs are monitored throughout each year and are formally reviewed every twelve months. Depending on specific circumstances, the Australian Sports Commission takes one or more of the following actions:

· provides advisory support to the sport to assist it in achieving targets;

· decreases funding;

· extends time available to achieve targets (but withholds funding until targets are met or close to being met);

· suspension of program to enable a sport to address issues that are preventing targets from being achieved; and/or

· ceases funding support for a program.

Outcome 1, Output 1.1 





Question: 469

Topic: Targeted Sports Participation Growth Program
Written Question on Notice 

Senator Lundy asked:

What has been the total expenditure on the Targeted Sports Growth Program for each of the following years, 2001-02, 2002-03, 2003-04 and 2004-05?
Answer: 

Total expenditure for the Targeted Sports Participation Growth Program over the years 

2001-02, 2002-03, 2003-04 and 2004-05 is shown in the table below

	
	2001/2002
	2002/2003
	2003/2004
	2004/2005

	TSPGP grants to sports
	$1,125,000
	$4,320,000
	$2,665,000
	$1,566,690


Outcome 1, Output 1.1 





Question: 470

Topic: Targeted Sports Participation Growth Program
Written Question on Notice 

Senator Lundy asked:

Can the Committee be provided with a breakdown of the expenditure on the Targeted Sports Growth Program for 2001-02, 2002-03, 2003-04 and 2004-05 which provides details of staff resources used, any use of consultants or external advisers, travel costs, communication expenses, training and/or development for each of the sports involved and any expenditure related to attracting sponsors to the program?
Answer: 

	
	2001/2002
$
	2002/2003
$
	2003/2004
$
	2004/2005 (to date) $

	Staff resources*
	122,191 
	144,749 
	137,922 
	109,079 

	External review
	-  
	-   
	-   
	122,235 

	Travel costs
	4,948 
	20,622 
	17,109 
	9,742 

	Training &/or development for sports
	62,089 
	51,049 
	27,593 
	11,963 

	Legal
	6,006 
	2,120 
	-   
	-   

	Other
	2,337 
	700
	315
	585 

	Expenditure on attracting sponsorship
	- 
	-   
	-   
	-   

	
	197,572 
	219,239 
	182,939 
	253,604 

	
	
	
	
	

	
	
	
	
	

	* Equivalent to approximately 2.0 FTEs in 2001/2002 and 2002/2003 when bulk of programs were commenced (business planning); equivalent to approximately 1.5 FTEs in 2003/2004 and 2004/2005


Outcome 1, Output 1.1 





Question: 471

Topic: Targeted Sports Participation Growth Program

Written Question on Notice 

Senator Lundy asked:

The responses to questions in the February Estimates hearings with regard to the sponsorship arrangements of the 21 sports in the Targeted Sports Growth Program are not clear. Can revised figures be provided which clearly identify what sponsorship arrangements where in place for each of these sports before they became part of the program and how much sponsorship has actually been gained since that time?
Answer: 

	SPORT
	PROGRAM
	SPONSOR NAME
	$ VALUE

Immediately Before TSPGP
	Sponsorship gained since start of TSPGP

	AFL
	Auskick
	Electrolux through Simpson brand
	$0
	$3,000,000

	
	Junior, Youth and Senior
	No sponsor
	$0
	$0

	Athletics
	Team Athletics
	IGA
	$0
	$750,000 

	
	Out of Stadium
	New Balance
	$0
	$450,000 

	Baseball/

Softball
	Play Ball
	Major League Baseball International
	$0
	$1,500,000

	Basketball
	Aussie Hoops
	Cartoon Network
	$0
	NSO cannot provide information due to confidentiality agreement with sponsor. Value of $600,000 in the business plan

	Cricket
	Have A Go


	Milo 
	NSO cannot provide information due to confidentiality agreement with sponsor.
	NSO cannot provide information due to confidentiality agreement with sponsor. Value of $1,950,000 in the business plan across both Have A Go and Cric Hit

