
Inquiry into Australia’s regional newspapers
Submission 3



Inquiry into Australia’s regional newspapers
Submission 3



3

2016 and was subject to some unfair dealings by my large corporate counterpart in the region. 
Once that publication was ceased in print form, the manager and editor went out and formed their own 
independent newspaper which from all reports is highly successful.

• �The News Media Bargaining Code doesn’t really affect us, I doubt if anyone is going to pick up our content
from those platforms and publish it. I don’t feature stories on Facebook and one reason is that new rule
about people’s comments which we apparently are responsible for. At the risk of being sued it isn’t worth it.
A downside of being ‘everything’ from Editor to cleaner is we don’t have the time to expand or spend time
watching social media as much as we would like to. There is only so much one person can do.

• �On the whole economic recovery in regional and remote markets is a hard one to assess. We weren’t
really affected that much by covid out here like the cities were. Agriculture is our main industry and
that, along with the drive in/drive out miners that live in the town kept our economy going along
with that of the state. No one had to shut down completely, they just had to change and adapt which
rural and remote people are good at. I don’t know the uptake of JobKeeper/Seeker figures either as
community newspapers tend to focus on the positive and not sensation or negatives. We actually had
two bumper tourism seasons because people couldn’t travel overseas, so they came to the outback!
It’s only just hitting now with the supply chain issues and changes to Telehealth etc.

What would we like done?

We want someone to lobby advertising agencies that look after the nation’s advertising. We want you to get 
them to consider advertising with us.
When a government campaign is launched we want to hear from them through their press releases, yes please, 
keep us informed, BUT we also want them to advertise it as well. Let our readers know what’s going on. 
We want advertising to back up all those press releases we receive, highlighting all the good being done 
throughout our region with tax payers money. 
In short, we want to get paid for getting THEIR news out to the residents in the areas our local publication 
covers whether it be to 30 or 30,000 residents.

Yours sincerely
Ann Kirby
Editor
Blackall Newspaper Company Inc. trading as the The Barcoo Independent 
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