	
	Cric Hit
	No sponsor 
	$0
	$0

	Cycling
	J-Cycle
	No sponsor 
	$0
	$0

	
	Skill Cycle
	No sponsor
	$0
	$0

	
	RideIt
	No sponsor
	$0
	$0

	Football (soccer)
	FreeKick
	Telstra 
	$0
	NSO cannot provide information due to confidentiality agreement with sponsor. Value of $400,000 in the business plan

	Golf - men
	Golf Access Australia
	Srixon 
	$0
	$40,000

	Golf - women
	Play A Round
	Ecco, The Ladies’ Tee 
	$0
	$50,000

	Gymnastics
	Aeroskools
	Music and Motion Studio 
	$0
	$5,000

	
	Gymskools
	No sponsor
	$0
	$0

	Hockey
	Take It On/

Hook in2 Hockey
	Just Hockey 
	
	$600,000

	Lawn Bowls
	Get on the Green
	U-Design
	$0
	$25,000

	Netball
	Nextball
	No sponsor
	$0
	$0

	Rugby League
	Smaller Steps
	Macquarie Bank, Telstra
	$0
	NSO cannot provide information due to confidentiality agreement with sponsor. Value of $575,000 in the business plan 

	Rugby Union
	Try Rugby
	Telstra
	$0
	NSO cannot provide information due to confidentiality agreement with sponsor. Value of $700,000 in the business plan. 

	Sailing
	OnBoard
	No sponsor 
	$0
	$0

	SLSA
	School Surf League

Beach to Bush
	Telstra
	$0
	NSO cannot provide information due to confidentiality agreement with sponsor. Value of $410,000 in the business plan.

	Surfing 
	Safe Surfing
	Coca-Cola
	$0
	$90,000

	
	
	Subway (in Qld)
	$0
	$80,000

	
	Lifestyle
	No sponsor
	$0
	$0

	Swimming


	Go Swim
	Uncle Tobys
	$0
	$516,000

	
	RecSwim
	No sponsor
	$0
	$0

	Tennis
	Tennis Over Australia
	Milo
	NSO cannot provide information due to confidentiality agreement with sponsor
	NSO cannot provide information due to confidentiality agreement with sponsor but notes that it was able to renegotiate a higher value than prior to TSPGP. Value of $525,000 in the business plan

	Touch
	ausTouch
	No sponsor 
	$0
	$0

	Volleyball
	Discover Mini Volleyball
	Vodafone 
	$0
	$265,000


Outcome 1, Output 1.1 





Question: 472

Topic: Targeted Sports Participation Growth Program
Written Question on Notice 

Senator Lundy asked:

What is the value of the sponsorship arrangements claimed for the Targeted Sports Growth Program? 

a. How is this calculated?  

b. Is this sponsorship in cash, or is it in the form of shin pads, sticks, balls and other equipment given out to participants?
Answer: 

See question 471 for the value of sponsorship arrangements. 

a. Where available, the sponsorship amount is as advised by the sport. If an amount is unavailable due to confidentiality agreements between the sport and sponsor, the ASC’s best estimate is the figure proposed in the business plan submitted by the sport. 

b. The nature of the sponsorship varies between sports. Some sponsorships are cash contributions, some are value-in-kind such as supply of equipment and resources and others are a mix of cash and value-in-kind. The table below summarises sponsorship arrangements for each of the sports. 

	SPORT
	PROGRAM
	SPONSOR NAME
	NATURE OF SPONSORSHIP

	AFL
	Auskick
	Electrolux through Simpson brand
	Cash

	Athletics
	Team Athletics
	IGA
	Cash

	
	Out of Stadium
	New Balance
	Cash and value-in-kind

	Baseball/

Softball
	Play Ball
	Major League Baseball International
	Value-in-kind 

	Basketball
	Aussie Hoops
	Cartoon Network
	Cash and value-in-kind

	Cricket
	Have A Go
	Milo
	Cash and value-in-kind

	Football (soccer)
	FreeKick
	Telstra
	Cash 

	Golf - men
	Golf Access Australia
	Srixon
	Value-in-kind 

	Golf - women
	Play A Round
	Ecco, The Ladies’ Tee
	Cash and value-in-kind

	Gymnastics
	Aeroskools
	Music and Motion Studio 
	Value-in-kind

	Hockey
	Take It On/

Hook in2 Hockey
	Just Hockey
	Value-in-kind 

	Lawn Bowls
	Get on the Green
	U-Design
	Value-in-kind 

	Rugby League
	Smaller Steps
	Macquarie Bank Telstra
	Cash

Cash and value-in-kind

	Rugby Union
	Try Rugby
	Telstra
	Cash and value-in-kind

	SLSA
	School Surf League

Beach to Bush
	Telstra
	Cash

	Surfing 
	Safe Surfing
	Subway (in Qld)
	Cash

	Swimming
	Go Swim
	Uncle Tobys
	Cash and value-in-kind 

	Tennis
	Tennis Over Australia
	Milo
	Cash

	Volleyball
	Discover Mini Volleyball
	Vodafone
	Cash


Outcome 1, Output 1.1 





Question: 473

Topic: Active After-school Communities Program
Written Question on Notice 

Senator Lundy asked:

How many recognised NSOs have taken up the opportunity to become involved in the Active After-school Communities program and what is the nature of their involvement?

Answer: 

Two national sporting organisations, namely the Australian Rugby League and the Australian Volleyball Federation, are currently working with the Active After-school Communities program to develop a national framework, resources and guidelines that deliverers of their sport at the community level can use in the AASC program. 
Outcome 1, Output 1.1 





Question: 474

Topic: Active After-school Communities Program
Written Question on Notice 

Senator Lundy asked:

Is this take up by the NSO’s at the level expected when the program commenced?

Answer: 

This take up was expected, as the deliverers for the Active After-school Communities program are generally sourced at the local community level.  Very few national sporting organisations have the infrastructure and resources to provide direct support to community level delivery.

Outcome 1, Output 1.1





Question: 475

Topic: Active After-school Communities Program
Written Question on Notice 

Senator Lundy asked:

What training is provided by the ASC to sports organisations, teachers and Out of School Hours Care staff involved in delivering the AASC? What is the cost of this training? Who provides the training?

Answer: 

All deliverers are required to complete (or demonstrate current competency in) the Active After-school Communities Community Coach Training program, a six- module course covering child management, communication, safety, nutrition and well-being, planning and reviewing and the practical delivery of fun, safe and inclusive physical activity sessions for children.

This training is provided free of charge to deliverers by the Active After-school Communities program Regional Coordinators and other Australian Sports Commission-recognised training agencies.
Outcome 1, Output 1.1





Question: 476

Topic: Active After-school Communities Program
Written Question on Notice 

Senator Lundy asked:

What is the average number of school-aged children attending AASC program activity sessions?

Answer: 

The average number of children participating per session is 41.87.

Outcome 1, Output 1.1





Question: 477

Topic: Active After-school Communities Program
Written Question on Notice 

Senator Lundy asked:

Can information regarding the average number of children attending AASC program activity centres be provided by state, region and activity program?

Answer: 

The state and region averages are in the tables below. The ASC is still collating the data on the activity programs being run and this information will be provided to the Committee when available.

State

	State
	Average of Overall Participants
	Sum of Overall Participants

	ACT
	32.72
	1505.00

	NSW
	46.37
	9367.00

	NT
	32.81
	525.00

	QLD
	46.48
	7391.00

	SA
	36.70
	3340.00

	TAS
	62.73
	690.00

	VIC
	38.26
	9260.00

	WA
	42.29
	3806.00

	Grand Total
	41.87
	35884.00


Region

	Description
	Average of Overall Participants
	Sum of Overall Participants

	ACT - ACT 1
	45.20
	226.00

	ACT - ACT 2
	30.29
	212.00

	ACT - Riverina 1
	20.86
	146.00

	ACT - Riverina 2
	44.80
	224.00

	ACT - South Coast
	35.25
	141.00

	ACT - Western 1
	27.17
	163.00

	ACT - Western 2
	28.57
	200.00

	ACT - Western 3
	38.60
	193.00

	NSW - Central Coast 1
	40.71
	285.00

	NSW - Central Coast 2
	42.14
	295.00

	NSW - Hunter
	45.25
	362.00

	NSW - Illawarra
	45.67
	274.00

	NSW - Metro Central East 1
	31.10
	311.00

	NSW - Metro Central East 2
	48.69
	633.00

	NSW - Metro Inner West
	43.29
	606.00

	NSW - Metro North 1
	43.85
	570.00

	NSW - Metro North 2
	38.75
	465.00

	NSW - Metro North West
	63.75
	765.00

	NSW - Metro South 1
	31.20
	468.00

	NSW - Metro South 2
	43.57
	610.00

	NSW - Metro South West
	67.27
	740.00

	NSW - Metro West 1
	58.33
	700.00

	NSW - Metro West 2
	72.92
	875.00

	NSW - Mid North Coast 1
	38.33
	230.00

	NSW - New England 1
	35.40
	177.00

	NSW - New England 2
	52.75
	211.00

	NSW - North Coast
	28.83
	173.00

	NSW - Penrith/Blue Mountains
	41.13
	617.00

	NT - Central
	29.50
	59.00

	NT - Katherine/Barkly
	23.60
	118.00

	NT - Top End 1
	52.00
	208.00

	NT - Top End 2
	28.00
	140.00

	QLD - Bundaberg
	30.71
	215.00

	QLD - Cairns & Tablelands
	31.20
	156.00

	QLD - Cape & TSI
	39.00
	195.00

	QLD - Capricorn Coast
	25.00
	25.00

	QLD - Darling Downs/Warwick
	58.60
	293.00

	QLD - Emerald
	30.67
	92.00

	QLD - Fraser/Isis Burnett
	41.67
	125.00

	QLD - Gold Coast North
	70.00
	490.00

	QLD - Gold Coast South
	41.50
	415.00

	QLD - Gulf
	31.40
	157.00

	QLD - Mackay
	68.00
	340.00

	QLD - Metro - Bayside
	46.36
	510.00

	QLD - Metro - Coopers Plains
	45.83
	275.00

	QLD - Metro - Corinda
	48.75
	195.00

	QLD - Metro - Geebung
	36.75
	294.00

	QLD - Metro - Ipswich
	41.83
	251.00

	QLD - Metro - Logan/Beaudesert
	50.00
	250.00

	QLD - Metro - Mooloolaba
	45.20
	452.00

	QLD - Metro - Mt Gravatt
	42.65
	725.00

	QLD - Metro - Murrumba
	33.56
	302.00

	QLD - Metro - Stafford
	36.67
	110.00

	QLD - Mt Isa/Longreach
	40.00
	40.00

	QLD - Nambour
	36.67
	110.00

	QLD - Roma/ Chinchilla
	31.33
	94.00

	QLD - South Burnett
	40.00
	80.00

	QLD - Toowoomba
	52.50
	105.00

	QLD - Townsville 1
	45.00
	225.00

	QLD - Townsville 2
	40.00
	200.00

	QLD - West Moreton
	223.33
	670.00

	SA - Barossa
	75.00
	600.00

	SA - Eyre Peninsula
	46.25
	185.00

	SA - Metro East
	41.67
	125.00

	SA - Metro Inner North
	32.78
	295.00

	SA - Metro North 1
	32.29
	226.00

	SA - Metro North 2
	35.63
	285.00

	SA - Metro South
	21.50
	172.00

	SA - Metro West
	31.25
	250.00

	SA - Mid North & Yorke
	35.00
	140.00

	SA - Murrayland/Adelaide Hills
	40.20
	201.00

	SA - Riverland
	19.00
	95.00

	SA - South & Fleurieu 1
	46.60
	233.00

	SA - South & Fleurieu 2
	27.50
	220.00

	SA - South East
	19.50
	78.00

	SA - Spencer Gulf & Far North
	47.00
	235.00

	TAS - North
	38.75
	155.00

	TAS - North West
	45.00
	90.00

	TAS - South 2
	52.50
	105.00

	TAS - South 3
	113.33
	340.00

	VIC - Barwon 1 - Hamilton
	28.20
	141.00

	VIC - Barwon 2 - Warrnambool
	60.83
	365.00

	VIC - Barwon 3 - Geelong
	45.00
	270.00

	VIC - Barwon 4 - Geelong
	34.33
	206.00

	VIC - Central 1 - Horsham
	35.00
	210.00

	VIC - Central 2 - Ballarat
	35.00
	210.00

	VIC - Central 3 - Ballarat
	34.17
	205.00

	VIC - Gippsland 1 - Morwell
	29.20
	146.00

	VIC - Gippsland 2 - Moe
	38.75
	155.00

	VIC - Gippsland 3 - Bairnsdale
	19.33
	116.00

	VIC - Goulburn 1 - Shepparton
	26.00
	104.00

	VIC - Goulburn 2 - Shepparton
	38.43
	269.00

	VIC - Goulburn 3 - Euroa
	38.29
	268.00

	VIC - Loddon 1 - Mildura
	46.00
	230.00

	VIC - Loddon 2 - Bendigo
	28.33
	170.00

	VIC - Loddon 3 - Bendigo
	46.67
	280.00

	VIC - Metro Eastern 1
	66.33
	398.00

	VIC - Metro Eastern 2
	34.00
	340.00

	VIC - Metro Eastern 3
	28.80
	288.00

	VIC - Metro Eastern 4
	32.11
	289.00

	VIC - Metro Eastern 5
	38.50
	385.00

	VIC - Metro Eastern 6
	27.20
	272.00

	VIC - Metro Northern 1
	31.60
	316.00

	VIC - Metro Northern 2
	41.00
	410.00

	VIC - Metro Northern 3
	35.00
	350.00

	VIC - Metro Northern 4
	31.00
	93.00

	VIC - Metro Southern 1
	43.75
	175.00

	VIC - Metro Southern 2
	43.13
	345.00

	VIC - Metro Southern 3
	66.80
	668.00

	VIC - Metro Southern 4
	44.07
	617.00

	VIC - Metro Western 1
	41.88
	335.00

	VIC - Metro Western 2
	31.27
	344.00

	VIC - Metro Western 3
	36.25
	290.00

	WA - Canning 1
	45.00
	90.00

	WA - Canning 2
	43.57
	305.00

	WA - Fremantle
	28.29
	198.00

	WA - Goldfields 1
	38.00
	152.00

	WA - Goldfields 2
	74.60
	373.00

	WA - Great Southern
	40.50
	162.00

	WA - Kimberley
	38.75
	155.00

	WA - Midwest 1
	36.25
	145.00

	WA - Midwest 2
	50.00
	250.00

	WA - Peel
	47.00
	94.00

	WA - Pilbara
	52.25
	209.00

	WA - South West
	40.25
	161.00

	WA - Swan 1
	43.00
	301.00

	WA - Swan 2
	28.75
	230.00

	WA - West Coast 1
	42.25
	338.00

	WA - West Coast 2
	47.38
	379.00

	WA - Wheatbelt 1
	42.50
	170.00

	WA - Wheatbelt 2
	31.33
	94.00

	Grand Total
	41.87
	35884.00


Outcome 1, Output 1.1 





Question: 478

Topic: Active After-school Communities Program
Written Question on Notice 

Senator Lundy asked:

Have arrangements for the evaluation of this program, including preparation of a detailed project specification been finalised?

Answer: 

Yes. The ASC has prepared a detailed program Implementation Plan, including a research and evaluation plan. 
